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Our  Bridge  to  the  Far  East. 

Chronicle  readers  nave  a  great  advantage  understanding  the 
disturbing  and  unprecedented  changes  taking  place  in  the  Far  East. 
They  have  reporter  Frank  Viviano. 

As  our  Pacific  correspondent,  Viviano  is  on  the  scene  when 
major  stories  are  silently  building.  He's  ready  —  with  sources 
developed  by  ten  years  of  experience  —when  that  major  story  breaks. 

While  other  reporters  focused  their  China  crisis  stories  on 
Tiananmen  Square  and  Beijing,  Viviano  travelled  beyond  the  capital 
to  Xian,  to  Shanghai,  to  the  military  command  city  of  Wuhan,  to  the 
commercial  hub  of  the  Pearl  Delta.  His  articles  exposed  the  depth 
and  breadth  of  rebellion  against  the  regime  of  Deng  Xiaoping. 

Then  he  went  even  further,  surveying  the  impact  of  the 
crackdown  in  China  on  its  foreign  investors  and  trading  partners  — 
Taiwan,  Hong  Kong,  Singapore  and  the  enormous  Chinese 
community  in  California. 

When  it  comes  to  covering  the  Far  East,  Frank  Viviano  stands 
out  from  the  rest. 


Great  people  make  a  great  paper. 
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Its  yours.  Just  write  a  brief  article  for  FineLine,  the  Newsletter  on 
journalism  Ethics,  telling  about  an  ethical  dilemma  you’ve  faced 
in  your  career  as  a  journalist. 

If  we  accept  what  you’ve  written,  we’ll  write  you  a  check  for  $500. 
R)r  more  information  on  how  you  can  be  a  contributor: 
CALL  TOLL-FREE  1-800-736-0897 
Ask  for  RotMn  Hughes 
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days  of  service  absoliilely  free! 


Get  the  best  pictures  of  the  day  by  the  best  photo¬ 
graphers  in  the  world.  And  the  best  deal  in  the  busi¬ 
ness.  .  .30  full  days  of  full  AFP  service  free! 

Only  AFP  gives  you  such  in-depth  international  cover¬ 
age.  You  get  the  work  of  outstanding  photc^aphers ...  50 
of  the  most  important  color  photos  of  the  day. .  .with  the 
speed  and  superior  quality  of  satellite  transmission.  You 
also  get  the  output  of  the  European  Pressphoto  Associa¬ 
tion  and  access  to  AFP’s  six-million-image  library. 

Subscribe  now  and  get  a  unique  source  of 
hard-hitting,  circulation-building 
photo^aphy .  And  get  30  days  free ! 

Certain  restrictions  apply.  For 
full  details  call  LJ.  Lancer  at 
(202)223-2363. 


Mail  coupcm  or  call  LJ.  Lancer  at 
(202)  223-2363  NOW 

AFP  International  Newspictures 
1612  K  Street,  N.W.,  Washington,  D.C.  20006 
OT  FAX  (202)  6590216 

Did  you  say  30  days.^?  I  never  could  turn  down  a  bargain. 
Contact  me  fcr  an  apptmtment. 

Name _ 

Title _ 


Publication . 
Street _ 


City/State/Zip . 
Phone  _ 


.  Best  time  to  call  me- 
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The  4th  Estate 


By  Doug  Borgstedt 


AUGUST 

27- 30— New  York  Newspaper  Publishers  Association,  Summer  Convention, 

Gideon  Putnam  Hotel,  Saratoga  Springs. 

SEPTEMBER 

7- 10— Maryland-Delaware-D.C.  Press  Association,  Summer  Convention, 

The  Carousel,  Ocean  City,  Md. 

8—  National  Newspaper  Literacy  Day. 

8- 10— Tennessee  Press  Association,  Amortising  Managers  Retreat,  River 

Terrace,  Gatlinburg. 

12- 15— National  Conference  of  Editorial  Writers,  Annual  Convention,  The  St. 

Paul,  St.  Paul,  Minn. 

13- 16— ANPA/Newspaper  Personnel  Relations  Association,  Newspaper 

Training  Conference,  Fairmont  Hotel,  San  Francisco. 

14—  Waldo  Family  Lecture  on  International  Relations,  Seymour  Hersh, 
speaker;  Old  Dominion  University,  Norfolk. 

15-19— Southern  Circulation  Managers  Association,  Fall  Meeting,  Hyatt 
Regency  West  Shore,  Tampa. 

20-22 — Interstate  Advertising  Managers  Association,  Inn  at  Reading,  Read¬ 
ing,  Pa. 

20-22— Science  Writers  Forum,  “Lung  Disease:  Challenge  in  the  '90s,’ 
sponsored  by  the  American  Lung  Association  and  American  Thor¬ 
acic  Society,  The  Historic  Inns  of  Annapolis,  Md. 

20- 22 — Suburban  Newspapers  of  America,  Editorial  Conference,  Campus 

Hotel,  University  of  Michigan,  Ann  Arbor. 

21- 24— Newspaper  Operations  Association,  Inc.,  Conference,  The  Chang¬ 

ing  Newspaper  —  A  Quest  for  Success;  Tara  Hyannis  Hotel  & 
Resort. 

22- 24 — Foundation  for  American  Communications,  American  Economic 

Power  in  the  Bush  Era,  An  Economics  Conference  for  Journalists, 
Scanticon  Conference  Center,  Princeton,  N.J. 

23- 27 — Canadian  Circulation  Managers  Association,  Hotel  Beausejour, 

Moncton,  N.B.,  Canada. 

SeminarsIWorkshopsIClinics 

AUGUST 

28- 9/1— Graphic  Arts  Technical  Foundation,  Sheetfed  Offset  Press  Operat¬ 

ing  Workshop,  Pittsburgh. 

29- 9.'1 — Graphic  Arts  Technical  Foundation,  Process  Color  Stripping,  Pitts¬ 

burgh. 

SEPTEMBER 

6-7 — ANPA  Multicultural  Management  Workshop,  McLean  (Va.)  Hilton. 
8-10— INAME/NATMA  Telemarketing  Management  Seminar,  San  Diego 
Marriott. 

9 —  INAME/Newspaper  Advertising  Bureau,  Small  Newsp^tper  Seminar, 
Dubuque,  Iowa. 

10-12 — SNPA  Workshop  for  Smaller  Newspapers,  San  Antonio. 

10- 15— The  Poynter  Institute  for  Media  Studies,  MACTRAC,  Intermediate, 

St.  Petersburg,  Fla. 

11- 15— ANPA  Web  Offset  Newspaper  Press  Operation  Seminar,  The  News¬ 

paper  Center,  Reston,  Va. 

11-11/17— The  Poynter  Institute  for  Media  Studies,  Management:  Media  Man¬ 
agement  and  Entrepreneurship  for  Journalism  Graduate  Students, 
St.  Petersburg. 

13-15— ICMA  District  Managers  Seminar,  Ohio  State  University,  Columbus. 
13-16 — ANPA/Newspaper  Personnel  Relations  Association,  Newspeiper 
Training  Conference,  Fairmont  Hotel,  San  Francisco. 

15 —  NENA  Workshop  for  Newspaper  Librarians,  Andover  Marriott, 
Andover,  Mass. 

16 —  North  Jersey  Press  Club,  Seminar,  Fairleigh  Dickinson  University, 
Student  Union  Building,  Teaneck,  N.J. 

17-20— SNPA  Foundation  Seminar,  Classified  Advertising,  Fort  Worth  Hil¬ 
ton. 

17- 27— American  Press  Institute,  City  and  Metro  Editors,  Reston,  Va. 

18- 20 — ANPA,  Advanced  Management  Workshop,  Omni  Georgetown, 

Washington,  D.C. 

19- 20 — Inland  Press  Foundation,  Cost  Clinic,  Inland  Press  Center,  Chicago. 
21-22— Inland  Press  Foundation,  Group  Executives  Seminar,  Westin  Hotel- 

O'Hare,  Chicago. 
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About  Awards 


INAME  tear  sheet  winners.  The  following  newspapers 
were  winners  of  International  Newspaper  Advertising  and 
Marketing  Executives  Tearsheet  Exhibit  Awards 
announced  during  the  group’s  recent  summer  meeting  in 
Boston: 

Class  One:  over  30,000  circulation,  the  Arizona  Re¬ 
public/Phoenix  Gazette;  under  30,000,  the  Central  Maine 
Morning  Sentinel,  Waterville,  Maine,  Class  Two:  over 
30,000,  the  Omaha  (Neb.)  World-Herald;  under  30,000, 
the  News-Pilot,  San  Pedro,  Calif.  Class  Three:  over 
30,000,  the  Augusta  (Ga.)  Chronicle /Augusta  Herald; 
under  30,000,  the  Santa  Cruz  (Calif.)  Sentinel.  Class  Four: 
over  30,000,  the  Roanoke  (Va.)  Times  &  World-News; 
under  30,000,  the  Marietta  (Ohio)  Times.  Class  Five:  over 
30,000,  the  Spokesman-Review! Spokane  (Wash.)  Chroni¬ 
cle;  under  30,000,  the  Athens  (Ga.)  Daily  News/Athens 
Banner-Herald.  (Tlass  Six:  over  30,000,  the  Cleveland 
(Ohio)  Plain  Dealer;  under  30,000,  the  Santa  Cruz  (Calif.) 
Sentinel. 

Also:  Class  Seven:  over  30,000,  the  Buffalo  (N.Y.) 
News;  under  30,000,  the  Herald-Times! Herald-Tele¬ 
phone,  Bloomington,  Ind.  Class  Eight:  over  30,000,  the 
Contra  Costa  Times,  Walnut  Creek,  Calif.;  under  30,000, 
no  winner.  Class  Nine:  over  30,000,  the  Bakersfield 
(Calif.)  Californian;  under  30,000,  The  Sentinel,  Lewis- 
town,  Pa.  Class  Ten:  over  30,000,  the  Edmonton  (Alberta) 
Journal;  under  30,000,  the  Athens  (Ga.)  Daily  News/ 
Athens  Banner-Herald.  Full-Color  Award:  over  30,000, 
the  Indianapolis  (Ind.)  Star;  under  30,000,  The  Herald, 
Rock  Hill,  S.C.  Spot-Color  Award:  over  30,000,  the  Press- 
Telegram,  Long  Beach,  Calif.;  under  30,000,  the  News 
Tribune,  LaSalle,  Ill. 

Nashville  Banner  scholar.  Janel  Shoun,  a  graduating 
senior  at  David  Lipscomb  High  School  has  been  named 
the  1989  Nashville  Banner  Scholar.  Shoun,  who  plans  to 
study  journalism  at  the  University  of  Tennessee  in  Knox¬ 
ville,  will  receive  a  scholarship  covering  all  tuition,  fees, 
room  and  board  and  books. 
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Schanberg  returns 
to  cover  Cambodia 

New  York  Newsday  columnist 
Sydney  Schanberg,  who  was  awarded 
a  Pulitzer  Prize  in  1976  for  his  cover¬ 
age  of  Cambodia,  has  returned  to  that 
country  to  report  on  conditions  as 
Vietnamese  troops  depart.  He  will  be 
based  in  Phnom  Penh  during  the  final 
Vietnamese  pullout,  which  is  sched¬ 
uled  to  end  on  Sept.  30.  Schanberg  is 
expected  to  remain  in  Cambodia  until 
at  least  late  October. 

After  winning  the  Pulitzer  Prize  for 
international  rejwrting  for  his  cover¬ 
age  of  Cambodia,  Schanberg  wrote 
the  book.  The  Death  and  Life  of  Dith 
Pran,  which  he  based  on  his  experi¬ 
ences  there.  The  book  became  the 
subject  of  the  Academy  Award-win¬ 
ning  film.  The  Killing  Fields. 

Burlington  paper 
will  oppose  ban  on 
photos  of  juveniles 

The  Burlington  (Vt.)  Free  Press  has 
indicated  it  will  oppose  a  request  by 
prosecution  in  a  sex-abuse  trial  to  bar 
media  photography  or  audio  record¬ 
ing  of  seven  juveniles  in  the  case. 

Attorney  Dennis  Pearson,  newspa¬ 
per  legal  counsel,  said  he  would  con¬ 
tend  that  journalists  have  the  right  to 
photograph  whomever  they  want. 

“That’s  a  policy  decision  which  I 
think  the  publisher  or  editor  should 
make,”  he  said.  “By  passively 
accepting  the  restrictions,  a  newspa¬ 
per  could  forfeit  rights  in  the  future.” 

New  study  shows 
teens  read  papers 

Some  8 1%  of  teen-  agers  find  time  to 
read  at  least  one  issue  of  a  newspaper 
over  the  course  of  a  week,  according 
to  a  new  study  conducted  by  Sim¬ 
mons  Market  Research  Bureau. 

The  study  —  which  surveyed  teen¬ 
agers  aged  12-17  across  the  nation 
using  questions  developed  by  the 
Newspaper  Advertising  Bureau  — 
found  that  over  five  weekdays,  68% 
read  at  least  one  issue  and  16%  read 
the  paper  five  days  out  of  five,  with 
readership  on  the  average  weekday  at 
41%. 

In  addition,  of  those  teens 
surveyed,  57%  said  they  live  in  a 
household  that  subscribes  to  a  daily 
newspaper,  and  of  those,  51%  read  a 


newspaper  yesterday  and  58%  read 
one  last  Sunday. 

Sixty-eight  percent  of  the  teen 
respondents  said  they  have  used  the 
newspaper  at  school  and  50%  said 
they  used  a  newspaper  for  a  school 
assignment  during  the  past  year.  Only 
23%  ever  had  a  newspaper  route. 

Sports,  comics  and  entertainment 
sections  of  the  Sunday  newspaper 
reportedly  drew  teens’  attention, 
while  only  one-third  reported  regu¬ 
larly  reading  the  main  news  section  on 
Sunday. 

Woman  settles  case 
against  Landmark 

A  19-year-old  Norfolk,  Va., 
woman  will  receive  an  initial  $1 .7-mil¬ 
lion  payment  and  about  $58,000 
yearly  for  life  in  an  out-of-court  settle¬ 
ment  with  Landmark  Communica¬ 
tions. 

Suzannah  Shalhoup  was  injured  in 
a  July  2,  1985  accident  involving  a 
newspaper  delivery  truck.  The  settle¬ 
ment  was  reached  July  25,  the  same 
day  as  the  lawsuit’s  trial  was  sched¬ 
uled  to  start. 

Shalhoup  and  two  other  teen-agers 
were  hit  by  a  truck  delivering  the  Led¬ 
ger-Star.  She  suffered  head  injuries,  a 
broken  left  leg  and  a  partially  para¬ 
lyzed  left  foot,  court  records  say. 

Later,  according  to  the  records, 
Shalhoup  experienced  memory  prob¬ 
lems  and  traumatic  epilepsy.  In  the 
past  four  years,  her  medical  bills  have 
reached  $250,000,  according  to  her 
attorney,  and  she  expects  to  have 
lower  leg  surgery  in  the  future. 

Tracey  Lowry  and  Wendy  Pickard, 
both  14  at  the  time  of  the  accident, 
suffered  less  severe  injuries,  although 
Lowry  received  $6,000  and  Pickard 
$9,000  in  other  out-of-court  settle¬ 
ments. 

The  three  girls  were  riding  bicycles 
on  a  rainy  afternoon  when  the  deliv¬ 
ery  truck  struck  them.  The  driver, 
Clifford  Hassell,  had  swerved  to 
avoid  a  parked  car’s  open  door.  He 
left  his  job  at  the  newspapers  in 
February  1986. 

Priest  admits  lying 
about  development 

An  Episcopal  priest,  who  is  also  a 
local  real  estate  developer,  recently 
admitted  to  planting  a  fabricated  story 
in  the  Evening  Phoenix,  Phoenixville, 
Pa. ,  about  the  plans  of  a  Japanese  firm 
to  build  a  35-story  corporate  head¬ 
quarters  on  church  property. 


The  Rev.  James  Evans  of  St. 
Peter’s  Episcopal  Church,  admitted 
the  hoax  to  his  congregation  and  in  a 
note  to  the  newspaper  after  the  story 
appeared  on  Page  One. 

He  said  he  was  angry  at  the  news¬ 
paper  for  not  publishing  a  letter  he 
wrote  criticizing  an  editorial  support¬ 
ing  a  decision  by  the  borough  zoning 
board,  which  had  turned  down  his 
plan  for  an  apartment  building  for  the 
elderly  on  church  property. 

John  Harvey,  editor  of  the  Evening 
Phoenix,  told  the  Philadelphia 
Inquirer  he  used  the  story  because  the 
clergyman  is  a  “newsmaker”  in 
Phoenixville  and  was  frequently  a 
source  of  stories  because  of  his  role  as 
a  developer. 

“Father  Evans  was  a  very  credible 
source.  Just  the  fact  that  he’s  saying  it 
made  it  news,”  Harvey  said. 

Reporter  Dana  Smith,  who  wrote 
the  story,  said  she  was;  hurt  by  the 
episode.  “What  made  it  worse  was 
that  I  had  just  started  attending  that 
church.  That  he  would  use  me  and  the 
fact  that  he  was  a  minister  made  it 
worse,”  she  told  the  Inquirer. 

New  daily  slated  for 
Steamboat  Springs 

Steamboat  Today,  a  free  newspa¬ 
per,  is  slated  to  begin  Monday- 
through-Friday  publication  Aug.  21  in 
Steamboat  Springs,  Colo.  The  104- 
year-old  Steamboat  Pilot  will  con¬ 
tinue  to  be  published  on  a  weekly 
basis  each  Thursday. 

Both  the  weekly  and  the  daily  are 
owned  by  Raljon  ^blishing,  the  sub¬ 
sidiary  of  Cooke  Media  Inc.  that  pur¬ 
chased  the  Steamboat  Pilot  from 
publisher  Chuck  Leckenby  on  Oct.  1 , 
1988. 

Star-Telegram  plans 
newspaper  for  kids 

The  Fort  Worth  (Texas)  Star-Tele¬ 
gram  is  slated  to  begin  publication  of 
Class  Acts,  a  12-page  newspaper  writ¬ 
ten  especially  for  kids.  Beginning 
Sept.  5,  the  newspaper  will  be 
inserted  into  the  Star-Telegram’s 
Tuesday  editions. 

Class  Acts  is  underwritten  by  char¬ 
ter  sponsors  American  Airlines,  Dil¬ 
lard’s  Department  Stores  and  KXAS- 
TV  Channel  5  (NBC).  Through  corpo¬ 
rate  contributions  of  $50,000,  these 
companies  will  have  direct  involve¬ 
ment  with  young  readers  through 
advertising,  special  events  and  a  vari¬ 
ety  of  promotions. 
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Lowering  the  ad  sights 

It  was  a  disappointment,  not  unexpected,  when  the  president  of 
the  Newspaper  Advertising  Bureau  told  the  International  Newspap¬ 
er  Advertising  and  Marketing  Executives  recently  that  “we  are 
lowering  our  sights”  for  projected  advertising  volume  this  year.  It 
wasn’t  by  much,  but  he  said; 

“We  still  project  national  will  be  up  4%  and  retail  6%,  the  same  as 
our  January  forecast.  But  we  now  expect  classified  growth  will  be 
only  6%  (instead  of  8%).  That  means  we  are  looking  for  an  overall  gain 
of  5%  in  newspaper  ad  expenditimes  this  year  (instead  of  6%).” 
Competitive  pressures  on  sdl  fronts  are  responsible,  he  said. 

The  bureau’s  executive  vice  president  said  something  else  might 
be  contributing  to  this  picture:  “Unfortunately,  our  industry  is  per¬ 
ceived  as  not  being  very  good  at  accommodating  our  customers’ 
needs.  Without  a  revolution  in  attitudes,  our  share  of  advertising  will 
continue  to  erode,  and  our  position  as  the  number  one  advertising 
medium  is  threatened.  .  .  . 

“Collectively,  we  have  a  history  of  not  accommodating  our  custom¬ 
ers,  perhaps  believing  that  oim  customers  had  no  alternative.  Re¬ 
grettably,  the  problem  still  exists.  The  cost  in  past  lost  business  is 
small  compared  to  the  potential  future  loss.” 

He  cited  an  astonishing  example  of  a  bureau  inquiry  on  behalf  of  a 
potential  advertiser  which  produced  replies  after  six  weeks  from  only 
41  newspapers  out  of  120  contacted  in  35  ADIs.  “After  extensive 
telephoning  to  the  remaining  newspapers,  we  have  cleared  a  possible 
16  markets,  six  of  which  have  newspapers  that  still  have  not  supplied 
us  with  rates  or  that  have  some  other  unresolved  problem  more  than 
two  months  after  our  initial  inquiry,”  he  said. 

For  an  industry  that  is  supposed  to  be  concerned  about  its  future 
and  has  multiple  industrywide  task  forces  planning  what  should  be 
done,  that  is  an  astonishing  picture.  It  is  inconceivable  that  some 
marketing  directors,  ad  managers  and  their  staffs  could  be  so  blas§ 
and  inattentive  to  the  requests  of  an  advertiser  that  wants  to  do 
business  with  them. 

If  that  is  in  any  way  typical  of  newspaper  treatment  of  advertisers, 
current  and  potential,  then  we  do  need  a  “revolution  in  attitudes.” 

IVs  a  newspaper  problem 

Declining  circulation  and  penetration  of  market  is  not  a  circulation 
problem,  “it’s  a  newspaper  problem,”  Virgil  Fassio,  publisher  of  the 
Seattle  Post-Intelligencer,  told  the  International  Circulation  Mana¬ 
gers  recently.  All  departments  must  get  in  on  the  problem.  The 
former  president  of  ASNE,  John  Seigenthaler,  told  them  how  editors 
have  a  “new  awareness”  of  circulation  and  are  becoming  involved. 

“For  the  first  time  editors  are  talking  with  other  department  heads 
and  saying,  ‘We  must  cooperate,  we  must  not  finger-point,  and  we 
must  work  our  problems  out,’  ”  Seigenthaler  said. 

Is  it  too  iconoclastic  to  suggest  that  newspaper  editors  might  have 
some  valuable  ideas  about  selling  newspaper  advertising,  as  well  as 
subscriptions?  In  this  new  spirit  of  cooperation  among  newspaper 
departments,  couldn’t  that  be  done  without  compromising  the  in¬ 
tegrity  of  the  editorial  product? 
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Letters  to  the  Editor 


Defends  the  use  of  the  word  ‘black’ 


Re:  Editorial  workshop,  “Pattern 
in  black  and  white,”  by  Roy  H.  Cop- 
perud. 

The  term  African-American  comes 
from  a  determined  and  long-debated 
struggle  for  precise  definition. 

It’s  news  to  me  that  a  critic  believes 
that  the  word  black  is  divisive.  My 
understanding  is  that  black  is  a  politi¬ 
cal  term.  It  came  of  age  in  the  1960s 
when  Americans  of  African  descent 
struggled  for  equality.  Before  the 
1960s,  it  was  Negroes  and  whites  (not 
Caucasians). 

Black  and  white,  to  me,  are 


parallel  —  or  equal  sounding  — 
terms. 

Black  does  not  have  a  cultural  or 
geographic  meaning.  We  get  contrad¬ 
ictions  in  terms  such  as  “light-com- 
plexioned  black,”  or  the  suggestion 
that  “American  blacks”  are  radically 
different  from  “West  Indians.”  Peo¬ 
ple  really  get  confused  when  they  try 
to  define  black-skinned  Latinos  from 
Cuba  or  the  Dominican  republic. 

What  they  all  are,  are  people  of 
African  descent  from  the  Americas. 

African-American,  the  phrase,  is 
here  to  stay.  The  word  never  really 


left,  it  just  evolved.  Two  hundred 
years  ago,  a  people  called  themselves 
Free  Africans  and  their  venerable 
institutions  confirm  the  fact,  i.e.  the 
African  Methodist  Episcopal  Church, 
founded  200  years  ago. 

There  is  no  need  to  throw  away  the 
word  black.  Neither  is  there  need  to 
dismiss  African-American.  The 
phrase  is  evolving  into  our  language.  1 
frequently  read  it  in  direct  quotations 
and  in  opinion  columns. 

Wayne  J.  Dawkins 


Much  to  do  about  nothing 


The  case  of  the  St.  Louis  Post-Dis¬ 
patch's  missing  Coke  can  {E&P,  Page 
18,  April  29, 1989)  is  much  to  do  about 
nothing  —  except  that  it  describes  a 
new/tech-high/tech  paranoia  that 
doesn’t  really  make  any  sense. 

Enhancing  the  technical  quality  of 
photographs  through  the  use  of  an 
image  processing  system  such  as 
Scitex  is  a  proper  use  of  current-day 
technology. 

Restricting  the  use  of  the  system  so 
that  nothing  is  ever  moved,  elimi¬ 
nated  or  added  or,  in  the  words  of  St. 
Louis  Post-Dispatch  director  of 
phototechnology  Robert  C.  Holt. 

Thin-skinned 

My  oh  my,  how  we  thin-skinned 
journalists  raise  a  cry  when  pricked 
by  the  pointed  pen  of  L.  Brent  Bozell 
III. 

Your  “What  is  a  liberal/conserva¬ 
tive?”  editorial  in  the  June  10  issue 
was  typical  of  the  knee-jerk  reactions 
that  many  in  our  field  have  when 
someone  with  an  ax  to  grind  holds  up 
a  mirror  to  our  faces.  (Granted,  the 
(Continued  on  page  57) 


Correction 

The  July  29  story  (Page  12)  about 
the  dispute  between  the  Beaumont 
(Texas)  Enterprise  and  Fairness 
and  Accuracy  in  Reporting  gave  the 
wrong  newspaper  where  former 
Enterprise  reporter  Tom  Morton  is 
now  employed.  Morton  works  for  the 
Colorado  Springs  (Colo.)  Gazette 
Telegraph. 
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“Don’t  screw  with  the  pictures.  If 
you  can’t  do  it  in  the  darkroom,  don’t 
do  it  on  the  system”  is  a  nonsensical 
restriction  on  the  use  of  the  technol¬ 
ogy. 

In  effect.  Holt  said  that  if  you  can 
distort  a  picture  in  the  darkroom,  it  is 
OK  to  do  it  on  the  system.  Dispatch 
assistant  director  of  photography, 
J.B.  Forbes,  who  took  the  picture, 
made  a  mistake  when  he  failed  to 
remove  the  Coke  can  from  the  picture 
before  he  took  it.  The  thought  that  it 
would  have  been  OK  to  crop  out  that 
can  mechanically  but  that  it  was 
somehow  wrong  to  remove  it  with  an 


electronic  system  is  just  silly. 

Not  only  should  the  Coke  can  right¬ 
fully  have  been  taken  out  of  the  pic¬ 
ture  electronically,  but  so  should 
have  the  plant,  Venetian  blinds  and 
television  set  in  the  background. 
Removal  of  this  type  of  material  to  get 
rid  of  distractions  and  prevent  plants 
from  growing  out  of  people’s  heads  is 
a  legitimate  use  of  the  capabilities  of 
electronic  photographic  processing. 

William  Lamparter 

(Lamparter  is  president  and  principal 
of  the  PrintCom  Consulting  Group, 
Charlotte,  N.C.) 
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How  best  to  present  the  explosion  of  scientific 
knowledge  to  the  reader  who  asks,  "What  does  this 
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OUR  aRCULATION:  When  it  comes  to  total 

circulation,  The  Star-Ledger  is  on  the  fast  track.  How  fast?  Let’s  look  at  the  facts. 

Fact?  Circulation:  461,083  daily,  688,814  Sunday. 

Fact:  The  Star-Ledger  has  a  larger  circulation  than  the  next  3  New  Jersey 
newspapers  (Bergen  Record,  Asbury  Park  Press,  Camden  Courier  Post)  combined. 

Fact;  The  Star-Ledger’s  circulation  makes  it  the  11th  largest  Sunday  and  14th  largest 
daily  newspaper  in  the  nation. 

Fact;  In  the  nine  year  period  since  1980,The  Star-Ledger’s  Sunday  circulation  grew 
by  over  1 16,000  and  by  nearly  54,000  daily. 

The  fact  is,  in  the  race  for  circulation.  The  Star-Ledger  is  way  ahead  of  the 
pack.  For  all  the  facts,  call  201-877-5864. 


Let  the  facts  speak  for  themselves. 

0he  ;%4ar-letiger 

The  Newspaper  For  New  Jersey 

One  Star-Ledger  Plaza,  Newark,  NJ  07101 

Sources:  ABC  Audits  released  in  1 981  and  1 989;  Circulation  '88/89. 
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Gearing  up  for  battle 

Unions  at  the  New  York  Daily  News  are  preparing  for  a  major 
battle  over  jobs  when  their  contracts  expire  next  March 


By  Andrew  Radoif 

The  unions  at  the  New  York  Daily 
News  are  gearing  up  for  a  major  battle 
over  jobs  when  their  contracts  expire 
next  March. 

In  a  letter  sent  out  to  all  unionized 
employees  at  the  newspaper,  Allied 
Printing  Trades  Council  president 
George  McDonald  said  the  Daily 
News,  at  the  direction  of  its  parent 
Tribune  Co.  of  Chicago,  intends  to 
“launch  a  massive  assault  on  your 
jobs  in  the  forthcoming  nego¬ 
tiations  .  .  .  Their  current  goal  can 
best  be  described  in  the  words  of  the 
famous  News  headline.  Tribune 
Company  to  Unions:  Drop  Dead.” 

When  President  Ford  blocked  fed¬ 
eral  financing  to  help  New  York  avoid 
default,  the  News  ran  the  full  tabloid 
page  headline,  “Ford  to  City:  Drop 
Dead.” 

Daily  News  publisher  James  Hoge, 
noting  that  the  current  contracts  do 
not  expire  for  seven  months,  said  the 
unions  were  “just  blowing  smoke. 
They  haven’t  talked  to  me;  they 
haven’t  talked  to  anybody.” 

McDonald  expressed  the  belief  in 
his  letter  that  the  Tribune  Co.  was 
either  preparing  for  a  shutdown  of  the 
newspaper  or  planning  to  precipitate 
a  strike  by  bargaining  “with  us  to  an 
impasse  over  intolerable  reductions 
in  pay,  conditions  and  jobs  .  .  .  They 
could  then  let  us  wither  on  the  vine 
until  the  News  either  dies  of  starva¬ 
tion  while  the  shutdown  liabilities 
remain  unpaid  or  our  hungry  bellies 
force  us  to  accept  cuts  severe  enough 
to  attract  a  bargain  hunter  like  Allbrit- 
ton.” 

Joe  Allbritton,  head  of  the  Ri^s 
National  Bank,  had  sought  to  acquire 
the  News  when  the  Tribune  Co.  put  it 
up  for  sale  in  the  winter  of  1981-82. 
Allbritton’ s  deal  fell  through  when  the 
unions  would  not  agree  to  his  demand 
for  employee  reductions  and  contract 


concessions  totaling  $98  million. 

After  the  Allbritton  deal  fell 
through,  the  Tribune  Co.,  faced  with 
shutdown  liabilities  estimated  to  be 
more  than  $200  million,  decided  to 
keep  the  News  and  negotiate  for 
union  concessions.  The  unions  have 
long  been  aware  that  manning  reduc¬ 
tions  through  layoffs,  buyout  and 
early  retirements  have  substantially 
reduced  shutdown  liabilities.  In  addi¬ 
tion,  the  Tribune  Co.  expensed  out 
those  remaining  liabilities  a  few  years 
ago. 


McDonald  told  E&P  that  he 
believes  the  News  is  “after  the  press¬ 
men  and  the  drivers”  for  the  steepest 
manning  reductions. 

“They  want  manning  [reductions 
on  the  presses]  and  they  want  color 
for  nothing,”  McDonald  said.  The 
News  believes  the  drivers  “have  too 
many  personnel,”  he  said. 

The  printers  “are  attriting  out,” 
McDonald  added,  and  they  and  the 
stereotypers  are  “tied  in  tight”  to 
lifetime  job  guarantees.  “They  have 
to  be  bou^t  out.” 

The  mailers  union,  which  McDon¬ 
ald  heads,  has  already  been  “cut 
down  to  the  bare  minimum,”  espe¬ 
cially  after  the  News  began  subcon¬ 
tracting  out  its  Sunday  inserts,  he  said. 

The  drivers  have  rejoined  the 
Allied  Printing  Trades  Council  to  bol¬ 
ster  their  position  in  the  negotiations, 
McDonald  said. 

The  unions  first  became  alarmed  at 
the  negotiating  prospects  when  the 
News  hired  the  Nashville-based  law 


firm  of  King  &  Ballow,  which  the 
Allied  charges  “has  a  long  record  of 
breaking  unions  that  includes  ...  the 
liquidation  of  two  newspaper  unions 
at  the  Chicago  Tribune.” 

King  &  Ballow  represented  the  Tri¬ 
bune  in  talks  with  the  printers,  which 
resulted  in  a  three-year  strike.  The 
strike  was  settled  last  year  when  the 
Tribune  agreed  to  buyout  and  sever¬ 
ance  payments,  but  many  of  the  print¬ 
ers  never  regained  their  jobs. 

King  &  Bdlow  also  represented  the 
Tribune  Co.  in  talks  with  pressmen 


over  manning  at  its  Freedom  Center 
production  plant,  which  also  resulted 
in  a  strike  that  has  yet  to  be  settled. 
The  Tribune  successfully  hired 
replacements  for  its  new,  automated 
presses. 

McDonald  stated  said  the  News  has 
added  a  second  law  firm,  Jackson, 
Lewis,  Schnitzler  &  Krupman, 
which,  according  to  the  letter,  “has 
authored  a  successful  book  on  how  to 
beat  unions.” 

Hoge  and  McDonald  exchanged 
letters  last  spring  following  the  reten¬ 
tion  of  King  &  Ballow  (E&P,  April  29, 
P.  44),  which  the  publisher  said  was 
done  because  of  the  firm’s  expertise 
in  representing  newspaper  manage¬ 
ment  in  negotiations. 

McDonald  contended  in  those  let¬ 
ters  that  the  News  had  reneged  on  its 
pledge  to  construct  a  new  construc¬ 
tion  plant  in  return  for  new  conces¬ 
sions  from  the  unions  in  the  1987  con¬ 
tract  talks.  He  charged  then  that  the 
(Continued  on  page  10) 


Daily  News  publisher  James  Hoge,  noting  that  the 
current  contracts  do  not  expire  for  six  months,  said 
the  unions  were  “just  blowing  smoke.  They  haven’t 
talked  to  me;  they  haven’t  talked  to  anybody.” 
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Battle 

(Continued  from  page  9) 


Tribune  Co.’s  strategy  would  be  to 
put  the  News  up  for  sale  after 
extracting  more  concessions  from  the 
unions  in  New  York. 

Hoge  wrote  in  reply  last  April  that 
the  News  had  lived  up  to  its  1987 
commitment  to  invest  $2  for  $1  in 
concessions  by  the  unions,  which 
totaled  around  $30  million.  Hoge 
maintained  that  the  News  had  never 
committed  to  a  new  plant  as  part  of 
that  agreement. 

He  stated  that  the  News  believes  it 
would  need  to  have  extensive  cost 
reductions  in  the  1990  bargaining  in 
order  to  justify  constructing  a  modem 
printing  plant,  with  a  cost  estimated  in 
the  $300-million  to  $500-million 
range. 

“We’ve  been  quite  candid  for  many 
years  what  we  need  to  get  from  these 
negotiations,”  Hoge  said  in  a  recent 
telephone  interview. 

Hoge  visits  Murdoch  plant 

Earlier  this  summer,  Hoge  and 
other  News  executives  visited  several 
modem  newspaper  plants  in  England, 
including  Rupert  Murdoch’s  facility 
in  Wapping  for  the  Times  of  London. 

That  trip  helped  to  prompt  McDon- 


Gaulke  leaves 
Gannett  for  Whittle 

Ray  Gaulke  is  leaving  as  president 
of  Gannett  Co.’s  USA  Weekend  to 
join  Knoxville-based  Whittle  Com¬ 
munications. 

Gaulke  will  be  an  executive  vice 
president-senior  partner  at  Whittle 
where  he  will  be  working  on  the 
launch  of  a  magazine  aimed  at  women 
and  assisting  with  existing  projects. 

In  addition  to  heading  USA 
Weekend,  Gaulke  was  vice  president¬ 
marketing  of  Gannett. 

MOR  promotes  five, 
expands  operations 

Market  Opinion  Research  has  pro¬ 
moted  five  executives,  will  expand  its 
Washington,  D.C.,  operations  and  is 
planning  an  expansive  commuter 
survey  for  the  13-county  New  York 
City  area. 

MOR  executives  promoted  were: 
Ronald  Mulder,  from  vice  president 
to  group  vice  president  for  the  news¬ 
paper  and  heaJth  care  industries;  Jan 
R.  van  Lohuizen,  from  vice  president 
to  groups  vice  president  for  political 
and  public  affairs  clients;  Leona  Fos¬ 


Oregon  daily  will 
publish  Saturdays 


The  Medford  (Ore.)  Mail  Tribune 
will  begin  publishing  a  Saturday  edi¬ 
tion  on  Sept.  2,  making  it  a  seven-day 
newspaper. 


Correction 

Due  to  an  inadvertent  dropping  of  a 
word,  E&P  (Aug.  12,  P.  18)  incor¬ 
rectly  reported  that  Infotechnology 
Inc.  said  Avacus  Partners  L.P.  “has 
made  an  offer  to  acquire  the  com¬ 
pany.” 

The  report  should  have  read  that 
“Infotech  said  Avacus  has  not  made 
an  offer  to  acquire  the  company.” 

Infotech  attorney  John  Olson, 
reiterating  earlier  statements  to  E&P, 
said  that,  although  Avacus  president 
Johannes  Nykes  had  met  some  time 
ago  with  Infotech  investment  bank¬ 
ers,  “he  has  not  made  any  suggestion 
of  an  acquisition  or  any  other  transac¬ 
tion  with  Avacus.” 


N.Y.  Times  joins 
Tv  Week  Network 


The  New  York  Times  has  joined  Tv 
Week  Network,  the  national  adver¬ 
tising  service  launched  last  summer 
by  Tribune  Media  Services  and  West¬ 
ern  States  Associates  that  enables 
advertisers  to  purchase  space  in  tv 
Sunday  supplements  in  the  top  30 
markets  with  one  order/one  bill. 


sees  them.” 

Hoge  said  that  the  trip  to  England 
was  only  one  of  several  planned  by 
News  executives  to  study  the  latest  in 
newspaper  technology  .  He  noted  that 
a  News  team  had  visited  West  Ger¬ 
many  earlier  and  a  trip  to  Japan  was 
upcoming. 

“These  are  all  new  plants  —  state- 
of-the-art  technology,”  he  said  of  the 
English  newspaper  facilities.  “They 
are  very  efficient  operations  that  have 
allowed  these  papers  to  expand  their 
coverage.”  The  new  technology  has 
also  enabled  “new  papers  to  get 
started  rather  than  die  like  they  do 
here,”  Hoge  continued.  “It  was  a  real 
eye-opener.” 

The  Daily  News  will  eilso  be  enter¬ 
ing  the  1990  talks  with  new  people  in 
its  labor  relations  department.  Dick 
Jordan  recently  resigned  as  labor  rela¬ 
tions  director  to  take  a  post  with  the 
San  Francisco  newspapers.  Alan  Zae- 
ske,  vice  president  for  human 
resources,  left  to  “pursue  some  other 
options,”  Hoge  said. 

Hoge  said  the  News  will  be 
announcing  shortly  who  will  be 
replacing  Jordan  and  Zaeske. 

McDonald,  however,  viewed  their 
departures  as  a  sign  that  the  News 
intends  to  bring  in  tough  negotiators 
who  will  work  well  with  King  &  Hal¬ 
low. 


With  the  addition  of  the  New  York 
Times,  Tv  Week  Network  has 
increased  its  circulation  to  approxi¬ 
mately  21  million. 


ter,  from  director  of  research  to  vice 
president  for  services  and  consumer 
companies;  Julie  R.  Weeks,  from 
senior  analyst  to  vice  president  in  the 
Washington  office;  and  Lisa  Nielsen, 
media  vice  president,  who  added 
responsibility  for  government  clients. 

MOR’s  Washington  office  was 
expanded  to  include  all  political  divi¬ 
sion  activities,  which  were  previously 
directed  from  Detroit.  In  addition,  a 
San  Francisco  office  is  planned  to 
serve  the  West  Coast  market. 

The  New  York  area  transit  study 
will  include  computer-assisted  tele¬ 
phone  interviews  with  some  20,500 
people  to  identify  patterns  of  use  of 
the  Metropolitan  Transit  Authority’s 
subways.  Long  Island  and  Metro 
North  railroads,  buses,  taxis,  private 
cars  and  other  means  of  commuting. 


aid’s  letter. 

Murdoch  had  constructed  his  Wap¬ 
ping  plant  and  imported  the  latest 
newspaper  technology  in  secret. 
When  the  plant  opened,  about  5,000 
workers  struck  in  order  to  protest  the 
move  from  Fleet  Street,  but  the  strik¬ 
ers  eventually  conceded  defeat. 

“They  make  those  plants  like  a  for¬ 
tress  and  they  can  lock  everyone 
out,”  McDonald  said  of  Wapping. 
“It’s  in  a  factoiy  area.  You  can  have 
all  the  pickets  in  the  world.  Nobody 


Daily  News  publisher  Jim  Hoge 
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Question  of  conflict 

Reporter  is  fired  after  she  sends  ietters  and  coat  hangers 
to  iegisiators  pondering  tougher  state  abortion  iaws 


By  Debra  Gersh 

A  reporter  for  the  Vero  Beach 
(Fla.)  Press-Journal  was  fired 
recently  for  conflict  of  interest  after 
she  sent  letters  and  small  wire  coat 
hangers  to  160  state  legislators  in  spe¬ 
cial  session  pondering  tougher  state 
abortion  laws. 

“After  the  Supreme  Court  decision 
in  the  Missouri  case  on  July  3,  I 
decided  I  wanted  to  ask  Florida  legis¬ 
lators  where  they  stand”  on  the  issue, 
said  former  Press-Journal  education 
reporter  Vicky  Hendley,  26. 

She  didn’t  think  her  “position  as  a 
reporter”  required  her  to  give  up  her 
“own  personal  involvement”  in  a 
cause  she  believes  in. 

Although  Hendley  said  she  never 
stated  in  the  letters  —  which  took  her 
about  a  month  to  send  —  that  she  is 
pro-choice,  she  noted  that  sending  the 
coat  hangers  made  it  pretty  clear. 

In  mid-July,  Hendley  said,  she  got  a 
call  from  a  reporter  from  the  Pensa¬ 
cola  (Fla.)  News  Journal  who  had 
been  shown  her  package  by  a  legisla¬ 
tor.  The  reporter  was  interested  in 
doing  a  story,  and  Hendley  agreed  to 
be  interviewed. 

“Part  of  the  reason  I  talked  to  him 
was  because  I  was  a  reporter,” 
Hendley  said,  noting  that  besides  pro¬ 
fessional  courtesy  she  knew  he  had 
the  letter  and  could  write  the  story 
without  her  cooperation. 

“He  didn’t  know  I  was  a  journal¬ 
ist,”  she  continued.  Her  occupation 
came  up  as  a  routine  question  in  the 
course  of  the  interview.  “I  tried  to 
emphasize  to  him  that  I  did  not  cover 
abortion  issues,  and  had  told  my  edi¬ 
tor  that  because  of  my  strong  feelings 
I  would  prefer  not  to  cover  them.” 

In  two  years  of  covering  education, 
Hendley  said  the  abortion  issue  never 
came  up  and  she  doubted  it  would 
have  in  the  future. 

Hendley  said  that  when  she  talked 
to  this  reporter  she  figured  the  story 
would  run  in  Pensacola,  which  is  on 
the  other  side  of  the  state.  She  did  not, 
however,  realize  that  the  News  Jour¬ 
nal  is  a  Gannett-owned  sister  paper  to 
nearby  Florida  Today  in  Melbourne, 
which  picked  up  the  story  the  follow¬ 


ing  day,  July  31. 

Vero  Beach  Press-Journal  manag¬ 
ing  editor  Richard  Wagner  said  he 
first  heard  of  Hendley’s  involvement 
when  the  Pensacola  reporter  called 
him  asking  if  he  wanted  to  comment 
on  any  perceived  conflict  of  interest 
between  his  reporter’s  job  and  her 
personal  political  actions. 

Both  Wagner  and  Hendley  said  the 
Pensacola  stories  focused  on  the  let¬ 
ter-writing  campaign,  mentioning  the 
Vero  Beach  paper  only  as  Hendley’s 
place  of  employment. 


decision  to  fire  Hendley  was  made 
with  “no  outside  influence,  especially 
from  special-interest  groups.” 

The  next  day,  Thursday,  at  4  p.m., 
Hendley  maintains  Wagner  gave  her  a 
written  warning  notice  that  said  she 
had  brought  the  reputation  of  the 
newspaper’s  objectivity  into  question 
by  sending  the  letters  and  by  speaking 
to  the  other  reporter. 

“I  was  given  24  hours  to  come  up 
with  an  action  plan,”  she  said,  adding 
that  as  she  left  work  on  Thursday  she 
saw  a  superior  typing  up  her  job 


"/  tried  to  emphasize  to  him  that  i  did  not  cover 
abortion  issues,  and  had  toid  my  editor  that  because 
of  my  strong  feeiings  i  wouid  prefer  not  to  cover 
them.” 


Wagner  said  Hendley  “was  dis¬ 
missed  for  violation  of  our  policy 
involving  political  activity.” 

Citing  ethics  policies  adopted  by 
other  newspapers  and  industry  orga¬ 
nizations,  Wagner  said  the  Press- 
Journal  does  not  allow  its  reporters  to 
be  involved  politically  if  it  reflects  on 
the  paper. 

Journalists  should  not  be  involved 
in  political  issues,  he  noted,  adding 
that  although  citizens  have  a  constitu¬ 
tional  right  to  express  themselves,  it 
becomes  a  different  issue  when  a 
newspaper  becomes  involved.  He 
said  he  believes  reporters  should 
separate  themselves  from  the  issues. 

Although  Wagner  said  he  could  not 
remember  the  exact  chain  of  events 
leading  to  Hendley’s  dismissal, 
Hendley  said  that  two  days  after  the 
Florida  Today  story  appeared  three 
influential  citizens,  who  are  very 
active  in  local  right-to-life  organiza¬ 
tions,  had  a  closed-door  meeting  with 
Wagner  at  the  paper. 

“I  don’t  know  what  was  said,” 
Hendley  noted,  but  said  that  as  they 
were  leaving  Wagner  asked  for  a  copy 
of  the  story.  “Obviously,  I  was  the 
topic  of  discussion,”  she  said. 

“That’s  wrong,  completely 
wrong,”  Wagner  responded.  The 


description. 

Hendley  came  up  with  an  action 
plan  that  had  her  writing  ietters  to  the 
editors  of  the  two  newspapers  stress¬ 
ing  that  the  views  she  expressed  were 
her  own  and  that  since  she  does  not 
cover  abortion  issues  for  the  Press- 
Journal,  the  newspaper’s  integrity 
was  not  compromised. 

She  said  she  gave  her  action  plan  to 
Wagner  on  Friday  and  was  told  he 
would  give  her  a  decision  Monday 
morning. 

Told  later  in  confidence  that  her 
dismissal  was  a  “done  deal,”  Hend¬ 
ley  contends  that  her  firing  was 
delayed  because  the  paper  was  under¬ 
staffed  due  to  vacations  and  it  needed 
her  copy  to  help  fill  the  paper. 

Wagner  said  that  when  he  asked  for 
the  action  plan  he  was  seeking  Hend¬ 
ley’s  solution  to  the  problem,  but  her 
proposal  was  “insufficient.” 

At  nearly  6  p.m.  Monday,  Hendley 
said  she  was  finally  called  into  Wag¬ 
ner’s  office,  where  she  was  told  he 
couldn’t  overlook  this  one  incident 
and  that  she  was  fired. 

“It  was  agony  waiting  all  day,”  she 
recalled,  “but  they  needed  my  stories 
to  fill  the  paper. 

“Everyone  says,  ‘Sue  ’em,’  but  I 
(Continued  on  page  56) 
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New  St.  Louis  daily  set  to  publish 

Sun  scheduled  to  make  Its  debut  Sept  25 


By  Staci  D.  Kramer 

The  St.  Louis  Sun  is  scheduled  to 
make  its  debut  in  the  early  hours  of 
Monday,  Sept.  25  —  six  months  after 
plans  for  the  country’s  newest  daily 
metropolitan  newspaper  were 
announced. 

Single  copies  of  the  tabloid  will  sell 
for  250  Sunday  through  Friday.  The 
weekend  edition,  to  be  published  on 
Saturday,  will  be  sold  for  $1 .  Monthly 
subscriptions  for  seven  days  a  week 
will  run  $11.  Sun  distribution  will  be 
handled  through  an  independent 
wholesale  carrier  system  but  no  sur¬ 
charges  will  be  added 

There  will  be  one  edition,  with  a 
replate  for  late-breaking  news  or 
sports  scores  from  the  West  Coast, 
according  to  Sun  president  Robert 
Jelenic.  Printing  can  be  held  until  1 :00 
or  1:30  a.m.,  he  added. 

Charter  advertisers  have  been 
promised  a  circulation  base  of  75,000. 
Sun  executives  have  said  the  paper 
can  break  even  with  a  circulation  of 
100,000. 

Publication  of  the  main  weekend 
edition  on  Saturday  is  nothing  new  to 
St.  Louis.  For  many  years  before  its 
demise,  the  St.  Louis  Globe-Demo¬ 
crat  published  only  six  days  a  week, 
with  its  largest  edition  on  Saturday  as 
part  of  its  joint  operating  agreement 
with  the  Post-Dispatch.  This  is  a 
marked  contrast  to  the  Post-Dispatch 
publication  schedule. 

The  100-plus-page  Saturday  paper 
will  be  delivered  before  7  a.m.,  com¬ 
plete  with  two  glossy  magazines  and  a 
special  news  section,  in  order  to  help 
readers  “jump-start”  their  weekend, 
according  to  editor  in  chief  Ralph 
Ingersoll  II. 

“Changing  lifestyles  and  work¬ 
place  habits  convince  us  that  Satur¬ 
day  morning  will  continue  to  increase 
in  importance  as  the  prime  time  for 
weekend  newspaper  publication,” 
Ingersoll  said. 

Unlike  the  Globe-Democrat,  the 
Sun  will  produce  a  Sunday  edition 
with  complete  sports  scores.  The 
Sunday  edition  will  run  64  to  72  pages, 
according  to  Jelenic,  slightly  smaller 
than  the  planned  80  or  so  pages  for  the 
other  daily  editions. 


(Kramer  is  a  St.  Louis-based  free¬ 
lance  writer.) 


Prototype  front  page  of  the  St.  Louis 
Sun 


A  mock  front  page  unveiled  at  an 
Aug.  2  press  conference  in  the  paper’s 
newsroom  in  downtown  St.  Louis 
offered  little  insight  into  the  innova¬ 
tions  that  are  supposed  to  attract  new 
readers.  Although  the  nearly  all-color 
front  page  differs  vastly  from  the 
mostly  gray  broadsheet  Post-Dis¬ 
patch,  it  bears  a  striking  resemblance 
in  format  to  New  York  Newsday. 


Related  stories  on  the  St.  Louis  com¬ 
petitive  situation  appear  on  Pages  14  & 
15. 


The  prototype  front  page  sports  a 
red  masthead  with  white  lettering, 
and  the  new  paper’s  signature  styl¬ 
ized  rendering  of  an  orange  sun 
against  a  blue  sky  and  white  Gateway 
Arch.  The  centerpiece  was  a  color 
photo  of  U.S.  Rep.  Richard  Gephardt 
(D-Mo.)  to  mark  his  election  as 
majority  leader. 

While  promises  to  show  reporters 
the  prototype  have  been  broken  due 
to  production  problems  —  the  pro¬ 
totype  is  constantly  evolving, 
according  to  Ingersoll  —  enough  bits 
of  information  have  dribbled  out  to 
provide  a  sketchy  picture  of  the  Sun. 

Readers  reportedly  can  expect: 

•  Four  daily  sections  with  a  life¬ 
style  and  entertainment  section, 
fashioned  somewhat  like  a  magazine, 
in  the  center  of  the  paper. 

•  A  “people”  column  focusing  on 


local  personalities. 

•  Two  glossy  magazines  for  the 
weekend  edition  —  a  “funbook”  and 
a  television  magazine. 

•  Seven  or  eight  pages  a  day  of  St. 
Louis  business  coverage  with  an 
emphasis  on  local  “entrepreneurial- 
type”  businesses. 

•  An  editorial  page  with  one  Sun 
opinion  and  a  locd  guest  columnist. 

•  A  Page  Two  column  and  political 
column,  by  former  Post  staffers 
Kevin  Horrigan  and  Karen  Koman 
respectively. 

•  A  sports  feature  called  “Barney 
the  Bartender”  which  will  answer 
sports  trivia  questions  sent  in  by  read¬ 
ers. 

Initially,  the  Sun  will  be  printed  at 
Mississippi  Valley  Offset,  a  south  St. 
Louis  printing  company  purchased  by 
Ingersoll  earlier  this  year.  The  Sun 
circulation  staff  leases  space  at  the 
plant,  which  has  just  finished  a  $1.5- 
million  facelift.  The  two  10-unit 
Urbanite  presses  also  will  print  sev¬ 
eral  editions  of  the  Ingersoll-owned 
Suburban  Journals  and  do  commer¬ 
cial  work. 

In  addition,  plans  have  been 
announced  for  the  Suburban  Journals 
to  purchase  a  32,400-square-foot 
building  on  three-plus  acres  in  south¬ 
ern  Illinois.  The  1 0-unit  Urbanite  to 
be  installed  there  will  print  a  portion 
of  the  Journals’  Illinois  circulation 
and  the  Sun’s  Illinois  circulation  by 
Jan.  15,  1990,  according  to  Jelenic. 
The  new  plant  will  increase  the  Sun’s 
capacity  by  50%  and  will  have  space 
for  another  press  if  needed. 

Ad  contest  topic 
is  teenage  suicide 

Youth  mortality  —  particularly 
teen  suicide  —  is  the  topic  for  the 
1989-90  International  Newspaper 
Advertising  and  Marketing  Execu¬ 
tives  Foundation/ American  Academy 
of  Advertising’s  Student  Newspaper 
Advertising  Competition. 

Students  are  asked  to  create  news¬ 
paper  advertising  campaigns  that 
raise  awareness  of  teen  suicide  with  a 
call  to  action. 

The  top  three  entries  from  11 
regional  judging  sites  will  compete  in 
the  national  judging,  which  will  take 
place  at  INAME’s  winter  meeting. 
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Landmark  acquires  Marcol 

Classified  advertising  publisher  produces  weekly  real  estate  tabloids 
which  have  proven  to  be  tough  competitors  of  newspapers 


By  Debra  Gersh 

One  of  the  fiercest  competitors  for 
newspaper  classified  advertising  lin¬ 
age  has  been  acquired  by  Landmark 
Target  Media  Inc.,  a  subsidiary  of 
Norfolk,  Va.-based  Landmark  Com¬ 
munications  Inc.,  a  company  with 
newspaper  holdings  in  severd  mar¬ 
kets. 

Marcol  Publishers,  based  in  Jack- 
son,  Miss.,  produces  weekly  real 
estate  tabloids  in  nine  markets,  in 
addition  to  a  Memphis  auto  exchange 
and  Memphis  truck  exchange,  all  of 
which  have  been  acquired,  explained 
Conrad  Hall,  president  of  Landmark 
Target  Media  Inc. 

Landmark  Target  Media  already 
had  21  classified  publications,  47 
photo  guides,  and  five  newsprint 
magazines.  With  the  addition  of  the 
Marcol  properties,  the  company  now 
produces  82  specialty  publications  in 
41  cities  in  20  states. 

Although  he  would  disclose  neither 
the  terms  of  the  agreement  nor  from 
whom  Marcol  was  acquired.  Hall  did 
say  that  Landmark  Target  Media’s 
primary  focus  for  the  acquisition  was 
the  auto  and  truck  exchanges  in  Mem¬ 
phis.  Since  the  company  was  being 
sold  in  its  entirety.  Landmark  Target 
Media  bought  the  whole  package  and 
is  currently  developing  a  strategy  for 
the  real  estate  publications,  he  noted. 

Asked  whether  the  Marcol  publica¬ 
tions  would  continue  their  aggressive 
campaign  selling  against  newspapers, 
especially  in  light  of  Landmark’s 
newspaper  properties.  Hall  noted  that 
the  two  divisions  of  the  company  are 
separate  and  “We  think  internal  com¬ 
petition  is  very  healthy.  .  .  .  Com¬ 
petition,  period,  is  healthy  for  all 
of  us.  It  makes  us  sharper.” 

Hall  also  said  Landmark  Target 
Media,  which  has  been  “fairly  aggres¬ 
sive  in  looking  at  and  acquiring  prop- 
erties,”  was  planning  another 
acquisition,  but  the  deal  had  not  pro¬ 
gressed  to  the  point  where  an 
announcement  could  be  made. 

The  Marcol  real  estate  books  are 
considered  by  many  in  newspaper 
classified  advertising  departments  to 
be  among  the  most  successful  homes 


magazines  produced. 

In  some  markets,  sources  say  the 
Marcol  real  estate  guides  reportedly 
have  taken  away  as  much  as  98%- 
100%  of  the  real  estate  classified  ad 
linage  from  newspapers. 

“They  are  a  tough  competitor. 
They  definitely  put  a  big  dent  in  a  lot 
of  newspapers’  real  estate  linage,” 


points,  such  as  declining  daily  circula¬ 
tion,  increasing  rates  and  potential 
low  readership  of  a  classified  ad,  but 
is  careful  not  to  suggest  that  “news¬ 
paper  classifieds  should  be  totally 
abandoned,  only  that  their  use  be 
modified  to  work  in  conjunction  with 
a  Board  [of  Realtors]  controlled 
photo-listing  newspaper. 


“They  definitely  put  a  big  dent  in  a  tot  of 
newspapers’  real  estate  linage,’’  Tony  Marsella,  vice 
president/ real  estate  classified  at  the  Newspaper 
Advertising  Bureau,  told  E&P. 


Tony  Marsella,  vice  president/real 
estate  classified  at  the  Newspaper 
Advertising  Bureau,  told  E&P. 
Marsella  has  been  warning  newspa¬ 
pers  at  industry  meetings  about  the 
competitive  threat  from  these  types  of 
publications. 

At  a  panel  discussion  on  the  subject 
at  the  annual  Association  of  Newspa¬ 
per  Classified  Advertising  Managers 
conference,  Marsella  said  that  in  1987 
about  $500  million  was  spent  in  one 
homes  magazine  or  another,  com¬ 
pared  to  $1.9  billion  in  classified 
advertising  (E&P,  July  15). 

To  meet  the  competition,  some 
newspapers  have  begun  their  own 
homes  magazines  as  separate  prod¬ 
ucts,  while  others  are  redesigning 
their  classified  pages  to  better  meet 
the  needs  of  their  advertisers. 

Citing  a  recent  NAB  study, 
Marsella  pointed  out  that  newspapers 
remain  the  number  one  source  of 
information  for  new  homes,  and  that 
“no  homes  magazines  in  any  way  can 
replace  newspaper  advertising.” 

Marcol’ s  homes  magazines  are 
weekly  full-size  tabloid  publications 
with  full-color  covers.  Local  boards 
of  realtors  in  each  market  are  signed 
on  as  sponsors  of  the  publications. 
Marcol  books  also  feature  editorial 
content,  something  many  other 
homes  publications  do  not  offer. 

An  existing  Marcol  written  sales 
pitch  highlights  newspapers’  weak 


“The  key  to  the  success  of  The 
[Real  Estate]  Preview  lies  in  REAL- 
TOR’S  using  their  advertising 
budgets  more  effectively,  not 
increasing  them.  With  undivided 
REALTOR  support.  The  Preview 
could  easily  become  the  Real  Estate 
advertising  source  for  the  general 
public,”  the  document  states  (empha¬ 
sis  Marcol’s). 

The  document  outlines  Marcol’s 
relationship  with  the  local  Board  of 
Realtors  and  its  Multiple  Listings  Ser¬ 
vice,  whose  members  would  basically 
serve  as  advisers,  although  the  degree 
of  “the  Board’s  involvement  would 
be  established  in  the  local  area.  The 
time  requirements  from  the  Board’s 
Executive  Officer  and  staff  is  (sic) 
negligible.”  Marcol  suggests  the 
board  president  appoint  a  standing 
committee  of  six  to  eight  members. 

In  addition,  Marcol  states  it  will 
create  editorial  content,  and  “each 
issue  would  contain  the  message, 
whether  stated  explicitly  or  implic¬ 
itly,  that  it  is  wise  for  the  reader  to 
invest  in  Real  Estate,  and  to  his 
advantage  to  do  so  with  the  help  from 
a  member  of  the  Multiple  Listing  Ser¬ 
vice  of  local  Board  of  REALTORS.” 

In  addition,  “periodic  articles  or 
columns  could  be  furnished  by  the 
Executive  Officer,  Board  President, 
or  Multiple  Listing  Service  President 
for  publication.” 

(Continued  on  page  57) 
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Raiding  the  competition 

St  Louis  Sun  lures  several  editorial  staffers  from  the  Post-Dispatch; 
Pulitzer  paper  responds  by  offering  key  people  lucrative  new  contracts 


By  Staci  D.  Kramer 

The  battle  between  Pulitzer  Pub¬ 
lishing’s  St.  Louis  Post-Dispatch  and 
Ingersoll  Publications’  St.  Louis  Sun, 
set  for  a  Sept.  25  launch,  often  resem¬ 
bles  a  high-stakes  poker  game  being 
played  with  columnists,  editors,  and 
reporters  instead  of  chips. 

Despite  his  disdain  for  the  Pulitzer 
flagship.  Sun  chairman  and  editor  in 
chief  Ralph  Ingersoll  II  has  proved  to 
be  more  than  willing  to  offer  big  bucks 
to  hire  away  key  Post-Dispatch  per¬ 
sonnel. 

In  response  to  the  Sun’s  raiding, 
the  Post-Dispatch  has  broken  with 
recent  tradition  and  offered  some 
half-dozen  editorial  employees  and 
one  business-side  employee  contracts 
complete  with  non-compete  clauses 
and  healthy  raises. 

Ingersoll  and  others  at  the  Sun  say 
the  number  of  staffers  they  have  tried 
to  recruit  from  the  Post-Dispatch  is 
exaggerated. 

Ingersoll  even  jokes  about  being 
paid  a  commission  by  employees  who 
have  used  the  Sun  to  negotiate  con¬ 
tracts  and  raises  at  the  Post-Dispatch 
and  says  he  has  considered  calling 
Post-Dispatch  managing  editor  David 
Lipman  to  warn  him. 

“I  feel  sorry  for  Lipman.  He’s  get¬ 
ting  jacked  around  by  his  own  sts^,” 
Ingersoll  said. 

“I  am  not  concerned  by  casual 
comments  about  the  Post-Dispatch 
being  jerked  around  by  anyone,”  Lip¬ 
man  responded.  “We  conduct  our 
business  not  based  on  what  others  do 


but  on  our  own  assessments.  Most  of 
our  key  people  will  continue  to  be  at 
the  Post-Dispatch.  Like  any  good 
newspaper,  we’re  extremely  eager  to 
keep  good  people.  ” 

Lipman  declined  to  discuss  details 
of  personnel  matters. 

While  serious  offers  have  been 
made  to  four  Post-Dispatch  editorial 
staffers,  the  Sun  has  had  discussions 
with  a  dozen  editorial  staffers, 
according  to  Sun  metro  editor  Mark 
Peterson. 

Post-Dispatch  publisher  Nicholas 
G.  Penniman  IV  said  in  a  recent  news¬ 
room  staff  meeting  that  at  least  20 
employees  throughout  the  paper  had 
been  approached  by  the  Sun. 

Seven  of  those  were  contacted  by 
the  Sun;  the  others  approached  the 
new  paper  personally  or  through 
intermediaries,  according  to  Peter¬ 
son. 

“It  hasn’t  been  open  season  on  the 
Post,”  said  Ingersoll,  adding,  “We 
can  get  anybody  at  the  Post  we 
want.” 

The  Sun  opened  by  hiring  away 
Post-Dispatch  general  manager 
Thomas  M.  Tallarico  at  considerably 
more  than  the  $235,000  he  was  paid  in 
1988,  then  raised  the  older  paper  one 
lead  columnist  in  the  form  of  Kevin 
Horrigan.  Horrigan,  the  lead  sports 
columnist  and  sports  editor  at  the 
Post-Dispatch  since  1984,  will  author 
the  Sun’s  most  prominent  general 
news  column  for  a  low  six-figure  sal¬ 
ary  rumored  to  be  at  least  twice  what 
he  was  getting  at  the  Post-Dispatch. 


Horrigan  said  a  confidentiality 
clause  keeps  him  from  discussing  the 
terms  of  the  contract. 

The  effort  to  hire  Horrigan  was  ini¬ 
tiated  by  Sun  managing  editor  Peter 
O’Sullivan,  who  called  to  ask  if  he 
were  interested  in  the  Sun.  They  met 
for  dinner  and  hit  it  off;  the  next  day 
Horrigan  toured  the  paper’s  new, 
sleek  downtown  offices. 

After  discussions  and  a  look  at  the 
prototype,  Horrigan  said  he  was  satis¬ 
fied  that  “it  will  be  breezy,  not 
sleazy.”  He  asked  an  attorney  to 
draw  up  a  blue-sky  proposal. 

“I  showed  it  to  Peter.  He  did  not 
bat  an  eye  and  faxed  it  to  Ralph,” 
Horrigan  said. 

Ingersoll  accepted  the  proposal, 
but  the  clincher  was  a  whirlwind  visit 
with  O’Sullivan  to  New  Jersey  for 
dinner  with  Ingersoll  and  several  of 
his  top  executives. 

Horrigan  was  scheduled  to  start  a 
general  news  column  in  early  August, 
^temating  with  feature  section  col¬ 
umnist  Bill  McClellan. 

Instead,  McClellan,  who  met  once 
with  editors  at  the  Sun  at  their  invita¬ 
tion,  will  go  head-to-head  with  Horri¬ 
gan.  He  moved  to  four  columns  a 
week  in  late  July  and  was  one  of  the 
first  offered  a  contract  by  the  Post- 
Dispatch  and  has  received  a  signifi¬ 
cant  raise. 

During  the  uproar  that  surrounded 
Horrigan ’s  departure,  the  Sun  was 
quietly  negotiating  with  Post-Dis¬ 
patch  reporter  Karen  Koman. 

(Continued  on  page  50) 


Bill  McClellan  and  Jerry  Berger  (right)  stayed  with 
Pulitzer's  St.  Louis  Post-Dispatch. 


Karen  Koman  and  Kevin  Horrigan  went  to  Ingersoll's  St. 
Louis  Sun. 
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Tough  labor  talks  ahead 

St  Louis  Post-Dispatch  hires  King  &  Baiiow  in  bid  to  win  manning  reductions 


By  Staci  D.  Kramer 

The  St.  Louis  Post-Dispatch  is  tak¬ 
ing  a  tougher  stance  with  its  1 1  unions 
as  a  Feb.  28,  1990  deadline  for  new 
contracts  nears. 

Recent  moves  include  the  hiring  of 
King  &  Ballow,  the  Nashville  law 
firm  known  for  its  tough  stance  on 
unions,  and  the  refusal  to  negotiate 
with  the  Post-Dispatch  Unity  Coun¬ 
cil,  the  coalition  that  traditionally  rep¬ 
resents  all  11  unions. 

The  change  in  labor  representation, 
from  Seyfarth,  Shaw,  Fairweather  & 
Geraldson  in  Chicago  to  King  & 
Ballow,  was  announced  at  a  June  28 
labor-management  meeting  that  some 
say  quickly  became  acrimonious.  The 
announcement  upset  the  labor  rep¬ 
resentatives,  who  say  the  new  firm 
has  a  reputation  as  a  “union  buster.” 

Several  see  the  move  as  a  declara¬ 
tion  of  war,  something  Post-Dispatch 
publisher  Nicholas  G.  Penniman  IV 
emphatically  denies.  Penniman  is  also 
executive  vice  president  of  newspa¬ 
per  operations  for  parent  Pulitzer 
Publishing  Co. 

Members  of  the  Unity  Council 
were  aware  of  the  company’s  interest 
in  King  &  Barrow  before  the  meet¬ 
ing.  In  fact,  a  week  earlier.  Unity 
Council  president  Charles  R.  Witt 
wrote  Pulitzer  chairman  Joseph  Pulit¬ 
zer  Jr.,  asking  him  not  to  hire  a 


Nicholas  Penniman 

“union  buster.”  The  letter,  which 
was  posted  on  several  bulletin  boards 
at  the  Post-Dispatch  read,  in  part: 

“With  grave  concern,  I  must 
ask  .  .  .  ‘Why,  after  so  many  years  of 
a  fine  relationship,  created  through 
admiration,  trust  and  good  will, 
would  the  publisher  hire  a  law  firm 
that  is  not  only  a  “Union  Buster,”  but 
has  no  moral  commitment  (sic)  to  the 
St.  Louis  Community?’  ” 

Witt  told  the  St.  Louis  Journalism 
Review,  “I  have  never  dealt  with 
them  personally,  but  I  have  talked  to 
our  International  and  this  King  & 


Baiiow  has  a  horrible  reputation  of 
aggressiveness.  My  thought  on  it  is 
very  simple  —  we  don’t  need  an  out¬ 
sider.”  Witt  is  the  president  of 
Graphics  Communications  Interna¬ 
tional  Local  505. 

Robert  L.  Ballow,  the  partner  and 
former  newspaper  circulation  man¬ 
ager  who  leads  the  firm’s  labor  bri¬ 
gade,  said,  “I  don’t  know  what  union 
busting  is.  The  only  way  I  make  a 
living  is  if  there  is  a  union.  I  would 
admit  that  we  aggressively  represent 
our  clients.” 

Ballow  added,  “We  represent  the 
Chicago  Tribune.  There  was  a 
strike  .  .  .  as  a  result  ofthe  strike  a  lot 
of  people  lost  their  jobs.”  He  said  the 
paper  was  allowed  by  law  to  replace 
the  striking  workers.  “They  may 
think  it’s  bad  to  do  that.” 

Witt  also  referred  to  the  strike  at 
the  Chicago  Tribune,  adding,  “The 
conception  is  that  by  hiring  that  outfit 
they  are  throwing  down  the  gauntlet 
and  saying,  ‘Boys,  get  at  it.’  ” 

“They  represent  over  300 
newspapers  —  we’re  the  308th  or 
309th  —  and  they’ve  had  four  strikes 
in  the  last  10  years.  I  don’t  call  that 
union-busting,”  said  Penniman. 

Compounding  the  tension  is  the 
paper’s  refusal  to  negotiate  with  all  1 1 
unions  through  the  Unity  Council, 
unlike  the  last  contract  negotiations  in 
(Continued  on  page  51) 


KRTN  switches  to  the  St.  Louis  Sun 


By  Staci  D.  Kramer 

Knight-Ridder/Tribune  News 
Information  Services  has  served 
90-days’  notice  on  the  St.  Louis  Post- 
Dispatch  and  will  switch  to  Ralph 
Ingersoll  II’s  St.  Louis  Sun  as  part  of  a 
new  three-year  corporate  contract 
with  Ingersoll  Publications  Co. 

KRTN  reportedly  made  the  switch 
to  the  Sun  without  offering  the  Pulit¬ 
zer-owned  Post-Dispatch  a  chance  to 
outbid  the  new  paper. 

Knight-Ridder’s  new  contract  with 
Ingersoll  Publications  Co.  includes 


exclusive  rights  in  the  St.  Louis  area 
for  the  Sun,  which  is  scheduled  to  be 
launched  Sept.  25,  and  its  sister  publi¬ 
cation  across  the  river,  the  Alton  (Ill.) 
Telegraph.  The  change  in  clients 
takes  effect  Oct.  15. 

IPCo.  newspapers  in  10  markets 
already  subscribe  to  various  KRTN 
services,  but  the  new  contract, 
reported  to  be  worth  some  $235,000  to 
Knight-Ridder,  opens  15  new  markets 
and  adds  40  services. 

Knight-Ridder  and  Ralph  Ingersoll 
II,  who  is  chairman  and  CEO  of 
IPCo.,  are  also  working  on  a  deal  that 


will  bring  KRTN’s  news  services  to 
several  European  markets. 

Knight-Ridder  executives  would 
not  confirm  the  dollar  value  of  the 
contract,  but  Bill  Baker,  vice  presi¬ 
dent  for  news  in  charge  of  KRTN, 
said,  “It  is  by  far  the  biggest  single 
revenue  source  for  KRTN.  We  are 
increasing  many,  many  times  the 
revenue  we  would  be  getting  from  the 
Post-Dispatch.” 

Knight-Ridder’s  contract  with  the 
Post-Dispatch  was  reportedly  valued 
at  some  $25,000  annually. 

(Continued  on  page  51) 
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Agnes  Kastner  Head 
Hobbs  Flare 
Hobbs,  N.M. 

By  Tom  Riordan 

Agnes  Head,  pushing  86,  won’t  let 
her  weekly  Hobbs  (N.M.)  Flare  die. 

She  founded  it  in  anger  41  years 
ago.  At  the  time,  her  hardwareman 
husband  was  running  for  mayor.  The 
Hobbs  Daily  News-Sun,  only  paper  in 
town,  refused  his  political  ads. 

The  publisher,  who  supported 
another  candidate,  said,  “All  our 
space  is  sold  until  after  the  election.” 

Agnes  turned  fighting  mad. 

“I  told  ’em,  Tf  it’s  the  last  thing  I 
do,  I’ll  put  another  newspaper  in 
Hobbs.’  ” 

First,  there  was  a  campaign  to  run. 
Agnes  wrote  a  firey  flier.  Since  the 
News-Sun  operated  the  only  print 
shop  in  town,  Agnes  had  to  drive  to 
Seminole,  Texas,  to  get  it  printed. 

As  she  distributed  them  all  over 
Hobbs,  spunky  Agnes  told  folks, 
“This  town  needs  a  new  mayor  and 
another  newspaper.” 

J.C.  (Dad)  Head  won  the  election. 

Then  it  was  another  four  years 
before  Agnes  could  make  good  on  her 
pledge  to  start  a  paper  in  20,000- 
population  Hobbs. 

Agnes  Kastner  Head  got  her  first 
taste  of  newspapering  as  a  5-year-old 
first-grader  in  Dexter,  Mo.  She  told 
the  weekly  Messenger  editor  that  she 
and  other  children  saw  a  dead  rat 
floating  in  the  elementary  school  cis¬ 
tern. 

The  Messenger  carried  the  story  on 
Page  One  of  the  next  issue.  Agnes  was 
hooked  and  hell-bent  on  getting  an 
education. 

“I  went  to  school  around  the  clock, 
all  year  long.  I  skipped  second  grade, 
kept  going  until  sixth,  and  skipped  to 
ei^th.” 

She  graduated  from  Dexter  High 
School  at  IS,  simultaneously  taking 
classes  at  Southeast  Missouri  Col¬ 
lege.  In  three  years  Agnes  had  earned 
her  SMC  degree. 


Agnes  Head  studies  some  longhand  prose  she  composed  on  a  legal  pad. 
Usually  she  does  her  writing  on  an  old  upright  typewriter. 

Photo  by  Tom  Riordan 


That  is  when  she  met  entrepreneur 
J.C.  Head,  an  Arkansas  building  con¬ 
tractor.  They  were  married  a  year 
later  and  settled  in  El  Dorado,  Ark. 
Dad  told  his  bride  that  he  felt  a  wife 
should  be  a  homemaker. 

One  afternoon,  a  copy  of  the  town’s 
Daily  News  plopped  on  the  front 
porch.  The  headline  in  a  small  box  on 
Page  One  reached  out  and  grabbed 
Agnes.  It  read:  “Reporter  wanted.” 

So  much  for  Dad’s  wifely  ideals. 

Agnes  called  a  cab  and  soon  was 
chatting  with  the  editor,  who  hired 
her.  Getting  the  job,  recalled  Agnes, 
was  much  easier  than  convincing  Dad 
that  evening  that  she  could  go  to 
work. 

Agnes  was  assigned  to  rewrite 
items  from  the  Memphis,  St.  Louis, 
Little  Rock  and  Louisville  papers. 
That  wasn’t  her  idea  of  news- 
papering  —  she  wanted  to  be  a 
reporter. 

During  Prohibition,  “barrel- 
houses”  made  of  wood  sprung  up  in 
the  hills  surrounding  El  Dorado. 
These  featured  bootleg  whiskey,  card 
games  and  ladies  entertaining.  Head’s 
construction  company  erected  many 
of  them. 

“Dad  decided  to  build  one  of 
brick,”  Agnes  said.  “The  owners 


MHobbs  Fijref  g 


liked  it  so  much  they  staged  an  invita¬ 
tion-only  grand  opening.  I  told  my 
editor  that  we  were  going.  He  said 
he’d  sure  like  to  know  who  attended. 

“So  I  put  a  notepad  in  my  purse.  All 
the  prominent  people  were  there: 
attorneys,  doctors,  the  elite  of  the 
town,  just  a’  swigging  and  dancing, 
everyone,  in  fact,  but  the  clergy. 

“TTie  next  day,  all  their  names  were 
in  the  paper.  I  think  Dad  knew  how 
they  got  there,  ’cause  I  kept  going  to 
the  ladies’  room,  but  he  never  said  a 
word. 

“I  was  promoted  to  reporter  after 
that,  which  was  unusual  because 
there  were  very  few  women  reporters 
in  the  ’20s.” 

Her  career  went  on  hold  when  she 
had  her  first  child.  Then  she  and  Dad 
moved  to  primitive  Caterina,  Texas,  a 
railroad  town  on  the  Mexican  border, 
where  he  built  and  ran  a  hotel.  Agnes 
lined  up  some  stringing  duties  with 
papers  in  Lorodo  and  San  Angelo. 

In  1930,  Dad  learned  that  an  oil 
boom  had  started  near  the  New  Mex¬ 
ico  hamlet  of  Hobbs.  He  wanted  in  on 
the  action,  where  a  community  of 
10,000  was  in  the  making. 

Despite  untamed  living  conditions, 
he  and  Agnes,  and  now  two  children, 
headed  for  Hobbs. 

“There  were  no  paved  streets, 
everyone  lived  in  tents.  We  didn’t 
have  electricity.  We  got  water 
pumped  by  a  windmill.  We  used  coal 
oil  stoves  and  lights,”  remembered 
Agnes. 

Dad  opened  a  hardware  business 
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and  immediately  sold  1,600  tents. 

In  1944,  when  Dad  won  the  mayor’s 
job,  Agnes  learned  the  Loving 
Leader,  a  weekly  in  the  Lea  County 
seat  20  miles  away,  was  for  sale  at 
$10,000.  She  and  Dad  grabbed  the 
Leader,  planning  to  move  it  — 
flatbed  press.  Intertype,  stones  and 
type  cases  —  to  Hobbs. 

People  in  Loving  convinced  her  to 
keep  the  weekly  operating  there, 
and  Agnes  decided  she  would  run  it 
and  commute. 

One  foggy  night,  while  driving  the 
dirt  road  from  Loving  back  to  Hobbs, 
she  found  herself  being  guided  by  the 
natural  gas  bumoff  flare  pipes  in  the 
Hobbs  oil  fields. 

“Hey,  that  can  be  the  name  of  my 
next  paper,  the  Hobbs  daily  Flare,” 
Agnes  said  to  herself,  “and  I’d  better 
get  going  on  it  now.” 

Dad  supplied  an  empty  building. 
Agnes  ordered  a  brand-new  Intertype 
(which  still  survives  in  her  back 
shop).  She  tracked  down  a  used 
flatbed  press,  stones,  casting  box  and 
cases  of  type. 

First  issue  of  the  morning  Daily 
Hobbs  Flare  rolled  off  the  press 
March  23,  1948. 

The  next  day,  Agnes  was  handed  a 
$100,000  criminal  libel  suit  (a  charge 
no  longer  on  New  Mexico’s  books)  by 
the  sheriff.  In  her  opening  day  col¬ 
umn,  Agnes  had  harpooned  Dad’s 
mayoral  opponent,  and  he  was  suing. 

Three  lawyers,  whose  fees  eventu¬ 
ally  came  to  $5,000,  helped  Agnes  get 
the  criminal  charges  dropped.  She 
settled  for  a  fine  of  a  dollar. 

Years  later,  Agnes  got  socked  with 
another  criminal  libel  suit.  This  time, 
she  decided  to  forget  the  expensive 
legal  help.  When  she  studied  the  offi¬ 
cii  complaint,  she  found  it  had  been 
filed  in  the  wrong  precinct. 

At  the  first  day  of  her  trial,  she  told 
the  surprised  judge  she  would  defend 
herself.  Then  she  added,  the  papers 
had  been  improperly  issued.  He 
agreed  and  dropped  the  charges. 

As  a  daily  for  six  months,  the  Flare 
couldn’t  quite  fly.  So  Agnes  switched 
to  weekly,  and  that  flourished.  She 
eventually  purchased  a  16-page  Co- 
trell  Vanguard  offset  press,  cam¬ 
era,  platemaker.  By  then  the  Flare 
employed  eight. 

Those  were  the  salad  days. 

Page  One,  column  one  has  always 
featured  her  spicy  “Via  the  Grape¬ 
vine”  column.  Mainly  political,  it 
irreverently  goads  politicians  all  over 
the  state.  When  Bruce  King  served 
two  terms  as  governor,  Agnes 
referred  to  him  as  “Brucie  Baby.” 

She  quotes  businessmen  exactly  as 
they  speak:  “S.G.  Cobb  says  he  and 
his  son  Sam  are  getting  slant-eyed  like 


Forty-one  years  ago,  a  sign  painter 
lettered  Hobbs  Daily  Flare  over  the 
door  to  Agnes  Head's  newspaper.  It 
has  been  40V'2  years  since  the  Flare 
came  out  daily,  but  the  word  still 
stands  out  on  the  sign. 
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the  Japanese.  Sam  is  in  Japan  now 
dealing  for  the  sale  of  more  T-bone 
steaks  from  the  U.S.” 

That  brought  down  the  wrath  of  the 
Japanese  among  her  readership.  A 
profound  apology  appeared  in  the 
next  issue  —  not  from  the  pugna¬ 
cious  editor,  rather  the  embarrassed 


Between  1982  and 
1986,  Agnes  sold  the 
Flare  four  times.  Each 
deal  ended  in  default. 


Agnes  continued  to  run  the  Loving 
Leader  until  1958,  when  she  sold  it  for 
$158,000  cash  —  netting  $148,000 
profit. 

After  Dad  died  in  1981,  Agnes 
decided  to  market  the  Flare.  She  told 
herself  she  could  relax  in  her  pleasant 
home,  amidst  half  a  dozen  upright 
typewriters,  maybe  write  her 
memoirs. 

Between  1982  and  1986,  Agnes  sold 
the  Flare  four  times.  Each  deal  ended 
in  default. 

“I  got  it  back  every  time  because 
they  couldn’t  keep  up  the  payments.” 

After  each  would-be  editor  disap¬ 
peared  into  the  New  Mexico  sunset, 
Agnes  would  climb  back  into  the  edi¬ 
tor’s  chair  to  keep  things  rolling. 

Buyer  number  two,  a  journalism 
teacher  from  New  Mexico  State  Uni¬ 
versity,  dropped  the  keys  in  Agnes’s 
lap,  telling  her,  “If  you  want  a  paper 
next  week,  you’ll  have  to  put  it  out.” 

Agnes  said,  “Don’t  ask  me  how  I 


did  it,  but  I  did,  an  eight-pager.” 

Along  about  then,  Agnes  decided  to 
close  the  Flare’s  web  printing  opera¬ 
tion.  She  jobbed  out  her  Flare  press 
work  to  the  Winkler  County  News  in 
Kermit,  Texas,  a  6()-mile  drive  from 
Hobbs.  “They  pick  up  the  flats  Tues¬ 
day  afternoons  and  I  pay  a  local  man 
on  Wednesday  to  get  the  papers.” 
Total  cost:  $435. 

Buyers  number  three,  supposedly  a 
married  couple,  announced  one  Sun¬ 
day  afternoon,  “We’re  tired  of  put¬ 
ting  out  a  weeldy.”  He  headed  for  San 
Diego,  she  took  off  for  Santa  Fe. 

Number  four,  a  cluster  of  four, 
tried  for  a  while  and  then  ran  into 
financial  problems.  Agnes  had  to 
foreclose.  That  was  1986.  Agnes  has 
been  at  the  office  every  day  since. 

She  continues  to  write  her  column 
and  assorted  news  stories,  plus  a  long 
historical  piece.  Agnes  also  manages 
to  pull  together  a  full  editorial  page. 
When  fatigue  overcomes  her,  this  edi¬ 
tor  naps  for  30  minutes  on  the  couch 
in  her  office. 

Agnes’s  determination  has  long 
been  buoyed  by  the  cooperation, 
dedication  and  loyalty  of  two  employ¬ 
ees. 

Phyllis  Murphy  sets  everything 
laser-type  on  the  Compugraphic,  lays 
out  and  pastes  up  pages.  She  also 
spends  one  day  at  the  courthouse  to 
gather  vital  stats  and  county  news. 
Helen  Komegay  mans  the  counter, 
while  selling  ads  over  the  phone. 

In  1989’s  March  23  edition,  spunky 
Agnes  ended  a  history  of  the  weekly. 
“With  this  issue,  the  Flare  starts  its 
41st  year  and  I  am  85  years  old. 
Where  to  now.  Flare?” 

Readers  in  some  3,000  homes 
around  Hobbs  might  also  have  a  ques¬ 
tion:  “Where  to  now,  Agnes?” 


(Riordan  is  a  free-lance  writer.) 


Gannett  grants  for 
five  AIDS  programs 

Five  grants  totaling  $100,000  to 
new  and  continuing  programs  fighting 
AIDS-related  problems  on  several 
fronts  have  been  approved  by  the 
Gannett  Foundation. 

Two  of  the  grants  assist  new  proj¬ 
ects  to  increase  legal  services  for  peo¬ 
ple  with  AIDS  and  to  train  teachers  in 
AIDS  prevention.  The  others  support 
a  national  newsletter  to  assist  com¬ 
munity  AIDS  groups,  a  program  to 
enhance  the  skills  of  AIDS  volun¬ 
teers,  and  an  effort  to  boost  involve¬ 
ment  by  charities  and  volunteer 
groups  in  the  fight  against  AIDS. 
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Protracted  litigation 

Another  court  battle  involving  the  Galesburg  Register-Mail  looms 


By  Andrew  Radolf 

The  trustees  who  control  54%  of 
the  shares  of  the  Galesburg  (Ill.) 
Register-Mail  have  filed  in  federal 
court  for  a  declaratory  judgment  stat¬ 
ing  the  $  14.7-million  tender  offer  to 
Lincoln  Publishing  Co.,  a  subsidiary 
of  Thomson  Corp.,  is  null  and  void 
and  they  are  free  to  consider  new 
bids. 

“In  order  for  them  to  sell  the  news¬ 
paper,  they  have  to  clear  title  of  the 
shares,”  explained  Barry  Barash,  an 
attorney  for  the  three  trustees. 
“Thomson  is  claiming  an  interest  in 
the  shares,  as  is  the  [Peoria]  Journal 
Star." 

Kurt  Schultz,  an  attorney  for 
Thomson,  said  the  company  has  “a 
binding  contract  with  respect  to  91% 
of  the  shares”  that  was  signed  in  June 
and  “is  going  to  continue”  with  litiga¬ 
tion  “for  the  purpose  of  asserting  its 
contract  rights.” 

The  recent  filing  was  made  by  John 
Pritchard,  his  brother  Lester,  and 
their  cousin  Sally  Day.  The  three  are 
trustees  of  a  trust  which  owns  54%  of 
the  Register-Mail  stock. 

Lester  Pritchard  and  Sally  Day  had 
agreed  to  sell  to  Thomson,  but  John 
Pritchard  opposed  it,  claiming  the 
other  two  trustees  had  breached  their 
fiduciary  duty  by  accepting  the  bid. 

About  91%  of  the  shares  in  the 
Register-Mail  had  been  offered  to 
Thomson  when  U.S.  Judge  Michael 
Mihm,  acting  on  a  lawsuit  filed  by 
John  Pritchard,  issued  a  preliminary 
injunction  blocking  the  sale  from 
closing  on  June  30.  He  ordered  the 
Register-Mail’s  owners  to  call  in  an 
investment  banker  to  appraise  the 
newspaper  and  its  two  weeklies,  the 
Galva  News  and  Wrova  Reporter, 
and  put  the  properties  up  for  auction. 

Thomson  stated  it  remained  com¬ 
mitted  to  its  original  $14. 7-million 
offer,  but  said  it  would  not  enter  any 
new  bidding  process. 

John  Pritchard  contended  the  other 
two  trustees  had  failed  to  consider  an 
offer  from  the  Peoria  Journal  Star  for 
$15  million  that  involved  selling  the 
Register-Mail  to  an  employee  stock 
ownership  plan  and  had  tax  advan¬ 
tages  for  the  sellers.  The  Peoria  news¬ 


paper  also  put  forward  an  alternative 
offer  of  $16  million  in  cash  that  had  no 
ESOP  feature. 

Pritchard  also  claimed  that  Thom¬ 
son’s  agreeing  to  pay  $1.5  million  in 
non-compete  agreements  as  part  of 
the  sale  aJso  was  a  breach  of  the  trust¬ 
ee’s  fiduciary  duties  because  that 
money  was  bypassing  the  trust  and 
going  directly  to  certain  individuals. 

“All  three  trustees  “made  a  tempo¬ 
rary  peace  on  this  one  issue”  of  seek¬ 
ing  a  declaratory  judgment,  Barash 
said. 

The  Journal  Star’s  tender  offer 
originally  expired  on  Aug.  10,  but  was 
extended  until  Aug.  24.  John  McCon¬ 
nell,  publisher  of  the  Journal  Star, 
said  the  offer  would  be  extended 
again  in  order  to  keep  the  company  in 
the  running  for  the  Galesburg  proper¬ 
ties. 

The  declaratory  judgment,  if 
granted,  would  “level  the  playing 
field,”  McConnell  said.  “It  frees  up 
the  trustees  to  take  the  best  offer  — 
which  is  ours.” 


Glenn  McCutchen  has  been  pro¬ 
moted  from  managing  editor  of  the 
Atlanta  Journal  and  Constitution  to 
the  newly  created  post  of  executive 
editor. 

John  W.  Walter,  Jr.,  formerly  a 
senior  editor  at  USA  Today,  has  been 
hired  in  Atlanta  as  the  new  managing 
editor. 

Walter  was  hired  by  Ron  Martin, 
who  had  been  executive  editor  of 
USA  Today  before  becoming  editor 
of  the  Atlanta  dailies. 

Martin  also  appointed  Hyde  Post 
assistant  managing  editor  for  local 
and  state  news.  Post,  who  replaces 
Wendell  “Sonny”  Rawls,  had  been 
assistant  editor  for  special  projects. 

Rawls,  a  Pulitzer  FWze- winner  who 
left  the  New  York  Times  to  become 
part  of  Bill  Kovach’s  editing  team  at 
the  Journal  and  Constitution, 
resigned  from  the  newspapers  eight 


for  $40  million,  contending  the  Peoria 
company  interfered  with  its  contract 
to  purchase  the  Register-Mail  when  it 
made  its  competing  offer.  The  Journal 
Star  has  countered  with  a  motion  for 
dismissal. 

“What  we  have  is  protracted  litiga¬ 
tion  on  several  fronts,”  McConnell 
said  of  the  whole  situation. 

However,  Schultz  said  “the  ball 
game”  is  really  in  the  court  of  appeals 
which  is  reviewing  Judge  Mihm’s 
preliminary  injunction. 

If  the  court  of  appeals  decides 
Judge  Mihm  was  wrong  to  issue  the 
preliminary  injunction,  then  a  declar¬ 
atory  judgment  would  be  moot, 
Schultz  said.  If  the  appellate  court 
upholds  the  preliminary  injunction, 
then  Judge  Mihm  would  have  to 
“conduct  a  final  trial  on  the  merits,” 
Schultz  said. 

The  attorney  added  that  even  if  the 
sale  to  Thomson  were  blocked  perma¬ 
nently,  the  company  still  might  be 
able  to  win  damages  from  the  trustees 
because  they  signed  a  contract  they 
were  unable  to  perform. 


months  after  Kovach’s  departure  as 
editor  following  a  dispute  with  man¬ 
agement. 

Rawls  will  be  working  with  Pat 
Conroy,  a  local  Atlanta  writer,  on  a 
screenplay  about  Kovach’s  two-year 
tenure  at  the  Journal  and  Constitu¬ 
tion. 

In  addition  to  Rawls,  sports  colum¬ 
nist  David  Kindred  has  dso  resigned 
recently. 

Dudley  Clendenon,  another  Times 
veteran  who  went  to  Atlanta  with 
Kovach,  resigned  earlier,  as  did 
political  columnist  John  Mashek. 

Kovach,  who  had  been  Washington 
editor  of  the  Times,  assumed  the  edi¬ 
torship  of  the  Atlanta  dailies  in 
December  1986.  He  resigned  in 
November  1988  after  several  disputes 
with  management  about  the  direction 
of  the  newspapers. 


Thomson  is  suing  the  Journal  Star 

Rawls  resigns  from  Atlanta  dailies 
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For  more  than  30  years,  the  Los  Angeles  Times 
has  held  the  top  spot  in  total  advertising 
volume.  Last  year  was  no  exception. 

What  makes  The  Times  the  advertising 
leader  year  after  year? 

More  than  three  million  readers  every  day. 
And  an  editorial  environment  that  keeps  our 
advertisers  sitting  pretty. 

Undisputed  leadership.  It’s  what  The  Times 
is  all  about. 

006 


Sources:  Media  Records  1988.  Simmons  (SMRB)  1989 


LEGAL  BRIEFS 


Settlement  reached 
in  students’  case 

An  out-of-court  settlement  has 
been  reached  in  a  federal  lawsuit 
brought  by  students  challenging  a 
school  board’s  right  to  exercise  edito¬ 
rial  control  over  a  high  school  literary 
magazine. 

The  settlement,  reached  in  U.S. 
District  Court  in  New  Haven,  Conn., 
stipulates  that  submissions  from 
Ridgefield  (Conn.)  High  School 
alumni  can  make  up  as  much  as  10% 
of  each  issue  of  Lodestar  —  about 
the  same  percentage  that  the  publica¬ 
tion  carried  before  student  editors 
filed  suit  in  May  1988. 

The  settlement  also  maintains  a  ban 
on  material  that  is  obscene,  libelous 
or  disruptive,  but  creates  a  process 
for  negotiating  publication  of  dis¬ 
puted  material. 


Attorney  who  gave 
reporter  secret  info 
to  appear  in  court 

An  attorney  who  admitted  she  mis¬ 
takenly  gave  confidential  court  docu¬ 
ments  to  a  reporter  during  the  Time 
Inc.  takeover  fight  has  been  ordered 
to  appear  before  the  Delaware 
Supreme  Court. 

Barbara  Robbins  of  the  New  York- 
based  law  firm  Wachtell,  Lipton, 
Rosen  &  Katz  has  been  ordered  to 
court  Aug.  22  to  show  why  she  should 
not  be  held  in  contempt. 

Law  partner  Michael  Schwartz 
called  the  incident  “inadvertent  and 
not  blameworthy.” 

The  law  firm  represented  Warner 
Communications  Inc.,  which  had  an 
agreement  to  be  acquired  by  Time. 
Paramount  Communications  Inc., 
attempting  a  hostile  takeover  of  Time, 
was  appeding  a  Chancery  Court  rul¬ 
ing  that  approved  the  merger. 

The  documents  had  been  submitted 
by  Paramount  in  its  appeal.  The  court 
had  ordered  the  documents  to  be  kept 
confidential  after  a  request  from  Time 
because  they  contained  estimates  of 
the  dollar  v^ue  of  Time’s  core  busi¬ 
nesses,  including  the  value  of  People, 
Sports  Illustrated,  Time  and  Fortune 
magazines. 

The  estimates  appeared  July  26  in 
an  article  in  the  New  York  Times. 

Robbins  admitted  to  the  court  that 
she  supplied  the  documents  to  a 
Times  reporter,  unaware  the  docu¬ 


ments  were  confidential. 

In  a  letter  to  state  Supreme  Court 
administrator  Stephen  D.  Taylor, 
Robbins  said  the  documents  were  not 
stamped  “Confidential  Under  Seal” 
on  the  cover. 

“As  I  am  sure  you  can  imagine,  as 
Warner’s  counsel  I  certainly  would 
have  no  desire  to  release  to  the  public 
documents  as  to  which  Time  sought 
confidential  treatment.  Indeed,  in 
[Chancery  Court],  Warner  joined 
Time  in  seeking  confidentiality  with 
respect  to  certain  documents,”  Rob¬ 
bins  wrote. 

—  AP 


Quarterback  sues 
paper  over  ad 

A  published  reference  to  Joe  Mon¬ 
tana’s  “game  plan”  prompted  the  San 
Francisco  49ers  star  quarterback  to 
sue  the  Marin  (Calif.)  Independent 
Journal,  an  advertising  agency  and 
the  bank  that  bought  the  ad. 

In  the  suit  filed  in  San  Mateo 
County  Superior  Court,  Montana 
claims  his  name  was  used  without 
permission.  He  is  seeking  unspecified 
damages. 

The  ad,  which  appeared  in  the  Gan- 
nett-owned  Independent  Journal  on 
Feb.  2,  a  few  days  after  the  49ers  won 
the  Super  Bowl,  stated:  “Joe  Mon¬ 
tana  had  a  game  plan.  Do  you?” 

The  ad  was  run  by  the  First 
National  Bank  of  Marin  in  San  Rafael 
to  promote  its  financial  seminars. 
Montana’s  picture  did  not  appear  in 
the  ad. 

The  athlete’s  attorney,  John  Maz- 
zetti,  said  in  the  complaint  that  the 
newspaper,  bank  and  Point  Associ¬ 
ates  Advertising  of  Fairfax  defrauded 
the  commercial  value  of  Montana’s 
name  by  interfering  with  his  ability  to 
further  sell  his  name. 

Oakland  attorney  Judith  Epstein, 
who  is  defending  the  Independent 
Journal,  said  in  an  interview  with 
E&P  that  the  newspaper  is  blameless 
in  the  matter  and  is  protected  by  the 
First  Amendment  and  California  law. 

“There  is  no  liability  for  us,”  she 
explained.  “Under  state  law,  a  news¬ 
paper  must  have  had  knowledge  that 
the  bank  and  the  advertising  agency 
had  not  obtained  Montana’s  consent. 

“A  newspaper  cannot  be  held 
responsible  for  confirming  every  ad  it 
accepts,  including  getting  proper  con¬ 
sent.  This  would  be  an  impossible 
burden  for  any  paper.” 

Ed  Taylor,  owner  of  the  ad  agency. 


told  the  San  Francisco  Chronicle  that 
he  had  assumed  Montana’s  name  was 
in  the  “public  domain.” 

In  the  same  story,  bank  chairman 
A1  Rice  was  quoted  as  saying  he 
thought  the  ad  was  complimentary  to 
Montana. 

“It  didn’t  say  he  was  sponsoring 
anything  or  that  he  recommended 
anything,  just  that  he  had  a  game 
plan,”  Rice  added. 

Epstein  said  settlement  negotia¬ 
tions  were  under  way  between  Mon¬ 
tana  and  the  bank  and  ad  agency,  but 
not  with  the  Independent  Journal. 

The  paper  has  not  considered  a 
retraction,  she  said. 

E&P  was  unable  to  reach  Mazzetti. 

—  M.L.Stein 


Judge  strikes  down 
law  allowing  secret 
legal  discussions 

A  Montana  state  district  judge 
declared  unconstitutional  a  law  that 
permits  public  agencies,  boards  and 
commissions  to  meet  behind  closed 
doors  to  discuss  legal  matters 
secretly  with  their  attorneys. 

The  ruling  on  Aug.  4  by  Judge  Jef¬ 
frey  Sherlock  of  Helena,  was  a  vic¬ 
tory  for  14  Montana  news  organiza¬ 
tions  that  had  sued  the  state  Board  of 
Public  Education  over  a  closed  meet¬ 
ing  held  earlier  this  year. 

In  throwing  out  the  law,  Sherlock 
said  it  clearly  went  beyond  the  Mon¬ 
tana  Constitution’s  “right  to  know” 
provision,  which  permits  a  closed 
meeting  only  when  “the  demand  of 
individual  privacy  clearly  exceeds  the 
merits  of  public  disclosure.” 

When  public  bodies  are  discussing 
legal  strategy  with  their  attorneys, 
there  is  no  individual  privacy  right  at 
stake,  the  judge  concluded. 

“The  court  is  aware  of  the  signifi¬ 
cant  impact  that  this  decision  will 
have  on  the  state  agency-attorney 
relationship,”  Sherlock  said. 
“Clearly  though,  the  right  to  know  is 
of  such  importance  .  .  .  that  our  con¬ 
stitution  contains  only  one  overarch¬ 
ing  qualification  of  that  right,  an 
exception  that  respects  the  privacy 
rights  of  individuals,  not  the  state.” 

The  case  arose  from  a  Feb.  8  meet¬ 
ing  of  the  education  board  at  which  an 
Associated  Press  reporter  was  barred 
while  members  discussed  the  possi¬ 
bility  of  suing  Gov.  Stan  Stephens. 
The  board  has  not  sued  Stephens. 

—  AP 
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Goodbye,  Mr.  Carlton 

J.G.  Carlton  left  his  Imprint  on  numerous  young  journalists; 
now  he's  retiring  after  29  years  at  Tucson's  Catalina  High 


By  Jan  G.  Petranek 

J.G.  Carlton  seemed  to  be  part  Zen 
master,  part  hard-bitten  city  editor. 

Among  his  aphorisms: 

•  Slither  your  buns  off,  Clyde. 

•  You  sold  the  farm. 

•  Parse  that  baby. 

•  I’ll  give  you  something  —  a 
brand  new  whistle  with  a  nothing  on 
top. 

In  fact,  Carlton  was  one  of  the  great 
journalism  teachers  of  his  generation. 

Now  retiring  after  29  years  at  Cata¬ 
lina  High  School  in  Tucson,  Ariz., 
Carlton  was  responsible  for  his  Trum- 
peteer  winning  more  awards  from  the 
American  Newspaper  Publishers 
Association  and  Nationsd  Scholastic 
Press  Association  than  any  other  high 
school  newspaper  in  the  nation. 

Like  a  John  Wooden  in  basketball 
or  a  Joe  Patemo  in  football,  Carlton 
has  produced  more  professionals  than 
any  teacher  in  his  Held. 

His  graduates  have  populated 
many  of  the  nation’s  newspapers, 
both  large  and  small.  Among  those 
newspapers  are  the  Los  Angeles 
Times,  Los  Angeles  Z)a//y  News,  Chi¬ 
cago  Sun-Times,  San  Francisco 
Chronicle,  San  Francisco  Examiner, 
Arizona  Republic,  Phoenix  Gazette, 
Long  Beach  Press-Telegram,  Sac¬ 
ramento  Bee,  Stockton  Record,  Tuc¬ 
son  Citizen,  Arizona  Daily  Star, 
Dubuque  Telegaph-Herald,  and  the 
San  Juan  Star. 

In  Carlton’s  class,  there  was  a  sen¬ 
sory  side  to  the  teaching  of  journal¬ 
ism.  As  a  young  man,  he  had  grown 
up  in  Iowa  and  had  worked  for  the 
Dubuque  Telegraph  Herald.  Thus, 
laid  about  his  class  were  editions  of 
the  Telegraph  Herald  and  Sunday  edi¬ 
tions  of  the  Des  Moines  Register. 

Still,  22  years  later,  it  is  possible  to 
see  the  layouts  in  the  Telegraph  Her¬ 
ald  and  smell  the  newsprint  of  the 


(Jan  G.  Petranek,  editor  of  the 
Catalina  High  Trumpeteer  in  1967, 
was  a  newsman  for  the  Tucson  Citizen, 
Arizona  Repuhiic  and  Los  Angeies 
Times.  He  now  is  an  administrator  at 
Humhoidt  State  University  in  Areata, 
CaUf.) 


J.G.  Carlton 


Sunday  Register  sports  section  — the 
“Peach,”  as  it  was  called. 

Somehow,  everything  about  Carl¬ 
ton’s  class  was  vivid  and  important. 
You  sight-read  words  the  way  a  musi¬ 
cian  might  hear  the  notes  on  a  page. 


(One  article,  which  was  excessively 
written  in  the  first  person,  was 
declared  an  “I  chart,”  and  the  lesson 
has  stuck  to  this  day.) 

He  also  taught  layout.  He  was  a 
proponent  of  Edmund  Arnold  in  a 
time  when  newspaper  design  was 
more  like  prison  food  than  the 
“MePaper”  of  today. 

Carlton  created  a  climate,  a  won¬ 
derful  world  as  similar  to  a  profes¬ 
sional  newsroom  as  could  occur  in  a 
high  school  or  college  classroom. 

Past  editors  of  the  Trumpeteer 
seemed  like  mythic  figures.  Their 
photographs  lined  the  walls.  (What 


I  Carlton’s  writers  and  editors  did  not 
consider:  Most  of  these  mythic  fig¬ 
ures  were  less  than  10  years  out  of 
high  school,  and  not  yet  30  years  old.) 

Each  Friday,  not  long  after  sunrise, 
Carlton  would  leave  a  graded  copy  of 
that  morning’s  edition  on  his  desk. 
The  trepidation  and  torment  of  Thurs¬ 
day  nights  gave  way  to  the  excitement 
of  Friday  mornings.  You  wanted  to  be 
there,  early. 

Since  he  came  to  dominate  their 
lives  so,  Carlton’s  students  sought 
out  the  details  of  his  personal  life. 

In  this  life,  J.G.  Carlton  was  like 
J.D.  Salinger.  He  was  inscrutable, 
revealing  only  the  smallest  traces  of 
self.  His  students  knew  he  was  mar¬ 
ried,  but  not  much  more.  His  students 
knew  he  lived  in  a  desert  home  south 
of  Tucson,  but  few  visited  him  there. 
The  students  knew  he  smoked  cigars. 

The  man  who  could  talk  with  wit 
and  wisdom  about  every  subject 
under  the  sun  said  nothing  of  himself. 
So  formidable  was  he  that  still  today 
most  of  his  former  students  call  him 
“Mr.  Carlton.” 

In  the  weeks  before  a  surprise 
retirement  party  in  June,  former  stu¬ 


dents  in  their  twenties  dr  thirties  or 
even  forties  tried  to  summon  up  the 
courage  to  address  Carlton  by  his  first 
name. 

Said  one  37-year-old  former  stu¬ 
dent,  “I  don’t  know  if  I  can  call  him 
‘John.’  To  me,  he’ll  always  be  ‘Mr. 
Carlton.’” 

Carlton  talked  to  his  high  school 
students  as  adults,  a  rarity  then  as 
now. 

He  knew  history  and  literature  and 
popular  culture  —  nothing  eluded 
him. 

He  was  polite,  but  did  not  patronize 
(Continued  on  page  57) 


“When  I  was  15, 1  didn’t  have  the  slightest  Idea  what 
I’d  do  with  my  life.  Then  I  walked  Into  his  class.  He 
taught  me  how  to  write,  how  to  think.  He  Influenced 
me  more  than  any  teacher  I  ever  had.’’ 
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ADVERTISING 


Ad  network  of  26  newspapers  created  for  football  sections 


By  Debra  Gersh 

A  network  of  26  newspapers  in 
markets  with  National  Football 
League  teams  has  been  established 
for  a  special  ad  buy  in  sections  slated 
for  publication  at  the  start  of  the  foot¬ 
ball  season. 

Although  the  core  package  consists 
of  26  papers,  it  is  not  limited  to  those 
on  the  list. 

“A  brand  wanting  to  add  more 
papers  could  do  so,"  explained  James 
R.  Lytle,  senior  vice  president/sales 
director  at  Million  Market  Times  Mir¬ 
ror,  noting  also  that  papers  will 
sell  their  own  regional  ads. 

MMTM  reps  and  other  Newspaper 
Advertising  Sales  Association  rep¬ 
resentative  firms  got  together  to  set 
categories  and  target  national 
accounts,  deciding  which  firm  would 
concentrate  on  which  markets. 

Each  newspaper  developed  its  own 
rate,  some  with  special  discounts  for 
the  section,  and  then  the  Newspaper 
Advertising  Bureau  was  brought  in  to 
utilize  its  one-order/one-bill  capabili¬ 


ties.  National  advertisers  can  choose 
any  combination  of  papers,  from  one 
to  all  26,  and  need  not  purchase  any 
special  grouping  of  papers  or  markets 
to  qualify  for  the  discounts  they  are 
offering. 

Each  newspaper  will  develop  its 
own  individual  editorial  package, 
focusing  on  the  hometowm  team.  The 
sections  are  slated  for  publication  on 
different  dates,  some  coinciding  with 
the  first  preseason  games  and  others 
with  the  first  regular-season  games. 

“The  basic  limitation  [to  selling 
national  ads]  is  that  we  started  late,” 
explained  MMTM’s  Joseph  E.  Mas- 
chio,  senior  vice  president/market¬ 
ing,  noting  that  there  was  only  about  a 
three-  or  four-day  turnaround  from 
final  approval  by  all  the  reps  to  execu¬ 
tion  of  the  presentation. 

Clients,  however,  have  indicated 
they  like  the  idea,  especially  its  uni¬ 
formity,  flexibility,  discount  struc¬ 
ture,  one-order/one-bill  availability 
and  editorial  comparability,  Maschio 
added. 

The  presentation  stresses  newspa¬ 


pers'  dominant  reach  figures  in  terms 
of  how  many  men  in  these  NFL  mar¬ 
kets  can  be  reached  by  newspapers 
versus  other  media,  such  as  network 
and  spot  tv  and  sports  magazines,  and 
the  considerably  lower  cost. 

The  core  papers  participating  in  the 
network  are:  the  Atlanta  Journal! 
Constitution;  the  Buffalo  News;  the 
Chicago  Tribune;  the  Cincinnati 
Enquirer! Post;  the  Cleveland  Plain 
Dealer;  the  Dallas  Morning  News; 
the  Detroit  News;  the  Denver  Post; 
the  Green  Bay  Milwaukee  Journal; 
the  Houston  Chronicle;  the  Indianap¬ 
olis  Star  &  News;  the  Kansas  City 
StarlTimes;  and  the  Los  Angeles 
Times. 

Also:  the  Miami  Herald;  the  Min¬ 
neapolis  Star  Tribune;  the  New 
Orleans  Times-Picayune;  the  New 
York  Times;  the  New  England  Boston 
Globe;  the  Pittsburgh  Press;  the  Phil¬ 
adelphia  Inquirer;  the  Phoenix 
Arizona  Republic;  the  San  Diego 
Union;  the  San  Francisco  Chronicle! 
Examiner;  the  Seattle  Times;  the 
Tampa  Tribune;  and  the  Washington 
Post. 


TELEPHONE  i309i  766-:zo63 

LIFE 


- 

telephone  1.3091- 


Need  to  find  out  what  it 
insure  a  flea  circus? 


aodressl-^^ 


Sorry.  We  can’t  help. 

But  if  it’s  family  insurance  - 
□to,  home,  health  or 
life  -  you  have  a  question 
^  about,  we  probably  can. 

You’ve  got  our  number(s). 


LEGAL  BRIEFS 


Shareholders  can 
look  at  the  books 

The  Pennsylvania  Superior  Court 
has  held  that  a  general  desire  by 
shareholders  to  investigate  whether  a 
corporation  is  being  run  properly  is  a 
“proper  purpose”  to  allow  them  to 
inspect  corporate  records. 

According  to  a  report  in  the  Bureau 
of  National  Affairs  newsletter,  the 
court  held  that  the  plaintiff  share-, 
holders  could  inspect  the  corporate 
documents  of  Zerbey  Newspapers  to 
determine  the  nature  and  extent  of 
corporate  expenditures  that  affected 
their  interest.  The  original  plaintiff 
was  Mrs.  Joseph  Zerbey,  who  filed  a 
complaint  in  1985.  After  she  died  in 
1986,  her  shares  were  passed  equally 
to  her  sons,  Harry  and  Joseph  IV, 
who  were  substituted  as  plaintiffs. 

The  court  ruled  that  this  is  not  “a 
case  of  bad  faith,  where  a  stockholder 
is  attempting  to  undermine  or  nega¬ 
tively  affect  the  continued  viability  of 
the  corporation,”  nor  are  the  plain¬ 
tiffs  “aligned  with  a  competing  corpo¬ 
ration  which  could  benefit  from 
information  contained  in  the 
records  ...” 


Judge  will  allow 
appeal  of  ruling 
to  reveal  sources 

The  Fredericton  (New  Brunswick, 
Canada)  Gleaner  has  been  given  leave 
to  appeal  a  judicial  order  to  reveal 
sources  in  a  1986  story  about  real 
estate  developer  Pat  Rocca. 

Justice  Lewis  Ayles  said  he  would 
allow  the  appeal  because  it  involves 
“matters  of  such  importance”  — 
particularly  a  journalist’s  right  to 
protect  a  source. 

In  an  oral  decision,  Ayles  said  he  is 
satisfied  it  is  appropriate  for  the  New 
Brunswick  Court  of  Appeals  to  con¬ 
sider  the  question  of  freedom  of  the 
press  as  guaranteed  in  the  Charter  of 
Rights  and  Freedoms. 

A  Court  of  Queen’s  Bench  judge 
ruled  earlier  that  the  Gleaner, 
publisher  Tom  Crowther  and  the 
newspaper’s  owner,  the  University 
Press  of  New  Brunswick,  must 
comply  with  a  court  order  to  reveal 
its  sources. 

Rocca,  who  lives  in  Saint  John, 
New  Brunswick,  claimed  in  a  libel 
suit  the  1986  article  was  false  and 
malicious. 

Justice  David  Russell  of  Court  of 


Queen’s  Bench  ruled  since  the 
Gleaner  claimed  a  defense  of  fair 
comment,  “the  material  and  informa¬ 
tion  provided  to  the  individual  defen¬ 
dant  may  be  relevant  to  establish  ill 
intent  on  the  newspaper’s  part.” 

A  lawyer  for  the  Gleaner  told  Ayles 
that  identifying  the  sources  for  the 
story  would  violate  the  reporter’s 
constitutional  rights. 

Julian  Dickson  said  Crowther  had 
told  Court  of  Queen’s  Bench  most 
sources  would  refuse  to  give  informa¬ 
tion  to  reporters  unless  they  are  guar¬ 
anteed  confidentiality. 

Rocca’s  lawyer,  Richard  Scott, 
argued  nothing  was  presented  to  sub¬ 
stantiate  Crowther’s  statement  and 
the  case  was  not  important  enough  to 
decide  whether  privilege  exists 
between  a  reporter  and  a  source. 

No  date  had  been  set  to  hear  the 
appeal.  __ 


Journal  Inquirer 
faces  libel  lawsuit 

A  former  member  of  the  East  Wind¬ 
sor,  Conn.,  Planning  and  Zoning 
Commission  has  filed  a  libel  suit 
against  the  Journal  Inquirer  of  Man¬ 
chester,  Conn.,  charging  it  with  mali¬ 
cious  damage  from  publication  of  a 
series  of  stories  alleging  conflict  of 
interest. 

The  lawsuit,  brought  by  Carla  C. 
Woodcock  in  state  Superior  Court, 
contends  that  the  newspaper  carried 
false  statements  by  Manchester 
developer  William  Bellock,  who 
accused  Woodcock  of  a  conflict  of 
interest. 

Bellock,  who  is  the  son-in-law  of 
Journal  Inquirer  publisher  Elizabeth 
Ellis,  charged  that  Woodcock,  wife  of 
former  state  legislator  John  J.  Wood¬ 
cock  III,  had  suggested  altering  Bel- 
lock’s  subdivision  plan  in  a  way  that 
could  benefit  a  nearby  landowner 
who,  Bellock  said,  was  a  Woodcock 
business  associate. 

Attorney  Thomas  P.  Barrett, 
Woodcock’s  legal  counsel,  said  he 
believed  the  Journal  Inquirer  had 
acted  irresponsibly  and  was,  there¬ 
fore,  no  longer  protected  by  the  con¬ 
stitutional  right  to  freedom  of  the 
press. 

Journal  Inquirer  managing  editor 
Chris  Powell,  however,  labeled  the 
Woodcock  litigation  “pathetic,” 
adding  that  the  published  stories  con¬ 
tained  no  errors. 

Powell  said  that  he  expected  the 
suit  to  be  either  dismissed  or  with¬ 
drawn. 


Fuson  to  head 
ANPA  legal 
affairs  committee 

Harold  W.  Fuson,  Jr.,  vice  presi¬ 
dent-legal  affairs  and  general  counsel 
for  the  Copley  Press  Inc.,  has  been 
named  chairman  of  the  legal  affairs 
committee  of  the  American  Newspa¬ 
per  Publishers  Association. 

The  committee,  which  consists  of 
13  lawyers  representing  newspaper 
organizations,  advises  the  ANPA 
board  of  directors  on  legal  issues 
affecting  the  industry. 

Fuson  also  becomes  co-chairman 
of  the  American  Bar  Association- 
ANPA  Joint  Task  Force,  which 
serves  as  liaison  between  publishers 
and  the  bar. 

The  44-year-old  Fuson  has  been 
Copley’s  general  counsel  since  1983. 
He  also  has  served  as  a  staff  counsel 
for  Times  Mirror  Co. 

A  graduate  of  Grinneil  College,  he 
has  an  M.A.  degree  in  journalism  from 
Columbia  and  a  law  degree  from 
Cleveland  State  University. 

Copley,  based  in  La  Jolla,  Calif., 
publishes  the  San  Diego  Union,  the 
Tribune,  three  dailies  in  the  Los 
Angeles  area  and  eight  dailies  in  Illi¬ 
nois,  as  well  as  operating  Copley 
News  Service. 

It  also  was  announced  that  Judith 
L.  Fanshaw  has  been  appointed  a 
Copley  Press  counsel  and  will  assist 
Fuson  in  providing  legal  advice  to  the 
company’s  newspapers  and  related 
operations. 

A  1985  graduate  of  the  University 
of  San  Diego  Law  School,  she  has,  as 
a  private  attorney,  represented  vari¬ 
ous  news  organizations  in  several 
cases  involving  rights  of  access  to 
public  meetings  and  records. 


Ky.  official  charged 
with  hitting  reporter 

A  Pike  (Ky.)  County  administrator 
has  been  charged  with  slugging  a 
Lexington  Herald-Leader  reporter  in 
the  face  when  the  journalist  sought  to 
obtain  property  records. 

Herald-Leader  reporter  Kit  Wagar 
filed  a  complaint  on  July  20,  accusing 
Barry  Johns,  deputy  Pike  County 
property  valuation  administrator, 
with  fourth-deCTee  assault,  the  news¬ 
paper  reported. 

Wagar  said  he  was  struck  July  13  in 
the  property  valuation  office  in  the 
(Continued  on  page  56) 
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GMA 

Integrated  Inserting  Systems 

The  Latest  Technology  for  Daily  and  Sunday  Inserting  ,  ^ 


GMA  —  the  leader  in 
engineering  and  technical 
innovation  for  newspaper 
mailrooms  —  has  developed 
the  latest,  state-of-the-art 
production  system  for  on-line 
inserting  of  your  daily  or 
Sunday  newspaper... a/  press 
speeds. 

This  high-speed  inserting 
system  integrates  several 
patented  GMA-designed 
products  to  provide  a  highly 
flexible  and  cost-effective 
system  for  small,  medium¬ 
sized  and  large  metropolitan 
dailies. 

Individual  jackets  up  to  160 
broadsheet  pages  are 
conveyed  directly  from  the 
press  to  the  pocket  of  the  High 


Corporate  Headquarters  and  Sales 
11  Main  Street,  Southborough,  MA  01772 
Tel.  508-481-8562 
FAX  508-485-2060 


Speed  SLS-1000®  inserter, 
utilizing  GMA’s  high  quality, 
advanced  design  NEWS- 
GRIP  Single  Gripper 
Conveyor  and  the  high 
performance  PRESS-TO- 
POCKET™  (PTP)  Inserting 
System.  GMA’s  AUTOMATIC 
HOPPER  LOADER  (AF  100) 
further  enhances  the  system 
with  high-speed  feeding  of 
pre-printed  inserts  into  the 
main  Jacket. 

As  a  primary  example  of 
engineering  and  technical 
leadership,  GMA  has 


introduced  the  LINE 
STORAGE  SYSTEM™  as  a 
valuable  option  for  Integrated 
Inserting  Systems,  providing 
pre-printed  insert  storage  and 
retrieval,  and  automatic 
buffering  capability. 

The  High  Sf^ed  SLS-1000® 
inserter,  which  is  the  foun¬ 
dation  of  GMA's  Integrated 
Inserting  Systems,  has  been 
installed  in  over  300  news¬ 
papers  in  the  United  States, 
Canada,  Europe  and  Australia. 

For  the  answer  to  your 
growing  daily  and  Sunday 
inserting  requirements, 
contact  GMA  —  the  leader  in 
technical  innovation  for 
today’s  changing  newspaper 
mailroom. 


Manufacturing  and  Engineering 
934  Marcon  Blvd.,  Allentown,  PA  18103 
Tel.  215-694-9494 
FAX  215-694-0776 


I MTEGRATED  MSEHnNG  SYSTEMS 


IN  BRIEF 


Paper  folds,  but  it 
will  live  on  in  play 

Although  the  Palo  Altan  of  Palo 
Alto,  Calif.,  ceased  publication  ear¬ 
lier  this  year  after  10  years  as  a  com¬ 
munity  weekly,  it  will  live  on  in  the 
theater. 

The  paper  is  the  subject  of  a  new 
play  titled  Gorilla  Bold  by  Nancy 
Gilsenan,  whose  husband,  Tom,  was 
editor  of  the  Palo  Altan  and  co-owned 
it  with  Walt  Hays,  another  Palo  Alto 
resident. 

Nancy  Gilsenan  is  the  author  of  16 
plays,  and  in  addition  to  her  own  work 
she  has  adapted  several  books  for  the 
stage,  including  Ordinary  People  and 
A  Separate  Peace. 

The  show  is  scheduled  to  open  Fri¬ 
day,  Nov.  3  at  the  Walker  Community 
Center  in  Minneapolis. 

Valassis  executives 
receive  promotions 

Larry  L.  Johnson,  former  president 
and  chief  executive  officer  of  V alassis 
Inserts,  has  been  promoted  to  presi¬ 
dent  and  chief  executive  officer  of 
Consolidated  Press  U.S.,  whose 
parent  company.  Consolidated  Press 
Holdings  based  in  Australia,  pur¬ 
chased  Valassis  Inserts  in  December 
1986. 

David  A.  Brandon,  former  execu¬ 
tive  vice  president  and  chief  operating 
officer  of  Valassis  Inserts,  was  pro¬ 
moted  to  president  and  chief  execu¬ 
tive  officer  of  Valassis. 

Johnson  will  no  longer  be  involved 
directly  in  the  management  of  Valas¬ 
sis  Inserts.  This  responsibility  will  be 
taken  over  by  Brandon.  Both  men  will 
serve  as  directors  of  both  Consoli¬ 
dated  Press  U.S.  and  Valassis 
Inserts. 

Cap  Cities  gets 
FCC  waiver 

The  Federal  Communications 
Commission  granted  Capital  Cities/ 
ABC  Inc.  a  permanent  waiver  from  its 
regulations  barring  the  ownership  of 
radio  and  television  properties  in  the 
same  market. 

Capital  Cities  owns  radio  and  tv 
outlets  in  New  York,  Los  Angeles, 
Chicago  and  San  Francisco. 

The  FCC  recently  eased  its  cross¬ 
ownership  rules  for  radio  and  televi¬ 
sion  in  the  top  25  markets,  saying  it 


would  grant  waivers  if  there  were 
more  than  30  separately  owned,  oper¬ 
ated  and  controlled  broadcast 
licensees  in  a  market. 

All  four  cities  involved  met  the  test. 

Hispanic  media  rep 
for  NAHP  members 

Hispanic  Media  Associates  is  the 
new  representative  firm  handling 
national  advertising  for  the  50  mem¬ 
ber  newspapers  and  magazines  of  the 
National  Association  of  Hispanic 
Publications.  The  new  rep  firm  is 
headquartered  in  Burbank,  Calif., 
and  plans  to  open  a  New  York  City 
office. 

Hispanic  Media  Associates  is 
headed  by  John  R.  Catalani,  former 
vice  president  and  regional  manager 
for  Sawyer  Ferguson  Walker  Co.  rep¬ 
resentatives.  The  company  is  being 
backed  financially  by  Guber-Peters, 
the  entertainment  firm  behind  the 
new  Batman  film. 

Hickey-MitcheH’s 
carrier  promo  set 

For  the  29th  consecutive  year  the 
Hickey-Mitchell  Company  is  spon¬ 
soring  a  promotion  contest  in  honor  of 
International  Newspaper  Carrier  Day 
on  Oct.  14.  This  year’s  theme  is  “The 
Real  News  Anchors.” 

Promotion  kits  containing  com¬ 
plete  instructions  have  been  mailed  to 
all  client  newspapers  utilizing  the 
company’s  newspaper  carrier  insur¬ 
ance  program  called  The  Champion. 

Although  the  competition  is  open 
only  to  newspaper  clients,  any  non¬ 
client  newspaper  wanting  to  promote 
International  Newspaper  Carrier  Day 
can  obtain  a  promotion  kit  by  con¬ 
tacting  the  Hickey-Mitchell  Com¬ 
pany’s  St.  Louis  office.  Newspaper 
Division,  at  (314)  421-4626,  station 
410. 

Funds  from  Heller 
refinance  SunMedia 

The  Media  Business  Division  of 
Heller  Financial  Inc.,  Chicago,  Ill., 
has  provided  a  $38-million  credit 
facility  for  the  leveraged  refinancing 
of  SunMedia  Corporation  of  Cleve¬ 
land,  Ohio. 

Funds  from  Heller  were  used  to 
refinance  and  restructure  the  com¬ 
pany’s  existing  debt,  to  repurchase 


equity  interests,  and  to  fund  working 
capital  growth,  according  to  informa¬ 
tion  from  Heller.  In  addition  to  pro¬ 
viding  the  senior  credit  facility  of  $34 
million,  Heller  provided  mezzanine 
financing  consisting  of  a  $4-million 
senior  subordinated  term  facility. 
Mesirow  Capital  Markets  provided  a 
$2. 3-million  junior  subordinated  debt 
facility. 

SunMedia  Corporation  consists  of 
four  media-related  operating  subsid¬ 
iaries:  Sun  Newspapers,  a  group  of  22 
weekly  newspapers  in  suburban 
Cleveland;  Community  Newspapers, 
a  weekly  newspaper  chain  in  subur¬ 
ban  Milwaukee;  Gowe  Printing,  a 
commercial  printer  based  in  Medina, 
Ohio;  and  Great  Lakes  Mailing,  a  sub¬ 
sidiary  of  Gowe  which  provides  direct 
mail  services. 

Five  drive-through 
newsstands  siated 
to  open  in  Boston 

Five  drive-through  newsstands  are 
to  be  opened  this  year  in  Boston, 
offering  newspapers,  magazines, 
cigarettes,  snacks  and  film  processing 
for  consumers  “living  in  a  faster 
world.” 

The  project  is  backed  by  Press  Box 
News  Inc.  of  Lancaster,  Pa.,  which 
says  that  customers  who  drop  by  will 
be  back  on  the  road  in  less  than  a 
minute  and  without  ever  leaving  their 
cars. 

Challenge  grant 
by  St.  Pete  Times 

The  St.  Petersburg  (Fla.)  Times  has 
made  a  challenge  grant  of  $25,000 
over  five  years  to  the  Girls  Club  of 
Pinellas  Park,  provided  two  addi¬ 
tional  sponsors  make  similar  commit¬ 
ments.  An  additional  $25,000  has 
been  pledged,  bringing  the  Times’ 
total  donation  to  $50,(X)0  if  the  cam¬ 
paign  goal  is  reached  by  June  30, 
1990. 

Lee  Enterprises 
declares  dividend 

The  board  of  directors  of  Lee 
Enterprises  Inc.  has  declared  a  regu¬ 
lar  quarterly  cash  dividend  of  170  per 
share.  The  dividend  is  payable  on 
both  the  Common  Stock  and  Class  B 
stock  on  Sept.  28  to  shareholders  of 
record  Sept.  1. 
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When  a  new  technology  d^ned, 
Kruger  was  already  awake. 


I  ^  When  flexography  first  arose,  Kruger  was 

up  first  with  K-riex  newsprint  — featuring 
.  special  surface  characteristics  that  make  the 
I  i  ‘  most  of  flexographic  capabilities. 

Since  then,  you  could  say  we've  been  on 
I  '  .  a  roll.  Because  today,  many  newspapers 

'  '  i[  -  that  publish  on  flexographic  presses  are 

■  i  '  depending  on  K-Flex  newsprint  for  proven 

performance.  l>ow  KTlex  is  helping  them 


realize  returns  on  investments  in  flexo¬ 
graphy— by  meeting  the  unique  demands 
of  a  new  technology  and  maximizing  its 
potential. 

When  opportunity  knocks,  Kruger  is  first 
to  answer  with  the  ingenuity  to  innovate. 

If  you  haven't  heard  the  K-Flex  success  story, 
perhaps  you've  been  reading  yesterday's 
papers. 


.  -  i-  ■ 


Call  your  Kruger  salfs 
rcpri-sentafive  for  all 
the  tarK  on  hMe\.  , 
Or  contact  Kruqrr  I’u'lp 
»  Paper  Sales  Inc., 

489  5th  Ave.,  Sc-h  YorK, 
n.V.  10017 


.  (212)697-9700. 


^  Kruger 

We're  making  news  in  newsprint  technology. 


IN  BRIEF - 


Job  Bank  to  close 

The  Job  Bank,  Moorestown,  N.J., 
has  suspended  operations  due  to 
insufficient  revenues. 

Created  to  help  journalists  looking 
for  jobs  at  newspapers  and  also  edi¬ 
tors  with  positions  to  fill,  the  Job 
Bank  will  finish  its  current  business 
but  will  not  accept  any  new  accounts. 
Its  parent  company.  Newspaper  Inc., 
will  remain  intact  and  continue  its 
other  activities. 

Clearwater  dally 
becomes  a  weekly 

After  75  years  as  a  daily  newspa¬ 
per,  the  Clearwater  (Fla.)  Sun  has 
become  a  weekly. 

The  change  at  the  Sun  results  from 
competition  in  the  Tampa  Bay  area 
from  the  St.  Petersburg  Times  and  the 
Tampa  Tribune,  publisher  Bruce  E. 
Coury  said  July  24. 

Some  staff  cuts  would  be  made  as  a 
result  of  the  change,  effective  Aug.  4, 
but  the  extent  of  those  cuts  had  not 
been  determined,  Coury  said. 

— AP 


Special  features  in 
NY  Times  Magazine 

On  Sunday,  Oct.  8,  the  “Fashion” 
feature  in  the  New  York  Times  Maga¬ 
zine  will  preview  the  Milan  collec¬ 
tions,  while  the  “Design”  feature  will 
provide  an  advance  look  at  the  Inter¬ 
national  Home  Furnishing  Market  in 
High  Point,  N.C. 


ABC  criticized  for 
simulation  by  NPPA 

The  president  of  the  National  Press 
Photographers  Association,  John 
Loi^,  recently  issued  a  statement  crit¬ 
icizing  ABC’s  simulation  of  Felix  S. 
Bloch  giving  a  briefcase  to  a  KGB 
agent  without  clearly  labeling  the 
footage  as  a  simulation. 

“On  behalf  of  the  nearly  10,000 
members  of  the  National  Press  Pho¬ 
tographers  Association,  I  want  to 
state  that  we  were  appalled  by  the  use 
of  such  footage,”  the  statement  read. 

“For  ABC  to  run  the  footage  with¬ 
out  a  disclaimer  was  wrong;  to  even 
create  such  footage  and  make  it  in 
such  a  way  as  to  look  as  if  it  were  done 
with  a  surveUlance  camera  complete 


with  little  numbers  is  crossing  the  line 
between  reporting  and  sensational¬ 
ism. 

“If  this  were  an  isolated  incident, 
we  would  not  worry,  but  itis  emblem¬ 
atic  of  a  disturbing  trend.  We  hope 
that  all  news  directors  and  editors 
understand  this  fact  and  learn  from 
ABC’s  mistake.” 

Pet  obits  feature 
leads  to  media  rush 

A  Wall  Street  Journal  Page  One 
story  about  the  weekly  “Pause  to 
Remember”  pet  obituary  column  in 
the  Daily  Local  News  of  West  Ches¬ 
ter,  Pa.,  resulted  in  a  flood  of  calls  to 
staffers  and  management  from  media 
around  the  nation  and  the  world. 

According  to  information  from  the 
paper,  information  requests  came 
from  such  media  outlets  as  the  Asso¬ 
ciated  Press,  which  asked  for  infor¬ 
mation  and  a  photo  for  distribution 
over  the  wire;  Copley  Radio  Service, 
San  Diego,  for  distribution  to  member 
stations;  WCAU  Radio  and  WCAU- 

TV,  Philadelphia;  USA  Today  for  its 
“Lifeline”  column;  the  London  Daily 
Telegraph',  LBC  Radio,  London;  the 

BBC,  Scotland;  WDUN,  Gainesville, 
Ga.;  WTDY  Radio,  Madison,  Wis.; 
WLW  Radio,  Cincinnati;  WDWS, 
Champagne,  Ill.;  WHDH,  Boston; 
Q107  Radio,  Toronto;  KYW,  Phila¬ 
delphia;  WTAE  Radio  and  TV,  Pitts¬ 
burgh;  KRT  Radio,  Phoenix;  KSL 
Radio,  Salt  Lake  City;  WMCA  Radio, 
New  York;  WMAQ  Radio,  Chicago; 
KCBS  Radio,  San  Francisco; 
National  Public  Radio’s  “All  Things 
Considered”;  the  Star  tabloid;  and 
the  California  Newspaper  Publishers 
Association. 

The  “Pause  to  Remember”  column 
is  written  by  part-time  staffer  Jim 
Giuliano. 

Financial  services 
raise  ad  spending 

Expenditures  for  newspaper  adver¬ 
tising  by  financial  service  institutions 
totaled  $223.6  million  for  the  first 
quarter  of  1989,  an  increase  of  16.3% 
over  the  first  three  months  of  1988, 
according  to  the  Newspaper  Adver¬ 
tising  Bureau. 

Banks  and  trust  companies,  the 
largest  segment  in  the  category, 
increased  their  spending  by  22.2%  to 
$107.4  million,  and  savings  and  loan 
associations  gained  4.6%  to  reach 
$71.3  million. 


Sentinel’s  NIE  staff 
to  work  with  county 
promoting  literacy 

The  Orlando  (Fla.)  Sentinel  News¬ 
paper  in  Education  department  and 
the  Adult  Education  Department  of 
the  Orange  County  Public  Schools 
have  formed  a  partnership  to  promote 
literacy. 

The  school  district  recently  v/as 
awarded  a  $30,000  literacy  grant  by 
the  Florida  Department  of  Education 
to  develop  a  one-year  demonstration 
project  that  would  benefit  students  of 
adult  basic  education,  general  educa¬ 
tional  development  and  English  as  a 
second  language. 

Called  the  Adult  NEWS  (Newspa¬ 
pers  Educating  Willing  Students) 
Project,  the  Sentinel’s  NIE  depart¬ 
ment  will  design  an  adult  education 
curriculum  that  will  motivate  learning 
using  the  newspaper  as  an  instruc¬ 
tional  resource. 


Former  UPl  staffer 
joins  PR  Newswire 

David  Armon,  a  public  relations 
executive  and  former  United  Press 
International  staffer,  has  been  named 
manager  of  the  Cleveland  bureau  of 
PR  Newswire,  where  he  will  be 
responsible  for  expanding  editorial 
and  sales  operations  throughout 
Ohio. 

Armon  was  manager  of  UPI’s 
Rochester  and  Syracuse,  N.Y., 
bureaus  from  1983  through  June  1988. 
Most  recently  he  was  on  the  public 
relations  staff  of  Rumrill-Hoyt,  an 
upstate  New  York  advertising 
agency. 


Agencies  elected 
to  4As  membership 

The  following  agencies  have  been 
elected  to  membership  of  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies:  Cappelli  Miles  Wiltz  &  Kelly 
Ltd.,  Eugene,  Ore.,  president  Bruce 

A.  Cappelli;  Glazen  Advertising, 
Cleveland,  Ohio,  president  Thomas 

B.  Traynor;  The  Matthews  Group, 
Bryan,  Texas,  president  Drew  Mat¬ 
thews;  and  The  Sturm  Conununications 
Group  Inc.,  Chicago,  Ill.,  president 
Arthur  J.  Sturm  Jr. 
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Husband-and-wife  team  resign  from  Conn,  weekly 


The  husband-and-wife  team  of  Paul 
and  Carol  Bass  resigned  as  executive 
editor  and  associate  editor,  respec¬ 
tively,  of  the  New  Haven  (Conn.) 
Independent  after  the  weekly’s  inves¬ 
tors  brought  in  another  husband  and 
wife  to  run  the  publication. 

Bass,  who  founded  the  Indepen¬ 
dent  in  September  1986  with  the 
backing  of  outside  investors  and  was 
a  minor  stockholder,  said  he  and  his 
wife  were  leaving  the  Independent 
because  he  would  no  longer  have  edi¬ 
torial  control. 

The  Independent’s  new  publisher, 
Caroline  Cole,  and  her  husband,  Ber¬ 
nard  D.  Zelitch  —  who  is  marketing 
director  —  were  brought  in  by 
majority  stockholder  Betsy  Henley- 
Cohn,  who  owns  a  contracting  firm, 
because  the  Independent  was  losing 
money.  Cole  and  Zelitch  had  owned 
the  North  Andover  (Mass.)  Citizen. 
They  sold  the  Citizen  before  coming 
to  the  Independent  as  paid  staff. 

Cole  said  that  she  came  to  the  Inde¬ 
pendent  with  the  “agreement”  that 
she  would  have  editorial  control 
beginning  on  Nov.  1. 

Bruce  Shapiro,  who  had  helped 
Bass  found  the  Independent  but  sub¬ 
sequently  left  the  weekly,  will  be 
returning  as  its  executive  editor.  Cole 
said. 

Bass  said  the  investors  reneged  on 
their  promise  to  him  that  he  would 
have  editorial  control.  He  said  that 
the  Independent  had  a  publisher  when 
it  was  founded  but  that  the  person  left 
after  two  years. 

“I,  by  default,  took  over  [the 
publisher’s  duties].  It  was  too  much 
for  me,”  Bass  said.  “We  all  agreed 
we  should  bring  in  business  people. 


Retailers  targeted 
for  INAME  meetings 

The  Retail  Advertiser  Relations 
Committee  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  has  scheduled  more 
target  retail  meetings  later  this  year 
with  Radio  Shack,  Target  and  Wal¬ 
greens,  and  as  many  as  six  others 
for  1990. 

The  target  calls  are  designed  to 
improve  newspaper/retailer  relations. 
After  the  meetings  are  held,  results 
are  published  and  distributed  to  daily 
newspapers  in  the  retailer’s  markets. 


but  I  was  promised  full  editorial  con¬ 
trol.” 

His  agreement  with  the  owners  was 
“informal,”  Bass  said. 

He  added  that  he  had  helped  the 
owners  in  their  search  for  a  new 
publisher  and  had  recommended  Cole 
because  the  Citizen  had  made  money. 


Under  his  editorship,  the  Indepen¬ 
dent  did  “investigations,  hard-hitting 
stuff,”  Bass  said. 

Cole  wants  a  different  emphasis, 
including  more  sports  coverage,  he 
said. 

“She  just  wasn’t  interested  in  the 
articles  we  wrote,”  Bass  said. 


News  From  DABu 


By  combining  the  latest  technol¬ 
ogy  with  heavy-duty  construction, 
the  IDAB  2000  stacker  is  designed 
to  meet  the  tough  requirements  of 
major  metropolitan  newspapers 
well  into  the  next  century,  hence 
its  name. 

This  new  stacker  is  already  re¬ 
ceiving  rave  reviews  in  mailrooms 
around  the  world.  It’s  easy  to  oper- 

RO.  Box  2824,  Hialeah, 


ate  and  makes  perfect  bundles.  The 
unique  IDAB  ACJUJET  counter  as¬ 
sures  fast  and  accurate  operation. 

The  IDAB  2000  is  the  latest  in¬ 
novation  from  the  new  IDAB.  To  hear 
more,  call  (305)823-4000.  IDAB, 
where  quality  i  ^ 
and  service 

,  Florida  33012 
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NEWSPEOPLE  IN  THE  NEWS 


Ed  Rademaekers,  managing  editor 
of  the  San  Antonio  Light  since  1982, 
is  now  executive  editor  of  the  news¬ 
paper  and  has  named  Jeff  Cohen, 
deputy  managing  editor  since  1984, 
his  successor  as  managing  editor. 

Rademaekers  served  in  the  No.  2 
newsroom  position  for  the  late  editor, 
Ted  Warmbold,  who  died  in  Febru¬ 
ary.  Before  joining  The  Light,  Rade¬ 
maekers  was  with  the  Philadelphia 
Bulletin  in  a  variety  of  posts  including 
Atlantic  City  bureau  chief  and  Sun¬ 
day  editor.  A  graduate  of  Marquette 
University  College  of  Journalism,  he 
was  a  copy  editor  for  the  Atlantic  City 
Press  in  the  mid-70s. 

A  member  of  The  Light’s  editorial 
board,  Rademaekers  is  also  second 
vice  president  of  the  Texas  Asso¬ 
ciated  Press  Managing  Editors. 

Cohen,  a  Houston  native,  joined 
the  paper’s  sports  department  as  a 
reporter  in  1976  following  graduation 
from  the  University  of  Texas  at  Aus¬ 
tin.  He  was  named  assistant  managing 
editor-  -n  1982  and  has  been  responsi¬ 
ble  foi  planning  and  development  in 
the  editorial  department. 

*  *  * 

Media  General  Inc.  has  elected  two 
new  corporate  officers  and  promoted 
a  third. 

Marshall  N.  Norton  joins  the 
company  as  senior  vice  president, 
with  major  corporate  responsibilities 
in  areas  of  finance  and  data  process¬ 
ing.  He  has  been  corporate  vice  presi¬ 
dent  and  controller  of  West  Point  Pep- 
perell’s  corporate  headquarters  in 
West  Point,  Ga.,  since  1986. 

Basil  Snider  was  elected  vice 
president  with  responsibilities  for  the 
company’s  newsprint  holdings  in 
New  Jersey,  Mexico  and  Georgia.  He 
formerly  was  president  of  Media  Gen¬ 
eral’s  Garden  State  Paper  Company 
subsidiary. 


David  L.  Jordan,  formerly  vice 
president,  was  elected  a  senior  vice 
president.  His  responsibilities  include 
certain  staff  activities  affecting 
acquisitions,  planning  and  investor 
relations. 

*  *  ♦ 

Fred  Dicker,  who  left  the  New 
York  Post  last  January,  after  seven 
years  as  Albany  bureau  chief  and 
state  editor,  to  work  for  Channel  5 
news  in  New  York  City,  has  rejoined 
the  Post  as  investigations  editor. 

He  holds  degrees  from  Long  Island 
University  and  the  University  of  Mas¬ 
sachusetts  and  began  his  career  at  the 
Holyoke  (Mass.)  Transcript.  Before 
joining  the  Post,  Dicker  worked  at 
several  papers,  including  the  Albany 
Times  Union. 

*  *  * 

Harvey  Liddell  joined  The  Tri¬ 
bune,  Oakland,  Calif.,  as  circulation 
zone  manager  from  the  San  Francisco 
Newspaper  Agency,  where  he  most 
recently  was  suburban  dealer  super¬ 
visor  for  the  San  Francisco  Ex¬ 
aminer. 


Karen  De  Witt,  a  news  editor  with 
USA  Today,  is  joining  the  Kansas 
State  University  journalism  faculty 
this  fall  as  the  R.M.  Seaton  Profes¬ 
sional  Journalism  Chair.  She  is  taking 
a  leave  of  absence  from  the  newspa¬ 
per  to  teach  at  the  Manhattan  cam¬ 
pus,  marking  her  second  nine-month 
sabbatical.  In  1986-87,  De  Witt  taught 
journalism  at  American  University. 

She  currently  supervises  the  five- 
reporter  transportation  and  technol¬ 
ogy  team  at  USA  Today  and  previ¬ 
ously  served  as  a  White  House  corre¬ 
spondent,  wrote  foreign  news  stories 
specializing  in  Central  and  Latin 
America  and  reported  from  Panama 
and  Nicaragua. 

A  graduate  of  Miami  University, 
De  Witt  began  her  journalism  career 
as  a  reporter  for  the  New  York  Post 
following  Peace  Corps  service  in 
Ethiopia  and  also  has  been  a 
Washington  bureau  correspondent 
for  the  New  York  Times  and  a 
Washington  Post  feature  writer  for 
the  Style  section. 

*  *  * 

Ruthellyn  Roguski,  manager  of 
public  relations  for  the  Chicago  Tri¬ 
bune  since  1981,  has  the  newly 
created  position  of  director  of  internal 
communications,  reporting  to  John 
Sloan,  vice  president  and  director  of 
employee  relations. 

*  *  * 

Mark  Lisbon,  city  editor  of  the 
Syracuse  (N.Y.)  Post-Standard  since 
1985,  was  named  assistant  to  the  man¬ 
aging  editor. 

In  other  promotions  in  the  Post- 
Standard  newsroom,  John  Lammers 
was  named  city  editor*  moving  up 
from  assistant  city  editor;  and  Matt 
Cox,  news  reporter,  was  promoted  to 
Albany  correspondent. 


the  most  experienced 
executive  recruiting  firm  in 
newspaper  and  broadcasting 


More  than  16  years  as  specialists  in  the  communications  industry. 
For  a  confidential  discussion,  call  312-991*6900. 
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—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 


Joseph  Lelyveld 

Joseph  Lelyveld  is  the  newly 
appointed  deputy  managing  editor  of 
the  New  York  Times,  with  expecta¬ 
tion  that  he  will  succeed  Arthur 
Gelb  as  managing  editor. 

Gelb  is  due  to  retire  from  the 
Times’  news  department  early  next 
year  and  move  to  a  senior  position  in 
The  New  York  Times  Company. 

Also,  David  R.  Jones,  editor  of 
national  editions,  has  been  named  an 
assistant  managing  editor  and 
Lelyveld  has  been  succeeded  as  for¬ 
eign  news  editor  by  his  deputy,  Ber¬ 
nard  M.  Gwertzman. 

In  announcing  the  changes.  Max 
Frankel,  executive  editor,  said  the 
post  of  deputy  managing  editor  was 
revived  temporarily  “so  that  Arthur 
and  Joe  can  work  side  by  side  to  pre¬ 
pare  an  orderly  transition.” 

Lelyveld,  who  joined  the  newspa¬ 
per  in  1%2,  has  been  a  reporter  in 
New  York  and  Washington  and  corre¬ 
spondent  in  the  Congo,  India,  Hong 
Kong,  Britain  and  South  Africa.  He 
won  a  1986  Pulitzer  Prize  for  his  book 
about  South  Africa,  “Move  Your 
Shadow.” 

Lelyveld  also  has  served  as  a 
national  correspondent  for  The  Times 
Magazine,  deputy  foreign  editor,  and 
as  foreign  news  editor  since  Decem¬ 
ber  1986.  He  is  a  graduate  of  Harvard 
College  and  Columbia  University 
Graduate  School  of  Journalism. 

Jones  joined  the  Times  in  1963  and 
covered  Detroit  and  national  labor 
issues  from  Washington  and  then  was 
named  assistant  news  editor  of  the 
Washington  bureau.  He  moved  to 
assistant  national  news  editor  in  1%9 
and  then  to  national  news  editor,  and 


David  R.  Jones 

to  his  most  recent  post  in  1987.  He  has 
a  bachelor’s  degree  from  Pennsylva¬ 
nia  State  University  and  a  master’s  in 
history  from  New  York  University. 

Gwertzman  joined  the  Washington 
bureau  in  19^  and  after  a  tour  as 
Moscow  correspondent  returned  to 
Washington  as  chief  diplomatic  corre¬ 
spondent  from  1972  until  he  became 
deputy  foreign  news  editor  in  1987. 
He  holds  bachelor  and  master  of  arts 
degrees  from  Harvard  University. 

*  *  * 

Bob  Baker,  a  staff  writer  for  the 
Los  Angeles  Times  Metro  section, 
has  been  appointed  labor  writer.  He 
replaces  Henry  Weinstein,  who  now 
covers  the  federal  courts  for  Metro. 

Baker,  with  the  newspaper  since 
1978  in  writing  and  editing  positions, 
is  a  journalism  graduate  of  California 
State  University  at  Northridge  and 
author  of  the  book,  “Newsthinking,” 
published  in  1981. 


The  Washington  Post  Company  has 
elected  John  B.  Morse  Jr.  vice  presi¬ 
dent  and  controller.  He  succeeds 
Gordon  C.  King  Jr. ,  who  is  retiring  at 
the  end  of  1989.  Morse  previously 
was  a  partner  of  Price  Waterhouse, 
which  he  joined  in  1972. 

*  *  * 

Brian  E.  Bounous,  general  adver¬ 
tising  manager  of  The  Oregonian 
Publishing  Co.,  Portland,  has  been 
appointed  advertising  director.  He 
succeeds  Robert  N.  Schoenbacher, 
who  became  vice  president  and  mar¬ 
keting  director  for  Newhouse  News¬ 
papers’  Metro-Suburbia  Inc.,  New 
York. 

Bounous  joined  the  company  in 
1983  as  assistant  general  advertising 
manager  from  San  Francisco-based 
advertising  account  executive  for 
Newhouse  Newspapers.  John  Man- 
NEX  succeeds  Bounous  in  Portland  as 
general  advertising  manager,  and 
Glenn  Breniman  becomes  retail 
advertising  manager. 

*  *  * 

Joseph  Gemignani,  special  proj¬ 
ects  editor  at  The  Record,  Hacken¬ 
sack,  N.J.,  has  joined  the  New  York 
Times  as  a  copy  editor  in  the  busi¬ 
ness/financial  news  department. 

*  *  * 

New  correspondents  in  Texas, 
Missouri  and  Tennessee  have  been 
appointed  by  the  Associated  Press. 

Suzanne  Gamboa,  a  newswoman 
in  the  Dallas  bureau,  is  now  corre¬ 
spondent  in  El  Paso. 

Randolph  Picht,  correspondent  in 
Rochester,  N.Y.,  since  1985,  is  corre¬ 
spondent  in  charge  of  the  St.  Louis 
bureau. 

Duncan  Mansheld,  a  newsman  in 
the  Boston  bureau,  is  correspondent 
in  charge  of  the  Knoxville  bureau. 
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OBITUARIES 


Robert  F.  Caulfield,  60,  who 
began  his  journalism  career  as  a  copy- 
boy  at  the  Boston  Globe  and  later 
worked  as  a  reporter  and  in  classified 
advertising,  died  of  heart  disease  in 
Boston  on  July  17. 

He  was  news  director  of  Cable 
News  Network,  Atlanta,  when  illness 
forced  him  to  retire  in  1985  and  also 
had  worked  as  news  director  for  Bos¬ 
ton  television  stations. 

Caulfield  had  been  a  copy  editor  at 
the  Worcester  (Mass.)  Telegram  and 
a  makeup  editor  for  the  old  Boston 
Herald-Traveler  newspapers. 

*  *  * 

Edward  W.  Cooper,  90,  former 
columnist  for  the  Windham  County 
(Conn.)  Observer  and  Putnam  Pa¬ 
triot,  and  contributor  to  the  Hartford 
Times  and  the  Hartford  Courant,  died 
July  1 1  in  Putnam. 

*  «  <1 

Harold  (“Hal”)  Frankel,  61,  a 
copy  editor  at  the  New  York  Daily 
News  for  almost  20  years,  died  June  6 
at  his  home  in  Manhattan. 

A  prize-winning  headline  writer  at 
the  newspaper,  Frankel  had  been  ail¬ 
ing  for  some  time  and  after  a  recent 
operation  appeared  to  be  improving. 

He  began  his  career  in  the  United 
States  in  1959  at  the  San  Francisco 
Examiner,  after  working  overseas 
with  Stars  and  Stripes,  and  the  next 
year  moved  to  the  New  York  World- 
Telegram  and  Sun.  After  six  years  in 
New  York,  he  was  briefly  at  the  Phil¬ 
adelphia  Inquirer  on  the  copy  desk 
before  joining  Vision  Inc.  as  an 
associate  editor  on  news  and  business 
magazines  for  Latin  America.  He 
went  to  the  Daily  News  copy  desk  in 
1%9. 


selling  a 
newspaper  can  be 

EMOTIONAL! 

WE  CAN  HELP  WITH 
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Call  Chuck  Berky 
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Consultants  •  Appraisers  •  Brokers 
900  N.  Federal  Hwy  •  Suite  160 
Boca  Raton,  FL  33432 
Phone  (407)  368-4352 


Lawrence  H.  Grady,  61,  a 
reporter,  editor  and  editorial  writer, 
died  July  25  in  Waltham-Weston 
(Mass.)  Hospital  of  complications 
from  diabetes. 

A  former  president- of  the  New 
England  Chapter  of  The  Society  of 
Professional  Journalists,  he  was  news 
editor  of  the  Waltham  News  Tribune 
in  1968-1986.  He  earlier  had  been  with 
the  Newburyport  (Mass.)  Daily 
News,  United  Press  International  in 
Boston  and  Hartford,  the  Willimantic 
(Conn.)  Daily  Chronicle  and  the 
Gloucester  (Mass.)  Times  where  he 
was  managing  editor. 

*  *  * 

CoRRiNNE  Hardesty,  87,  a  former 
reporter  and  war  correspondent  for 
the  United  Press  and  for  newspapers 
in  Chicago  and  Montgomery,  Ala., 
died  Aug.  1  at  Grandview  Hospital, 
Dayton,  after  brain  surgery  for  a  clot. 

A  graduate  of  Northwestern  Uni¬ 
versity  and  the  University  of  Pennsyl¬ 
vania,  Hardesty  was  a  correspondent 
in  London  and  Paris  during  World 
War  n  and  then  went  to  the  Gaza  Strip 
with  the  American  Friends  Service 
Committee.  In  her  50s,  she  graduated 
as  a  nurse  and  served  in  a  veterans 
hospital. 

*  *  * 

Dorothy  H.  Hull,  82,  former  edi¬ 
tor  of  the  Shippensburg  (Pa.)  News- 
Chronicle,  died  Aug.  2  in  the  Menno 
Haven  Nursing  Home,  Chambers- 
burg.  Pa.  She  also  had  been  on  the 
board  of  directors  of  the  Shippens¬ 
burg  newspaper. 

*  *  * 

James  M.  Markham,  46,  the  New 
York  Times  bureau  chief  in  Paris,  died 
in  his  home  there  on  Aug.  9,  appar¬ 
ently  of  a  self-inflicted  gunshot 
wound  to  his  head,  according  to  the 
Times. 

Markham,  one  of  the  newspaper’s 
senior  correspondents,  was  named 
deputy  foreign  editor  last  month  and 
scheduled  to  leave  France  in  Septem¬ 
ber  to  take  the  position  in  New  York. 
With  the  Times  since  1971,  he  spent 
most  of  his  career  as  a  foreign  corre¬ 
spondent,  serving  in  Africa,  Asia,  the 
Middle  East  and  Western  Europe  and 
in  recent  years  covering  major  diplo¬ 
matic  and  political  news  in  Europe. 

He  had  served  as  bureau  chief  for 
the  Times  in  Madrid  and  Bonn,  and 
earlier  in  Saigon  and  Beirut. 

Markham  graduated  magna  cum 
laude  from  Fnnceton  University  in 
1%5  and  was  a  Woodrow  Wilson  Fel¬ 
low  and  then  a  Rhodes  Scholar  at 
Balliol  College,  Oxford  University. 


He  worked  for  Time  magazine  in 
India  and  joined  the  Associated  Press 
bureau  in  New  Delhi.  Back  in  the 
United  States  in  1%9,  he  was  with  AP 
on  the  foreign  desk  and  the  next  year 
transferred  to  Nigeria  as  the  West 
Africa  correspondent. 

*  *  * 

W.W.  (“JiGGS”)  Morford,  72, 
publisher  of  the  Western  Times,  Shar¬ 
on  Springs,  Kan.,  and  a  past  presi¬ 
dent  of  the  Kansas  Press  Association, 
died  April  30  of  an  apparent  heart 
attack.  He  was  instrumental  in  estab¬ 
lishing  the  Kansas  Newspaper 
Foundation  and  served  as  the  first 
president. 

«  *  * 

Anton  J.  Oettli,  former  circula¬ 
tion  director  for  the  Newspaper 
Agency  Corporation,  the  Deseret 
News,  and  the  Salt  Lake  Tribune, 
died  June  21  at  his  home  in  Salt  Lake 
City. 

Oettli  began  his  career  as  a  carrier 
for  the  Deseret  News  in  1929  and 
eventually  became  circulation  direc¬ 
tor  in  1949.  In  1968-70,  he  was  circula¬ 
tion  director  for  the  Tribune  and  then 
moved  to  the  NAC  in  1971  and  retired 
in  1977. 

*  * 

Henry  (“Hank”)  Murphy,  70,  a 
former  staff  photographer  for  the 
now-defunct  Hartford  Times,  died 
Aug.  2  in  Manchester,  Conn. 

*  ^  * 

Helen  M.  Russell  Rooney,  89, 
former  co-owner/editor  of  the  Ludlow 
(Mass.)  Register,  died  Aug.  5  in  East 
Longmeadow,  Mass.  Prior  to  estab¬ 
lishment  of  the  newspaper  in  1946, 
she  contributed  to  the  Springfield 
(Mass.)  Newspapers. 

*  *  * 

Alvin  L.  Spitler,  75,  a  retired 
advertising  copywriter  at  the  St. 
Louis  Post-Dispatch,  died  May  7  of 
cancer  at  his  home  in  Green  Valley, 
Ariz. 

*  *  * 

John  W.  Splaine,  68,  retired 
advertising  director  of  the  Salem 
(Mass.)  Evening  News,  died  July  12  in 
Salem  Hospital.  He  retired  from  the 
advertising  department  in  1984  after 
36  years  to  become  assistant  to  the 
publisher  for  two  years. 

*  *  * 

E.  Russell  Trotman,  74,  former 
aviation  writer  for  the  Springfield 
(Mass.)  Republican  and  retired  cor¬ 
porate  communications  executive  for 
United  Technologies  Corp.,  Hart¬ 
ford,  died  Aug.  6  at  his  South  Wind¬ 
sor,  Conn.,  home. 
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IN  BRIEF - 


Scripps  Co.  to  buy 
nine  cable  systems 

The  E.W.  Scripps  Company  has 
agreed  in  principle  to  acquire  nine 
cable  television  systems  with  about 
40,000  basic  subscribers  in  the  Knox¬ 
ville  and  east  Tennessee  area  for 
aproximately  $100  million. 

The  systems  are  a  portion  of  those 
that  InterMedia  Partners  recently 
agreed  to  acquire  from  Jack  Kent 
Cooke. 

Six  cable  systems 
to  be  acquired  from 
Hearst  Corporation 

InterMedia  Partners  and  Denver 
attorney  Ray  J.  Hernandez  have 
reached  an  agreement  in  principle 
with  the  Hearst  Corporation  to 
acquire  the  six  cable  television  sys¬ 
tems  in  the  San  Francisco  Bay  area 
operated  by  Hearst  Cablevision  of 
California  Inc. 

The  systems,  which  serve  approxi¬ 
mately  60,000  subscribers,  will  be 


acquired  by  Brenmor  Cable  Partners 
L.P.,  a  recently  formed  limited  part¬ 
nership  in  which  Hernandez  will  be 
the  general  partner  and  InterMedia 
will  be  the  sole  limited  partner.  Her¬ 
nandez  was  slated  to  resign  his  duties 
as  director  of  acquisitions  for  Tele¬ 
communications  Inc.  to  take  up  his 
position  with  Brenmor. 

The  Hearst  Corp.  recently  reor¬ 
ganized  its  cable  activities  into  a  new 
operating  group,  Hearst  Entertain¬ 
ment  &  Syndication,  which  will 
supervise  all  of  the  corporation’s 
cable  syndication,  tv  production  and 
distribution  activities,  including  King 
Features  Syndicate,  King  Features 
Entertainment,  King  Phoenix  Enter¬ 
tainment  and  the  corporation’s  part¬ 
nerships  in  the  Lifetime  and  Arts  & 
Entertainment  cable  networks. 


Five  more  papers 
to  install  AD-STAR 

Publishing  Technologies  Inc.  has 
signed  contracts  with  flve  additional 
newspapers  for  the  installation  of  AD- 
STAR,  the  Remote  Ad  Entry  System. 


The  newspapers,  which  are 
expected  to  be  fully  operational  with 
the  system  by  October,  are:  the 
Atlanta  Journal  and  Constitution, 
Newsday,  the  Orlando  (Fla.)  Sen¬ 
tinel,  the  Cleveland  Plain  Dealer,  and 
the  New  York  Post. 


Grants  awarded 

Cowles  Media  Foundation  and  the 
Star  Tribune  of  Minneapolis  have 
awarded  grants  totaling  $576,(X)0.  The 
largest  grant,  $250,000,  was  pre¬ 
sented  to  the  Walker  Art  Center  over 
a  five-year  period  for  the  completion 
of  the  Minneapolis  Sculpture  Garden 
and  for  their  Artistic  Program  Endow- 


New  ad  categories 

For  the  first  time  in  its  history,  USA 
Today  will  accept  fractional  four- 
color  advertising,  magazine-size 
inserts  and  alcoholic  beverage  and 
tobacco  advertising  on  a  regional 
basis. 
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NEWS/TECH 


It’s  a  deal 

De  La  Rue  Company  shareholders  vote  to  accept  combined 
Du  Pont-Fuji  offer  of  $370  million  to  acquire  Crosfieid  Electronics 


By  Jim  Rosenberg 

De  La  Rue  Company  shareholders, 
at  an  Aug.  3  meeting,  voted  to  accept 
a  combined  Du  Pont  Co. -Fuji  Photo 
Film  Ltd.  offer  of  £235  million  ($370 
million)  for  Crosfieid  Electronics. 

Gary  H.  Dolgins,  marketing  direc¬ 
tor  at  U.S.  subsidiary  Crosfieid  Elec¬ 
tronics  Inc.,  said  that  remaining  reg¬ 
ulatory  approvals  are  expected  by 
closing,  which  is  set  for  Oct.  2. 

De  La  Rue  chairman  Peter  F. 
Orchard  said  “The  price  at  a  76% 
premium  to  net  asset  value  and  at  an 
exit  multiple  of  approximately  18 
times  Crosfieid’ s  peak  earnings  repre¬ 
sents  good  value  for  shareholders.” 

Most  of  the  votes  against  the  pur¬ 
chase  represented  the  nearly  22% 
stake  in  De  La  Rue  held  by  Robert 
Maxwell  or  companies  he  controls, 
including  Scitex  Corp.  Ltd.,  which 
also  had  sought  to  acquire  Crosfieid 
(E&P,  July  22,  P.  15). 


In  a  July  18  letter  to  shareholders. 
Orchard  conveyed  his  board’s  “grav¬ 
est  doubts”  that  a  sale  to  Scitex 
would  surmount  antitrust  problems  in 
the  U.S.  and  U.K.  There  appeared  to 
be  no  such  problems  with  the  Du 
Pont-Fuji  purchase,  according  to 
Crosfieid,  which  also  said  that  no  firm 
offer  had  been  made  for  Crosfieid  by 
Scitex. 

An  “indicative  offer”  of  £255-265 
was  made  by  Scitex  “on  a  basis  com¬ 
parable  with  the  conditional  offer  by 
Du  Pont  and  Fuji,”  according  to 
Scitex,  which  sought  a  postponement 
of  the  vote  until  it  could  make  a  firm 
offer. 

Scitex,  a  competitor  with  Cros¬ 
fieid,  was  denied  information  pro¬ 
vided  Du  Pont  and  Fuji  that  it  said  was 
needed  in  order  to  arrive  at  a  firm  and 
final  offer.  Because  its  indicative 
offer  was  made  on  a  comparable  basis 


’’to  US  PATaTM  OPP 

»!CROSFIELD 


with  the  Du  Pont-Fuji  offer,  Scitex 
said,  its  implied  value  was  greater  by 
at  least  £20  million  than  the  Du  Pont- 
Fuji  offer  De  La  Rue  urged  its  share¬ 


holders  to  accept. 

Furthermore,  Scitex  chairman 
Maxwell  wrote  Orchard  that  he  was 
not  convinced  there  were  no  anti¬ 
trust  problems  with  a  sale  to  Du  Pont- 
Fuji.  In  the  July  28  letter,  he  asked 
Orchard  to  follow  through  on  an  offer 
made  two  weeks  earlier  to  postpone 
the  vote  for  consideration  of  any 
higher  offer. 

In  mid-August,  Scitex  corporate 
communications  vice  president  Paul 
Thiel  said  it  remained  unknown  if 
Maxwell  would  pursue  the  matter  fur¬ 
ther. 

In  announcing  year-end  fiscal 
results,  Melvin  A.  Ettinger,  president 
of  Crosfieid  Electronics  Inc.,  said 
that  Crosfieid  management  “whole¬ 
heartedly  supports”  De  La  Rue’s 
decision  to  find  a  strategic  investment 
partner  for  Crosfieid.  For  the  year 
ended  Mar.  3 1 ,  Crosfieid  Electronics 


Ltd.  showed  $376.8  million  in 
revenues,  a  15%  increase  over  the 
previous  year.  Profits  for  the  year 
were  $8  million,  down  from  $32.5  mil¬ 
lion  last  year. 

Ettinger  attributed  lower  profits  to 
“a  slowdown  in  the  markets”  and 
“increased  price  competition.”  But 
he  pointed  to  the  company’s  18% 
growth  in  color  scanner  sales  and  a 
quadrupling  of  Lightspeed  installa¬ 
tions  since  that  company  was 
acquired  by  Crosfieid. 

LaVigne  named 
Atex  president 

Harland  K.  LaVigne  has  been 
named  president  of  Atex  Publishing 
Systems,  a  division  of  Electronic  Pre¬ 
press  Systems  Inc.,  an  Eastman 
Kodak  subsidiary.  The  announce¬ 
ment  was  made  by  former  Atex  presi¬ 
dent  and  current  EPPS  president 
David  E.  Monks. 

LaVigne  joined  Atex  in  1985  as  vice 
president  of  North  American  field 
operations.  He  became  executive 
vice  president  and  chief  operating 
officer  last  year  and  recently  was 
selected  by  Kodak  to  participate  in 
the  1989  Harvard  University  Execu¬ 
tive  Management  Program. 

New  graphics  from 
Accu-Weather  Inc. 

Accu-Weather  Inc.  has  introduced 
AccuFacts,  camera-ready  graphics 
that  address  the  weather  as  a  scien¬ 
tific  and  historical  phenomenon. 

AccuFacts  graphics  are  prepared 
each  day  and  made  available  to  sub¬ 
scriber  publications  as  a  Macintosh 
dial-up  item.  It  can  also  be  mailed 
directly  to  newspapers  as  photo¬ 
ready  laserprints. 

In  addition,  Accu-Weather 
announced  that  it  now  offers  a  second 
version  of  its  color-separated  Super- 
Map,  with  pastel  colors  now  available 
as  well  as  the  standard  vibrant  reds, 
blues  and  yellows. 


in  mid-August,  Scitex  corporate  communications 
vice  president  Paui  Thiei  said  it  remained  unknown  if 
Maxweii  wouid  pursue  the  matter  further. 
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TECHNICAL  BRIEFS 


Craig  selected 
for  Miller 
professorship 

Associate  Professor  W.  Frederick 
Craig  was  selected  as  the  Paul  and 
Louise  Miller  Distinguished  Profes¬ 
sor  in  Newspaper  Production  Man¬ 
agement  at  Rochester  Institute  of 
Technology. 

The  professorship  is  endowed  by 
the  Gannett  Foundation  in  memory  of 
Paul  Miller,  former  Gannett  Co. 
board  chairman,  and  his  wife. 

Craig  grew  up  working  on  his  fami¬ 
ly’s  weekly  newspaper,  worked  as  a 
proofreader,  editor  and  production 
coordinator  after  graduation  from 
college  and  spent  the  last  33  years 
teaching,  including  27  years  at  RIT. 

Craig’s  recent  projects  were  a 
study  of  procedures  at  11  Eastern 
U.S.  newspapers  and  a  mailroom 
operations  analysis  at  The  Washing¬ 
ton  Post. 

His  new  position  includes  responsi¬ 
bility  for  extensive  student  recruit¬ 
ment  for  the  school’s  Newspaper  Pro¬ 
duction  Management  program  and 
work  in  the  alumni  relations  area. 
Craig  succeeds  Dr.  Robert  G. 
Hacker,  coordinator  of  the  Newspa¬ 
per  Production  Management  pro¬ 
gram,  who  held  the  chair  for  10  years. 

St.  Louis  Sun 
orders  Chemco 
equipment 

The  new  St.  Louis  Sun  has  ordered 
a  facsimile  system  and  related  equip¬ 
ment  from  Chemco  Technologies  Inc. 
to  connect  its  new  downtown 
facility  with  a  remote  printing  plant. 

Downtown,  a  News-Scan  lOOOH 
scanner  transmits  five  miles  over  a  T- 


1  phone  link  to  a  News-Scan  1500H 
high-resolution  recorder.  The  system 
transmits  two  tabloid  pages  per  min¬ 
ute.  It  sends  both  transparent  and 
reflective  color  separations  and  com¬ 
plete  black-and-white  pages  to  film  at 
the  remote  plant. 

According  to  Chemco,  the  Sun  was 
interested  in  News-Scan’s  capability 
of  being  used  as  direct  color  page 
output  much  as  in  the  News-Scan 
installation  at  the  Atlanta  Journal. 

Ilford,  Anitec 
executives  named 

International  Paper  named 
Anthony  P.  Crupi  president  of 
Ilford  Photo  Corp.  (USA). 

He  assumes  responsibility  for  West¬ 
ern  Hemisphere  marketing  and  sales 
of  the  Ilford  Group,  including  opera¬ 
tions  of  Ilford  Photo  (Canada)  Ltd. 

International  Paper  recently 
acquired  Ilford. 

Crupi  remains  marketing  senior 
vice  president  for  the  Anitec  Image 
Corp.  subsidiary  of  International 
Paper.  He  has  held  the  position  since 
1985,  two  years  before  the  company’s 
acquisition  by  International  Paper. 

John  A.  Lenhart,  Ilford  sales  and 
marketing  vice  president,  has  also 
been  named  general  manager.  In  the 
added  capacity  he  will  direct  day-to- 
day  activities  of  Ilford’s  U.S.  opera¬ 
tions.  Crupi  and  Lenhart  were  both 
elected  to  Ilford’s  board  of  directors. 

Mark  F.  Callaghan  was  promoted 
to  marketing  director  at  Anitec.  Both 
he  and  Crupi  had  served  as  managers 
with  GAF,  Anitec’s  predecessor.  A 
former  GAF  technical  representative, 
David  W.  Pheatt,  is  now  Anitec’s  gen¬ 
eral  sales  manager,  in  charge  of 
domestic  sales. 

U.K.  paper  buys 
Picture  Post  system 

A  Picture  Post  image  processing 
system  for  the  capture,  storage,  edit¬ 
ing  and  output  of  staff  and  agency 
pictures  was  purchased  from  Mono¬ 
type  U.K.  by  Express  Newspapers, 
where  production  director  Murdoch 
MacLeman  cited  its  “failsafe” 
picture  backup,  expandable  configu¬ 
ration  and  ease  of  use. 

Editors  at  three  Express  titles  will 
review,  select  and  crop  photos,  which 
are  then  sent  to  the  art  department  for 
further  sizing  and  any  electronic 
modification  before  being  passed  to 
Autokon  operators.  In-house  pictures 
will  be  scanned  via  the  Autokon  to 


main  storage  for  access  by  various 
departments. 

The  Picture  Post  offers  three  new 
interfaces,  according  to  Sinclair  Com¬ 
munications  Inc.,  which  markets  the 
electronic  picture  desk  in  the  U.S.  as 
the  PIPS.  It  accepts  and  decom¬ 
presses  images  via  the  Dixel  Digital 
Receiver  interface.  Three  color  sepa¬ 
rations  can  be  transmitted  in  under 
seven  minutes  and  a  black-and-white 
image  in  less  than  two  minutes  on 
Hasselblad’s  Dixel  20(X),  according  to 
Sinclair. 

For  image  handling,  a  bi-directional 
interface  permits  use  of  images  with 
Macintosh  Il-based  graphics  pro¬ 
grams  and  front-ends.  The  PIPS  out¬ 
puts  to  Sinclair’s  K-970  digital  laser 
recorder  for  continuous-tone  imaging 
on  dry  silver  paper  or  film.  The  K-970 
features  self-calibration,  internal 
diagnostics  and  selectable  gamma 
correction. 

Harris  sells 
system  to 
Mexican  dally 

The  Mexico  City  daily  Excelsior 
has  contracted  with  Harris  Corp.’s 
Controls  and  Composition  Division 
for  pagination  and  ad  composition 
equipment. 

The  Harris  8300  integrated  newspa¬ 
per  system  will  be  used  for  pagina¬ 
tion,  including  text  and  graphics,  and 
for  making  up  retail  advertising  mate¬ 
rial.  The  system  will  consist  of  four 
8300  controllers,  16  layout  worksta¬ 
tions,  33  editing  terminals  and  a  76- 
terminal  PC  Editing  Network  with 
three  file  servers.  It  will  be  fed  by  a 
Harris  2500  system  and  will  drive 
Harris  7000  typesetters. 

Harris’  third  major  system  sale  to 
Mexico  this  fiscal  year  was  con¬ 
tracted  in  association  with  Grimex, 
the  company’s  distributor  in  Mexico. 
Harris  has  sold  more  than  300  of  its 
8300  systems  in  16  countries. 

Crosfield  to 
donate  scanner 

Crosfield  announced  it  would 
donate  a  Magnascan  636  digital  color 
scanner  and  a  Quickview  previewing 
station  to  the  American  Newspaper 
Publishers  Association’s  Newspaper 
Center  in  Reston,  Va. 

The  prepress  equipment  was  pro¬ 
vided  to  enhance  the  ANPA’s  hands- 
on  training  for  newspaper  technicians 
and  operators  at  its  various  seminars 
and  sessions. 
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Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  1988) 

1989  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  May,  1989) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copes 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copes 

Name _ Title _ 

Company _ _ _ 

Nature  of  Business _ _ _ _ 

Address _ Ste./Apt _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 

New  York  State  residents  add  applicable  sales  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


Mead  Data  expands 
research  service 

Mead  Data  Central  Inc.  announced 
several  additions  to  its  Lexis  full-text 
computer-assisted  legal  research  ser¬ 
vice  and  Nexis  electronic  information 
service. 

Administrative  decisions  from  the 
Equal  Employment  Opportunity 
Commission  are  now  available  in  the 
Lexis  Labor  library,  along  with  vol¬ 
umes  I  and  II  of  the  EEOC’s  Com¬ 
pliance  Manual.  Lexis  now  carries 
statutes  of  36  states  with  the  recent 
additions  of  those  from  Louisiana, 
New  Jersey,  Oklahoma  and  South 
Dakota.  The  service  also  added  cor¬ 
porate  filings  and  limited  partnership 
information  on  record  in  the  Massa¬ 
chusetts  secretary  of  state’s  office. 

Nexis  has  added  the  Energy  News 
library,  with  the  full  text  of  more  than 
25  publications  relating  to  utilities, 
fossil  fuels,  nuclear  power  and  federal 
agencies. 

A  new  group  file.  Legal  News,  cov¬ 
ers  aspects  of  the  legal  profession, 
including  regulatory,  tax,  banking, 
trademark  and  copyright  develop¬ 
ments.  The  nine  pertinent  publica¬ 
tions  were  formerly  available  only  as 
individual  files.  The  Insurance  Infor¬ 
mation  Institute  Data  Base  Reports 
monthly  newsletter  will  also  be  avail¬ 
able  on  line  within  two  weeks  of  its 
publication. 

Newsweek  transmits 
from  China  via 
NDC  workstation 

Newsweek  magazine  used  the 
National  Digital  Corp.  Photo  Man¬ 
agement  Workstation  to  send  over 
normal  dial-up  telephone  lines  images 
from  last  spring’s  demonstrations  in 
Beijing’s  Tiananmen  Square. 

Images  “contained  twice  as  many 


picture  elements  as  wire  images,’’ 
according  to  NDC,  which  reported 
that  each  image  was  transmitted  in  15 
minutes. 

Newsweek  first  used  the  worksta¬ 
tion  for  production-quality  image 
transmission  during  the  1988  elec¬ 
tions.  Prior  to  that,  it  was  used  to 
preview  stock  and  staff  photography 
electronically. 

Kruger  sets  up 
NIE  fund 

Canadian  newsprint  producer  Kru¬ 
ger  Inc.  has  established  the  Gene  H. 
Kruger  Memorial  Fund  to  support 
and  encourage  Newspaper  in  Educa¬ 
tion  programs  in  North  America. 

Donations  will  be  made  directly  to 
schools  participating  in  NIE  pro¬ 
grams  offered  by  Kruger  contract 
customers.  Amounts  will  be  based  on 
the  customers’  annual  Kruger  news¬ 
print  consumption. 

Five  firms  donate 
equipment  to  RIT 

Rochester  Institute  of  Technology 
received  donations  from  five  manu¬ 
facturers  that  will  enable  graphic  arts 
seminar  attendees  to  observe  state- 
of-the-art  quality-improvement 
equipment  in  operation.  The  dona¬ 
tions  are  the  initial  installments  of  a 
new  measurement  and  control  lab 
being  established  at  the  institute’s 
Technical  &  Education  Center. 

Hunterlab  donated  a  Printed  Image 
Color  Control  System,  the  PICS  4000, 
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which  uses  a  spectrophotometer  to 
measure  color.  Cosar  Corp.  donated 
an  Autosmart  self-positioning  densi¬ 
tometer.  X-Rite  Inc.  donated  20  X- 
Rite  418  Portable  Color  Reflection 
Densitometers.  A  CVS-1  Color 
Viewing  Station  was  donated  by 
Graphic  Technology  Inc.  The  Watch- 
print  color  management  system 
donated  by  3M  allows  a  user  to  mea¬ 
sure  and  monitor  the  accuracy  of 
work  as  it  progresses  through  produc¬ 
tion. 

Besides  training  printers  at  T&E 
industry  seminars,  the  lab  will  be  used 
by  T&E  Center  press  crews  during 
their  regular  production  schedule  and 
for  training  School  of  Printing  Man¬ 
agement  and  Sciences  students  in  the 
use  of  such  equipment. 

Australian  firm 
appoints  Baynes 
to  its  board 

Cadillac  Color  Web,  Adelaide,  So. 
Australia,  has  appointed  Roger 
Baynes  to  its  board  as  director 
and  shareholder,  responsible  for 
marketing  and  sales.  He  replaces  Paul 
Milnes. 

One  of  Australia’s  few  remaining 
independent  web  offset  printing  con¬ 
tractors,  Cadillac  prints  newspapers, 
catalogs,  books  and  periodicsds. 

Baynes  started  as  a  press  assistant 
at  Messenger  Newspapers  Pty.  Ltd., 
which  was  founded  by  his  father  and 
was  where  he  also  gained  experience 
in  marketing,  production,  circulation 
and  management. 


This  Magazine 
Uses  Stauffer  Gold 


We  just  added  Editor  &  Publisher  to  the  growing 
list  of  publications  using  the  Stauffer  Gold  elec¬ 
tronic  library  system. 

It’s  little  wonder  why  our  list  of  users  is  growing 
rapidly.  Our  systems  quickly  pay  for  themselves. 
Stories  are  automatically  transferred  from  your 
front-end  system  to  our  library  and  then  retrieved 
with  key  words  in  seconds.  No  more  clipping  and 
filing.  Our  software  is  available  on  IBM  or  Macin¬ 
tosh*  computers. 

Call  (417)  782-0280  and  find  out  why  you 
should  be  our  next  user! 

Macmtah  it  a  legistocd  trademark  of  Apple  ConpiiKr.  lac. 
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BIRMY  GRAPHICS,  Miami,  Fla.,  announced  the 
Birmy  X-2  RIP,  a  double  raster  image  processor,  available 
as  a  retrofit  for  BirmySetter  models  already  in  use.  It  is 
designed  to  reduce  an  output  device’s  time  spent  waiting 
for  a  RIP  to  process  a  multipage  file. 

The  X-2  RIP  is  configured  with  two  10  MIPS  RISC 
computers  with  eight  megabytes  RAM  per  RIP  (upgrad¬ 
able  to  12MB  each)  and  760  MB  of  disk  space.  With  each 
RIP  handling  two  colors,  it  can  process  four-color  work  in 
half  the  time  of  a  conventional  PostScript  RIP,  according 
to  Birmy. 

Both  RIP  boards  draw  files  from  the  same  spooling 
station,  so  multipage  files  can  be  sent  without  knowledge 
of  which  RIP  is  ready  for  the  next  page. 

Birmy  expects  conversion  to  the  dual  RIP  to  cost 
$19,900  ($54,5(X)  for  a  fully  equipped  300  X-2).  It  will 
include  a  second  SMB  RIP  board  for  double  ripping  to  the 
same  engine,  replacement  of  the  286  motherboard  with  386 
technology,  a  new  cabinet  with  14  card  slots,  a  second 
330MB  SCSI  drive  and  a  100MB  SCSI  for  spooling  to 
replace  the  40MB  Priam  hard  drive. 

*  *  * 

HOWSON-ALGRAPHY,  Wayne,  N.J.,  has  introduced 
Alpha  64  and  Alpha  85  plate  processors  for  negative  and 
positive  aqueous-based  plates.  They  were  designed  for 
small  to  medium-size  operations,  according  to  Howson. 

Alpha  64  handles  plates  up  to  25 '/z"  wide  and  Alpha  85 
handles  up  to  a  33 '/z"  width.  For  both,  minimum  plate 
length  is  12",  with  .006-. 015"  plate  gauge. 

The  processors  have  reciprocating  action  pads  for  use 
with  negative  aqueous  chemisty  for  complete  removal  of 
non-image  coating.  Non-image  coating  in  positive  plate 
development  is  removed  by  developer  spray  action.  Water 
spray  bars  above  and  below  remove  any  residual  devel¬ 
oper.  A  coating  of  finisher  or  Thermotect  baking  solution 
is  applied.  Plates  are  warm-air  dried,  then  fed  to  the 
delivery  table. 

Processors  also  have  a  re-entry  facility  for  corrected 
plates  and  use  water  main  hook-up  or  an  optional  recircu¬ 
lating  pump. 

*  *  * 

GRAPHIC  TOOLWORKS,  Orinda,  Calif.,  has  come 
out  with  the  Graphic  Toolkit,  an  assortment  of  rulers  and 
commonly  used  graphics  tools  in  a  fan-out  vinyl  case.  It 
includes  10  rulers  and  18  computer-calibrated  scales 
designed  for  precision  and  legibility. 

Transluscent  polyester  (7.5  mil)  rulers  are  flexible, 
^are-free,  tear-proof  and  scratch-resistant.  They  measure 
inches,  picas,  points,  agates  and  millimeters.  Also 
included  are  an  alignment  grid  with  angles,  leading  guide, 
centering  rules,  serif  and  sans-serif  point-size  gauges, 
screen  tint  percentage  guide  with  reverse-outs,  dots-per- 
inch  screen  finder  and  rules  and  bullets  in  various  sizes. 
Price  is  $19.95. 

*  *  :|i 

SINCLAIR  COMMUNICATIONS  INC.,  Springfield, 
N.J.,  brought  out  the  K970  digital  laser  printer  that  pro¬ 
duces  photo  quality  continous-tone  images. 

The  Sinclair  K970  reconstructs  digitally  formatted  pho¬ 
tographic  images  from  “virtually  any  source,”  including 
optical  disk,  hard  disk  or  active  memory.  The  pixel  signal 
from  such  sources  modulates  a  helium-neon  laser.  A  mov¬ 
ing  mirror  scans  pixels  onto  photosensitive  media. 


Features  include  resolution  up  to  2048  x  2048  x  8  bits  of 
gray  value,  virtually  no  raster  artifacts,  dynamic  gray 
scale  of  256  levels,  built-in  GPIB  interface,  multi-gamma 
correction,  self-calibration,  internal  diagnostics  and  bat¬ 
tery-backed  rapid-access  RAM  stores. 

Daylight-loading  cassettes  produce  more  than  350 
images  from  325'  of  3M  dry  silver  paper.  Film  cassettes 
carry  200'.  Images  are  output  in  8"  x  8"  standard  format, 
variable  to  8"  x  10".  Average  print  times  are  one  minute  for 
paper,  two  minutes  for  film. 

t|c  s|c 

DU  PONT  COMPANY,  Wilmington,  Del.,  has  intro¬ 
duced  Custom  Universal  Camera  Film  (CUCF-4),  a  high¬ 
speed,  high-contrast  negative  film  for  camera  and  contact 
applications. 

CUCF-4  is  a  rapid-access  product  for  contacting,  scan¬ 
ning,  typesetting  and  camera  work  without  having  to 
change  processor  conditions.  It  offers  wide  exposure  lati¬ 
tude  to  capture  a  range  of  copy  quality.  High  maximum 
density  also  affords  extra  latitude  for  platemaking  and 
contacting  while  minimizing  film  waste,  according  to  Du 
Pont. 

The  film  has  scratch-resistant  emulsion  for  step-and- 
repeat  applications.  When  used  with  DFL  fixer,  CUCF-4 
can  be  processed  by  machine  or  tray  in  either  rapid-access 
or  litho  developer.  It  can  be  handled  in  red  safelight,  with  a 
lA  or  equivalent  red  filter  with  a  15-watt  bulb.  Handling 
time  varies  with  safelight  type,  intensity  and  color. 

♦  *  ♦ 

QUIPP  INC.,  Miami,  Fla.,  has  introduced  its  Model  300 
compensating  and  Model  302  noncompensating  stackers, 
with  double-bucket  design  and  a  touch  screen  electronic 
control  panel  enabling  operator  communication  with  the 
stacker  by  response  to  prompts  and  instructions. 

The  Model  3(X)  maintains  bundle  quality  during  delivery 
by  controling  the  papers  longer  during  the  batching  cycle 
and  eliminating  the  free  fall  of  papers  into  the  stacking 
section. 

The  company  also  offers  the  Quipp  KXX)  compensating 
stacker  for  a  wide  variety  of  products  from  either  press  or 
rotary  trimmer.  Features  include  user-friendly  micro¬ 
processor  controls  for  multiple  tasks  near  the  limits  of 
press  speeds,  a  diverter  to  eliminate  unacceptable  product 
before  it  enters  the  stacker,  stream  alignment  and  accurate 
product  count  with  a  non-contact  sensor.  A  dual  set  of 
squeeze  rollers  is  designed  to  assure  reliable  compression 
at  the  fold  for  maintaining  stack  formation  quality. 

*  *  * 

THE  PITMAN  CO.,  Secaucus,  N.J.,  is  distributing  a 
new  calculator  for  designers,  printers,  desktop  publishers 
and  other  graphic  arts  professionals.  The  Graphic  Arts 
Master  works  directly  with  picas,  points,  fractional 
dimensions  and  metric  or  inch  measurements,  translating 
instantly  between  the  various  dimension  formats. 

The  battery-operated  device,  manufactured  by  Calcu¬ 
lated  Industries  of  California,  has  built-in  proportional 
scaling  for  push-button  sizing  of  photos  and  other  artwork, 
giving  dimensions  and  reduction/enlargement  percentage. 

Common  arithmetic  functions  support  picas  and  points, 
centimeters  and  millimeters,  feet  and  inches  and  fractional 
entries.  Fractions  down  to  1/64  need  no  decimal  conver¬ 
sion,  and  those  with  unlike  denominators  can  be  used  with 
a  fraction  set  key  that  allows  the  user  to  select  the  denomi¬ 
nator  base  for  the  answer.  The  Graphic  Arts  Master  is 
priced  at  $69.95. 
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E&P’s  special  September  2nd  section: 
“PC's  —  the  new  Publishing  Computers" 


The  fourth  wave  of  computerized  publishing  is  here!  Tailored  for  production,  color  prepress,  circula¬ 
tion,  editorial,  classified,  advertising  and  accounting  departments,  these  systems  are  becoming  "must- 
haves"  for  so  many  newspapers  today.  Both  economical  and  efficient,  these  systems  are  catching  the 
interest  of  newspapers  and  newspaper  groups  of  all  sizes.  Evidence  of  this  was  the  abundance  of 
vendors  at  the  ANPA/TEC  '89  show  featuring  a  variety  of  fourth  wave  solutions. 


The  attendees  were  inundated  with  an  incredible  amount  of  information  and  choices  and  are  just  now 
beginning  to  sort  out  what  it  was  they  saw  and  learned.  That's  why  E&P  has  scheduled  its  special 
"PCs-the  new  Publishing  Computers"  section  for  September  2nd.  It  is  about  this  time  of  year  when  the 
smoke  clears  and  your  customers  will  begin  to  make  decisions.  In  the  editorial  atmosphere  of  this 
special  section  your  ad  will  have  a  great  impact  on  the  newspaper  industry  people  who  read  E&P. 
(Incidentally,  E&P  readers  PAY  to  receive  E&P  so  you  know  they  read  it! ) 


Your  ad  should  be  part  of  this  special  section.  It  was  so  popular  last  year  that  our  readers  asked  for  extra 
copies  and  swamped  our  editorial  office  asking  for  more  information.  If  you  have  a  question  about  the 
section  simply  call  our  New  York  office  and  ask  for  Abby  D'Aloise.  She  will  send  you  last  year's  section 
so  you  can  see  the  type  of  editorial  quality  that  will  surround  your  ad. 


CALL  TODAY  AND  RESERVE  SPACE! 


Contact  your  local  sales  representative 
or  Don  Parvin  at  212'675'4380. 


SALES  OFnCES 


New  York 
212-675-4380 


Chicago 

312-641-0041 


Los  Angeles 
213-382-6346 


San  Francisco 
415-421-7950 


Toronto 

416-833-6200 


Advertising  Deadlines 
Space:  August  18 
Ad  Material:  August  21 


11  West  19th  Street*  New  NY  10011  *212675  4380 
PAX#  212  929  12S9 


hv 


1989 


1989 


1989 

JUNE 

Advertising  Data 


Data  on  the  following  newspapers  are  pro¬ 
vided  by  MEDIA  RECORDS. 

To  maintain  uniformity  and  standardized 
records  for  their  subscribing  newspapers, 
Media  Records  utilizes  a  system  of  classifica¬ 
tion  whereby  all  display  advertising  naturally 
falls  into  one  of  four  major  classifications, 
“Retail,"  “General,”  “Automotive,"  or  “Finan- 
dal”. 

Media  Records  defines  “National”  advertis¬ 
ing  as  a  combination  of  the  “General”  and 
“Automotive”  classifications.  For  those  news¬ 
papers  subscribing  to  Media  Records  service 
levels  that  do  not  include  “Retail”  or  “Finan¬ 
cial"  classifications,  data  shown  is  for 
“National”  (“General”  and  “Automotive".) 

Data  is  shown  in  MRCS/SAU  inches. 
(MRCS)  Media  Records  conversion  system 
is  a  methodology  based  upon  the  printed 
page  area  of  each  product  of  the  newspaper. 
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Press^ 

ROP  Locol . 

71,709 

10,908 

77,410 

8,782 

Preprint  Locol . 

14,961 

6,162 

19,310 

14,031 

ROPNotionol 

10,183 

634 

12,940 

882 

Preprint  Notionol . 

818 

Financial . 

5,844 

1,183 

6,376 

1,285 

Clossified 

78341 

88,123 

181 

Tolol.... 

181,538 

19,705 

204,159 

25,161 

‘Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Press-S 

ROP  Local . 

37,862 

562 

46,437 

438 

Preprint  Local . 

50,781 

30,804 

49,386 

10,731 

ROP  Notional . 

7,787 

68 

10,752 

23 

Preprint  Notional . 

11,457 

12,239 

Financiol 

5,818 

4.697 

Classified 

34,323 

42,064 

Total. 

148,028 

31,434 

165,575 

11,192 

GRAND  TOTAL  ... 

...  329,566 

51,139 

369,734 

36,353 

YEAR  TO  DATE... 

...  1,938,474 

274,730 

2,046,563 

307,788 

Constitution-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Finonckil . 

Classified . 

ATLANTA,  GA. 

82,503  27,244 

43,051 
10,641  2,685 

3,065  997 

65,833  26,391 

79,997 

11,395 

3,863 

72,943 

31,040 

41,595 

4,714 

749 

923 

31,344 

Totol . 

162,042 

100,368 

168,198 

110,365 

Joumal-e 

ROP  Local . 

81,424 

27,275 

81,305 

29,367 

Preprint  Local . 

39.493 

41,854 

ROP  Notional . 

10,378 

2,685 

11,641 

4,354 

Preprint  Notionol . 

507 

Finon(  lal 

3,097 

997 

3,869 

835 

Clossified . 

64,181 

26,391 

72.231 

29,355 

Totol. 

159,080 

96,841 

169,046 

106,272 

Journal  &  Constitution-S 

ROP  Local . 

33,583 

6,550 

36,616 

5,949 

Preprint  Local . 

43,001 

498 

61,445 

ROP  Notional . 

12,174 

220 

13,172 

139 

Preprint  NotHxiai . 

12,432 

3,176 

13,930 

Finonc  lol 

1,413 

133 

1,859 

102 

Classified 

42,642 

47,037 

Total. 

102,244 

53,080 

99,182 

81,565 

Journal  &  Constitution-sot 

ROP  local . 

19,852 

1,226 

18,566 

2,116 

ROP  Notional . 

1,783 

134 

1,416 

51 

Finonc  lal 

13 

33 

34 

Classified 

20,284 

1,659 

24,190 

2,767 

Total. 

41,932 

3,052 

44,206 

4,934 

GRAND  TOTAL . 

465,298 

253,341 

480,632 

303,136 

YEAR  TO  DATE . 

2,723,465 

1,410,621 

2,598,653 

1,416,508 

$un-m 

ROP  Local . 

Preprint  Local . 

ROP  National . 

Financial . 

Clossified 

BALTIMORE,  MD. 

73,810  3,218 

5,178  20,727 

16,675  1,889 

3,582  130 

35,771  2,157 

63,042 

6,442 

20,803 

4,852 

37,158 

4,518 

20,631 

1,688 

62 

1,795 

Total. 

135,016 

28,121 

132,297 

28,694 

Sun-e 

ROP  Local . 

69,951 

3,284 

60,556 

4,493 

Preprint  Local . 

5,172 

20,779 

6,413 

20,631 

ROP  Notionol . 

13,171 

1,894 

15,262 

1,720 

Finonciol 

3,598 

130 

4,804 

62 

Clossified 

27,729 

2,156 

28,294 

1,810 

Total . 

1 19,621 

28,243 

115,329 

28,716 

Sun-S 

ROP  Local . 

41,374 

11,562 

40,237 

12,529 

Preprint  Local . 

36,215 

21,506 

33,854 

16,121 

ROP  National . 

13,796 

3,310 

15,026 

3,543 

Preprint  Notionol . 

12,738 

219 

12,483 

FinorN  lol 

2,421 

1,208 

2,544 

1,154 

Classified 

44,017 

2,299 

48,787 

1,515 

Total. 

150,561 

40,104 

152,931 

34,862 

GRAND  TOTAL . 

405,198 

96,468 

400,557 

92,272 

YEAR  TO  DATE.... 

..  2,372,034 

603,752 

2,298,653 

487,320 

BIROiN  COUNTY,  NJ. 


Record.e 

ROPLocol .  72,970  5,392  78,246  9,813 

Preprint  Locol .  2,179  5,958  3,122  13,942 

ROP  Notional .  11,221  62  9,791  351 

Preprint  Notional .  88 

Financial .  3,469  532  6,141  970 

Clossified .  46,305  _ 10  59,642  _ 

Total .  136,144  11,954  156,942  25,164 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Record-S 

ROP  Locol  39,600  8,346  42,130  8,677 

Preprint  Local .  24,062  53,722  20,474  42,776 

ROP  Notional .  8,559  148  9,969  261 

Preprint  Notional .  12,481  2,154  13,312 

Financial .  4,125  460  4,845  525 

Classified .  37,617  13  51,475  12 

Total  126,444  64,840  142,205  52,251 

GRAND  TOTAL .  262,588  76,794  299,147  77,415 

YEAR  TO  DATE .  1,579,693  436,233  1,803,307  432,014 


BOSTON,  MASS. 


Globe-m 

ROP  Local .  57,889  512  57,743  928 

Preprint  Local .  9,149  6,312 

ROPNotionol .  17,646  23  15,939  26 

Preprint  Notional .  429  1,663 

financial .  3,753  181  5,864 

Classified .  62,265  _  68,941  _ 

Total .  141,553  10,294  148,487  8,929 

Globe-S 

ROPLocol .  35,272  6,673  36,577  5,377 

Preprint  Locol .  18,221  32,746  23,295  32,665 

ROPNotionol .  15,063  2,841  18,108  4,799 

Preprint  Notional .  12,481  2,154  13,972  3,709 

Financial .  2,145  1,193  1,956  593 

Classified .  80,647  584  98,678  ^ 

Tolol .  163,829  46,191  192,586  47,427 

GRAND  TOTAL .  305,382  56,485  341,073  56,356 

YEAR  TO  DATE .  1,818,697  296,510  2,011,326  317,784 


Herald-m 

ROPLocol .  30,604  26,314 

ROPNotionol .  8,138  20,740 

Financial  1,586  1,783 

Clossifiod  65,691  49,363 

Total .  106,019  98,200 

Herald-S 

ROPLocol .  5,738  718  4,411  2,334 

Preprint  Locol .  1,364  33,194  1,473  31,247 

ROPNotonol  5,128  207  5,850  135 

Preprint  Notional .  45  11,286 

Financiol  352  31  303 

Classified  13,552  _  14,325  _ 

Total  26,179  45,436  26,362  33,716 

GRAND  TOTAL .  132,198  45,436  124,562  33,716 

YEAR  TO  DATE .  755,195  233,749  698,458  207,556 


CAMDtN,  NJ. 

Courier  Post^e 

ROPLocol .  37,529  9,375  41,907  8,054 

Preprint  Local .  20,117  9,923  23,013  10,328 

ROPNotionol  5,036  186  6,924  300 

Financial  3,315  224  4,419  174 

Classified  54,030  1,544  58,426  1,521 

Total  120,027  21,252  134,689  20,377 

Courier  Posr-S 

ROPLocol .  16,200  16,900  40 

Preprint  Locol .  9,156  34,445  12,068  23,199 

ROPNotionol .  5,831  8,293 

Preprint  Notionol .  13,615  11,938 

Financial  1,005  1,983 

Classified  18,875  _  18,533  _ 

Total  64,682  34,445  69,715  23,239 

GRAND  TOTAL .  184,709  55,697  204,404  43,616 

YEAR  TO  DATE .  1,083,013  292,246  1,161,302  223,256 


CINCINNATI,  OHIO. 


Enquirer-m 

ROPLocol .  62,358  110  58,861 

Preprint  Locol .  18,184  7,402  15,372  10,848 

ROPNotionol .  8,264  8,108 

Financial .  3,735  3,970  36 

Classified .  53,570  _  62,126  _ 

Total .  146,111  7,512  148,437  10,884 


(Continued  on  page  42) 
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when  Haray  toiin  helps  clients  develop  their 
retail  strategies,  he  uses  Impact  Resources. 


Harvey  Braun  is  Chairman 
of  the  Retail  Services  Group 
at  Touche  Ross,  one  of  the 
nation’s  “big  eight”  public 
accounting  firms.  It’s  his  job 
to  develop  operations 
analyses,  repositioning,  and 
merchandising  strategies  for 
his  firm’s  clients,  which 
include  80  of  the  top  100 
retailers  in  the  U.S. 

Braun  has  found  that  the 


depth  of  information  provided 
by  MA^RT"  Consumer  Intelli¬ 
gence  System  has  helped  him 
in  developing  retail  strategies 
that  can  be  turned  into  dollars 
when  Touche  Ross’  clients  put 
them  into  action. 

Using  sample  sizes  ranging 
from  5,000  to  18,000  per  mar¬ 
ket,  MA*RT  provides  a  wide 
range  of  consumer  information 
including  lifestyles,  buying 


behavior,  and  media  habits. 

“By  using  MA*RT  I  am  able 
to  get  quick,  in-depth  consu¬ 
mer  profiles  on  our  clients’ 
customers,  on  our  clients’ 
competitors’  customers,  as 
well  as  overall  consumer  atti¬ 
tudes,”  Braun  says.  “Having 
used  MA*RT  for  almost  two 
years  now.  I’m  impressed  with 
the  quality  of  the  data,  and  with 
all  the  different  ways  we  can  use 


this  consumer  information  to 
help  our  clients.” 

To  learn  more  about  Impact 
Resources,  call  1-800-733-MART 
today. 


IMPACT 

RESOURCES 


(Continued  from  page  40) 


1989 


1989 


1989  1988 


Enqu>rer-S 

ROP  local . 

Prcpnnt  Locol . 

ROP  Notional . . 

Preprint  Notionol . 

Financiol 

ClossifM . 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

31.886  786  31,431 

47,402  2,771  37,509  11,576 

6,158  6,361 

12,833  176  14,024 

1,854  1,672  171 

28J03  31.243 

Total . 

128,136 

3,733 

122,240 

11,747 

GRAND  TOTAl.... 

274J47 

11,245 

207,677 

22.631 

YEAR  TO  DATE... 

1,624,823 

105,452 

1.617,473 

128,084 

CLIVELAND 

,  OHIO. 

Pbin  Oealer-m 

ROP  local . 

64,581 

11,078 

62,635 

13,533 

Preprint  Local . 

7,762 

15,901 

12,191 

19,737 

ROP  National . 

10,298 

3,625 

11,107 

1,635 

Preprint  National . . 

852 

449 

2,822 

Financiol 

2,935 

217 

2,637 

123 

Ckissifted 

49,493 

4,509 

54,706 

2,552 

Total . 

...  135,921 

35,779 

143,276 

40,402 

Pkiin  Deoler-S 

ROP  local . 

22,998 

957 

22,237 

2,078 

Preprint  Local . 

32,469 

5,736 

37,617 

7,511 

ROP  Notwnol . 

5,647 

100 

5,496 

119 

Preprint  Notional . 

12,610 

13,470 

Financiol 

1,152 

154 

1,275 

62 

Clossified 

31,246 

31,299 

Totol . 

106,122 

6,947 

111,394 

9,770 

GRAND  TOTAL... 

...  242,043 

42,726 

254,670 

50,172 

YHAR  TO  DATE... 

...  1,432,359 

264,145 

1,467,964 

276,066 

DALLAS,  nXAS 

News*m 

HOP  locol . 

...  101,086 

6,273 

93,322 

8,722 

Preprint  Local . 

26,734 

18,387 

45,774 

8,707 

ROP  National 

9,489 

728 

12,321 

1,518 

Preprint  Notionol . 

1,184 

1,857 

Financiol 

4,128 

102 

6,004 

278 

Clossifwd 

115,527 

3,387 

105,119 

639 

Total . 

..  256,964 

30,061 

262,540 

21,721 

News-S 

ROP  Locol . 

44,785 

37,086 

673 

Preprint  local . 

32,372 

5,858 

42,318 

9,814 

ROP  Notional . 

9,736 

1,779 

9,650 

818 

Preprint  National . 

14,085 

17,948 

Financiol 

3,054 

4,920 

Clossified 

60J71 

60,726 

184 

Totol . 

..  164,403 

7,637 

172,648 

11,489 

GRAND  TOTAl . 

..  421,367 

37,698 

435,188 

33,210 

YEAR  TO  DATE  . 

...  2,489,449 

218,282 

2,489,199 

201,471 

Times  HeraIdKi/d 

ROP  Locol . 

64,835 

5,679 

63,691 

8,267 

Prapnnt  local . 

20,011 

2,444 

25,372 

4,204 

ROP  Notionol . 

6,635 

1,359 

8,617 

932 

Preprint  Notional . 

782 

507 

Fmonciol 

3,014 

123 

4,325 

335 

Classified 

80,600 

8,816 

83,121 

7,005 

Total 

175,095 

18,421 

185,908 

21,250 

Times  Herald-S 

ROP  local . 

32,939 

25,572 

514 

Preprint  Locol . 

30J72 

4,753 

39,049 

6,024 

ROP  National . 

5J90 

6,689 

Preprint  Notionol . 

12,070 

3,398 

12,583 

Financiol 

2,306 

3,943 

Clossified . 

19,653 

23,739 

Totol . 

102,930 

8,151 

111,575 

6,538 

GRAND  TOTAl . 

278,025 

26,572 

297,483 

27,788 

YEAR  TO  DATE.... 

..  1,657,951 

168,891 

1,717,122 

214,455 

DENVER,  COLO. 

Post-m 

ROP  local . 

54,821 

62,598 

180 

Preprint  Locol . 

14,406 

23,486 

13,935 

35,630 

ROP  Notional 

21,169 

17,371 

Preprint  Notionol . 

87 

454 

i  Financial . 

3,980 

3,005 

Ckmified. . 

82,193 

90,242 

Totol..  . . 

...  176,569 

23,573 

187,151 

36,264 

^Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Post-S 

ROP  Local . 

24,726 

530 

23,088 

Reprint  Local . 

10,711 

24,549 

10,881 

30,872 

ROP  Notional . 

10,031 

1,212 

9,563 

787 

Preprint  National . 

5,556 

6,891 

6,156 

6,727 

Financial . 

2,351 

63 

1,334 

68 

Clossified . 

36,627 

41,041 

Total. 

90,002 

33,245 

92,063 

38,454 

GRAND  TOTAL . 

266,571 

56,818 

279,214 

74,718 

YEAR  TO  DATE . 

1,560,211 

340,255 

1,558,605 

432,343 

Rocky  AAountain  News-m 

ROP  locol . 

81,698 

1,120 

86,754 

676 

Preprint  Local . 

17,527 

24,918 

21,621 

36,511 

ROP  Notional . 

12,713 

11 

15,147 

32 

Finonciol 

3,453 

2,542 

Clossilied 

123,928 

115,193 

Total.. 

239,319 

26,049 

241,257 

37,219 

Rocky  Mountain  News-S 

ROP  local . 

18,168 

17,489 

Preprint  Locof . 

14,352 

17,935 

16,769 

22,840 

ROP  National . 

7,716 

5,899 

Preprint  Notional . 

12,396 

3,178 

12,755 

5,248 

Financial . 

1,615 

177 

1,006 

Classified . 

22,513 

20,669 

Total . 

76,760 

21,290 

74,587 

28,088 

GRAND  TOTAL . 

316,079 

47,339 

315,844 

65,307 

YEAR  TO  DATE . 

1,865,870 

278,878 

1,869,719 

323,066 

FAIRFAX. 

,  VA. 

Joumal-m 

ROP  Locol . 

25,413 

25,040 

Preprint  Local . 

4,725 

5,868 

12,125 

1,675 

ROP  National . 

9,050 

7,702 

Preprint  National . 

2,381 

105 

Finonciol . 

2,911 

2,839 

Clossified . 

27,204 

27,754 

GRAND  TOTAL . 

71,684 

5,868 

7,550 

1,780 

YEAR  TO  DATE . 

403,634 

38,291 

423,960 

14,453 

FORT  LAUDERDALE,  FLA. 

Sun  Sentinel-m 

ROP  Locol . 

N/A 

N/A 

ROP  National . 

11,944 

10,821 

Financial 

5,758 

5,776 

Clossified 

N/A 

N/A 

Total.., 

17,702 

16,597 

News  &  Sun  Sentinel-S 

ROP  Local . 

N/A 

N/A 

ROP  National . 

7,587 

7,622 

Preprint  Notionol . 

11,698 

12,879 

Finonciol . 

864 

1,452 

Classified . 

N/A 

N/A 

Totol . 

20,149 

21,953 

GRAND  TOTAL . 

37,851 

38,550 

YEAR  TO  DATE . 

270,975 

237,001 

FRAMINOHAM.MASS. 

News-e 

ROP  Local . 

26,884 

N/A 

Preprint  Local . 

1,075 

N/A 

ROP  National . 

5,043 

N/A 

Financiol 

2,410 

N/A 

Clossified . 

N/A 

N/A 

Total . 

35,412 

N/A 

News-S 

RO“  Locol . 

13,155 

N/A 

Preprint  Local . 

24,631 

N/A 

ROP  Notionol . 

4,963 

N/A 

Preprint  NotKmal . 

10,342 

N/A 

Financiol 

1,010 

N/A 

Classified 

N/A 

N/A 

Totol . 

54,101 

N/A 

GRAND  TOTAL . 

89,513 

N/A 

YEAR  TO  DATE . 

526,369 

N/A 

OREENWICH 

,  CONN 

Time-e 

ROP  Local . 

22,394 

40 

23,949 

32 

Preprint  Local . 

12,222 

10,310 

11,528 

11,094 

ROP  Notionol . 

3,795 

4,807 

Preprint  National . 

84 

722 

Financial . 

2,043 

185 

2,831 

Clossified 

26,604 

33,915 

Totol... 

67,058 

10,619 

77,752 

11,126 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

Tinfie-S 

ROP  local . 

7,380 

6,969 

Preprint  Local . 

20,428 

12,571 

20,259 

16,164 

ROP  Notional . 

4,042 

4,384 

Preprint  Notionol . 

12,515 

13,894 

Financial 

UlO 

1,901 

Clossified 

11,783 

17,031 

Total 

57,458 

12,571 

64,438 

16,164 

GRAND  TOTAL... 

124,516 

23,190 

142,190 

27,290 

YEAR  TO  DATE.. 

742,171 

128,134 

807,529 

148,463 

HARTFOtD 

CONN 

Couront-m 

ROP  local . 

58,535 

12,893 

60,766 

12,105 

Preprint  Local . 

1,056 

20,052 

5,475 

13,361 

ROP  Notional . 

9,694 

793 

12,508 

1,003 

Preprint  Notionol . 

408 

Financial . 

4,566 

705 

5,101 

1,622 

Classified . 

52,212 

5,002 

66,739 

4,519 

Total . 

126,063 

39,445 

150,589 

33,018 

Couront-S 

ROP  locol . 

25,330 

4,773 

26,409 

2,472 

Preprint  Locol . 

4,392 

149,584 

6,543 

129,225 

ROP  Notionol . 

9,424 

257 

9,824 

312 

Preprint  Notionol . 

13,580 

185 

13,549 

2,327 

Finonciol . 

2,122 

682 

3,173 

457 

Classified . 

29,021 

34,793 

Total . 

83,869 

155,481 

94,291 

134,793 

GRAND  TOTAL... 

209,932 

194,926 

244,880 

167,81 1 

YEAR  TO  DATE.. 

..  1,237,886 

1,154,883 

1,406,441 

990,346 

HONOLULU,  HI 

Advertiser-m 

ROP  Local . 

51,528 

53,484 

Preprint  Local . 

5,935 

14,722 

ROP  Notional . 

5,624 

6,206 

Finonciol . 

3,583 

3,436 

Clossified . 

48,745 

45,384 

Total 

115,415 

123,234 

Star  Bulletin-e 

ROP  Local . 

52,549 

53,701 

Preprint  Local . 

5,427 

15,115 

ROP  National . 

5,454 

5,951 

Finonciol . 

3,707 

3,596 

Classified 

40,462 

37,478 

Totol 

107,599 

115,841 

Stor  Bulletin  &  Advertiser-S 

ROP  Local . 

32,081 

30,206 

Preprint  Locol . 

15,053 

13,685 

ROP  Notional . 

9,269 

8,969 

Preprint  Notionol . 

8,258 

5,229 

Financiol . 

3,516 

2,405 

Classified . 

20,669 

18,648 

Total . 

88,846 

79,142 

GRAND  TOTAL... 

311,860 

318,217 

YEAR  TO  DATE.. 

..  1,834,056 

1,866,996 

HOUSTON, 

TEXAS 

Cfironicle-o/d 

ROP  local . 

89,142 

10,081 

85,027 

8,323 

Preprint  Local . 

3,405 

30,296 

5,143 

38,899 

ROP  Notional . 

11,619 

765 

11,056 

792 

Preprint  Notional . 

824 

89 

637 

Finonciol . 

3,154 

165 

5,094 

371 

Closjified 

119,370 

3,526 

106,450 

1,657 

Totol 

226,690 

45,657 

212,859 

50,679 

Chronicle-S 

ROP  Local . 

36,383 

2,930 

37,311 

2,560 

Preprint  local . 

16,269 

22,189 

18,412 

21,838 

ROP  Notional . 

9,809 

39 

8,342 

Preprint  Notional . 

12,354 

533 

13,065 

91 

Financiol . 

2,996 

4,704 

Clossified . 

51,102 

50,268 

Totol . 

128,913 

25,691 

132,102 

24,489 

GRAND  TOTAL... 

355,603 

71,348 

344,961 

75,168 

YEAR  TO  DATE  .. 

..  2,108,507 

439,084 

2,066,884 

446,056 

Post-m 

ROP  Local . 

72,026 

64,868 

Preprint  Local . 

4,042 

23,887 

4,873 

26,130 

ROP  Notionol . 

10,004 

7,172 

Preprint  Notionol . 

925 

557 

Financial . 

3,179 

4,308 

Classified 

69,134 

7,197 

57,601 

4,876 

Total 

158,385 

32,009 

138,822 

31,563 

42 


EDITOR  &  PUBLISHER  for  August  t9,  1989 


1989 


1989 


1989 


FULL  RUN  1 

PART  RUN 

FULL  RUN  1 

PART  RUN 

FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

Post-S 

Herald  Emminer-S 

ROP  Local .. 

26.800 

23,229 

ROP  Local . 

3,621 

3.850 

Preprint  Local . 

7,368 

24,757 

21,927 

20,597 

Preprint  local 

1,898 

3,665 

473 

.4,946 

6,168 

1,260 

5,870 

842 

ROP  Notional 

4,775 

3,778 

971 

13,273 

5,985 

6,539 

77 

168 

Financial . 

2,279 

3,888 

Clossified 

8,771 

7,122 

CknsifM . 

21,778 

2,385 

20,472 

3,665 

15,391 

5,839 

65,364 

41,675 

81,371 

27,978 

GRAND  TOTAL . 

88,690 

1U72 

83,076 

14,020 

GRAND  TOTAL... 

....  223,749 

73,684 

220,193 

59,541 

YEAR  TO  DATE.... 

541,721 

51,136 

485,277 

93,298 

YEAR  TO  DATE.. 

....  1,321,708 

426,363 

1,286,520 

347,368 

News-m 

LAWtINCfVIlLI,  OA. 

ROP  Locol . 

65,897 

3,651 

65,629 

6,856 

Gwinnett  County  News-m 

Preprint  Locol . 

28,618 

15,976 

29,351 

41,2X 

ROP  Local . 

36,690 

39,849 

14,060 

65 

10,432 

274 

ROP  Nationol . 

10,381 

422 

9,516 

1,504 

Preprint  Notionol . 

965 

219 

569 

311 

3,418 

4,506 

4,398 

4 

3,415 

50 

Financial . 

1,710 

1,527 

Clossified . 

94,304 

76,363 

Clouifnd... 

52,857 

46,594 

19,915 

185,759 

48,721 

Total . 

105,056 

422 

101,992 

1,504 

News-S 

News-S 

ROP  Local . . . 

12,523 

14,411 

ROP  Local . 

7,941 

8,342 

Preprint  Locol . 

22,930 

8,316 

16,246 

14,582 

Preprint  Locol . 

19,974 

71 

42,112 

ROP  Notional. . 

7,338 

5,445 

ROP  Notional 

3,731 

3,684 

Preprint  Notional . 

15,746 

12,665 

2,628 

174 

540 

56 

1,002 

Finonciol . 

821 

627 

Clossified 

44,557 

34,407 

Clossified... 

10,165 

7,812 

8,372 

84,176 

14,582 

45260 

71 

62,751 

GRAND  TOTAL . 

..  31 1W 

28.287 

269,935 

63,303 

GRAND  TOTAL... 

.  150,316 

493 

.64,743 

1,504 

YEAR  TO  DATE  ... 

...  1,744,617 

161,394 

1,529,213 

344.532 

YEAR  TO  DATE.. 

.  895,139 

870 

492,732 

10,102 

Times-m 

LONG  ISLAND,  N.Y. 

ROP  Local . 

155,870 

83,763 

153,165 

79,963 

Newsday-e 

Preprint  local 

20,313 

83,436 

35,861 

102,717 

ROP  Locol . 

46,585 

64,086 

49,532 

58,976 

ROP  Nationol 

27,289 

11,509 

28,419 

10,145 

Preprint  Locol 

6,630 

16,881 

18,743 

Preprint  Notionol . 

1,247 

2,827 

ROP  Notional . 

15,237 

10,931 

15,106 

16,319 

Financial. 

9,743 

305 

9,120 

4,143 

Preprint  NatKXKil . 

581 

Clossified 

77,806 

100.536 

77,961 

77,435 

Classified... 

38,783 

4,104 

47,552 

45,554 

6,253 

44,184 

Total . 

291,021 

283,796 

304,526 

277,230 

Total . 

114,836 

143,554 

121,989 

145,056 

Times-S 

ROP  Local . 

46,727 

21,059 

49,470 

23,016 

Newsdoy-S 

Preprint  Local . 

18.835 

25,390 

17,651 

35,083 

ROP  Local . 

15,597 

25,875 

17,765 

26,545 

ROP  Notional . 

22,805 

2,215 

24,759 

3,461 

Preprint  Loi  al 

24,523 

56,245 

21,124 

59,999 

Preprint  Nationol . 

12,479 

2,369 

14.424 

288 

ROP  National . 

9,598 

2,482 

9,991 

3,103 

Finonciol 

2,216 

907 

2,780 

1,425 

Preprint  Notional . 

12,482 

2,747 

13,046 

3,753 

Clossified 

53.873 

63,214 

57,417 

42,267 

Financial.... 

Clossified... 

18,768 

648 

11,279 

596 

19,348 

402 

10,288 

Totol 

156,935 

115,154 

166,501 

105,540 

Total . 

81,367 

99,276 

81,870 

104,090 

GRAND  TOTAL . 

..  447,956 

398,950 

471,027 

382,770 

GRAND  TOTAL... 

.  196,203 

242,830 

203,859 

249,146 

YEAR  TO  DATE.... 

...  2,650,158 

2,210,294 

2,764,784 

2,175,463 

YEAR  TO  DATE.. 

.  1,119,263 

1,386,737 

1,127,176 

1,394,990 

LA  LONO  BEACH,  CAIIE. 


Press  Tetegrom-m 

ROP  Local . 

N/A 

N/A 

ROP  Notional . 

6,367 

6,164 

46 

Preprint  Notional . 

4,128 

Financial.... 

3,169 

2,287 

291 

Clossified... 

N/A 

N/A 

Total . 

9,536 

12,579 

337 

Press  &  Telegrom-$ 

ROP  Local . 

N/A 

N/A 

ROP  National . 

4,866 

4,598 

976 

Preprint  Notional . 

11,460 

13,267 

Financial 

234 

800 

Clossified 

N/A 

N/A 

Total 

16,560 

18,665 

976 

GRAND  TOTAL . 

26,096 

31,244 

1,313 

YEAR  TO  DATE . 

159,386 

181,861 

7,652 

Herald  Examiner *m 
ROP  locol . 

LOS  ANOiLiSp  CALIP. 

28,646 

27,092 

Preprint  Locol . 

4,453  7,607 

2,804 

8,181 

ROP  Notional . 

5,499 

8,761 

Finonciol. .. 

776 

450 

Classified .. 

30,174 

28,578 

Total . 

69,548  7,607 

67,685 

8,181 

*lndicates  newspapers  reporting  figures  in 
lines. 


lA/TORRANCE,  CALIF. 

Breeze.* 


N/A 

N/A 

ROP  Nationol . 

6,796 

7,193 

Preprint  Nationol . 

123 

1,934 

2,427 

N/A 

N/A 

8,730 

9,743 

6reeze-S 

N/A 

N/A 

ROP  National 

3,686 

3,653 

Preprint  Nationol . 

11,096 

13,025 

292 

507 

Classified 

N/A 

N/A 

15,074 

17,185 

GRAND  TOTAL . 

23,804 

26,928 

YEAR  TO  DATE . 

148,012 

147,101 

Sentinel-m 

ROP  Local . 

ROP  Notional 
Finonciol 

Classified 

MILWAUKEE,  WIS. 

N/A 

14,135 

N/A 

N/A 

N/A 

11,880 

N/A 

N/A 

Total . 

14,135 

11,880 

Joumal-e 

ROP  Local. . . 

N/A 

N/A 

ROP  Notional . 

10,379 

8,709 

Finonciol . 

N/A 

N/A 

CkissifM. . 

N/A 

N/A 

Totol . 

10,379 

8,709 

EDITOR  &  PUBLISHER  for  August  19,  1989 


FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


Joumol-S 

ROP  Local . . 

N/A 

N/A 

ROP  Nationol . . 

8,150 

7311 

Preprint  NoHonol . 

12,612 

13,142 

Finonciol . 

N/A 

N/A 

Classified . 

N/A 

N/A 

Totol . 

20,762 

20,953 

GRAND  TOTAL . 

45,276 

41 342 

YEAR  TO  DATE _ 

256,010 

257313 

MINNIABOUS,  MINN. 

$tar-Tribune-n> 


ROP  Local . 

44,079 

18,623 

42,533 

15,713 

Preprint  locol . 

7395 

9,404 

11,799 

11,466 

ROP  Nationol . 

9,957 

7,729 

11,229 

3387 

Preprint  Notionoi . 

2,021 

174 

Finonciol 

3,970 

244 

3306 

250 

Clossified 

32,713 

37,471 

Totol.... 

100,635 

36,174 

106,238 

31,016 

Stor-Tribune-S 

ROP  Locol . 

21,419 

20,616 

Preprint  Local . 

39,998 

16,676 

52,613 

2,954 

ROPNotonol 

5,806 

5,153 

Preprint  Nationol . 

12332 

179 

13,439 

Finonciol 

2,162 

720 

Classified 

42,075 

46,419 

Total.... 

124,294 

16355 

138,960 

2,954 

Stor-Tribune-sot 

ROP  Local . 

10,634 

10,028 

ROP  Notional . 

1,543 

2,194 

Finonciol 

98 

444 

Classified 

13,978 

14,572 

Total.... 

26,253 

27,438 

GRAND  TOTAL 

.  251,182 

53,029 

272,636 

33,970 

YEAR  TO  DATE 

_...  1350,612 

290,716 

1,664,408 

194,852 

NEW  BRUNSWICK,  N  J 

Home  News*e 

ROP  Locol . 

37373 

39359 

Preprint  Local . 

9,922 

2,154 

4,151 

3346 

ROP  Notional . 

4303 

8,404 

Preprint  National . 

86 

84 

147 

Finonciol 

2329 

2,666 

Classified 

29,663 

36,163 

Totol.... 

83,490 

2,240 

90,727 

3,493 

Home  News-S 

ROP  Local . 

16305 

16.430 

Preprint  Locol . 

31,259 

18,687 

24,588 

17381 

ROP  Nationol . 

4,989 

5,439 

Preprint  Nationol . 

1,995 

Finonckl 

1,003 

1,806 

Classified 

13,168 

19,636 

Total . 

69,019 

18,687 

67,899 

17,581 

GRAND  TOTAL 

.  152,509 

20,927 

158,626 

21,074 

YEAR  TO  DATE 

.....  926,364 

69,553 

929,869 

87,378 

tiBONflNMOa  MOUd 
SMBN  HUM  ISdId  39 


Get  your  copy  of 

Adfkws 


-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business. 


To:  Ad  News,  17-21  Bellevue  Street 
Surry  Hills,  N.S.W.,  201 0,  Australia 
WPO I  Please  send  me  AD  NEWS  for  one 
T  year  -  26  issues  I  enclose  my 

bankdraft  in  Australian  currency  for  Aust.  $128. 

Name: _ 

Address: _ 


City. 


State _ Zip. 


43 


FUURUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


News-m 

ROPLocol . 

ROP  Notional . 

Finonciol 
Clossifwd 
Total . 

News-S 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 
Finonciol . 


NEW  YORK,  N.Y. 


37,095 

16,702 

2,709 

13,273 

69,779 


13,594 

1,413 

lUie 

11,077 

97 


58,322 

18,156 

3,336 

12,358 

92,172 


24,486 

45,404 

3,467 

2,175 

787 


38,451 

15,389 

3,717 

15,622 

73,179 


15,176 

1,005 

13,096 

12,238 

213 


Tribune-S 

ROP  Local .  6,524  8,593 

58,121  Preprint  Local .  1,457  53,353  1,447 

24,212  ROP  Notional .  4,698  1,196  4,152 

4,558  Preprint  Notionol .  12,983  787  18,426 

14,811  Finonciol .  134  31  505 

101,702  Clossified  .  10,071  _  12,026 

Total  35,867  55,367  45,149 


28,473 

40,374 

2,6('5 

1,472 

842 


Total . 

42,403 

79,130 

47,881 

78,235 

GRAND  TOTAL.. 

....  112.182 

171,302 

151.414 

106,868 

YEAR  TO  DATE. 

....  656,806 

1,028,741 

709,874 

1,022,798 

Post-o/d 

ROP  Local . 

30,826 

31,262 

ROP  National . 

15,301 

15,972 

Finonck}! 

2,016 

1,474 

Classified. 

3,578 

5,521 

Total . 

51,721 

54,229 

Post-S 

ROP  Locol . 

3,388 

N.P. 

ROP  National . 

1,057 

N.P. 

Finonciol 

103 

N.P. 

Clossifiid 

618 

N.P. 

Total . 

5,166 

N.P. 

GRAND  TOTAL 

56,887 

54,229 

YEAR  TO  DATE 

...  365,554 

327,478 

Time$-m 

ROPLocol . 

67,237 

12,599 

75,239 

11,699 

ROP  Notional . 

33,273 

5,542 

34,607 

5,197 

Financial 

12,241 

6,156 

18,670 

5,490 

Clossrfifd 

38,605 

1,981 

44,453 

3,109 

Totol . 

151,356 

26,278 

172,969 

25,495 

Times-S 

ROPLocol . 

48,856 

39,616 

54,761 

50,513 

Preprint  locoI . 

23,285 

25,007 

ROP  Notional . 

40,623 

10,020 

44,341 

10,486 

Preprint  Notional . 

17,853 

16,697 

FinanckH. 

5,355 

3,074 

5,182 

8,237 

Classified 

63,502 

9,595 

65,749 

10,038 

Total . 

158,336 

103,443 

170,033 

120,978 

GRAND  TOTAL.... 

309,692 

129,721 

343,002 

146,473 

YEAR  TO  DATE... 

..  1,945,233 

777,066 

2,101,902 

836,057 

SC 

1 

z 

NJ. 

Stor-Ledger-m 

ROPLocol . 

95,578 

4,796 

110,430 

3,666 

ROP  Notional . 

13,883 

270 

16,836 

239 

Finoncial . 

3,725 

885 

7,303 

567 

Classified 

76,531 

90,457 

Total . 

189,717 

5,951 

225,026 

4,472 

Star  Ledger-S 

ROP  Local . 

65,883 

1,678 

72,313 

Preprint  Local . 

30,733 

39,286 

38,013 

31,915 

ROP  Notional . 

14,502 

227 

14,390 

Preprint  National . 

12,994 

269 

13,324 

306 

Fmanciol.. 

5,619 

5,306 

Classified. 

64,902 

79,199 

Total . 

194,633 

41,460 

222,545 

32,221 

GRAND  TOTAL . 

384,350 

47,41 1 

447,571 

36,693 

YEAR  TO  DATE.... 

2,331,755 

290,138 

2,579,763 

250,554 

OAKLAND, 

CALIF. 

Tribune-m 

ROP  Locol . 

25,265 

7,104 

31,350 

6,645 

Preprint  Local . 

11,468 

79,273 

15,944 

81,762 

ROP  Notionol . 

6,164 

1,115 

4,661 

373 

Preprint  Notionol . 

608 

2,086 

Finonciol  . 

1,527 

354 

1,693 

59 

Clossified . 

30.415 

30,112 

74,839  88,454  83,760  90,925 


Indicates  newspapers  reporting  figures  in 
lines. 


GRAND  TOTAL.  .. 

...  110,706 

143,821 

128,909 

YEAR  TO  DATE... 

...  668,633 

849,001 

738,997 

OHANOE  COUNTY,  CALIF. 

Register-o/d 

ROPLocol . 

..  152,071 

30,290 

140,265 

Preprint  Locol . 

29,887 

32,176 

42,509 

ROP  Notionol . 

17,712 

17,595 

Preprint  National . 

946 

1,144 

11,643 

Finonciol . 

6,228 

4,203 

Clossified 

136.488 

135,674 

Total. 

343,332 

63,610 

351,889 

Register-S 

ROP  Locol . 

39,095 

35,178 

Preprint  Local . 

33,085 

32,835 

ROP  Notionol . 

9,879 

9,258 

Preprint  National . 

12,010 

14,198 

Finonciol 

1,123 

1,559 

Clossified 

49,437 

48,697 

Total.. 

144,629 

141,725 

GRAND  TOTAL . 

487,961 

63.610 

493,614 

YEAR  TO  DATE . 

.  2,839,562 

335,202 

2,809,605 

PITTSBURGH,  PA. 

Post-Gozette-m 

ROP  Locol . 

N/A 

N/A 

ROP  National . 

6,174 

7,757 

Finonciol 

2,535 

3,414 

Classified 

N/A 

N/A 

Total.. 

8,709 

11,171 

Press-Telegrom-e 

ROP  Locol . 

N/A 

N/A 

ROP  Notional . 

6,199 

6,634 

Finonciol . 

2,296 

3,236 

Clossified . 

N/A 

N/A 

Totol . 

8,495 

9870 

Ptess-Telegrom-S 


ROP  Local . 

N/A 

N/A 

ROP  Notionol . 

6,669 

7,464 

Preprint  Notionol . 

11,945 

13,424 

Finoncial 

831 

1,034 

Clossified 

N/A 

N/A 

Total... 

19,445 

21,922 

GRAND  TOTAL.. 

36,649 

42,983 

YEAR  TO  DATE. 

.  229,907 

248.134 

PHILADELPHIA,  PA. 

Inquirer*m 

ROP  Locol . 

72,669 

69,580 

Preprint  Locol . . . 

5,906 

5,871 

ROP  Notionol . 

11,477 

13,090 

Financial 

6,763 

6,693 

Classified 

48,133 

54,659 

Total.... 

144,946 

149,893 

News-e 

ROP  Locol . 

41,766 

33,686 

Preprint  Local . 

4,639 

5,746 

ROP  Notional . 

5,143 

6,113 

Finonciol . 

Clossified 

Totol . 

lnquirer-$ 

ROP  Local . 

Preprint  Locol . 

ROP  Notional . 

Preprint  Notional . 

Finonciol 

Clossified 

Totol... 

GRANO  TOTAL... 
YEAR  TO  DATE.. 


1,606 

24,307 

77,461 


32,724 

19,110 

11,343 

12,990 

2,700 

52,072 

1M,939 


2,012,248 


1,390 

25,947 

72,882 

32,671 

21,580 

11,975 

13,030 

2,514 

52,776 

134,546 

357,321 

2,021,262 


SAN  FRANCISCO,  CAIIF. 


31,077 

38,591 


420 

81 

51 


ROP  Locol . 

53,423 

14,368 

52,652 

Preprint  Local 

ROP  Notioncl 

12,785 

58,207 

562 

11,940 

Finonciol . 

5,319 

730 

5,120 

Clossified . 

63,805 

17 

58,037 

Total 

135,332 

73,884 

127,749 

Exominer-e 

ROP  Local . 

46,415 

13,977 

47,860 

Preprint  Local 

ROP  Notionol 

12,011 

52,565 

421 

11,215 

Finonciol . 

5,197 

444 

4,637 

Clossified . 

65,165 

17 

58,084 

Totol . 

128,788 

67,424 

121,796 

Exominer  &  Chronicle-S 
ROP  local . 

22,062 

3,637 

23,445 

Preprint  Locol . 

1,642 

37,933 

485 

ROP  Notional . 

10,256 

252 

11,557 

Preprint  Notional . 

12,398 

2,154 

13,055 

Finonciol . 

1,232 

1,366 

Classified . 

31,147 

30 

28,440 

Totol 

78,737 

44,006 

78,348 

GRAND  TOTAL . 

342,857 

185,314 

327,893 

YEAR  TO  DATE . 

1,977,298 

1,120,901 

1,947,421 

Mercury  News^I/d 

ROP  Locol . 

Preprint  Local.. 


SAN  JOSE,  CALIF. 


87,871 

44,835 


ROP  Notional .  15,261 

5,799 

.  126,459 

Total .  280,225 


373,342  Financial 
Classified. 


Mercury  News-S 

ROP  Local . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.... 

Finaneiol . 

Classified . 


29,426 

55,762 

10,823 

19,330 

707 

45,204 


Totol .  161,252 

GRAND  TOTAL .  441,477 

YEAR  TO  DATE .  2,551,996 


94,069 

49,169 

14,663 

5,229 

116,897 

280,027 


29,773 

57,237 

10,261 

17,580 

1,197 

43,388 

159,436 

439,463 

2,618,285 


STAMFORD,  CONN. 

34,116 

16,790  19,022 

3,947 


Advocote-e 

ROP  Locol . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional.. 

Financial . 

Classified . 

Totol . 

Advocote-S 

ROP  Local . 

Preprint  LkoI . 

ROP  Notionol . 

Preprint  Notional... 

Financial . 

Classified . 

Total . 


GRAND  TOTAL. 

YEAR  TO  DATE .  887,417 


2,693 

27,368 

84,914 


10,270 

22,273 

4,401 

12,515 

1,685 

11,810 


38,156 

14,000 

4,868 

722 

3,230 

39,657 


8,816 


9,700 

17,276 

4,397 

13,894 

2,434 

17,031 


18,680 

43,259 


17,957 

44,911 

518 

1,098 


TOLEDO,  OHIO. 


ROP  Locol . 

N/A 

N/A 

ROP  National . 

4,502 

4,307 

Preprint  Notional . 

3,125 

Financial . 

N/A 

N/A 

Classified . 

N/A 

Total . 

4,502 

7,432 

ROP  Locol . 

N/A 

N/A 

ROP  Notional . 

2,284 

2,568 

Preprint  National . 

11,802 

12,435 

Finoncial . 

N/A 

N/A 

Clossified 

N/A 

N/A 

Total. 

14.086 

15,003 

GRAND  TOTAL . 

18.588 

22,435 

YEAR  TO  DATE . 

108,467 

135,482 

64.484 


37,114 


37,114 


19,291  100,633  21,967 


62,954 

8,816 

64,732 

14,021 

147,868 

28,107 

165,365 

35,988 

149,026  93:-,397  208,084 
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1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROPLocol . 

N/A 

N/A 

ROP  Natkmol . 

3387 

5,942 

Financiol . 

N/A 

N/A 

ClossifM. . 

N/A 

N/A 

Totol . 

3,387 

5,942 

Timos-S 

ROPLocol . 

N/A 

N/A 

ROP  Notional . 

3,724 

4325 

Pnprint  NoMnol . 

10334 

11339 

Financiol.... 

N/A 

N/A 

Clouifiod... 

N/A 

N/A 

Totol . 

14358 

14,144 

GRAND  TOTAL . 

17,945 

22,104 

YEAR  TO  DATE . 

113,442 

127371 

WAINUT  CMIK,  I 


ROP  Local . 

44,139 

50,308 

Pnprint  Local . 

51,152 

48,087 

ROP  Notional . 

7,029 

7344 

Pr^>rint  Notional . 

1,148 

3,847 

Finonciol . 

3,943 

3307 

Clossifiod . 

.  44334 

40,093 

Total . 

155,447 

153304 

Times-S 

ROP  Local  .. 

13,544 

19,491 

Proprint  Local . 

44,402 

43,459 

ROPNotionol . 

5,784 

4,801 

Preprint  Notionol . 

11375 

12380 

Financiol . 

432 

1,998 

Cknsifiod.... 

20,151 

23,949 

Total . 

98,190 

104378 

GRAND  TOTAL . 

253357 

259,584 

YEAR  TO  DATE . 

..  1.444,403 

131A749 

WAMINOTON,  O.C. 


ROPLocol . 

157,121 

10,110 

134,070 

10,013 

Pnprint  La  ol 

5,925 

29,155 

7,728 

37,199 

ROP  Notionol 

24.840 

2,914 

19,454 

2,577 

Preprint  Notional . 

891 

478 

Financial . 

10,447 

1,047 

9,742 

984 

Clouifiod.... 

83.442 

404 

92,755 

592 

Totol . 

281,995 

44343 

245,749 

52,043 

Post-S 

ROPLocol . 

32,209 

134 

30,542 

Pr^nt  Local 

29,424 

38,712 

33,000 

39,997 

ROP  Notional . 

12,744 

947 

13,740 

43 

Preprint  Notional . 

12,908 

12,834 

341 

Financial . 

2393 

140 

1,882 

Clouifiod.... 

44,721 

40.748 

Totol . 

154319 

39,955 

152,784 

40,401 

GRAND  TOTAL . 

434314 

84,498 

418,535 

92,444 

YEAR  TO  DATE.... 

..  2303,451 

541,442 

2,545349 

507,747 

WUTCHISTIR/IOCKLAND, 

N.Y.. 

Reporter-Dispatch.0 

ROPLocol . 

44,947 

920 

43,533 

Preprint  Local 

14,428 

2,919 

14,954 

11,978 

ROP  Notional 

12,704 

12325 

Preprint  Notionol . 

74 

1,548 

711 

582 

Financial . 

8,257 

9,942 

91 

Clossrfied . . 

31.425 

29,235 

116,059 

5,387 

111,202 

12,651 

Reporter-Dispotch-S 

ROPLocol . 

18,473 

20350 

Preprint  Locol 

50,748 

5,429 

28,442 

18,733 

ROPNotionol 

5,743 

4312 

Preprint  Notional . 

17,780 

12,983 

2,840 

Finonciol . 

1,945 

3,175 

Cknsified . 

14,115 

15,037 

Totol . 

108344 

5,429 

84,919 

21373 

GRAND  TOTAL . 

.  224,903 

10314 

198,121 

34324 

YEAR  TO  DATE .  1,198,144  141,799  1,125,347  172,039 


^Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

UNO,  0*1. 


ADVERTISING  DATA 
SUPPLIED  BY 
PUBLISHER 


ROPLocol _ _ 

39,742 

34392 

Preprint  Locol _ 

43 

49 

ROP  Notionol  _ _ 

2,094 

1,193 

Clonified. . . . 

35,199 

31.940 

GRAND  TOTAL . 

77,037 

47,445 

YEAR  TO  DATE _ 

412,934 

392375 

UNNINOTON,  VT. 


Tmo^JnionHn 

ROPLocol . 

Pnprint  Locol _ 

ROP  Notional _ 


Total .  150,749 


rmiHmnlon-S 

ROPLocol _ 

Pnprint  Locol _ 

ROP  Notional. _ 


ROPLocol . 

11,114 

10,722 

Pnprint  Locol _ 

1,784 

2,151 

ROP  Notionol . 

484 

538 

Preprint  Notional . 

48 

214 

Clouified . 

13,474 

11332 

GRAND  TOTAL . 

27,124 

25,459 

YEAR  TO  DATE:  N/A 

BINOHAMTON,  PLY. 

Pnu  &  Sun-BuHetm-m 

ROP  Locol . 

31399 

35391 

Preprim  Locol . 

21,894  7372 

19351 

ROP  Notional 

1372 

1,985 

Preprint  Notnnol . 

72 

Classified 

21,504 

23395 

Total.... 

74,549  7372 

80,100 

GRAND  TOTAL .  291,4t8 

YEAR  TO  DATE™.  1,423,353 


ROPLocol . 

15312 

13359 

Preprint  Locol _ 

20,931 

9,139 

ROP  Notionol................. 

45 

403 

Clossifisd. _ _ 

2322 

2313 

GRAND  TOTAL . 

38330 

25314 

YEAR  TO  DATE™ 

144,934 

159334 

ASHLAND, 

OHIO. 

Timn-Gozstte-e 

ROPLocol _ _ 

19,973 

17341 

Preprint  Local _ 

7,944 

7372 

ROP  Notional . 

434 

359 

Preprint  Notionol . 

314 

UossHM . 

13378 

13.878 

GRAND  TOTAL . 

42343 

39,050 

YEAR  TO  DATE.™ 

214353 

208,382 

AUOUSTA,  MAINI 

Kennebec  Joumol'rn 

ROPLocol . 

24370 

28390 

Preprint  Locol 

38,187 

2,495 

34,431 

ROP  National . 

490 

814 

Preprint  Notionol . 

204 

Clossifisd 

22.121 

25,539 

GRAND  TOTAL . 

87,448 

2,495 

89.480 

YEAR  TO  DATE..™ 

500357 

13341 

525370 

•ANOOl,  MAINI 

Doily  Nsws-in 

ROPLocol.- . 

27,848 

4328 

21345 

Preprint  Locol . . 

15354 

21,408 

21342 

ROPNotionol . . 

1,749 

1,859 

Pnu  &  Sun  Bul1(tin-S 

ROPLocol . 

Pnprint  Local . 

ROP  Notional 

Pr^irint  Notional . 

Ckssifiod 

Total.... 


15,780 

27,412  11,474 

730 
10,241 

BSl*  _ 

42,957  11,474 


GRAND  TOTAL .  139324  18,944 

YEAR  TO  DATE:  85U14  93,400 


UUUNOHAM,  AlA. 


Doily  Niws-S 

ROPLocol . 

Pnprint  Locoi... 
ROPNotionol 


18,492  _ m  18,030 

43343  28,908  42,794 


7,487  1,491  7,489 

2,440  2,339  2320 

449  1,471 

12,419  12312 

13322  _  13,094 

34317  3,830  34384 


ROPLocol . 

29,052 

29,090 

Preprint  Locol _ 

3370 

3,498 

ROP  Notionol _ 

2,818 

2375 

Cloisiflsd. . . 

43,004 

45302 

Total . . 

78,544 

80345 

Newso 

ROPLocol . 

41319 

14,946 

44,744 

Preprint  Local... . 

8,942 

10,344 

ROP  Notional 

3,325 

2,882 

ClotsHisd. 

55343 

57,133 

Totol.... 

109,429 

14,944 

115,127 

NewvS 

ROPLocol . 

24334 

28,155 

Preprint  Locol _ 

10,092 

12344 

ROP  Notional . 

4323 

4390 

Preprint  Notional . 

4,112 

4,704 

Clossified . 

31,432 

30,482 

Total . 

74,495 

80099 

GRAND  TOTAL.. 

....  242.448 

14,946 

275.491 

YEAR  TO  DATE. 

.....  1,582,442 

89,907 

1345,533 

SIOOMINOTON,  IND. 

Herold  Tinies.mS 

ROPLocol _ 

33,988 

39,378 

Preprint  Local . 

57,474 

42,137 

ROP  National 

1394 

1,190 

Preprint  Notionol . 

3,545 

4,094 

Clossified 

30.441 

33,914 

GRAND  TOTAL. 

124.944 

140.715 

YEAR  TO  DATE- 

....  787344 

774,;  19 

UUPPTON, 

IND. 

GRAND  TOTAL .  99,780  32,738  99382 

YEAR  TO  DATE.™  544379  200394  587342 


UATIKI,  NIB. 


-  Now$-8anncr.< 

3U10  ROPLocol . . .  11,955 

179353  ROP  Notional .  52 

ClouifM. .  2,838 

GRAND  TOTAL  14345 

YEAR  TO  DATE™.  88387 


ROPLocol _ 

11,154 

2,074 

14344 

2,045 

BUPPALO,  N.Y. 

Preprint  Locol . 

14354 

7349 

15,738 

7349 

ROPNotionol.- . 

1,114 

1303 

Preprint  Notional . 

129 

258 

2304  5,480 

1933 

5,032 

Clostifisd 

4.478 

492 

4391 

575 

GRAND  TOTAL . 

33,133 

10337 

34354 

10,489 

42^703 

43^333 

YEAR  TO  DATE..-- 

221,488 

45,981 

228397 

44,559 

Total... . 

90347  5,480 

93301 

5,032 

EDITOR  &  PUBLISHER  for  August  19,  1989 
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1989  1988 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-S 

ROP  Local . 

23,755 

22,386 

Preprint  Locol . 

3,033 

8,529 

4,238 

8,648 

ROP  National . 

3,574 

3,208 

Preprint  Notional . 

3,237 

2,854 

Ckiuified 

12,880 

13,047 

Totol . 

43,242 

11,766 

42,879 

11,502 

GRAND  TOTAL . 

134,109 

17,446 

136,180 

16,534 

YEAR  TO  DATE: . 

775,506 

93,679 

783,855 

98,229 

CHAMFAION,  III. 

News-Gozette-eS 

ROP  Local . 

40,513 

624 

42,342 

Preprim  Local . 

81,012 

17,673 

80,883 

15,480 

ROP  Notional . 

1,743 

2,017 

Preprint  Notional . 

17,931 

17,802 

Classified 

34,987 

35,387 

GRAND  TOTAL . 

176,186 

18,297 

178,431 

15,480 

YEAR  TO  DATE..... 

1,158,003 

19,273 

1,097,275 

15,480 

CHiUlUmi,  N.C. 

Observer-mS 

ROP  Local . 

73,591 

88,242 

75,184 

77,965 

Preprint  local . 

8,987 

42,210 

3,385 

64,607 

ROP  Nationol . 

7,055 

881 

7,803 

1,106 

Preprint  Notional . 

9,618 

435 

9,598 

Clouified 

114,799 

48,804 

125,564 

31,165 

GRAND  TOTAL . 

214,050 

180,572 

221,534 

174,843 

YEAR  TO  DATE . 

1,264,739 

1,178,106 

1,360,636 

956,272 

CHICAGO,  ILL. 

Daily  Heratd-m 

ROP  Local . 

55,858 

47,012 

69,057 

21,332 

Preprim  Local . 

2,706 

67,199 

5,204 

51,248 

ROP  Notional . 

611 

514 

566 

172 

Classified . 

49.746 

52,143 

GRAND  TOTAL . 

108,921 

114,725 

126,970 

72,752 

YEAR  TO  DATE . 

599,295 

646,881 

708,065 

422,766 

Tribune-o/d 

ROP  Local . 

78,810 

137,132 

82,943 

113,672 

Preprint  Locol . 

13,230 

41,913 

12,345 

31,305 

ROP  Notional . 

18,155 

7,024 

21,196 

8,210 

Preprim  National . 

1,420 

5,117 

Cloitifiid. . 

55,770 

231,410 

60,035 

241,807 

Totol . 

165,965 

418,899 

176,519 

400,111 

Tribune-S 

ROP  Locol . 

45,800 

45,300 

41,802 

45,479 

Preprim  Local . 

27,453 

55,178 

24,633 

49jl3 

ROP  Nationol . 

11,481 

2,135 

14,839 

3,226 

Preprim  Notionai . 

16,313 

4,838 

17,888 

900 

CiossiM . . . 

98,774 

22,815 

102,289 

21,237 

Totol . 

199,821 

130,266 

201,451 

120,355 

GRAND  TOTAL . 

365,786 

549,165 

377,970 

520,466 

YEAR  TO  DATE:  N/A 

CONWAY 

,  AKK. 

Log  Cabin-Demacrat.e 

ROP  Local . 

16,466 

20,595 

Preprint  Locol... . 

14J51 

17,432 

ROP  Nmional . 

261 

235 

Classified . 

9,306 

9,635 

GRAND  TOTAL . 

49,884 

47,897 

YEAR  TO  DATE . 

254,255 

272,971 

DITROIT, 

MKH. 

Free  Press^n 

ROP  Local . 

59,823 

18,663 

49,180 

22,013 

Preprim  Local . 

28,284 

42,883 

ROP  Notional . 

7,714 

293 

10,687 

463 

Cloisified 

37,832 

4,019 

49,253 

9,208 

TotQl..„. 

105,369 

51,259 

109,120 

74,567 

Free  Press-S 

ROP  Local . 

17J19 

1,662 

15,615 

2,150 

Preprim  Locol . 

275 

36,641 

765 

40,500 

ROP  Notional . . 

2,691 

33 

3,455 

45 

ClosiilM. 

29J23 

16.770 

29,946 

11,688 

Totol . 

49,508 

55,106 

49,781 

54,383 

GRAND  TOTAL . 

154,877 

106,365 

158,901 

128,950 

YEAR  TO  DATE . 

923,867 

638,796 

925,548 

715,438 

‘Indicates  newspapers  reporting  figures  in 
lines. 


1989  1988 


FULL  RUN 

PART  RUN 

FULL  RUN 

PART  RUN 

News-o/d 

ROP  Local . 

74,831 

18,356 

65,623 

20,697 

Preprim  Local . 

4,387 

19,104 

7,687 

28,346 

ROP  Notional . 

7,310 

186 

10,544 

309 

Clossified . 

51,915 

58,151 

Total . 

138,443 

37,646 

142,005 

49,352 

News-S 

ROP  Locol . 

28,479 

1,188 

26,683 

1,696 

Preprim  Local . . 

13,532 

20,060 

16,218 

15,707 

ROP  Notional . 

5,437 

32 

4,966 

Preprint  Notional _ _ 

11,249 

1,935 

11,316 

Clossified . . 

37,810 

37,465 

Total . 

96,507 

23,215 

96,648 

17,403 

GRAND  TOTAL... 

234,950 

60,861 

238,653 

66,755 

YEAR  TO  DATE... 

1,454,371 

374,386 

1,426,811 

429,087 

DUIUOUI, 

IOWA. 

Telegroph  Herald*« 

ROP  Local . 

34,602 

32,563 

Preprint  Local . 

9,863 

12,533 

ROP  Notional . 

2,560 

2,945 

Preprim  National . 

83 

Clossitied . 

26,531 

25,162 

GRAND  TOTAL . 

73,639 

73,203 

YEAR  TO  DATE..., 

439,772 

446,503 

UU  CLAIM,  WIS. 

Leoder-Telegrom-eS 

ROP  Local . 

32,696 

31,806 

Preprint  Local . 

34,771 

28,162 

33,341 

29,084 

ROP  Notional . . 

2,403 

2,106 

Preprint  National..... . 

11,968 

12,388 

Clossified . 

31.828 

28,169 

GRAND  TOTAL . 

113,666 

28,162 

107,810 

29,082 

YEAR  TO  DATE... 

655,733 

167,980 

718,607 

151,249 

■DMONTON,  ALTA. 

Joumol-mS* 


ROP  Local . 

.  1,016,148 

1,048,570 

Preprint  Local . 

848,784 

1,094,641 

ROP  Nationol . 

334,047 

361,948 

Preprint  Notional . 

21,544 

29,761 

896,763 

958,824 

GRAND  TOTAL . 

.  3,117,286 

3,493,744 

YEAR  TO  DATE... 

.  18,467,232 

19,394,066 

Note:  Figures  given  in  modular  agate  lines 
Sun-mS* 


ROP  Local . 

54,951 

59,376 

Proprim  Locol . 

6,926 

5,610 

ROP  Notional . 

11,050 

10,738 

Preprim  Notional . 

50 

50 

Clossified . 

43.400 

39,013 

GRAND  TOTAL . 

116,377 

114,787 

YEAR  TO  DATE . 

623,296 

621,299 

Note:  Figures  given  in  tnodulor  agate  lines 

IL  DOAADO,  ARK. 

News-TimesHii 


ROP  Locol . 

18,492 

20,645 

Preprim  Local . 

28,896 

33,798 

ROP  National . 

502 

987 

12750 

16,187 

GRAND  TOTAL . 

60,640 

71,616 

YEAR  TO  DATE... 

330,153 

339,152 

lUOlNI,  OKI. 

Register.Guard-mS 


ROP  Locol . 

61,898 

65,890 

ROP  Notional . 

2,975 

3,119 

Ckissllied . 

37,903 

32765 

GRAND  TOTAL . 

102,776 

101,774 

YEAR  TO  DATE:  N/A 


FARMINOTON,  N.M. 

Doily  Times.eS 


ROP  Local . 

23,452 

24,644 

Preprint  Locol . 

8,810 

12,086 

ROP  Nationol . 

742 

1,059 

Preprint  National . 

92 

92 

Clossifioo . 

4,897 

5,027 

GRAND  TOTAL . 

37,993 

42,908 

YEAR  TO  DATE... 

215,537 

235,790 

FORT  LAUDIRDALI,  FLA. 

Star-Teiegrom-m 


ROP  Local . 

ROP  Notionol . 

Clossified . 

72,510 

4,966 

154.971 

34,769 

74,614 

6,530 

159,975 

29,434 

Totol . 

232,477 

34,769 

241,119 

29,434 

1989 

1988 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

Stor-Teiegrom-e 

ROP  Local . 

57,578 

34,769 

56,834 

29,434 

ROP  Notionol . 

4,911 

6,474 

Classified 

122.181 

122,199 

Total 

184,670 

34,769 

185,507 

29,434 

Stor-Telegrom-S 

ROP  Local . 

36,994 

32,377 

31,100 

30,374 

ROP  Notionol . 

2,034 

2,497 

Ckasified . 

68,112 

63,461 

Total. ...» . 

107,140 

32,377 

97,058 

30,374 

GRAND  TOTAL . 

524,287 

101,915 

523,684 

89,242 

YEAR  TO  DATE . 

2,983,663 

547,114 

2,904,080 

452.460 

FRIMMCK 

MD. 

Post-m 

ROP  Local . 

45,740 

44,810 

Preprim  Local . 

61,145 

70,611 

ROP  Notional . 

1,491 

1,957 

Classified . 

46,299 

46,975 

Total 

154,675 

164,353 

News-e 

ROP  Local . 

45,740 

45,106 

Preprim  Local . 

62,501 

71,145 

ROP  Notional . 

1,491 

2,033 

Classified . 

46,299 

46,975 

Total . 

156.031 

165,259 

GRAND  TOTAL . 

310.706 

329,612 

YEAR  TO  DATE . 

1,806,339 

1,927,389 

ORIIFISHURO,  PA. 

Tribune-Review-m 


ROP  Local . 

Preprim  Local . 

ROP  Notional . 

. 

27,207 

15,679 

1,089 

36,015 

5,565 

26,937 

23,903 

1,569 

31.646 

7,397 

Total . 

79,990 

5,565 

84,055 

7,397 

Tribune-Revlew-S 

ROP  Local . 

24,795 

27,140 

Preprim  LkoI . 

25,847 

33,100 

39,474 

18,444 

ROP  Notional . 

976 

600 

Preprim  Notionol . 

17,160 

13,520 

Classified . 

22,224 

16,912 

Totol . 

91,002 

33.100 

97,646 

18,444 

GRAND  TOTAL... 

....  170,992 

38,665 

181,701 

25,841 

YEAR  TO  DATE. 

....  959,158 

232,497 

1,025,453 

198,510 

HAMARONO,  IND. 

Times-eS 

ROP  Local . 

48,072 

4,806 

45,280 

5,160 

Preprim  Local . 

41,554 

19472 

46,503 

15,418 

ROP  Notional . 

i,117 

1,324 

Preprim  Notional . 

11,500 

12,604 

Classified . 

35J62 

30.630 

GRAND  TOTAL... 

...  137,505 

24,178 

136,341 

20,578 

YEAR  TO  DATE. 

...  811,523 

142,672 

754,577 

121,246 

HOUSTON, 

TIXAS. 

Chrankle-a/d 

ROP  Local . 

...  131,696 

13,140 

128,050 

10,931 

Preprim  Local . 

24,638 

60,609 

28,051 

70,414 

ROP  Notionol . 

35,929 

3,539 

36,497 

4,287 

Preprim  Notional . 

11,965 

1,541 

12,526 

1,023 

Clonified . 

...  314,033 

7,579 

295,552 

5,567 

GRAND  TOTAL... 

...  518,261 

86,408 

500,676 

92,222 

YEAR  TO  DATE. 

...  2,147,968 

348,009 

2,109,068 

349,841 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

24,675 

12,731 

Preprim  Locol . 

15,241 

39,097 

5,428 

14,068 

ROP  Notional . 

1,988 

158 

Preprint  Notional . 

376 

Classified . 

16,097 

11,158 

GRAND  TOTAL .  58,001  39,097  29,850  14,068 

YEAR  TO  DATE .  282,098  212,228  145,638  32,128 


INMAIMPOLIS,  IND. 

Stor-m 

'ROF  Local .  76,148  924  72,618  1,456 

'Freprint  Local .  4,039  5,647 

ROP  Nationol .  6,344  6,850 

Preprint  National .  125 

Classified .  74,344  _  78,569  _ 

Total .  156,836  5,088  158,027  7,103 
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1989 


1988 


1989 


1989 


1988 


ROP  Locol . 

56,105 

924 

50331 

Preprint  Locol . 

4,039 

ROP  National . 

5,933 

6350 

Preprint  Notional . 

125 

72,869 

77,615 

Totol . 

134,907 

5,088 

134,196 

Slor-S 

ROP  Local . 

28,732 

29,865 

Preprint  Local . 

1,958 

11,854 

1,380 

ROP  Notional . 

2330 

2327 

Preprint  Notionol . 

4346 

4346 

Clossified . 

59,765 

59314 

Totol . 

97,631 

11,854 

97,635 

GRAND  TOTAL... 

389,374 

22,030 

389,858 

YEAR  TO  DATE.. 

...  1,989,564 

100,519 

1,982,087 

KLAMATH  PALLS,  OR! 

Herald  and  News-eS 

ROP  Locol . 

31,823 

29,129 

Preprint  Local . 

49,254 

49,500 

ROP  Notional . 

1,789 

1,550 

13,995 

12,409 

GRAND  TOTAL.. 

96,861 

92,588 

YEAR  TO  DATE. 

...  450,182 

449,944 

U  ORANDI,  ORI. 

Observer*e 

ROP  Local . 

13,857 

13,108 

ROP  Notional . 

583 

173 

4,619 

6,847 

GRAND  TOTAL.. 

19,059 

20,128 

YEAR  TO  DATE. 

....  108,848 

119,921 

LANIAR, 

COLO. 

Doily  News-e 

ROP  Local . 

6,617 

7,476 

Preprint  Local 

6,970 

ROP  Notional 

805 

951 

Clossified... 

2,822 

3,048 

GRAND  TOTAL.. 

10,244 

6,970 

11,475 

YEAR  TO  DATE. 

64,526 

44,730 

71,849 

LIPKOLN,  NIR. 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1,4M 

5,647 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ROP  Locol . 

51,007 

47,824 

Preprint  Local 

58,579 

55,971 

ROP  Notional 

2,041 

2,198 

Preprint  Notional . 

10,758 

12,840 

Classified... 

41,866 

38,838 

GRAND  TOTAL . 

164,251 

157,671 

YEAR  TO  DATE . 

933,506 

924,861 

LIVINOSTON, 

MONT. 

Enterprise-e 

ROP  Locol . 

9,364 

10,066 

Preprint  Local . 

3,659 

27,391 

ROP  Notional . 

94 

23 

Classified . 

2,808 

2,742 

GRAND  TOTAL . 

15,925 

40,222 

YEAR  TO  DATE . 

233,180 

248,632 

LOS  ANOILIS, 

,  CALIP. 

La  Opinion-mS 

ROP  Locol . 

55,484 

45,526 

ROP  Notional . 

4,281 

2,733 

Clossified . 

76320 

77,570 

GRAND  TOTAL . 

135,985 

125,828 

YEAR  TO  DATE . 

739,785 

806,499 

LOUISVILLI 

,  KY. 

Courier  Joumol-o/d 

ROP  Locol . 

48,711 

24,647 

56,081 

Preprint  Local 

36,159 

ROP  Notional 

1,722 

57 

1,953 

Classified... 

30,747 

4,103 

28,736 

Totol . 

81,180 

64,966 

86,770 

Courier  Joumol-S 

ROP  Locol . 

36,084 

38 

36,946 

Preprint  Locol 

44,501 

ROP  Notionol . 

1,093 

130 

1,037 

Preprint  Nottonol . 

11,586 

Clouifiid.. 

16,763 

15,193 

Total . 

53,940 

56355 

53,176 

GRAND  TOTAL . 

135,120 

121,221 

139,946 

YEAR  TO  DATE . 

818,858 

731,568 

819,917 

11,581 


11,581 

25,787 

96,796 


*lndicates  newspapers  reporting  figures  in 
lines. 


Union  Leoder-in 

ROP  Locol . 

ROP  Notional . 

CknsifM. 

Total . 

N.H.  Sunday  N«n-S 

ROP  Locol . 

ROP  Notional . 

CkaslfM. . 

Totol . 

GRAND  TOTAL . 

YtAR  TO  DATE.... 


NUflCHISTIt,  N.H. 

48,492 
2,213 
42,480 
93,185 


23,897 

769 

24,246 


40,960 

2,334 

56^396 

99,690 


19,703 

857 

29,617 

50,177 


MIDDinOWN,  N.T. 

Tinm  Horold-RKord-tnS* 


11,636 

70,023 


Totol.. 


Stor-S 

ROP  Local . . 

Preprint  Local . 

ROP  Notional . 

Preprint  Notional . 

Classified 
Total . 

GRAND  TOTAL... 
YEAR  TO  DATE.. 


Tennesseon-m 

ROP  Locol . 

Preprint  Local . 

ROP  Notionol . 

Preprint  Notional.. 
Classified 
Total . 


30,609 

54,413  8onner-e 

ROP  Locol . 

4,507  Preprint  Locol .. 
89,529  ROP  Notional ... 


Classified. 

191  Tolol . 

37,689 

Tennesseon-S 

12,552  ROPLocpI . 

_  Preprint  Local.... 


50,432  ROP  Notional.. 


GRAND  TOTAL... 
YEAR  TO  DATE.. 


29,568 

25,017 

1,496 

10,967 

22,335 

89,383 

300,227 

1313,781 


ROP  Local . 

Preprint  Local . 

ROP  Notional 

Preprint  Notional . 

Clossified 

109,819 

57,912  87,012 

1,953 

21,600 

96346 

116,119 

55,194 

1,385 

23,220 

104,772 

GRAND  TOTAL . 

287,630  87,012 

300,690 

YEAR  TO  DATE:  N/A 

ftlONTKUL,  QUI. 

Goiette-mS* 

ROP  Locol . 

870,942 

9X,099 

Preprint  Local . . 

645,957 

749314 

ROP  Notional . 

442,501 

490,626 

Preprint  Notionol............ 

66,832 

81,399 

1,010,741 

960370 

GRAND  TOTAL . 

3,036,973 

3,211,708 

YEAR  TO  DATE:  N/A 

Note:  Figures  given  in  modular  agate  lines 

MUNCH,  IND. 

Stor<m 

ROP  Locol . 

24,129 

26,031 

Preprint  Local . 

3,021 

3,406 

ROP  Notional 

1,041 

1,131 

Preprint  Notionai . 

64 

61 

Clouified 

16,397 

15375 

Total . 

44,652 

46,004 

Evening  Press<e 

ROP  Local . 

32339 

32,887 

Preprint  Local . 

7,489 

7,170 

ROP  Notional . 

1,038 

1,102 

Preprint  Notionol . 

64 

61 

Clossified.. 

19,611 

17,500 

9,311 

7,060 

334 

576 

5309 

23,090 

..  128,183 

654,806 

PIASMVILLI,  nNN. 

49,449 

17,650 

2,915 

36,264 


49,117 

16,831 

2,871 

35,747 

104,566 


Register-m 

ROP  Local . 

Preprint  Local  .. 
ROP  Notional... 

Clossifled . 

Totol ..._ . 


53,290 

19,536 

3,730 

86 

37334 

114376 


32,507 

31,300 

1,447 

11021 

23,151 

100,426 

328,481 

1,911,729 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

NIW  HAVIN,  CONN. 


52.773 
6363 
4,783 
35354 

99.773 


13,030 

20,916 


56,127 

1390 

6,442 

43760 


14,974 

27342 

132 


33,960  108319  42,448 


Register-S 

ROP  Locol _ 

Preprint  Locol . 

ROP  Notnnal . 


Clossified 
Total . 

GRAND  TOTAL .  216,998  72390  241,928 

YEAR  TO  DATE..™.  1317,053  419,435  1,404,749 

PKNmuMrroN,  niass. 

Doily  Hompshiie  Gorette-e 


36,918 

79,366 

432,895 


87,447 


ROP  Locol . .T . 

48,184 

48,101 

Preprint  Locol................ 

29,025 

18,189 

20340 

ROP  Notional . 

1,030 

2,192 

Preprint  Notionol . 

129 

258 

Classified . 

22,734 

23,971 

GRAND  TOTAL . 

101,102 

18,189 

95,162 

YEAR  TO  DATE..... 

517310 

144,738 

506370 

30,960 

171,699 


ONTARIO,  ORI. 


Argus  0bserver.eS 


ROP  Locol . 

14321 

12347 

Preprint  Locol....... . 

36,701 

17386 

ROP  National... . 

1,085 

871 

Classified . 

8384 

9357 

GRAND  TOTAL . 

60,791 

40361 

YEAR  TO  DATE...- 

352,573 

301,089 

OnAWA, 

ILL. 

Doily  Times-e 

ROP  Locol . 

16,438 

17390 

Preprint  Local _ 

32315 

2317 

27311 

3,847 

ROP  Notionol . 

842 

960 

Preprint  Notionol . 

165 

81 

Classified 

8357 

7365 

GRAND  TOTAL . 

60,734 

2317 

57,154 

3347 

YEAR  TO  DATE  .™. 

345,763 

8,090 

313324 

9381 

PHOINIX,  AIIZ. 


Arizono  Republic-m 

ROP  Locol . 

Preprint  Locol _ 

ROP  Notional _ 

Clossified. . 

91,402 

68,505 

7372 

109,316 

3,120 

17320 

1,946 

108,954 

60317 

8,512 

122,649 

3,118 

21,072 

882 

Totol . 

276,495 

22,286 

300,632 

25,072 

Gozettee 

ROP  Local . 

88331 

3,309 

98,188 

3,389 

Preprint  Locol . 

68,505 

17320 

60317 

21,072 

ROP  Notionol . 

8,025 

8382 

Clossified. . 

108,973 

2,064 

122333 

965 

Total. .. 

273,834 

22393 

289,920 

25,426 

Arizona  Republic-S 

ROP  Locol . 

46,535 

48,922 

Preprint  locol . 

47,124 

46,971 

ROP  Notional 

4373 

4379 

Preprint  Notional . 

13360 

14,882 

61311 

68,666 

Totol.... 

173303 

184,020 

GRAND  TOTAL . 

723332 

44,879 

774372 

50398 

YEAR  TO  DATE.™ 

3377,146 

241,666 

4,003,115 

400,916 

KMTIAND 

MAINI. 

Press  Herold-m 

ROP  Locol . 

28395 

30,418 

Preprint  Local 

14,941 

17,107 

HOP  Notionol _ 

2,111 

3331 

Preprint  Notionol . 

108 

Classified. . 

24337 

27355 

Totol . 

Espress-e 

ROP  Locol _ 

Preprint  Locol.. 
ROP  Notionol  ... 


Classified... 
Totol . 


70,184 

24363 

13324 

2,111 

22,893 

62,791 


25,453 

15,782 

3,180 

108 

25,145 

69,668 
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1989 


1989 


1988 


1989 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


Tdagram-S 


HOP  Local . 

21,191 

20,079 

Praprint  Local . 

30,3«8 

27,970 

ROP  Notional . 

861 

902 

Pnprint  Notional . 

4,415 

3,614 

25,086 

31,167 

Total . 

81,921 

83,732 

GRAND  TOTAL . 

214,896 

231,519 

''tARTODATt . 

1J93,161 

1,382,163 

MAH,  KAN. 

Tribune-e 

ROP  Local . 

3,254 

4,017 

ROP  Notionol . 

105 

83 

6,181 

5,392 

GRAND  TOTAL . 

9,540 

9,491 

YEAR  TO  DATE . 

64,562 

66,104 

raOVIDINCI,  R.I. 

Joumal-m 

ROP  Locol . 

53,132 

17,427 

62,274 

17,450 

Preprint  Locol . 

13,055 

69,047 

14,014 

100,757 

ROP  Notional 

5,807 

7,790 

Prtprint  Notionol . 

9,433 

10,058 

Clouifiid 

53,131 

3,620 

51,943 

2,037 

Total... 

125,126 

99,527 

136,021 

130,302 

Dulletin-e 

ROP  Locol . 

48.849 

17,427 

58,047 

17,450 

Preprint  Locol . 

13,055 

69,047 

14,014 

100,757 

ROP  Notional 

5,531 

7,326 

32 

Preprint  Nottonol . 

9,433 

10,058 

Cloasifitd 

42,406 

3,620 

43,780 

2,037 

Totol.... 

109,841 

99,527 

123,167 

130,334 

Joumol-S 

ROP  Local 

37,225 

8,133 

41,477 

Proprint  Local . 

52,983 

95,198 

52,010 

92,048 

ROP  Not  oral 

4,498 

4,671 

Preprint  Notional . 

13,024 

13,971 

310 

CkBSifiod 

28,359 

32,846 

Total... 

136,089 

103,331 

144,974 

92,358 

GRAND  TOTAL . 

371,056 

302,385 

404,162 

352,994 

YEAR  TO  DATE . 

.  1,943,943 

1,639,468 

1,934,591 

1,906,851 

■ALIlOH, 

N.C. 

News&Observer-mS 

ROP  Locol... 

75,318 

72 

73,705 

Preprint  Locol . 

1,109 

11,976 

852 

11,625 

ROP  Notionol . 

8,630 

9,560 

Preprint  Notional . 

18,115 

211 

18,635 

48 

Clouifiod . 

127,879 

152,188 

Total . 

231.051 

12,259 

254,940 

11,673 

Time$.« 

ROP  Locol . 

38,290 

40,619 

Preprint  Local . 

3,459 

1,649 

5,458 

642 

ROP  Notional 

5,074. 

5,742 

Preprint  National . 

130 

Clossified 

62,072 

75,865 

Total... 

108,895 

1,649 

127,814 

642 

GRAND  TOTAL . 

339,946 

13,908 

382,754 

12,315 

YEAR  TO  DATE . 

.  2,082,885 

95,069 

2,271,352 

99,449 

RIADIFIO,  PA. 

Eople-Times-e 

ROP  Locol . 

39,948 

45,981 

Preprint  Locol . 

28,135 

30,205 

ROPNotioral 

2,488 

2,501 

Clossifiod 

42,671 

42,962 

Totol... 

113,242 

121,649 

Eogic-S 

ROP  Locol . 

23,091 

25,428 

Preprint  Locol . 

11,880 

18,490 

9,550 

14,375 

ROPNotioral 

1,793 

1,919 

Preprint  Notionol . 

12,330 

12,510 

OoisiM 

23,075 

22,017 

Total.. 

72,169 

18,490 

7M24 

14,375 

GRAND  TOTAL . 

185,411 

18,490 

193,073 

14J75 

YEAR  TO  DATE... 

..  1,095,471 

111,655 

1,070,030 

81,491 

‘Indicates  newspapers  reporting  figures  in 
lines. 


FULL  RUN  PART  RUN 

FULL  RUN  PART  RUN 

RING,  NIV. 

Gozette- Joumal-m 

ROP  Local . . 

69,562 

66,893 

Proprint  Local . 

111,245 

110,268 

ROP  Notionol . 

2,739 

2,581 

preprint  Notional . 

11,755 

11,856 

Ckissifiod . 

64,981 

65,265 

GRAND  TOTAL . 

260,282 

256,863 

YEAR  TO  DATE.... 

.  1,593,402 

1,575,079 

Times-Dispotch-m 

ROP  Local . 

Preprint  Local . 

ROP  Notional 

Preprint  Notional . 

Classified . . 

RICHMOND, 

46,914 

18,550 

5,509 

38,041 

VA. 

4,086 

279 

1,975 

45,143 

28,701 

4,566 

37,629 

2,364 

Totol. 

109,014 

6,340 

116,039 

2,364 

News  Leoder-e 

ROP  Local . 

37,065 

3,101 

37,208 

3,173 

Preprint  Local . 

17,250 

28,020 

ROP  Notional . 

5,112 

4,529 

Preprint  Notional . 

1,722 

1,842 

Ckiseifiod 

35,014 

X748 

Totol. 

94,441 

4,823 

104,505 

5,015 

Times-Dispotch-S 

ROP  Local . 

27,224 

25,417 

Preprint  Locol . 

21,534 

25,242 

ROP  Notioral . 

2,099 

1,150 

Preprint  Notionol . 

9,910 

333 

10,414 

Classified . 

27,517 

26,151 

Totol . 

88,284 

333 

88,374 

GRAND  TOTAL . 

291,739 

11,496 

308,918 

7,379 

YEAR  TO  DATE... 

.  1,729,542 

88,626 

1,793,985 

42,789 

RIVIRSIOIp 

CALIF. 

PresS'Enterprise'fnS 

ROP  Local . 

69,706 

21,514 

68,467 

19,798 

Preprint  Local . 

127,184 

125,230 

ROP  Notioral . 

6,956 

6,187 

Preprint  Notional . 

18,081 

19,278 

Clossified . 

83,845 

398 

85,574 

171 

GRAND  TOTAL . 

305,772 

21,912 

304,736 

19,969 

YEAR  TO  DATE... 

.  1,744,395 

117,184 

1,742,415 

105,275 

SACKAMINTO,  CALIF. 


ROP  Locol . 

96,778 

12,755 

101,652 

16,842 

Preprint  Locol . 

104,369 

18,250 

104,582 

10,216 

ROPNotioral . 

19.979 

19,330 

Preprint  Notioral . 

19,760 

20,914 

Clossified . . . 

228,243 

3,296 

214,695 

1,444 

GRAND  TOTAL . 

469,129 

33,401 

461,173 

28,502 

YEAR  TO  DATE . 

.  2,716,639 

202,414 

2,673,604 

184,462 

ST.  JOHNSBURY,  VT. 

Coledonkm-Record-e 

ROP  Local . 

18,976 

17,364 

Preprint  Local . 

8,008 

8,250 

ROP  Notional . 

333 

205 

6634 

6654 

GRAND  TOTAL... 

33.951 

32,173 

YEAR  TO  DATE... 

...  199,424 

184,370 

ST.LOUIS, 

MO. 

Post-Dispotch-mS 

ROP  Locol . 

46,117 

17,914 

25,984 

48,213 

14,116 

24,462 

Preprint  Locol . 

ROP  Notional . 

5630 

U77 

4,916 

499 

164 

Classified . 

63,458 

60,878 

Total . 

132,883 

27,261 

128,123 

24,961 

Post-Oispotch-S 

ROP  Local . 

26,420 

28,126 

33,149 

Preprint  Local . 

35,793 

ROP  Notional 

3,003 

3,232 

13662 

Preprint  Notionol . 

15>2 

42,191 

44672 

Totol . 

122,699 

122,741 

GRAND  TOTAL . 

255,582 

27,261 

250,864 

24,961 

YEAR  TO  DATE . 

.  1664,501 

163,714 

1,531,490 

149,787 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


SAN  FIANCISCO,  CALIF. 


Chronicle-m 

ROP  Locol . 

49,164 

21,786 

51,946 

70,860 

16,575 

Preprint  Local . 

85,920 

ROP  Notional . 

22,601 

1,320 

19,918 

1,414 

Preprint  Notioral . 

260 

780 

Classified . 

67,154 

64,753 

Totol . 

...  225,099 

23,106 

208,257 

17,989 

Examiner-e 

ROP  Local . 

42,047 

21,495 

47,339 

16,004 

Preprint  Local . 

85,920 

70,860 

ROPNotioral . 

21,661 

1,017 

18,586 

1,244 

Preprint  Notional . 

260 

780 

ClossHM. . 

68,009 

64,084 

Total . 

...  217,897 

22,512 

201,649 

17,248 

Exominer/Chronicle-S 
ROP  Local . 

27,767 

4,912 

29,390 

55,692 

4,584 

Preprint  Local . 

68,860 

ROP  Notional . 

10,877 

144 

10,734 

62 

Preprint  Notionol . 

22,100 

19,760 

Clossified . 

34,925 

32.269 

Total . 

....  164,529 

5,056 

147,845 

4,646 

GRAND  TOTAL... 

....  607,525 

50,674 

557,751 

39,883 

YEAR  TO  DATE. 

....  3,027,650 

242,778 

2,813,249 

203,789 

SAN  MATIO,  CALIF. 

Times-e 

ROP  Locol .... 

25,750 

26,245 

69,789 

Preprint  Locol 

75,207 

ROP  Notional 

6,759 

5,626 

Preprint  Notionol . 

10,965 

9,546 

26,377 

25,304 

GRAND  TOTAL... 

.  145,058 

136,510 

YEAR  TO  DATE. 

....  868,992 

836,173 

SANTA  MONICA,  CALIP. 

Outlook-e 

ROP  Locol . 

28,585 

28,606 

8,373 

Preprint  Locol . 

9,768 

5,627 

4,625 

40,831 

Clossified . 

38,998 

GRAND  TOTAL.. 

82,978 

82,435 

YEAR  TO  DATE. 

.  492,806 

471,650 

SCOTTSBLUPPp  Nit. 

Stor<Herald-inS 

24,045 

8,478 

Pr^nt  Local 

6,264 

23,131 

30,364 

ROP  Notional 

2,150 

2,090 

Preprint  Notional . 

163 

131 

92 

Clossified . 

9.803 

10.134 

GRAND  TOTAL... 

41,759 

23,262 

44,747 

30,456 

YEAR  TO  DATE.. 

.  266,591 

131,829 

257,202 

170,611 

sumi. 

WASH. 

Post'Intelligencer-m 
ROP  Local . 

38,388 

35,784 

Preprint  Local 

ROP  Notional 

15,388 

39,313 

48,025 

12,489 

Preprint  Notional . 

140 

188 

Clossified . 

60.284 

47,134 

Totol . 

.  114,060 

39,453 

95,407 

48,213 

Times-e 

53,581 

55,259 

Preprint  Local . 

46,684 

77,871 

ROP  National . 

Preprint  Notional . 

16,157 

1,377 

13,284 

526 

Ckissifiod . 

71,030 

164 

62.986 

89 

140.768 

48,225 

131,529 

78,486 

Times/PosMntelligencer-S 

ROP  Local . 

20,177 

19,172 

Preprint  Local 

41,626 

523 

22,329 

7,131 

5,799 

5,980 

Preprint  Notionol . 

12,441 

13,139 

Clossified . 

43,088 

38,422 

123,131 

523 

99,042 

7,131 

GRAND  TOTAL.. 

.  377,959 

88,201 

325,978 

133,830 

YEAR  TO  DATE. 

.  2,168,218 

528,287 

1,892,357 

676,073 

48 
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SHAWNtE,  OKLA. 

Ncws-Star-mS 


ROP  Locol . 

39,631 

1,026 

38,032 

817 

10,839 

10,794 

49,643 

Tolol . 

51,496 

GRAND  TOTAL . 

YEAR  TO  DATE.... 

53,452 

301,967 

50,640 

284,945 

TimesHnS 

ROP  Locol . 

Preprint  Local . 

ROP  Notkmol . 

Preprint  Notionol . 

Clossifiod . 

SHHIVIPOAT,  lA. 

47,126 

17,831  17,262 

2,621 

10,813  165 

29,182 

47,146 

27,493 

2,364 

12,298 

31,680 

17,759 

Total . 

107,573 

17,427 

120,981 

17,759 

Joumal-e 

31,024 

24,047 

8,015 

1,612 

27,243 

5,174 

5,672 

7,374 

1,396 

Preprint  NotionQl . 

Clouifnd . 

26,887 

165 

Tolol . 

64,481 

5,837 

60,917 

7,374 

GRAND  TOTAL . 

..  172,054 

23,264 

181,898 

24,953 

YEAR  TO  DATE..., 

1,120,451 

130,766 

1,158,409 

153,755 

SOUTH  BIND, 

,  IND. 

Tribune.# 

ROP  Locol . 

33,798 

2,282 

36,167 

3,445 

Preprint  Locol . 

6,240 

21,840 

6,890 

25,870 

ROP  Notional . 

1,844 

2,748 

Preprint  Notional . 

130 

260 

130 

390 

Clouifiod . 

37,064 

40,785 

Tolol . 

79,076 

24,382 

86,720 

29,705 

Tribune-S 


ROP  Locol . 

Pr^nt  Locol . 

ROP  Notionol . 

Preprint  Notional . 

Classified . 

14,048 

20,540 

1,167 

16,120 

15,572 

4,113 

%,030 

15,300 

16,380 

1,769 

17,550 

13,755 

1,534 

28,860 

Total . 

67,447 

34,143 

64,754 

30,414 

GRAND  TOTAL . 

146,523 

58,525 

151,474 

60,119 

YEAR  TO  DATE . 

874,351 

393,650 

84U76 

330,835 

SPOKANE, 

WASH. 

Spokesmon-Review-m 

ROP  Local . 

30,490 

30,518 

Preprint  Local . 

7,053 

7,173 

ROP  Notional . 

3,773 

3,992 

Preprint  Notionol . 

31 

Clossified . 

42J93 

38,131 

Total . 

83,640 

79,814 

Chronicle-e 

ROP  Local . 

30,492 

30,509 

Preprint  Local . 

4,039 

4,132 

ROP  Notional . 

3,772 

3,992 

Preprint  Notional . 

14 

Classified . . . 

41,656 

37,545 

Total . 

79,973 

76,178 

Spokesmon-Review-S 

ROP  Local . 

9,282 

1U11 

Preprint  Locol . 

5,477 

6,370 

ROP  Notional . 

870 

1,215 

Preprint  Notionol . 

1,386 

1,627 

Classified . 

14,882 

15,536 

Tolol . . 

31,897 

35,959 

GRAND  TOTAL . 

195J10 

191,951 

YEAR  TO  DATE..., 

943,099 

938,872 

SYKACUSE 

p  N.Y. 

Post  St(mdard<m 

ROP  Locol . 

41,925 

16,676 

39,675 

20,200 

Preprint  Local . 

50,431 

47,141 

ROP  Notionol . 

3,160 

3,338 

Clossified . 

24,607 

25,011 

Totol . 

120,123 

16,676 

115,165 

20,200 

*lndicates  newspapers  reporting  figures  in 
lines. 


1989  1988 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


HeraM  Joiima|.e 


ROP  Locol . 

Preprint  Locol . . 

ROP  Notionol . 

Classified . 

44,086 

57,559 

2,992 

24,885 

7,070 

41,984 

51,889 

3,362 

25,460 

8,750 

Total . 

129,522 

7,070 

122,695 

8,750 

Herold  American-S 

HOP  Locol . 

21,608 

408 

20,342 

424 

Preprint  Local . . 

45,947 

47,829 

ROP  Notional _ 

822 

716 

Preprint  National . 

12,819 

14,332 

Classified . 

20J47 

19,310 

Total . 

101,543 

408 

102,529 

424 

GRAND  TOTAL . 

351,188 

24,154 

340,389 

29J74 

YEAR  TO  DATE . 

.  2,101,916 

121.971 

1,933,504 

125,903 

Blades 

ROP  Local . 

Preprint  Locol . 

ROP  Notional 

ClonjfW.. 

TCHEDO,  OHIO 

47,952 

23,166 

3,359 

23,201 

48,762 

27,918 

3,132 

22,869 

Total . 

97,678 

102,681 

Blode-S 

ROP  Local 

19,737 

19,913 

Preprint  Local 

42,636 

48,312 

ROP  Notional 

1,323 

1,864 

Preprint  Notwnol . 

19,272 

19,932 

Classified.. 

16,386 

15,994 

Tolol . 

99,354 

106,015 

GRAND  TOTAL . 

197,032 

208,696 

YEAR  TO  DATE..... 

.  1,147,325 

1,144,665 

TOPEKA,  KAN. 

Capital  JoumoUm 

ROP  Local . 

53,445 

54,647 

Preprint  Locol . 

ROP  Notionol 

20,062 

1,957 

55,971 

27,123 

2,848 

47,088 

Preprint  National . 

Classified.. 

104 

29,576 

9,924 

170 

25,714 

11,377 

Total . 

105,144 

65,895 

110,502 

58,465 

YEAR  TO  DATE . 

609,332 

406,105 

602,752 

361,752 

TOKRANCE,  CAUF. 

Doily  Sreece.# 

ROP  Locol . 

58,346 

61,851 

Preprint  Local . 

65,717 

70,090 

ROP  Notional . 

6,564 

4,812 

Preprint  Notnnol . 

17,290 

20,150 

Ckmified.. 

88,380 

82,986 

Total . 

...  236,297 

239,889 

YEAR  TO  DATE... 

...  1,424,641 

1,386,783 

TULSA, 

OKLA. 

Tulsa  Worid-m 

ROP  Local . 

39,597 

2,565 

45,361 

3,108 

Preprint  Local 

3,539 

1,989 

7,839 

522 

ROP  National . 

2,456 

2,120 

Preprint  National . 

276 

34 

Classified . 

34,938 

37427 

Totol . 

80,530 

4,554 

93,423 

3,574 

Tribune-« 

ROP  Local . 

40,970 

2,121 

45,746 

3,018 

Preprint  Local 

3439 

1,645 

7430 

522 

ROP  Notional . 

2,348 

2,112 

Preprint  NotKMXil . 

276 

34 

Classified... 

34,871 

34,052 

Total . 

81,728 

3,766 

90,016 

3,574 

Worid-S 

ROP  Locol.™ . . 

21,112 

21,761 

Preprint  Local... . 

6,211 

7,841 

ROP  Notional . 

1,399 

1,454 

Preprint  National . 

3,007 

3,769 

Classified . 

22,417 

18457 

ToMi . 

54,146 

53,082 

GRAND  TOTAL . 

216,404 

8,320 

236,521 

7,148 

YEAR  TO  DATE _ 

1,288,241 

52/402 

1,386425 

40,104 

1989 

1988 

FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

TWIN  PALU, 

IDAHO. 

Times  News-mS 

ROP  Locol . 

31,013 

34,441 

Preprint  Locol _ 

43469 

18486 

44425 

19410 

ROP  Notional . . 

1,017 

96f 

Classified. . 

20,148 

21,670 

GRAND  TOTAL... 

95447 

18,586 

101,897 

19410 

YEAR  TO  DATE.. 

...  481,973 

98,442 

502,791 

94455 

WASHINOTON,  PA. 

Obseiver-Reporter-m 

ROP  Local . 

22424 

22,942 

Preprint  Local . 

24453 

32,723 

ROP  Notional 

1,868 

1,446 

Clossifiad 

32,999 

29,443 

Tolol . 

81,644 

86454 

Obserw-Reporter-S 

ROP  Local . 

9,104 

8,661 

Preprint  Locol . 

25,026 

26474 

ROP  Notional . 

140 

68 

Preprint  Nohonol . 

129 

Classified 

5,443 

6456 

Total . 

39,713 

41,788 

GRAND  TOTAL .. 

...  121457 

128.342 

YEAR  TO  DATE. 

...  692,002 

695,470 

WINDSOK,  om. 

Starve 

ROP  Local . 

...  821,727 

717,127 

Preprint  Locol _ 

...  834,474 

968,120 

ROP  Notional . 

...  181455 

217,789 

Preprint  National . 

23,771 

55,115 

Clossified . 

...  414,144 

411,021 

Total . 

...  2475471 

2,369,172 

YEAR  TO  DATE. 

..  13467,486 

13,196,500 

WINSTON-SALEM,  N.C. 

Joumol-m 

ROP  Locol . 

49,846 

19,835 

51,941 

17451 

Preprint  Local . 

7,851 

22,184 

4,745 

28,153 

ROP  National 

3,426 

3458 

Preprint  Notionol . 

176 

Clossified 

54,774 

49,746 

Total . 

...  116,073 

42,019 

109,790 

46,004 

Joumol-S 

ROP  Locol . 

18,004 

17,763 

Preprint  Local . 

10,169 

13,952 

4,065 

24,951 

ROP  Notional . 

1477 

1,810 

Preprint  Notionol . 

12404 

12,991 

Clouified 

16,826 

16,959 

Total . 

59,380 

13,952 

53,588 

24,951 

GRAND  TOTAL... 

175,453 

55,971 

163478 

70,955 

YEAR  TO  DATE.. 

..  1,010478 

310,727 

978,805 

365,001 

Leo  Bogart  Day 

Boston  Mayor  Raymond  L.  Flynn 
recently  signed  a  proclamation  desig¬ 
nating  July  24,  1989  as  “Dr.  Leo 
Bogart  Appreciation  Day.” 

The  proclamation  was  made  during 
the  summer  meeting  of  the  Interna¬ 
tional  Newspaper  Advertising  and 
Marketing  Executives  in  Boston  to 
honor  Bogart,  who  recently  retired  as 
executive  vice  president  of  the  News¬ 
paper  Advertising  Bureau. 

New  section  debuts 

The  Dallas  Morning  News  has 
launched  a  new  weekly  section  called 
“Park  Cities,”  which  includes 
expanded  coverage  of  the  Highland 
Park  and  University  Park  areas.  Pub¬ 
lished  each  Wednesday,  the  section  is 
delivered  to  21,700  households  in  the 
Park  Cities. 
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Raid 

(Continued  from  page  14) 


Assigned  to  the  business  desk  on 
the  red  estate  beat,  Koman  was  in 
Washington  D.C.,  for  a  summer  stint 
at  the  paper’s  bureau.  In  her  seven 
years  at  the  Post-Dispatch,  Koman 
also  had  covered  state  government  at 
the  paper’s  Jefferson  City,  Mo., 
bureau  and  city  government  at  St. 
Louis  City  Hall. 

After  some  two  weeks  of  discus¬ 
sions,  Koman  left  Washington  early 
and  returned  to  St.  Louis.  A  few  days 
later,  she  left  the  Post-Dispatch  to 
become  the  Sun’s  political  columnist, 
spurning  the  paper’s  offer  of  an 
assignment  as  a  full-time  investigative 
reporter  and  a  chance  to  try  out  as  a 
general  news  columnist  rotating  with 
McClellan. 

“The  kind  cf  column  I  want  to  do  I 
don’t  think  they’d  do  in  the  Post-Dis¬ 
patch.  I  want  to  break  news  in  my 
column,”  says  Koman,  offering  one 
reason  for  her  decision  to  jump  ship. 

Ingersoll  did  not  fare  as  well  with 
Post-Dispatch  gossip/entertainment 
columnist  Jerry  Berger. 

Berger,  one  of  the  “must-reads”  in 
the  paper,  had  been  at  or  near  the  top 
of  many  people’s  versions  of  Inger- 
soU’s  raiding  list  from  the  beginning, 
but  Ingersoll  had  dispelled  that  idea 
by  describing  Berger  as  “mean- 
spirited”  to  reporters.  Nonethe¬ 
less,  Ingersoll  said  there  had  been 
contact  between  Berger  and  the  Sun, 
leaving  the  impression  that  the  colum¬ 
nist  initiated  discussions. 

Not  so,  said  Berger.  When  others 
failed,  he  said  Ingersoll  had  an  inter¬ 
mediary  from  outside  the  Sun  contact 
him.  After  he  rebuffed  that  contact  in 
mid-July,  Berger  explained,  “I  heard 
personally  from  Ingersoll.  He  called 
me  at  home  and  asked  me  to  join  him 
for  dinner.” 

During  the  conversation,  according 
to  Berger,  Ingersoll  offered  him  four 
columns  a  week,  $100,000  a  year,  and 
a  five-year  no-cut  contract. 

In  response  to  Berger’s  explanation 
that  he  had  already  signed  a  contract 
with  the  Post-Dispatch,  Berger  said 
Ingersoll  replied,  “Mike  Royko  broke 
his,”  in  reference  to  Royko’s  moving 
to  the  Chicago  Tribune  after  Rupert 
Murdoch  purchased  the  Chicago 
Sun-Times. 

The  comment  about  Royko  left 
Berger  wondering  how  secure  a 
contract  with  Ingersoll  would  be. 

Ingersoll  says  he  contacted  Berger 
to  ask  “if  we  should  get  together  to 
talk”  and  to  offer  him  a  different  style 
of  column  that  would  appear  four 
days  a  week.  He  agreed  with  Berger’s 


description  of  the  proposed  terms  of  a 
contract,  but  says,  “I  didn’t  make 
him  an  offer.  What  I  did  was  describe 
a  job.” 

As  for  the  comment  about  Mike 
Royko,  Ingersoll  recalled,  “I  said 
there  were  contracts  and  there  were 
contracts.” 

He  said  he  told  Berger  there  was 
substantial  precedent  for  breaking 
contracts. 

The  Sun  also  failed  in  its  efforts  to 
hire  Bernie  Miklasz  as  sports  editor. 
Miklasz  had  been  the  pro  football 
writer  at  the  Post-Dispatch  until 
1988,  when  the  St.  Louis  Football 
Cardinals  left  for  Phoenix  and  he  left 
for  a  similar  post  at  the  Dallas  Morn¬ 
ing  News. 

At  the  time,  the  Post-Dispatch 
offered  Miklasz  a  general  sports  col¬ 
umn  and  assurances  that  he  would 
probably  replace  Horrigan  as  lead 
sports  columnist  when  he  moved  to 
general  news. 

A  year  later,  Miklasz  found  himself 
being  courted  by  two  papers.  He 
spumed  the  Sun’s  initial  advances, 
but  was  talked  into  a  St.  Louis  meet¬ 
ing  by  Horrigan. 

The  popular  and  well-respected 
Miklasz  also  was  being  touted  as  one 
of  the  lead  candidates  to  replace  Hor¬ 
rigan  after  his  unexpected  jump  to  the 
Sun.  Miklasz  met  with  both  papers, 
then  signed  a  contract  with  the  Post- 
Dispatch  for  four  columns  a  week. 
The  deal  includes  more  money  than 
Horrigan  was  getting  when  he  had  the 
same  job  but  less  than  the  Sun  told 
Miklasz  he  could  make  there.  His  first 
column  as  lead  sports  columnist  ran 
July  30. 

The  main  drawback  to  the  Sun, 
Miklasz  said,  was  his  belief  that  it  will 
be  nearly  impossible  for  the  Sun  to  be 
the  sports  newspaper  of  record  in 
St. Louis  with  15-20  sports  staffers 
compared  with  the  Post-Dispatch’s 
30-plus  sports  staff. 

Two  other  efforts  involving  Post 
sports  personnel  also  failed. 

Deputy  sports  editor  Mike  Smith 
agreed  to  sign  a  contract  with  the 
Post-Dispatch  the  day  he  was  sched¬ 
uled  to  meet  with  the  Sun’s  O’Sulli¬ 
van. 

Post-Dispatch  baseball  writer  Rick 
Hummel  was  one  of  the  first  con¬ 
tacted  by  the  Sun;  he  too  signed  a 
contract  with  the  Post-Dispatch. 

(Kramer  is  a  St.  Louis-based  free¬ 
lance  writer.) 

No-smoking  policy 

The  Birmingham  (Ala.)  News  Com¬ 
pany  has  adopted  a  no-smoking  pol¬ 
icy  in  its  production  building  and  main 
offices  downtown. 


Advisory  committee 
to  heip  journaiists 
in  Centrai  America 

The  Central  American  Journalism 
Program  has  appointed  a  19-member 
advisory  committee  of  journalists  and 
educators  from  Central  America  and 
the  United  States  to  work  with  the 
CAJP  staff  in  an  effort  to  strengthen 
journalism  training,  education  and 
research  in  Central  America. 

The  CAJP  is  based  at  the  School  of 
Journalism  and  Mass  Communication 
at  Florida  International  University  in 
Miami.  The  seven-year,  $13. 9-million 
program  is  largely  funded  by  the  U.S. 
Agency  for  International  Develop¬ 
ment. 

The  committee  members  include: 
Manuel  Jimenez,  president  of  La 
Nacion  of  San  Jose,  Costa  Rica  and 
president  of  the  Inter  American  Press 
Association;  Bernard  Redmont,  dean 
emeritus  of  the  Boston  University 
College  of  Communication;  Enrique 
Altamirano,  president  of  Diario  de 
Hoy  of  San  Salvador  and  lAPA  direc¬ 
tor;  Jorge  Canahuate,  president  of  La 
Prensa  of  San  Pedro  Sula,  Honduras; 
Pilar  Cisneros,  news  director  of 
Channel  7  in  San  Jose,  Costa  Rica; 
Eduardo  Diaz  Reyna,  writer,  author 
and  former  president  of  the 
Guatemalan  Chamber  of  Journalists; 
Rodolfo  Dutriz,  president  of  La  Pren¬ 
sa  Grafica  of  San  Salvador;  Peter 
Eisner,  chief  of  the  Latin  American 
bureau  of  Newsday;  and  David  Esco¬ 
bar  Galindo,  vice  rector  of  the  Jose 
Matias  Delgado  University  in  San 
Salvador. 

Also:  Tom  Fenton,  editor  and 
publisher  of  the  El  Paso  Times;  Man¬ 
uel  Gamero,  editor  of  El  Tiempo  de 
Tegucigalpa,  Honduras;  Mary  Gard¬ 
ner,  professor  of  journalism  at  Michi¬ 
gan  State  University;  Julio  Sunol,  for¬ 
mer  editor,  author  and  diplomat  from 
San  Jose;  Arturo  Villar,  publisher  of 
Vista  magazine  in  Miami;  Jorge 
Zedan,  president  of  Channel  12  in  San 
Salvador;  and  Morris  W.  Rosenberg, 
a  former  news  executive  and  foreign 
correspondent  with  the  Associated 
Press,  who  will  serve  as  interim  presi¬ 
dent  of  the  group. 


Day  redesigns 

The  Day,  New  London,  Conn., 
recently  debuted  its  redesign,  which 
includes  an  expanded  Page  One 
index,  a  similar  index  on  the  Sports 
section  front,  a  full-color  national 
weather  map  and  an  additional 
regional  weather  map. 
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Cartooning  duo  talks  about  new  Pogo’ 

Larry  Doyle  and  Neal  Sternecky  of  LATS  discuss  what  it  has  been 
like  to  resurrect  the  late  Walt  Kelly’s  classic  comic  strip 


By  Chris  Lamb 

Things  had  been  quiet  in  Okefeno- 
kee  Swamp  for  a  long  time.  Now  you 
can’t  get  Pogo  Possum,  Albert  Alliga¬ 
tor,  Churchy  LaFemme,  Porkypine, 
Miz  Ma’m’selle  Hepzibah,  and  How¬ 
land  Owl  to  stop  talking. 

It  was  in  January  that  Larry  Doyle 
and  Neal  Sternecky  brought  “Pogo” 
back  to  the  comics  pages  after  a  14- 
year  absence.  The  cartoonists  knew  it 
wasn’t  going  to  be  easy  —  they  would 
be  competing  with  the  memory  of 
Walt  Kelly’s  “Pogo,”  one  of  the  most 
influential  strips  in  American  history. 
They  knew  they  were  treading  on  sa¬ 
cred  territory.  So  they  didn’t  try 
to  change  anything.  Same  rhyme, 
different  time. 

“What  we  wanted  to  do  was  dupli¬ 
cate  a  great  comic  strip;  make  it  so 
people  today  wanted  to  read  it,”  said 
Doyle,  who  writes  the  new  “Pogo.” 
Added  artist  Sternecky:  “We  threw 
ourselves  on  a  live  grenade.  It’s 
awfully  hard  to  duplicate  Kelly’s  bril¬ 
liance.” 

After  what  Sternecky  called  “an 
excellent  launch”  by  the  Los  Angeles 
Times  Syndicate  (LATS),  “Pogo” 
started  in  about  200  newspapers.  It’s 
now  in  300,  he  and  Doyle  said.  “Keep 
in  mind  it’s  not  a  new  strip,”  stated 
Sternecky.  “We  sold  it  on  the  basis  of 
its  being  everything  it  was.” 

The  cartoonists  said  they’re 
happy  with  the  response  they’ve  got¬ 
ten.  Doyle  and  Sternecky  noted  that 
they  thought  fans  of  Kelly’s  “Pogo” 
would  be  their  toughest  critics,  but 
Pogophiles  have  turned  out  to  be 
some  of  their  biggest  fans.  Sternecky 
said  he  believes  the  new  “Pogo”  has 
the  spirit  of  Kelly’s  version.  “Vis¬ 
ually,  I  can  still  see  room  for  improve¬ 
ment,”  he  commented,  “but  we’re 
finding  our  way.” 

Kelly  began  drawing  “Pogo”  for 
the  now-defiinct  New  York  Star  in 
1948.  For  25  years  after  that,  the  strip 
was  a  standard  in  about  400  newspa¬ 
pers.  Kelly’s  swamp  creatures 
reacted  to  each  other  and  society  with 
understated  wit,  whimsy,  and  wis- 

Chris  Lamb  is  a  Kettering,  Ohio- 
based  writer. 


congressional  corruption  charges. 


dom  couched  in  Joycean  wordplay. 
Perhaps  the  most  famous  of  the 
marshland  malapropisms  and  epithets 
that  came  from  “Pogo”  was,  “We 
have  met  the  enemy  and  he  is  us.” 

The  comic’s  following  was  so  great 
that,  in  1956,  over  150  papers  offi¬ 
cially  endorsed  Pogo  for  president. 
More  than  30  “Pogo”  books  were 
published.  There  is  still  a  “Pogo”  fan 
club  with  500-plus  members.  And  the 
Kelly  strip  influenced  later  comics 
that  challenged  readers  with  political 
and  social  commentary  —  most 
notably  “Doonesbury”  by  Garry 
Trudeau  of  Universal  Press  Syndicate 
and  the  now-defunct  “Bloom 
County”  by  Berke  Breathed  of  the 
Washington  Post  Writers  Group. 

Kelly’s  “Pogo”  so  infuriated  J. 
Edgar  Hoover  that  the  FBI  director 
ordered  cryptologists  to  search  the 
comic  for  coded  messages.  Among 
the  strips  that  drew  fire  were  those 
featuring  Sen.  Joseph  McCarthy  as 
Simple  J.  Malarky,  a  bloated  cat  on 
the  trail  of  a  Rhode  Island  Red. 

When  Kelly  died  in  1973  at  the  age 
of  60,  his  widow  Selby  kept  “Pogo” 
going  until  1975.  The  Kelly  family 
retained  the  “Pogo”  copyright  after 
that,  but  refused  dl  offers  to  bring  the 
comic  back.  Three  years  ago,  how¬ 


ever,  they  put  feelers  out  —  and 
began  talking  with  syndicates  about 
the  possibility  of  a  “Pogo”  sequel. 

That’s  when  Doyle  and  Sternecky 
entered  the  picture.  At  the  University 
of  Illinois,  the  two  worked  together 
on  a  comic  called  “Escaped  from  the 
Zoo,”  which  was  once  described  as  a 
kind  of  Animal  Farm  meets  Animal 
House.  After  graduation,  they  tried  to 
interest  several  syndicates  in  the  strip 
but  had  no  takers.  They  did,  however, 
catch  the  attention  of  LATS,  which 
ultimately  paid  off  for  them. 

When  the  Kellys  expressed  an 
interest  in  reviving  “Pogo,”  the  next 
logical  question  was  who  would  do  it. 
Finding  someone  who  could  draw  as 
well  as  Kelly  was  going  to  be  tough 
enough,  but  having  that  same  person 
write  as  well  as  Kelly  was  perceived 
as  impossible;  therefore,  it  was 
decided  a  team  would  be  needed. 

Doyle  and  Sternecky  were  already 
a  team  as  well  as  fans  of  the  old 
“Pogo”;  both  credit  Kelly  with 
influencing  their  work.  “We  knew  the 
world  of  the  swamp,”  said  Sternecky. 

LATS  called  the  cartoonists  and 
told  them  about  the  Kelly  family 
wanting  to  bring  the  strip  back.  “We 
thought  about  it  and  we  didn’t  want  to 
do  it,”  recalled  Doyle.  “Then  we 
thought  more  about  it  and  we  worked 
up  some  samples  as  a  creative  exer¬ 
cise.”  The  response  was  positive 
“and  then  we  were  stuck,”  he  added 
with  a  touch  of  irony. 

The  return  voyage  to  Okefenokee 
Swamp  was  not  a  simple  one.  There 
was  a  lot  at  stake  for  aill  parties  con¬ 
cerned.  “Pogo”  had  taken  on  a  legen¬ 
dary  status.  Years  after  it  disap¬ 
peared,  presumably  forever,  it  con¬ 
tinued  to  have  a  loyal  following  — 
many  of  whom  no  doubt  wanted  to 
remember  the  swamp  the  way  it  was 
when  they  left  it.  Doyle,  Sternecky, 
and  LATS  would  have  to  go  head-to- 
head  with  the  past,  and  legends  can  be 
difficult  foes. 

Then  there  was  the  Kelly  family, 
who  had  the  copyright.  It  wasn’t 
going  to  be  “Pogo”  until  the  Kellys 
said  it  was  “Pogo.”  That  meant  get¬ 
ting  the  approv^  of  Walt  Kelly’s  sev¬ 
eral  children  and  three  ex-wives. 


52 


EDITOR  &  PUBLISHER  for  August  19, 1989 


How  do  newspaper  editors  view  the  new  ‘Pogo’? 


Sternecky,  Doyle. 

Peace  talks  can  be  easier.  When  the 
Kellys  gave  their  approval,  they  did 
so  with  a  condition:  they  would  have 
veto  power  over  everything  in  the 
strip. 

Doyle  reported  that  there  haven’t 
been  any  real  problems  with  what 
they’ve  done  yet.  “To  date,  they 
haven’t  canceled  any  sequences,’’ 
Doyle  said  of  the  Kellys.  When  they 
thought  a  sequence  on  President  Bush 
was  going  on  too  long,  Doyle  noted 
that  he  and  Stemecky  agreed.  “But 
they  didn’t  say,  ‘Don’t  do  Bush  any¬ 
more,”’  commented  Doyle. 

The  “Pogo”  writer  added  that 
when  the  family  pointed  out  that  Walt 
Kelly  left  politics  out  of  the  Sunday 
strips,  he  and  Stemecky  agreed  that, 
too,  was  legitimate  criticism  and  their 
Sunday  strips  have  been  softer  since. 
The  bottom  line,  said  Doyle,  is  that  all 
parties  conerned  wanted  “Pogo” 
done  “as  closely  as  it  was.”  Ster- 
necky  added,  “We  got  involved  to 
ensure  that  it  would  be  done  well. 
That  means  doing  it  as  closely  to  the 
way  it  was  before.” 

Collaboration  can  sometimes  cause 
problems,  but  Doyle  and  Stemecky 
knew  they  could  work  together 
because  they  had  done  so  in  college. 
One  thing  was  different,  though  — 
“Escaped  from  the  Zoo”  was  their 
comic.  “It  was  easy  to  collaborate  on 
our  strip,”  said  Stemecky.  “It  could 
be  whatever  we  wanted  it  to  be.  But 
the  standard  Kelly  set  for  ‘Pogo’  was 
much  higher  than  what  we  had  for 
ourselves.  It  keeps  us  honest.” 

Stemecky  said  he  and  Doyle  began 
the  strip  as  if  the  swamp  had  always 
been  there  but  the  characters  were 
being  watched  again.  Doyle  added 
that  they  went  back  beyond  the  point 
where  Selby  Kelly  had  left  the  comic 
in  1975.  “Near  the  end  of  the  strip, 
Miz  Ma’m’selle  Hepzibah  was  Pogo’s 
girlfriend,”  he  said.  “Everyone 
assumed  that,  however,  before  that, 
she  was  an  ingenue.  Everyone  took 
her  out.  That’s  where  we  picked  it 
up.” 

Okefenokee  —  like  everything  else 


—  has  changed  in  15  years.  “There 
are  more  dead  trees  in  the  swamp 
now,”  Stemecky  said.  “That’s  not  a 
coincidence.  The  swamp  is  a  happy 
place  but  it’s  feeling  the  effects  of 
time  and  pollution.” 

And  as  societal  attitudes  have 
changed,  so  have  attitudes  inside  the 
swamp.  For  instance,  comic  dmnks 
aren’t  funny  anymore,  and  one  of 
Kelly’s  characters,  a  snake,  was  a 
comic  dmnk.  “I  don’t  know  what  to 
do  with  him,”  Doyle  admitted. 

Then  there’s  the  cigar-smoking 
Albert  Alligator.  “Attitudes  about 
smoking  have  changed,”  he  said. 
“Most  of  the  other  characters  are  dis¬ 
appointed  with  Albert’s  smoking,  and 
are  always  saying  things  to  him  about 
it.  It’s  always  bringing  him  misery  — 
like  the  time  he  burned  the  flag.” 

Doyle  said  he  likes  all  the  charac¬ 
ters  in  the  strip  for  different  reasons, 
“depending  on  the  mood.  There  is  a 
character  or  set  of  characters  for 
almost  every  mood.  Porky  and  Pogo 
are  there  for  quiet  reflection.  When 
Albert  and  Churchy  are  together, 
things  get  out  of  order.” 

The  “Pogo”  characters,  he  said, 
are  “kind  to  one  another.  They  have  a 
childlike  innocence.  They  may  fight 
but  they  also  love  each  other.  There 
isn’t  a  lot  of  meanness  in  the  swamp, 
but  there  are  dangers  around.  That’s 
why  Malarky’s  coming  back.  The 
McCarthy-like  character  has 
appeared  once  in  the  new  “Pogo”  — 
on  April  Fool’s  Day  —  but  Doyle  and 
Stemecky  said  he  will  be  in  the  strip 
again  soon. 

“Pogo,”  to  be  sure,  is  a  social  strip, 
not  a  gag  strip.  In  one  episode,  the 
cartoonists  satirized  an  actual  comic 
book  put  out  by  the  National  Rifle 
Association  by  asking,  “What’s  black 
and  white  and  red  all  over?”  The 
answer,  “The  new  NRA  coloring 
book.” 

With  its  dialect  and  discussion  of 
social  and  political  issues,  “Pogo” 
isn’t  for  everyone.  “It’s  an  acquired 
taste,”  said  Doyle.  “Always  was, 
always  will  be.” 

Doyle  and  Stemecky  both  live  in 
Chicago.  They  say  they  talk  often  and 
at  length  about  “Pogo.”  Doyle  — 
who’s  30  and  single  —  became  a 
reporter  for  UPI  after  graduating  from 
college,  and  then  became  managing 
editor  of  the  First  Comics  alternative 
book  publisher  in  the  Windy  City. 
The  28-year-old  Stemecky  —  who 
has  a  wife,  Deborah,  and  a  baby  son, 
Adam  —  was  art  director  for  the  Leo 
Burnett  ad  agency  in  Chicago. 


By  David  Astor 

Newspaper  editors  surveyed  dur¬ 
ing  the  past  three  weeks  by  E&P  gave 
the  new  “Pogo”  mixed  reviews.  But 
there  were  more  negative  than  posi¬ 
tive  comments. 

The  majority  of  survey  respondents 
—  and  over  20  other  editors,  syndi¬ 
cate  executives,  and  cartoonists 
polled  informally  by  E«&P  since  the 
comic’s  January  debut  —  felt  the 
“Pogo”  art  is  better  than  the  writing. 
This,  said  a  couple  of  editors,  is  a 
tough  evaluation  in  an  industry  where 
most  agree  that  a  comic’s  text  is  more 
important  than  its  drawing. 

And  several  respondents  said  that 
while  they  never  expected  the  new 
“Pogo”  to  be  as  good  as  Walt  Kelly’s 
classic  version,  they  had  hoped  the 
now-seven-month-old  strip  would  be 
better  than  they  believe  it  is. 

But  the  resurrected  “Pogo,”  which 
is  distributed  by  the  Los  Angeles 
Times  Syndicate  (LATS),  does  have 
its  fans. 

Chicago  Tribune  associate  features 
editor  John  Lux,  for  instance,  said: 

(Continued  on  page  54) 


SENIORS 
ARE  GOLDEN 
READERS. 


Seniors  are  eager  readers,  especially 
when  it  comes  to  our  weekly,  write- 
in  advice  column  on  finance,  travel, 
housing,  budgeting  and  more.  Even 
tips  on  income  tax  and  social 
security.  MAINLY  FOR  SENIORS  is 
mainly  a  golden  opportunity  for 
more  readers. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
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(Continued  from  page  53) 

“It’s  amusing.  I  was  a  Walt  Kelly  fan 
years  ago,  and  it’s  true  to  the  spirit  of 
Kelly.” 

He  added:  “What  the  cartoonists 
[Larry  Doyle  and  Neal  Stemecky]  are 
trying  to  do  is  a  hard  thing.  They’re 
keeping  the  spirit  and  much  of  the 
form  of  the  original  ‘Pogo’  while  using 
1980s  topics.  It’s  an  interesting 
experiment,  and  I  think  they’re  doing 
very  well  with  it.” 

Milwaukee  Journal  deputy  enter¬ 
tainment  editor  Dan  Chabot  said:  “I 
think  Doyle  and  Stemecky  do  a  pretty 
good  job  of  recapturing  the  way  Walt 
Kelly  did  Togo.’  No  one  can  be  the 
original,  but  they  come  close.” 

Journal  reader  reaction  has  been 
mostly  favorable  as  well,  added  Cha¬ 
bot,  who  said  the  paper  is  exploring 
ways  to  run  “Pogo”  bigger  so  that  the 
many-worded  strip  will  be  easier  to 
read. 

Florida  Today  executive  editor 
Ken  Paulson  observed:  “It’s  tough 
for  anyone  to  come  in  and  work  in  the 
footsteps  of  a  legend  in  any  field.  I 
think  that  at  the  very  least  the  current 
Togo’  is  a  reasonable  facsimile  of 
what  Kelly  accomplished.  I’d  love  to 
see  it  go  beyond  that.” 

Paulson  mentioned  that  he  knew 
and  worked  with  Doyle  during  col¬ 
lege,  and  found  him  to  be  a  “cre¬ 
ative”  person  with  a  “terrific”  sense 
of  humor.  “I’m  pulling  for  him,”  said 
Paulson,  whose  predecessor  at  Today 
bought  “Pogo”  from  LATS.  “I’m 
confident  the  strip  will  continue  to 
improve.” 

Florida  Today,  the  Journal,  and  the 
Tribune  are  continuing  to  mn  the  new 
“Pogo,”  but  other  papers  have 
canceled  it  —  or  are  considering  such 
a  move. 

The  Philadelphia  Inquirer,  unbe¬ 
knownst  to  E&P,  was  starting  a  week- 
long  “Pogo”  test  drop  when  con¬ 
tacted  July  31.  Assistant  managing 
editor  Bob  Greenberg  said  the 
Inquirer  had  received  an  “extraordi¬ 
nary  low  response”  (two  reader  let¬ 
ters)  to  the  comic  since  starting  it  in 
January. 

When  contacted  again  on  August  7, 
Greenberg  said  the  “Pogo”  pulling 
resulted  in  28  reader  complaints  — 
much  less  than  when  other  comics 
were  test-dropped  in  the  past.  “When 
we  test-dropped  ‘Ernie’  [by  Bud 
Grace  of  King  Features  Syndicate],  we 
received  over  400  responses,”  Green¬ 
berg  noted  by  way  of  example.  The 
Inquirer  decided  not  to  resume 
“Pogo”  —  although  Greenberg  men¬ 
tioned  that  the  paper  would  consider 
bringing  it  back  if  there  were  ever  an 
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A  famous  'Pogo'  by  Walt  Kelly. 

‘Pogo’  book  is  out 

A  large-format  book  about  Walt 
Kelly’s  “Pogo”  has  been  published 
by  Simon  &  Schuster. 

Phi  Beta  Pogo  features  biographi¬ 
cal  data  on  the  late  Kelly,  information 
and  comments  about  his  comic, 
numerous  strips  (including  every 
daily  “Pogo”  from  1953),  photos,  and 
more. 

The  256-page  paperback  is  edited 
by  Selby  Kelly  (Walt’s  widow)  and 
Bill  Crouch,  Jr.  “Kudzu”  writer/ 
artist  and  Newsday  editorial  cartoon¬ 
ist  Doug  Marlette  of  Creators  Syndi¬ 
cate  wrote  the  introduction. 

“overwhelming  demand.” 

Greenberg,  when  asked  his  per¬ 
sonal  opinion  about  the  new  “Pogo,” 
replied:  “The  art  compares  favorably 
with  Walt  Kelly’s.  It’s  the  most  solid 
thing  about  the  strip.”  But  he  added 
that  the  many-worded  dialogue  balloons 
“overwhelm  the  artwork”  —  a  prob¬ 
lem  accentuated  by  the  shrinkage  of 
comics  since  Kelly’s  day. 

And  Greenberg  said  he  is  not  that 
impressed  with  the  content  of  these 
balloons.  “The  story  line,  although  it 
has  gotten  a  little  better,  is  inconsis¬ 
tent  and  difficult  to  follow,”  he  com¬ 
mented.  “It  lacks  the  incisiveness 
and  satirical  wisdom  of 
Kelly  ....  There’s  not  a  lot  of  great 
humor  in  it.” 

Greenberg  said,  by  way  of  exam¬ 
ple,  that  the  new  “Pogo”  focused  too 
long  on  the  sequence  featuring 
George  Bush  and  his  crown.  But  he 
did  note  that  the  comic  has  had  occa¬ 
sional  “high  points,”  including  some 
“clever”  poetry. 

In  general,  Greenberg  said  it  can  be 
construed  as  “unfair”  to  compare  a 
new  strip  to  the  original  “Pogo,”  but 


observed  that  reviving  a  comic  invites 
such  a  comparison.  He  added  that 
“Pogo”  was  “obviously  brought 
back  for  commercial  reasons,”  and 
that  few  resurrected  comics  are  ever 
successful  again. 

“It’s  my  strong  feeling  that  a  comic 
shouldn’t  be  resurrected,”  added 
Calgary  Herald  senior  editor  Reg 
Vickers.  “I  think  that  every  comic 
has  its  time,  its  era,  its  generation.  I 
loved  ‘Pogo’  in  the  1950s,  but  I  don’t 
think  you  can  go  home  again.” 

St.  Petersburg  Times  managing  edi¬ 
tor  Mike  Foley  agreed.  “It’s  very  dif¬ 
ficult,  as  Mary  Tyler  Moore  and  Dick 
Van  Dyke  discovered  on  television, 
to  go  back  to  something.” 

Florida  Today’s  Paulson,  while 
again  emphasizing  that  the  Doyle/ 
Stemecky  comic  “comes  awfully 
close”  to  the  original  “Pogo,”  won¬ 
dered  whether  even  Kelly’s  version 
would  be  a  hit  today.  “Readers  don’t 
have  the  patience  they  once  had,” 
declared  Paulson. 

At  the  Herald,  Vickers  said  the 
Sunday  “Pogo”  has  been  running 
since  January  but  that  there  is  a 
“strong  possibility”  the  paper  would 
drop  it  in  the  fall.  He  reported  that 
reader  response  to  the  comic  since  its 
debut  has  been  “indifferent.” 

“My  own  feeling  is  that  the  new 
‘Pogo’  really  hasn’t  worked,”  added 
Vickers.  “It  hasn’t  come  to  life.” 

Vickers  called  the  new  “Pogo” 
drawing  “super,”  and  added  that  he 
has  enjoyed  the  comic’s  experiments 
with  color  —  including  the  Easter 
Sunday  episode.  “It’s  a  very  inter¬ 
esting  strip  to  look  at,”  he  declared. 

But  Vickers  has  not  liked  the  dia¬ 
logue  as  much,  despite  “some  good 
attempts.”  He  said  he’s  not  sure  the 
oft-used  “archaic”  style  of  language 
in  “Pogo”  is  “relevant  to  today’s 
world.”  And  Vickers,  who  also 
observed  that  the  “American  inside 
references”  in  “Pogo”  are  not  always 
understandable  to  Canadians,  said  he 
hasn’t  seen  improvement  in  the  strip 
since  January.  “It’s  about  the  same,” 
he  stated. 

“I  hope  it  gets  better,  but  I  haven’t 
seen  it  get  better,”  said  Birmingham 
(Ala.)  News  editor  James  E.  Jacob¬ 
son,  whose  paper  has  run  “Pogo” 
since  January  and  is  “continuing”  to 
evaluate  whether  or  not  to  keep  it. 

“We  haven’t  had  an  overwhelming 
response  from  readers,”  added 
Jacobson.  “We  get  comments  from 
time  to  time  that  they  are  disap¬ 
pointed.  They  generally  feel  it  doesn’t 
have  much  going  for  it,  that  there’s 
not  much  happening. 

“I  share  that  view.  I’m  disap- 
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pointed.  They  [the  ‘Pogo’ 
cartoonists]  have  the  feel  of  it  —  the 
artwork  and  dialect  —  but  I  don’t  see 
much  excitement ....  The  artwork 
seems  fine  to  me  but  I  just  don’t  think 
the  stories  or  points  they  are  trying  to 
make  —  whatever  they  are  —  come 
across  that  clearly.” 

At  the  St.  Petersburg  Times,  Foley 
reported  that  “Pogo”  was  dropped 
earlier  this  year  after  running  for  sev¬ 
eral  months.  “I  wasn’t  a  big  fan  of  it,” 
he  stated,  “and  I  didn’t  hear  any  real 
positive  reader  response.  When  I 
asked  people  about  it  informally,  they 
said  they  had  trouble  reading  it.” 

After  “Pogo”  was  pulled,  Foley 
said  the  Times  received  “a  few  arti¬ 
culate  letters  from  readers  wishing  we 
had  kept  it.”  Foley  noted  that  the 
number  of  these  complaints  was  “less 
than  average”  for  a  canceled  comic, 
but  acknowledged  that  the  new 
“Pogo”  hadn’t  run  long  enough  for 
many  readers  to  possibly  develop  loy¬ 
alty  to  it. 

This  was  LATS’s  complaint  when 
the  Atlantic  City  (N.  J.)  Press  dropped 
“Pogo”  in  the  early  spring  after  the 
strip  finished  last  in  a  reader  survey. 
But  assistant  managing  editor  for  fea¬ 
tures  Ed  Hitzel  said  “there  is  never  a 
perfect  time  to  have  a  poll,”  and  that 
the  Press  decided  to  abide  by  its 
results. 

“Pogo”  also  finished  last  in  a  Flor¬ 
ida  Today  survey  earlier  this  year. 
“But  that’s  to  be  expected  of  any  new 
strip  after  three  months,  so  we 
weren’t  concerned,”  said  Paulson. 
“It  takes  time  to  build  readership.” 

But  Minneapolis  Star  Tribune  man¬ 
aging  editor  Tim  J.  McGuire  said  sev¬ 
eral  months  is  usually  long  enough  to 
get  some  sense  of  a  comic’s  quality. 
And  he  reported  that  when  “Pogo” 


St.  Paul  paper  does  Soviet  series 


A  recent  St.  Paul  Pioneer  Press 
Dispatch  (PPD)  series  on  “Soviet 
lifestyle”  has  been  picked  up  by  the 
Knight-Ridder/Tribune  News  Infor¬ 
mation  Services  wire. 

The  Minnesota  paper  devoted  eight 
sections  and  75  stories  to  the  July  30- 
August  6  series,  much  of  which  was 
written  by  Anne  Brataas  and  other 
PPD  staffers.  Pieces  covered  a  Soviet 
spa,  U.S.S.R.  superstitions,  the  coun¬ 
try’s  response  to  AIDS,  a  visit  to  a 
Soviet  used-car  lot,  Russian  restau¬ 
rants  in  Minneapolis/St.  Paul  and 

finished  last  in  a  recent  Star  Tribune 
reader  poll,  it  did  much  worse  than 
other  comics  had  when  they  were 
new. 

When  “Pogo”  began  in  January, 
recalled  McGuire,  many  readers 
called  to  thank  the  Star  Tribune  for 
running  it.  Then  there  were  a  lot  of 
very  negative  calls.  Now  McGuire 
believes  readers  are  basically  ignor¬ 
ing  “Pogo”  —  and  the  Star  Tribune, 
as  of  August  3,  was  planning  to  drop 
the  comic  “in  two  or  three  weeks.” 

“I  started  out  reading  it  and  found  it 
obtuse  and  sophomoric,”  said 
McGuire.  “I  like  the  artwork  —  it’s 
kind  of  cute  —  but  there  are  no  gags. 
The  continuity  is  much  too  slow  to 
develop.  I’m  seeing  [writing]  without 
any  point.” 

McGuire  said  he  feels  Kelly’s 
“Pogo,”  with  its  “strong  political 
commentary”  and  “faster-paced  con¬ 
tinuity,”  was  far  better  than  the  new 
version.  “There’s  no  comparison,” 
he  declared. 


American  restaurants  in  Moscow,  a 
Soviet  dacha  as  compared  to  a  Minne¬ 
sota  lakehouse,  life  inside  a  Soviet 
household,  U.S.S.R.  women,  Soviet 
fashion,  “hot”  Soviet  publications, 
Minnesotans  who  have  been  involved 
in  exchange  programs,  a  U.S.S.R.  rec¬ 
ord  store,  and  more.  Numerous 
photos,  including  many  in  color, 
accompanied  the  articles. 

PPD  associate  editor/features  Ken 
Doctor  said  the  paper  decided  to  do 
the  series  because  it  felt  it  “knew  very 
tittle”  about  the  day-to-day  lives  of 
Soviets  “beyond  the  stories  about 
Gorbachev  and  glasnost." 

Doctor  said  the  PPD  has  also 
started  an  exchange  pro^am.  “‘Dia¬ 
log’  is  a  monthly  feature  involving  an 
exchange  with  Literaturnaya  Gazeta, 
the  major  Moscow  weekly  newspa¬ 
per,”  he  stated.  “We’re  soliciting 
our  .  .  .  readers’  questions  about  the 
Soviet  Union  for  answers 
by  .  .  .  Gazeta’s  editors.  Similarly, 
those  editors  will  solicit  questions 
from  their  own  readers,  which  we’ll 
answer.  Both  papers  will  publish  the 
letters  and  the  replies.” 

The  “Dialog”  exchange  will  also 
appear  on  the  KRTN  wire,  noted 
E)octor. 


On  Jackson  column 

An  E&P  interview  with  Jesse  Jack- 
son,  who  is  starting  a  Los  Angeles 
Times  Syndicate  column  on  Septem¬ 
ber  10,  will  be  the  lead  story  in  next 
week’s  “Syndicates/News  Services” 
section. 


Introducing  JUMP  START 

by  Robb  Armstrong 

Joe  is  a  cop  with  a  big  heart. 


Marcy  is  a  nurse  with 
a  practical  mind. 

Beginning  October  2 
they'll  jump  start 
your  comics  page 
with  laughs. 


For  more  information 
call  Brad  Bushell  at 
1-800-221-4816 
(in  New  York  212-682-3700). 

United  Media  Canada,  1-800-668-4649 


fSg  UNITED  FEATURE 
iH  SYNDICATE 


200  BMUC  AVENUE 

NEW  YORK,  NEW  YORK  10166 
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state  VFW  wants  Minnesota  News  Council  to  go  national 


Minnesota’s  Veterans  of  Foreign 
Wars  unit  wants  to  see  the  Minnesota 
News  Council  go  national  —  and  it 
is  asking  VFW  chapters  around  the 
country  to  fund  the  transition. 

At  its  recent  state  convention  in 
Moorhead,  the  Minnesota  VFW 
adopted  a  resolution  asking  the 


Sacramento  Bee 
restructures 
marketing  division 

The  Sacramento  (Calif.)  Bee  has 
restructured  its  marketing  division  to 
include  research/marketing  services 
and  photo  services,  which  were  previ¬ 
ously  part  of  the  advertising  division. 

The  division  will  continue  to  handle 
promotion,  community  relations  and 
educational  services. 

Eric  Douglas,  who  most  recently 
has  been  a  marketing  consultant  to 
publishers  and  investors,  has  been 
named  the  Bee’s  new  marketing 
director  with  the  change. 

Douglas,  a  Harvard  graduate,  also 
was  executive  editor  of  Baltimore 
Magazine  and  has  held  newsroom 
positions  at  the  San  Francisco 
Chronicle,  Pasadena  Star-News  and 
the  Charlottesville  Daily  Progress. 

Another  newspaper 
leaves  Fleet  Street 

The  Daily  Mail  of  London  has 
joined  the  exodus  of  newspapers  from 
Fleet  Street,  publishing  its  final  edi¬ 
tion  in  its  old  home  on  Aug.  5. 

Champagne  and  sentimentality 
flowed  as  reporters  and  editors  pre¬ 
pared  the  last  edition  before  packing 
off  to  new  quarters  in  Kensington, 
West  London. 

“It  was  like  a  village,  a  little  colony 
where  you  could  bump  into  more 
friends  and  rivals  in  a  few  yards  than 
anywhere  else  I’ve  ever  found,’’  said 
Ian  Brown,  a  reporter  and  veteran  of 
three  decades  in  the  street. 

The  Mail  and  its  sister  papers,  the 
Evening  Standard  and  Mail  on  Sun¬ 
day,  were  not  actually  based  on  Fleet 
Street,  but  between  the  street  and  the 
Thames. 

The  last  newspaper  with  a  Fleet 
Street  address  was  the  Daily  Express 
and  its  sister  the  Daily  Star,  which  left 
in  April. 

Press  Association,  Britain’s 
domestic  news  agency,  and  Reuters 
remain  on  Fleet  Street,  and  the  Daily 
Mirror  still  is  published  nearby  on 
Holbom.  _ AP 


national  organization  to  permit  state 
and  local  units  to  fund  the  news  coun¬ 
cil  in  handling  nationwide  complaints. 

The  Minnesota  VFW  support 
reflects  the  thinking  of  retired  Gen. 
William  Westmoreland,  who  has 
argued  that  coverage  like  the  CBS 
documentary  on  his  role  in  the  Tet 


Santa  Barbara 
employees  vote 
to  join  Guild 

Editorial  employees  at  the  Santa 
Barbara  (Calif.)  News-Press  have 
voted  overwhelmingly  to  affiliate 
with  the  Los  Angeles  Newspaper 
Guild,  the  Guild  reported. 

The  employees  were  members  of 
the  Santa  Barbara  News-Press 
Employees  Association,  which  was 
formed  as  an  independent  union  in 
1970. 

The  association  recently  signed  a 
new  contract  with  the  News-Press. 
The  newspaper  is  owned  by  the  New 
York  Times  Company. 

Jim  Smith,  the  Guild’s  local  admin¬ 
istrative  officer,  said  the  Guild  vote 
was  45  yes  and  four  no  in  an  editorial 
department  of  approximately  54  peo¬ 
ple. 

News-Press  publisher  Joe  Tarrer 
declined  to  comment  on  the  vote. 

The  Guild  also  represents  employ¬ 
ees  at  the  New  York  Times  and  the 
Santa  Rosa  Press  Democrat,  also 
owned  by  the  Times  Co. 

Employees  at  the  Los  Angeles 
Daily  News  earlier  had  voted  by  a  2-1 
margin  for  Guild  representation  after 
a  heated  campaign. 

According  to  Smith,  about  370 
newspaper  workers  this  year  in  the 
Los  Angeles  area  have  chosen  Guild 
representation. 

Community  papers 
group  names  prez 

Byron  Keebaugh,  publisher  of  the 
Meridian  Booster  in  Lloydminster  on 
the  Alberta/Saskatchewan  border, 
was  named  president  of  the  Canadian 
Community  Newspapers  Association 
during  the  group’s  70th  annual  con¬ 
vention. 

Smyser  to  spend 
year  at  Penn  State 

Richard  D.  Smyser,  founding  edi¬ 
tor  of  the  Oak  Ridger  in  Tennessee, 
will  serve  a  one-year  appointment  as 


offensive  demonstrates  the  need  for 
a  national  press  council. 

The  Minnesota  News  Council  is 
unique  in  the  U.S.  Its  24  members, 
drawn  from  journalism  and  the  public 
at  large,  rule  on  complaints  of  news 
coverage  by  Minnesota  newspapers 
or  broadcasters. 


visiting  professor  of  communications 
at  Penn  State’s  School  of  Communi¬ 
cations.  A  1985  Penn  State  Distin¬ 
guished  Alumnus,  Smyser  will  teach 
beginning  and  advanced  reporting 
methods  classes. 


Conflict 

(Continued  from  page  11) 


don’t  think  that  will  accomplish  any¬ 
thing,”  she  continued.  However,  she 
has  been  consulting  with  an  attorney. 

“I  really  believe  that  if  I  wasn’t  a 
woman  involved  in  a  pro-choice  issue 
this  never  would  have  happened,” 
Hendley  said,  charging  that  men  in 
the  newsroom  who  have  been  active 
in  political  issues  have  not  been  repri¬ 
manded. 

In  addition,  the  Press-Journal  is 
fighting  Hendley’s  unemployment 
claim,  saying  she  was  fired  for  mis¬ 
conduct,  she  explained. 

Wagner  declined  comment  on  the 
unemployment  because  he  said  that 
decision  was  not  his.  At  deadline, 
publisher  John  Schumann  Jr.  had  not 
returned  a  call  for  comment. 


Legal 

(Continued  from  page  24) 


Pike  County  courthouse  when  he  and 
another  Herald-Leader  reporter  were 
seeking  property  records. 

“We  were  talking  to  another 
employee  when  Barry  Johns  came  out 
of  an  office  and  slugged  me,”  Wagar 
said.  The  complaint  charges  Johns 
with  “unlawfully  and  intentionally” 
striking  Wagar  and  causing  physical 
injury. 

Johns  declined  to  comment  on  the 
accusation. 

The  Herald-Leader  said  it  was 
denied  access  to  the  records  and  has 
appealed  to  the  state  attorney  gener¬ 
al’s  office. 

A  Herald-Leader  story  has 
reported  that  Pike  County  officials 
have  removed  $80  million  in  property 
from  the  tax  rolls,  most  of  it  for  im¬ 
proper  reasons. 
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Marco! 

(Continued  from  page  13) 


The  document  also  states  that  Mar- 
col  agrees  “that  for  mass  market  con¬ 
sumables  such  as  groceries,  cosme¬ 
tics,  clothing,  etc.;  that  newspapers 
may  be  a  good  buy  for  advertisers. 
However,  in  the  case  of  Real  Estate, 
this  may  not  be  true.  THE  REAL 
ESTATE  PREVIEW  is  successful  in 
other  markets  by  being  circulated  free 
of  charge  in  over  400  locations  around 
the  metro  area.  The  Preview  is  avail¬ 
able  to  everyone  remotely  interested 
in  the  purchase  of  property.  The  end 
result  is  that  the  advertising  REAL¬ 
TOR  pays  only  for  the  circulation  that 
is  needed  to  reach  his  potential  cus¬ 
tomers.  The  shotgun  circulation 
approach  of  newspapers  has  proven 
to  be  expensive  and  probably  not 
always  the  best  use  of  REALTOR 
dollars.” 

In  the  document,  Marcol  outlines 
just  how  it  expects  those  realtor  dol¬ 
lars  to  be  used.  “In  order  for  the 
REAl.TOR  paper  to  be  a  positive 
reflection  of  the  real  estate  market¬ 
place,  the  members  of  the  board  must 
agree  to  provide  a  minimum  number 
of  paid  pages  in  each  issue.  This 
agreement  is  with  individual  compa¬ 
nies  and  not  with  the  Board.  For  the 
Real  Estate  Preview  to  be  priced  as 
inexpensively  as  possible,  there  must 
be  a  commitment  by  advertisers  to 
see  the  project  through  for  an  initial  52 
issue  period.  The  agreements  signed 
with  Marcol  by  individual  companies 
are  cancelable  only  through  the  Board 
of  REALTORS.” 

European  publisher 
buys  med  journals 

Axel  Springer  Verlag  AG,  one  of 
Europe’s  largest  newspaper 
publishers,  has  signed  a  contract  to 
purchase  the  New  York-based  Medi¬ 
cal  Tribune  Group  of  publications 
from  the  Sackler  family,  owner  of 
Medical  Tribune  Publications.  Terms 
of  the  transaction  were  not  disclosed. 
Closing  on  the  deal  is  expected  this 
month. 

The  Medical  Tribune  Group  pro¬ 
duces  medical  and  pharmaceutical 
journals,  magazines,  wall  posters  and 
books  for  physicians,  pharmacists 
and  patients.  Ilie  publications  are  dis¬ 
tributed  in  more  than  30  different 
countries. 

The  Berlin-based  Axel  Springer 
Verlag  AG  publishes  more  than  60 
titles,  including  Bild,  the  West  Ger¬ 
man  national  daily  with  4.3-million 
circulation. 


Papers  criticized 
at  biack  conference 

Newspaper  employment  of  blacks 
came  under  sharp  criticism  at  the 
Indiana  Black  Expo’s  1989  summer 
celebration. 

The  Indianapolis  News  and  India¬ 
napolis  Star  reported  that  editors 
from  both  papers  were  criticized  for 
their  low  number  of  blacks  employed 
and  for  the  perceived  anti-black 
biases  in  news  stories  and  headlines, 
with  calls  for  stronger  ties  with  the 
city’s  black  churches  and  the  need  for 
more  positive  news  about  the  black 
community. 

In  addition,  publishers  of  black 
newspapers  discussed  their  struggle 
for  survival  and  the  obstacles  they 
face,  such  as  lack  of  community  sup¬ 
port,  keeping  up  with  technological 
changes,  a  high  illiteracy  rate,  diffi¬ 
culty  employing  carriers  and  a  short¬ 
age  of  advertising  dollars. 


Carlton 

(Continued  from  page  22) 


his  students  with  any  official  view  of 
things. 

He  had  an  intelligence  which 
seemed  misplaced  in  a  high  school  — 
not  infrequently,  his  students  won¬ 
dered  why  he  was  there. 

Along  with  the  cherished  Telegraph 
Herald  and  Register,  there  were 
copies  of  the  New  York  Times  and 
Los  Angeles  Times.  There  were 
copies  of  Editor  &  Publisher,  the 
Associated  Press  Stylebook  and  The 
Elements  of  Style.  And  there  were 
books  by  Edmund  Arnold  and  Jim 
Murray  and  Jimmy  Breslin. 

The  first  intimation  of  Carlton’s 
impending  retirement  came  in  a  tele¬ 
phone  call  from  Arizona.  Sitting 
nearby,  and  overhearing  the  conver¬ 
sation,  was  a  17-year-old  exchange 
student  from  Costa  Rica,  Jose. 

Afterward,  there  was  this  conver¬ 
sation: 

“That  was  a  call  saying  my  high 
school  journalism  teacher  is  retiring.  I 
owe  the  man  a  lot.  He  gave  me  my 
profession,  my  livelihood.  When  I 
was  15, 1  didn’t  have  the  slightest  idea 
what  I’d  do  with  my  life.  Then  I 
walked  into  his  class.  He  taught  me 
how  to  write,  how  to  think.  He 
influenced  me  more  than  any  teacher 
I  ever  had.  Did  you  ever  have  a 
teacher  like  that?” 

“I  do  not  know.  I  never  thought  of 
it  that  way,”  Jose  responded. 

“You  couldn’t  know  that  now  but, 
maybe  in  20  years,  looking  back, 
you’ll  know.” 


Letters 

(Continued  from  page  7) 


mirror  is  somewhat  distorted  to  fit  the 
needs  of  conservatives  who  are  con¬ 
vinced  that  we  are  closet  McGover- 
nites.) 

Your  statement  that  Bozell  should 
be  subject  to  “humor  and  ridicule”  is 
sophomoric  and  characteristically 
arrogant  of  many  in  journalism,  and 
plays  right  into  our  critics’  hands. 
Look,  right-wingers  are  angry  that 
joum^ists,  as  a  group,  are  more  lib¬ 
eral  than  the  rest  of  society.  They 
have  sound  statistics  to  back  that 
assertion.  They  perceive  liberal  bias 
in  news  coverage.  So  they  form  a 
group  to  monitor  our  performance. 

So  what? 

If  we  are,  in  fact,  unfairly  slanting 
coverage  in  any  direction,  let  them 
expose  it.  If  they  are  wrong,  they  will 
dry  up  and  blow  away.  I  find  it  curious 
that  Editor  &  Publisher,  this  nation’s 
best  chronicle  of  newspapering, 
should  choose  to  launch  a  vitriolic 
attack  on  Bozell,  especially  after 
cavalierly  claiming  in  the  opening 
paragraph  not  to  care  about  his  opin¬ 
ions. 

Tim  Haoac 

(Hadac  is  executive  editor  of  six  com¬ 
munity  newspapers  published  in  Chi¬ 
cago  by  the  Vondrak  Publishing  Co.) 

Sentinel  sponsors 
new  film  screening 

The  Orlando  (Fla.)  Sentinel  spon¬ 
sored  an  advance  screening  of  the 
recently  released  movie  Parent¬ 
hood,  which  was  filmed  in  the 
Orlando  area  at  Universal  Studios 
Florida  and  other  locations  in  the 
community. 

An  ad  in  the  Sentinel  offered  two 
free  tickets  to  the  first  250  respon¬ 
dents;  almost  2,500  people  replied. 
Immediately  following  the  screening, 
the  newspaper  distributed  free 
Parenthood  survival  kits,  includ¬ 
ing  T-shirts,  posters  and  photo 
albums. 


Offices  moved  to 
Courant  main  plant 

The  Hartford  (Conn.)  Courant  has 
moved  its  advertising,  marketing, 
research,  public  affairs  and  communi¬ 
cations  departments  and  the  Hartford 
Courant  Foundation  offices  to  the 
paper’s  main  plant  at  285  Broad  St.  in 
Hartford. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 


ANNOUNCEMENTS 


_ AUTOMOTIVE _ 

Auto  column  from  Detroit. 

37825  Santa  Barbara 
Mt.  Clemens,  Ml  48043. 


HUMOR 


HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Wasninrton  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


_ PUZZLES _ 

PUZZLE 

FEATURES 

SYNDICATE 

45882  Emerson  St.,  Hemet,  CA  92344 
Phone:  (714)  927-5594 
Daily  and  Sunday  Crossword  Puzzles 
Now  Camera-Ready 


BUSINESS  OPPORTUNITIES 


ADPAK  USA  Co-op  Direct-Mail 
Distributorships  Available 
FOR  A  LIMITED  TIME  ONLY 
“NO  DISTRIBUTORSHIP  FEES" 

Be  Your  Own  Boss  With  Our  Turn  Key 
Operation.  Call  l-(800)  US-ADPAK 
(1-800-872-3725) 


NEWSPAPER  PRINTING  PLANT 
Equi^  position  available  for  cash  or 
printing  work.  Prefer  publisher  with 
weekly  paper(s).  8-unit  press,  two 
folders,  128  tab  page  capacity,  quality 
process  color  work,  complete  mailing 
department.  Serving  the  mid-Atlantic 
area.  Send  inquiries  to  Box  4033, 
Editor  &  Publisher. 


SEEK  $2.5  MILLION  CASH 
by  management  for  buyout  of  fast  grow¬ 
ing  Florida  publication  with  $4.5 
million  revenues.  Excellent  short  term 
window  of  opportunity.  Prefer  individual 
to  venture  or  bank  capital.  Operation 
has  fine  history  with  staff  management 
expertise  in  place.  For  business  plan 
and  contact  with  principal  write:  Box 
4051,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


NEWSPAPER  APPRAISERS 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall.  Jr., 
Jim  Hall  Media  Sen/ices 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  proper^,  you  should  call 
1  (813)  733-8063  daytime; 

(813)  446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


BRUCE  WRIGHT,  Media  Consultant 
Newsp^r  Sales  -  Consulting 
8937  Laguna  Place  Way 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  BERKY  &  ASSOCIATES.  INC. 
Consultants  •  Appraisals  •  Sales 
Vast  Network  of  Contacts 
900  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 
(407)  368-4352 


DEAN  WAITE 
Media  Services  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Sen/ice  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
_ FAX  (614)  889-2659 

KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales.  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
612  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO.,  INC. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Debt  &  Equity  Placement 
GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


$1.1  million  gross,  $250,000  cash 
flow  minimum.  Western  US.  Jim 
Webster  (214)  722-3030. 


25  year  old  weekly  on  California  coast, 
$250,000  gross,  excellent  net.  Box 
4065,  Editor  &  Publisher. 


2  well  established  weekly  newspapers 
in  northwest  Indiana.  Excellent  terms. 
Write  Box  4047,  Editor  &  Publisher. 


ARTS  AND  LITERARY  PUBLICATION 
5  years  old,  N.E.  Florida  Coast 
Expanding  Market.  Gross  $34K.  Sell 
$70K.  Box  3861,  Editor  &  Publisher. 


CASH  COW!  9,000  paid  western 
specialty  weekly  grossing  $575,000 
with  cash  flow  of  $180,000.  $900,000 
with  50%  down. 

Jim  Webster  (214)  722-3030. 


PENNSYLVANIA  weekly  (3,000  paid) 
with  $300,000  sales.  Complete  with 
real  estate,  $325,000.  Please  write: 
BARRY  FRENCH.  Broker  -  Appraiser, 
Ashlawn  Road,  Assonet,  MA  02702. 


SOUTHERN  CALIFORNIA  weekly  shop¬ 
per.  Nearly  20  years  old.  Profitable. 
150,000  direct  mail  circulation. 

S.  Thompson,  Willow  Bend  Communi¬ 
cations,  Inc.  (214)  612-0842. 


SOUTHERN  ACCENTS 
MID-SOUTH  -  Three  suburban  news¬ 
papers  in  fast  growing  area.  Two  week¬ 
lies  and  one  tri-weekly  set  to  go  daily 
Nov.  1st.  All  have  paid  circulation. 
Press  included.  Total  revenues  exceed 
$1,200,000.  Asking  $2,400,000  for 
all  three.  Negotiable. 

GEORGIA  -  Profitable  small  paid  circu¬ 
lation  weekly  in  rural  southeastern 
county.  Near  resorts  and  tourist  desti¬ 
nation.  Owner  retiring.  $120,000. 

TENNESSEE  -  Twice  weekly  with  TMC. 
Competition  from  nearby  buolication. 
Publisher  wants  to  retire.  Press  among 
assets.  Asking  $500,000  with  real 
estate  and  improvements,  less  without. 

Jim  Hall  Media  Services 
Post  Office  Box  1088 
Troy,  Alabama  36081 

Telephone:  (205)  566-7198 
FAX:  (205)  566-0170 


ATTENTION  ADVERTISERS: 

E&P's  offices  will  be  closed  on 

Monday,  September  4th,  Labor  Day. 

Please  send  your  ad  copy  in  early  to  meet  the 
Tuesday,  September  5th,  12  noon  (EST)  deadline 
for  the  September  9th  issue. 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


COUNTY  SEAT  WEEKLY,  exclusive  in 
county.  Moutainous  area,  great  scenary. 
Paper  grosses  more  than  asking  price. 
$10K  down.  Write  for  details.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition  Blvd.,  Austin,  TX 
78703.  (512)  476-3950. 


WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


WEST  COAST  SPECIALTY  tabloid, 
profitable.  Fast-growing  at  $100,00() 
per  year,  now  grossing  $513,000.  Sell 
all  or  part.  Terms,  Management  stay. 
KANSAS  COUNTY  seat  weekly,  only 
paper  in  county,  gross  $100,000. 
Terms. 

CHICAGO  SUBURBAN  WEEKLIES, 
central  plant,  affluent  cities,  gross  $2.2 
million.  Good  terms. 

CATTLE  FARM  tabloids-magazines. 
West  U.S.,  office  major  city.  Gross$1.5 
million.  Management  stay.  Terms. 
NEBRASKA  COUNTY  SEAT  weekly 
exclusive  and  shopper.  Gross 
$185,000,  town  population  over 
3,000.  Terms. 

SOUTH  DAKOTA  county  seat  non¬ 
competitive  weekly  and  central  plant. 
Gross  $1.2  million.  Good  terms. 

For  information  write: 

ROBERT  N.  BOLITHO 
Bolitho-Sterling 
4500  Main,  Suite  927 
Kansas  (lity,  MO  641 1 1 


NEWSPAPERS  WANTED 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  37*^5,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 


PUBLICATIONS  FOR  SALE 


FLORIDA  -  free  monthly  magazine  type 
specialty  publication.  9  years  old.  Well 
established  distribution.  Good  cash 
flow.  Great  potential.  Gross  $300,000. 
Owner  retiring.  Will  train  buyer. 
$30(1,000  with  terms.  Box  4046, 
Editor  &  Publisher. 


MAGAZINE  -  Profitable  business 
monthly.  Santa  Fe  (505)  982-0670. 


National  Transportation  Industry  Maga¬ 
zine  with  growing  market.  Published  bi¬ 
monthly.  Write  Box  4040,  Editor  & 
Publisher. 


OHIO  WEEKLY  group  in  growing, 
upscale  market.  Projected  $500, OOO 
sales.  $550,000  cash  price  including 
prime  real  estate.  Box  4057,  Editor  & 
Publisher. 


PLANTS  FOR  SALE 


CENTRAL  PRINTING  PLANT  FOR 
SALE.  $625,000  sales  in  1988.  5  unit 
Goss,  Deadliner,  related  equipment.  All 
in  Excellent  condition.  With  or  without 
real  estate.  Southeastern  Michigan 
location.  Owners  retiring.  Send  inquir¬ 
ies  to  Box  4030,  Editor  &  Publisher. 


INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


America's  leading  newspaper 
telemarketing  company. 
CIRCUUTION  DEVELOPMENT  INC. 
For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 


A  newspaper  deserves 
THE^  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 
COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 


KEVIN  S.  PAPPERT 
(313)  683-2963 


J.  BLENKARN  HOLDINGS 
Canada’s  foremost  authority  in 
circulation  telemarketing 
is  now  available  in  the  U.S.A. 
Jeff  Blenkarn  (514)  227-6478. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts" 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


COLOR  SEPARATIONS 


Color 

your 

newspaper 

Specialists 
in  superior  quality 
color  separations 
for  newspapers 


$68 


EQUIPMENT 
&  SUPPLIES 


CAMERA  i  DARKROOM 


SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKOptical  213/372-0372. 


COMPUTER  SOFTWARE 


OISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 


Can  212  675-4380 


iivHMif  ami 


regular  low  price  for 
separations  up  to  4  col.  x  12  in. 

24  hr. 

turnaround  by  special  request 

800-228-3483 
800-422-1164/ PA 
717-784-2121 

^  PRESS-ENTERPRISE 

Commercial  Color 

Bloomsburg,  PA  17815 


SERVICE  &  REPAIR 


WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
2^^,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 


1-(315)  336-3100  is  the  number  to 
call  for  spare  parts  for  your  Nolan  and 
Cutler-Hammer  mailroom  equipment. 
NOUN  PRODUCTS,  Rome,  NY  (315) 
336-3100,  FAX  (315)  336-3177. 


•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
Production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT  (713)  468-5827. 


For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 
2  into  1  w/  address  labeling  station 
Like  new,  less  than  1000  hours 
Contact  "Toll  Free"  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 


GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Harris  Graphics  insert¬ 
ing  machines.  Immediate  availability. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


TYPACK  USA 

Exclusive  North  American  Agent  for 
"Hit”  tying  machines.  Several  models 
available  for  all  newspaper  mailroom 
applications.  We  stock  parts  for  all 
makes  of  tying  machines!  Buy-Sell- 
Trade.  (IREAT  prices  on  quality  twine 
and  poly-tape  shipped  from  our  ware¬ 
houses  nationwide.  Call  TOLL-FREE 
l-(800)  545-5408. 


NEWSPAPER  RACKS 


150  USED  NEWSPAPER  RACKS.  K80 
style  with  and  without  coin  mechanism. 
$35  each.  Dan  Swint  (303)  756-8555. 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


2-CG8600  45-pica  typesetters  in  excel¬ 
lent  condition.  Were  under  contract 
while  in  use.  2-Hastech  46  systems  for 
parts  with  ISUDT’s.  Contact  (l.E. 
hyne,  (804)  978-7218. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPSETTING 


FOR  SALE:  Two  auto  tape  machines, 
two  2961  high  speed  machines,  one 
7200  machine  (all  Compugraphic 
equipment),  one  Sandmar  vertical 
camera,  four  cases  3/4  inches  yellow 
buff  perforator  tape.  Call  (901) 
686-8114,  ask  for  Melanie. 


LINOTRON  202,  Dual  Floppy,  $5,000; 
LINOTRON  202,  Hi-spd,  Hi-res, 
$8500;  LINOTRON  202N,  $11,0000; 
LINOTRON  202W,  Dual  Floppy, 
$16,000. 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


PRINTED  CIRCUIT  BOARDS  and  Parts 
for  almost  all  models  and  makes  of 
typesetting  machines  and  film  proces¬ 
sors;  usually  at  30%  off  manufacturer 
price.  Call  for  free  catalogue! 

BOB  WEBER.  (216)  831-0480. 

FAX  LINE.  (216)  831-1628. 


PRESSES 


6  Goss  Urbanite  roll  stands.  40  inch 
diameter,  with  2  hoists.  No  reasonable 
offer  refused.  Romeo  (201)  794-0400. 


CARY  PASTERS 

6  used,  priced  at  $10,000-$25,(X)0 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling,  IL  60090 
(312)  459-9700  Fax  (312)  459-9707 


DON’T  SELL  YOUR  WEB  PRESS 
until  you  contact  Newman  International 
Press  Sales  (913)  362-8888  or  fax 
(913)  362-9406.  For  Sale:  Hantscho 
Mark  IV  4/u  1981;  Solna  RP36  2/u 
1974;  1973  4/u  Color  King:  Heidelberg 
d'«rutter  for  small  labels;  Harris  JF7 
fi:!u«r,  30HP  drive  &  qtr  fold,  $16,250 
gi-fxinteed. 


Five-unit  Goss  Community  press  with 
community  folder  in  excellent  condi¬ 
tion.  Purchased  new  in  1973  to  print 
8,500  daily  newspaper  where  it  now 
can  be  seen  in  operation.  Available 
September  1.  Priced  at  $190,000. 
Phone  Jim  Huckle  at  (616)  929-3571. 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4”  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45”  reels 
New  GE  drives  in  19M 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Half  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4” 

ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  S(JR  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16” 

Each  consisting  of: 

7  -  Goss  Mark  II  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
I  Tlx  4-2362  fax#  (9 1 3)  492-62 1 7 


Classified  Advertisers:  If  you  don’t  see  a  category  that 
fits  your  needs,  please  call  us  at  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 
PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


CLA88IRED  ADVERTISINQ 
Ordtr  Blank 


GOSS 

4-Unit  Community,  1978/83,  wkly  in 
A-1  condition 

3- Unit  Community,  1967  oii,  wkly 
available  now 

Add-on  Community  units  -  SSC,  SC  and 
grease 

SC  foider  1975,  rebuilt  and  guaranteed 
10-Unit  600  Series  Urbanite,  available 
now 

4- Unit  500  Series  Urbanite,  available 
now 

Add-on  Urbanite  units  and  folders 

5- Unit  1100  series  Suburban 
2-Unit  Signature  with  folder,  22-3/4" 
2-Unit  Signature  with  folder,  23-9/16" 

TIARRIS/COTTRELL 

6- Unit  V-15  A  1967  W/JF7,  good  condi¬ 
tion  and  available  now 

6-Unit  Harris  V-15A  1974  w/JF7 
JF7  folders  and  add-on  units 
KING 

4-Unit  News  King  W/KJ6,  available  now 
Add-on  units,  folders  and  upper  formers 
MISCELLANEOUS 

Enkel  splicer,  ribbon  deck,  imprinters, 
press  drives,  ink  pumps,  gluers  and 
more. 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

CALL  THE  LEADER  FOR  CASH! 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  fax  (913)  492-6217 
GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  FOLDERS 

SUBURBAN  1500  SERIES  SIGNA¬ 
TURE  folder,  1/2,  1/4,  double  parallel, 
cross  perf.  Exceptional  Condition.  Very 
little  use.  $75,000  includes  60  HP 
drive.  Available  immediately. 
SUBURBAN  1500  SERIES  folder,  1/2 
and  1/4  folds,  75  HP  drive.  Good 
Condition.  $55,000.  Available 
immediately. 

URBANITE  folder,  serial  no. 705, 
rebuilt  as  new.  Warranty  on  defective 
parts.  Avaiiable  now. 

BELL  CAMP  INCORPORATED 
(201)  492-8877 


GOSS  COMMUNITY 
REBUILT 

Units-Folders- Parts 
GUARANTEED 
Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  METRO  ADD-ON  UNITS 
2  Metro  units  (1974), 

22-3/4"  cut-off,  Goss  RTP's. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 

GOSS  URBANITE 

22"  (560mm)  CUTOFF 
10  Units,  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  foiders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


HARRIS 

-845,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D,  8  units,  JF-25,  JF-4,  1980 
-V-15A,  4  units,  JF-7,  1973 
GOSS 

-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  foiders 
-Urbanite,  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


SAVE  30% 

Demo  -  1989  Atlas  Press 

6-Units  with  10  Web  Folder 
New  Press  Warranty  -  Never  Installed 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  373-8892 
_ Contact:  Terry  Morton _ 

SAVE  MONEY  ON  TRADE-IN  PRESSES 
8-Unit  Coior  King  W/KJ8,  upper  former, 
KJ6  (1983),  25,000  IPH 

5- Unit  News  King  (1976),  can  be  seen 
in  op.'ation  doing  quality  work 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

6- Unit  Goss  Communi^  Press  (1977) 

7- unit  1987  Goss  Community  press 
with  2  SSC  folders;  can  be  seen  in 
operation. 

5- Unit  1976  Goss  Community  located 
at  Midwest  daily;  can  be  seen  in  oper¬ 
ation;  clean  -  priced  to  sell 

1-Quadra-Color  unit  (1981) 

Baldwin  count-o-veyor 
AM  equipment  offered  “as-is"  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office  (816)  373-8892 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
_ Contact:  Terry  Morton _ 


REMINDER: 

Deadline  for  line  ads, 
extensions  and  cancellations: 
Tuesday,  12  noon  (EST) 
for  the  current  week’s  issue. 


Authori2sd  Signature 
Copy _ 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER/INSERT 
PRESS  EQUIPMENT 

King;  Color  King,  22  3/4  c/o,  7units  50 
Hp  drive 

Fairchild,  22  3/4  c/o,  2  units  20  Hp 
drive 

Fairchild,  22  3/4  c/o,  5  units  heatset 

Harris:  V-15A,  22  3/4  c/o,  5  units  JF-7 
folder 

V-15A,  22  3/4  c/o,  8  units  double  ender 
JF-7  and  JF-1  folders 

V-25,  22  3/4  c/o,  4  units  75  Hp,  JF-1 
folder 

V-25,  22  3/4  c/0,4  units  100  Hp,  SCR, 
JF-10  folder 

V-25;  22  3/4  c/o,  9  units  JF  25, 

Custom  built  300  3  knife  trimmer 

V-25,  22  3/4  c/o,  9  units,  2  JF-4 

folders,  double  ender 

N-800,  22  3/4  c/o,  5  unit,  1  RBC-2 

folder 

N-845,  22  3/4  c/o,  6  unit,  1  RBC-2 
folder 

N-900,  21"  c/o,  remote  inker,  heatset, 
4  units. 

These  press  systems  and  components 
are  owned  by  EGS  Americas,  Inc.  and 
are  available  “As  Is”  or  completely 
rebuilt. 

EGS  AMERICAS  Inc. 

90  Washington  Street 
Dover,  NH  03820 
Tel:  (603)  742-4969 
FAX:  (603)  742-0535 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 

Harris  V-15  A  6  units,  nev/  style  with 
JF-1  folder  22-3/4"  c.o. 

8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 

Harris  JF-4  combination  folder  with  1/2 
&  1/4  and  double  parallel  22-3/4" 
c.o. 

Harris  upper  former  for  V  series  folders 

Sheeter,  Clark-Aiken  from  a  Harris  V 
series  press,  22-3/4”  by  36”  double¬ 
width 

Count-o-veyor  2  model  104,  as-is  or 
rebuilt  with  Tach  generators 
MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 

NAUGATUCK,  CT  06770 

(203)  723-0928  Fax  (203)  723-0394 


W  &  H  FLEXO 

WILL  CONSIDER  ALL  OFFERS 
4-Unit  1984  Windmoeller  Hoelscher 
press  with  3  half  decks,  double  3:2 
folder  &  RTPs.  Cut-off  is  23-9/16”  but 
can  be  reduced  to  22”.  Available  for 
immediate  removal. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Fax  (913)  492-6217 


WANTED  TO  BUY 

3-4  unit  Community  or  King  press. 
Will  move.  Must  pass  inspection. 
(218)  759-1139. 


Cross-head  perforator  for  Goss  SC  22 
3/4  inch  cut  off.  Please  contact  Jack 
Sitzman  at  (605)  339-3633. 


Physical  courage,  which 
despises  all  danger,  will 
make  a  man  brave  in  one 
way;  and  moral  courage, 
which  despises  all  opinion, 
will  make  a  man  brave  in 
another. 

Caleb  C.  Colton 


HELP 

WANTED 


ACADEMIC 


SIAFF  WRITER 

coRmLesERincE 

Cornell  is  offering  a  journalist 
the  opportunity  to  use  his 
or  her  skills  at  a  unique  Ivy 
League  university  in 
upstate  New  York. 

We  are  seeking  a  writer  to 
publicize  the  university  in 
the  print  and  broadcast 
media  by  writing  and  by 
making  personal  contacts 
with  journalists. 

An  undergraduate  degree 
and  journalism  experience 
are  essential,  experience 
with  higher  education  is 
preferred. 

Send  cover  letter,  resume, 
work  samples,  3  references, 
and  a  brief  salary  history  to 
Esther  Smith,  Staffing 
Sen/ices,  Dept.  PC  8019-S, 
CORNELL  UNIVERSITY, 
East  Hill  Plaza,  Ithaca,  NY 
14850. 

CORNELL 

UNIVERSITY 

An  Affirmative  Actionl 
Equal  Opportunity  Employer 


_ ACCOUNTING _ 

ACCOUNTING  MANAGER 
We  are  looking  for  an  individuai  with 
strong  analyticai  and  people  skills  and 
three  to  five  years  of  newspaper 
accounting  experience  to  oversee  the 
accounting  function  and  supervise  a 
staff  of  twelve.  Experience  with  PC's 
and  working  within  a  computerized 
environment  is  a  must.  A  degree  in 
accounting  is  required.  We  offer  an 
excel  ient  benefit  package  and  are  an 
EEO/AA  empioyer.  Piease  send  resume 
and  salary  history  to  Controlier,  The 
Press  Democrat,  PO  Box  569,  Santa 
Rosa,  CA  95402. 


ADMINISTRATIVE 

CEO/PUBLISHER 
3  Northeast  Publications 
Outstanding  management  opportunity 
for  G.M.'s  wanting  to  move  up  and  take 
charge.  3-5  years  P/L,  space  sales, 
computerized  production  and  singie 
copy  saies  experience  required.  These 
non-editoriai  products  demand  leaders 
that  can  do  it  aii  with  the  super  staff 
now  in  piace.  We  seek  managers  that 
possess  exceiient  communications 
skills,  a  love  for  sales  development  and 
the  ability  to  use  their  marketing  skiils 
to  grow  these  products.  We  offer  an 
exceiient  compensation  and  benefits 
package.  If  you  feel  you  can  handle  the 
lob,  tell  us  in  the  cover  ietter  that 
accompanies  your  resume,  include  your 
salary  requirements  and  mail  to:  Mr. 
Carter,  Business  Development  Group,  6 
Suburban  Ave.,  Stamford,  CT  06901. 
No  phone  calls,  please. 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER 

Rapidly  growing  daily  seeks  exper¬ 
ienced  controiier  with  broad  expertise  in 
accounting  principals  including  general 
ledger,  accounts  receivable,  accounts 
payable,  credit  and  coilections,  and 
payroii.  Successful  candidate  wiii 
possess  strong  background  in  budget¬ 
ing,  cost  anaiysis,  capital  and  financial 
reporting.  Must  have  proven  leadership 
and  manageriai  skiiis.  Piease  send 
resume  with  salary  history  and  require¬ 
ments  to  Box  4037,  Editor  &  Pubiisher. 


Do  you  have  what  it  takes  to  be  the  chief 
executive  of  a  smaii  daiiy  newspaper  in 
Zone  2?  In  order  to  be  successful  you 
should  have  a  strong  background  in 
either  advertising,  circulation,  or  news, 
and  a  working  knowiedge  of  all  other 
areas  of  the  newspaper  operation.  Must 
be  willing  to  become  a  jack-of-ail- 
trades.  Saiary  $35-40,000  with  paid 
MBO's,  401 K  plan,  and  other  excellent 
benefits.  Reply  to  Box  4008,  Editor  & 
Publisher. 


Established  newspaper  brokerage  firm 
is  seeking  an  associate.  Must  have 
publishing  experience  and  be  financial¬ 
ly  secured.  Reply  in  confidence  to  Box 
4000,  Editor  &  Publisher. 

GENERAL  MANAGER  with  P&L  respon- 
sibility  to  serve  smaii  community  daiiy 
newspaper  located  in  Mid-western 
market.  Fuli  resume  and  saiary  require¬ 
ments  required  with  first  ietter.  Micheai 
Bush,  Park  Communications,  PO  Box 
550,  Terrace  Hili,  Ithica,  NY  14850. 
(Due  to  number  of  inquires  not  ail 
letters  can  be  responded  to.) 


GENERAL  MANAGER  to  serve  4,000 
paid  weekiy  near  Charlotte,  NC.  Strong 
ad  background  needed.  Send  resume, 
salary  needs  and  references  to:  Republ¬ 
ic  Newspapers,  11863  Kingston  Pike, 
Knoxviiie,  TN  37922. 


GENERAL  MANAGER 
Aggressive  Aspen,  Colorado,  daily  is 
seeking  a  GM  who  fits  our  style  -  strong¬ 
ly  independent,  goal-oriented,  intrigu^ 
by  gro^h  as  weTl  as  new  products  and 
one  who  genuineiy  iikes  people.  Overall 
financial  responsibiiity.  Caii  Dave, 
(415)  324-2872,  10:00  to  11:30  AM 
(EDT),  and  resume  to  PO  Box  1863, 
Aspen,  CO  81612. 


GENERAL  MANAGER  for  THE  FLORI¬ 
DA  TIMES-UNION  in  Jacksonviile,  FL 
wanted.  Send  compiete  resume  to  W.  S. 
Morris  Ml,  PO  Box  936,  Augusta,  GA 
30913. 


General  manager  with  quaiity-magazine 
pubiishing  experience.  Salary  open. 
Write  fully,  ALASKA  GEOGRAPHIC, 
130-2nd  Ave.  S.,  Edmonds,  WA 
98020. 


PUBLISHER 

Large  group  of  community  newspapers 
has  an  opening  for  an  experienced 
ubiisher/saies  director  in  New 
ngiand.  The  position  requires  some¬ 
one  with  experience  managing  the 
expense  and  revenue  sides  of  a  miiiion 
doiiar  budget.  The  successful  candidate 
wiil  have  a  track  record  in  saies  and 
sales  management  with  a  strong  focus 
on  quaiity  publications.  As  pubiisher 
you  will  have  the  full  responsibility  for 
the  day  to  day  operations  of  the  divi¬ 
sion.  The  pubiication  is  paid  with  a 
companion  TMC  of  30,00()  mail  deliv¬ 
ered.  We  are  iooking  for  a  “hands-on” 
individuai  who  can  take  charge.  All 
replys  held  in  strict  confidence.  Send  to 
Box  4061,  Editor  &  Pubiisher. 


The  Pecos  Enterprise,  a  smaii  Texas 
daily  with  grit,  seeks  publisher  with 
strong  news  sense,  community  leader¬ 
ship  qualities,  proven  business  skills. 
$40,000  plus  bonus.  Full  benefits. 
Resumes  to  Ned  Cantwell,  PO  Box 
1629,  Carlsbad,  New  Mexico  88220. 


HELP  WANTED 


ADVERTISING 


AD  SERVICES  MANAGER 
Large  group  of  community  weeklies  with 
1,000,000  plus  circulation  seeks  an 
experienced  ad  service  manager  to 
direct  creative  services,  order  entry, 
processing,  dispatch  and  all  other  ad 
sen/ices  functions.  This  is  a  new  posi¬ 
tion  with  a  chance  to  set  up  a  depart¬ 
ment  from  the  ground  floor.  We  are  a 
divi¬ 
sion  of  an  international  newspaper 
company  and  this  position  offers  above 
average  salary  and  benefits  plus  the 
opportunity  for  growth  for  someone  who 
is  willing  to  work  to  make  things 
happen.  Weekly  experience  is  not 
required  but  you  should  be  comfortable 
in  a  high  volume,  competitive  and  dead¬ 
line  intense  environment.  Reply  to:  Box 
4044,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
Immediate  opening  for  experienced, 
aggressive  advertising  person  who 
wants  responsibility  for  three  weekly 
publications.  You  will  be  resppnsiblefor 
planning,  budgeting  and  training  your 
staff.  Leadership  qualities  are  imppr- 
tant.  Location  is  in  southwest  Ohio. 
Excellent  compensation  and  fringe 
benefits.  Send  resume  and  salary 
requirements  to  Brown  Publishing  Co., 
PO  Box  9239,  Cincinnati,  OH  45209, 
attn:  Bill  Kreeger. 

ADVERTISING  MANAGER 
A  venerable,  expansionist  weekly  serv¬ 
ing  seaside  communities  in  a  high- 
quality  natural  environment  in  Zone  1 
seeks  an  advertising  manager  capable 
of  recruiting  and  motivating  a  small 
sales  staff.  Drcellent  pay  and  benefits, 
including  generous  monthly  bonuses 
based  on  performance.  Box  4024, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 
We  are  seeking  an  aggressive  and 
talented  advertising  professional  to 
manage  the  display  and  classified 
departments  of  a  small  daily  newspaper 
in  zone  1.  The  right  candidate  will  be  a 
hands-on  person  with  experience  in 
sales  promotions  and  total  market 
coverage  programs.  You  will  be  respon¬ 
sible  to  train  and  motivate  both  display 
and  classified  staff.  This  is  a  key  pqsi- 
tion  with  excellent  growth  potential. 
Reply  in  confidence  to  Box  4029, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 
If  you've  got  the  ability  to  sell  yourself 
and  your  abilities  to  the  publisher  of 
this  Wisconsin  daily  newspaper,  then 
chances  are  you're  the  one  to  be  our 
advertising  manager.  We've  got  an  able 
and  eager  staff  just  waiting  for  your 
guidance  and  direction  in  helping  to 
develop  new  advertising.  We  are  in  a 
competitive  market  so  be  prepared  to 
make  plenty  of  outside  sales  calls  and 
be  ready  for  a  challenge.  In  return,  we 
offer  a  competitive  salary  and  full  bene¬ 
fits  package.  Reply  to  Box  4031,  Editor 
&  Publisher. 


ADVERTISING  DIRECTOR 
For  30,000  daily  in  upper  Midwest 
capital  city.  Modern  facilities;  safe, 
clean  community,  outdoor  recreation  on 
one  of  America's  great  river  systems. 
Sustained  circulation  growth  provides 
competitive  edge  in  a  $15  million  ad 
sales  market.  Strong  staff  needs  proven 
motivator  with  organizational  skills  and 
analytical  ability.  Position  created 
through  promotion  to  corporate  head¬ 
quarters.  Send  letter  of  application  and 
resume  to:  Box  4036,  Editor  & 
Publisher. 


ADVERTISING  MANAGER 
Aggressive,  organized  motivator  on  the 
way  up  ne^ed  for  small  midwest  group 
owned  daily.  Great  market.  Send 
resume  in  confidence  to  Box  4023, 
Editor  &  Publisher. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


ADVERTISING/MARKETING  DIR.  to 
manage  retail  and  classified  sales  for 
small  daily  with  2  total  market  coverage 
publications  in  west  central  Illinois. 
Commission/expense/full  benefit  pack 
age.  Send  resume  and  salary  require¬ 
ments  to  Charles  Rickett,  Publisher, 
Canton  Daily  Ledger,  PO  Box  499, 
Canton,  IL  61520. 


ADVERTISING  DIRECTOR 
The  European  Stars  and  Stripes,  a  daily 
newspaper  with  over  130,000  circula¬ 
tion,  seeks  an  aggressive,  results- 
oriented  advertising  executive  to  head 
its  advertising  department  and  direct 
advertising  sales,  promotion  and  mark¬ 
eting  activities  for  the  newspaper  and 
200  Stars  and  Stripes  bookstores.  The 
newspaper  is  produced  in  the  home 
office  in  Germany,  for  sale  to  Depart¬ 
ment  of  Defense  military  and  civilian 
personnel  and  their  families  throughout 
the  UK,  Western  Europe  and  the  Near 
East.  Candidates  should  have  solid 
management  experience  and  a  mini¬ 
mum  of  three  years'  experience  in  all 
aspects  of  newspaper  advertising, 
excellent  communications  skills,  and 
computer  literacy.  A  bachelor’s  degree 
from  an  accredited  college  or  university 
is  required.  Major  study  in  sales  promo¬ 
tion,  marketing  or  business  administra¬ 
tion  is  most  desirable.  Compensation 
includes  a  competitive  starting  salary  of 
$34,580  per  annum,  excellent  bene¬ 
fits,  plus  entitlements,  including  travel 
for  self  and  family,  shipment  of  house¬ 
hold  goods  and  automobile,  living  quar¬ 
ters  allowance,  and  use  of  military  facil¬ 
ities  and  services.  A  3-year  renewable 
service  agreement  is  required.  Applic¬ 
ants  should  first  mail  their  resume  with 
salary  history  to  European  Stars  and 
StripM,  252  7th  Avenue,  Room  401, 
New  York,  NY  10001,  then  call  the 
Stars  and  Stripes'  New  York  Office,  at 
telephone  (Zl2)  620-3333  from 
9;00AM  to  5:30PM,  Monday  through 
Friday  to  obtain  an  employment  appli¬ 
cation.  Finally,  mail  the  completed 
application  form  to: 

European  Stars  and  Stripes 
ATTN:  Civilian  Personnel  Office 
APO  NY  09211-4211 
Completed  applications  must  be  post¬ 
marked  not  later  than  August  28,’89. 


ADVERTISING  DIRECTOR 
Oklahoma  City  area  daily  newspaper  has 
opening  now  for  advertising  director. 
Solid  company  with  fine  future. 
Outstanding  lifestyle,  schools.  We're 
looking  for  a  sales  exec  with  innovative 
ideas,  leadership  ability  and  proven 
history.  Good  references  a  must.  Box 
4042,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  THE 
FLORIDA  TIMES-UNION  in  Jacksonvil¬ 
le,  FL  wanted.  Send  complete  resume 
to  Paul  S.  Simon,  PO  Box  936,  Augus¬ 
ta,  GA  30913. 


ADVERTISING  DIRECTOR 
Directly  responsible  for  all  advertising 
revenues  -  including  sales,  forecasting 
and  budgeting.  Looking  for  a  candidate 
with  proven  track  record  who  is  inter¬ 
ested  in  joining  the  management  team 
of  an  independently  owned  newspaper. 
Medium-sized  New  England  7-day 
publication.  Send  confidential  resume 
and  salary  requirements  to  Box  4050, 
Editor  &  Publisher. 


ADVERTISING  SALES 
VICE  PRESIDENT 

Michigan  and  northern  Ohio.  Company 
established  50  years  selling  and  main¬ 
taining  religous  pages.  Tops  in  field. 
Needs  self  motivated  professional. 
Good  salary,  bonus,  established 
accounts  and  excellent  home  office 
support.  Call  (804)  293-4709  (collect) 
for  details. 
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CALIFORNIA  newspaper  seeks  graphic 
artist/ad  reps.  Send  resumes  to  Senior 
Gazette,  1999  Edison  Highway,  Suite 
10,  Bakersfield,  CA  93806.  (805) 
324-6423. 


CLASSIFIED  ADVERTISING  MANAGER 
For  medium-size  seven-day  AM  news¬ 
paper  in  a  competitive  market.  Respon¬ 
sible  for  motivating,  training,  and 
supervising  4-person  outside  sales 
staff,  5-person  phoneroom,  telemarket¬ 
ing  person.  Ideal  candidate  would  be 
the  number  two  person  in  classified 
department  or  manager  at  a  smaller 
newspaper  with  proven  track  record. 
High  energy,  positive  attitude,  ability  to 
work  with  details  and  good  people  skills 
essential.  Compensation  package 
includes  salary  and  benefits.  Send 
cover  letter  and  resume  with  salary 
history  to:  Edward  E.  Howard,  Director 
of  Sales  &  Marketing,  The  Express,  PO 
Box  391,  Easton,  PA  18042. 


CLASSIFIED  DIRECTOR 
Large  circulation  shopper  in  New  York 
City  suburbs  is  seeking  an  experienced 
classified  manager  to  direct  and  moti¬ 
vate  its  20  person  department.  Ad  sales 
and  management  experience  are 
required  as  are  good  people  skills  and  a 
positive  goal  orientation.  Competitive 
salary  plus  lucrative  override  plan.  Box 
4066,  Editor  &  Publisher. 


JOB  WITH  A  FUTURE 
Immediate  opening  for  a  classified 
advertising  manager  at  this  mid-size 
Wisconsin  daily  newspaper.  Must  enjoy 
selling  and  working  with  the  staff  and 
the  public,  through  an  organized  selling 
pro^am.  Self-starter  who  can  and  will 
get  the  job  done.  Good  salary  and  bene¬ 
fits  for  the  right  person.  Excellent 
opportunity  for  advancement  at  the 
newspaper.  Reply  to  Box  4032,  Editor 
&  Publisher. 


MAJOR  ACCOUNTS  A.E. 

Morristown,  NJ  Daily  Record  seeks  a 
seasoned  professional  to  increase  major 
accounts  market  share  in  the  affluent 
and  competitive  Morris  Co.  market.  The 
ideal  candidate  will  be  a  creative,  ambi¬ 
tious  self-starter  with  ten  or  more  years 
of  successful  newspaper  sales  experi¬ 
ence,  a  4-year  degree  in  marketing, 
advertising,  management  or  related 
field,  excellent  communications  skills, 
a  professional  appearance  and  polished 
social  skills.  Excellent  salary,  bonus 
and  benefits  package,  including  401 K, 
medical/dentalAiision.  Ideal  location  in 
north  Jersey  30  miles  from  New  York 
City.  Send  resume  to  Personnel  Mgr., 
Morristown  Newspapers  Inc.,  629 
Parsippany  Road,  Parsippany,  NJ 
07054. 


MAJOR  ACCOUNTS  SALES 
The  Oregonian,  a  large  metropolitan 
daily  and  Sunday  in  the  beautiful  Pacif¬ 
ic  Northwest,  is  looking  for  an  energetic 
highly  motivated  advertising  saies 
person  for  our  classified  sales  division. 
The  individual  we  hire  will  have  a 
successful  record  in  newspaper  adver¬ 
tising  sales,  knowledge  of  automotive 
and  real  estate  markets,  understanding 
of  competitive  media  and  proven  ability 
to  create  effective  oral  and  written 
presentations.  Salary,  bonus,  benefits 
and  support  to  our  sales  staff  are 
designed  to  attract  and  retain  the  best. 
If  you  would  like  to  become  part  of  our 
hard  working  team  send  your  resume  to 
Personnel  Director,  The  Oregonian, 
1320  Southwest  Broadway,  Portland, 
OR  97201. 


OUTSTANDING  MANAGEMENT 
OPPORTUNITY 

Memorial  Press  Group,  the  northeast's 
most  progressive  newspaper  group, 
seeks  a  goal-oriented,  results-minded 
classified  advertising  manager  to  deve¬ 
lop  and  direct  sales  staff  for  our  23 
weekly  community  newspapers.  Report¬ 
ing  directly  to  the  vice  president,  this 
senior  level  management  position 
requires  a  demonstrated  ability  to  deve¬ 
lop  innovative  and  customized  market¬ 
ing  tools  which  produce  strong  sales 
results.  Creative  problem  solving,  sales 
training,  market  share  aggressiveness 
and  strong  leadership  arewy  elements 
for  success  in  this  position.  The  ideal 
candidate  will  have  both  telephone  and 
outside  sales  experience  in  competitive 
market,  possess  excellent  interpersonal 
skills  combined  with  the  ability  to 
manage  multiple  zones  and  to  develop 
new  opportunities.  Budgeting  experi¬ 
ence  and  knowledge  of  front  end 
systems  a  must.  If  you  meet  our  require¬ 
ments  and  want  to  play  a  key  role  in 
helping  us  maximize  our  market  poten¬ 
tial,  please  send  resume  and  salary 
histoty  in  confidence  today! 

(Jirector  of  Human  Resources 
Memorial  Press  Group 
Box  959 

Plymouth,  MA  02360 


PROFESSIONAL  NEWSPAPER 
ADVERTISING  SALES  PEOPLE 


RETAIL  ADVERTISING  MANAGER 
The  Santa  Cruz  Sentinel,  28,000  daily, 
30,000  Sunday  located  in  Santa  Cruz, 
CA,  wiil  have  an  opening  for  a  retail 
advertising  manager  Sept.  1.  Success¬ 
ful  candidate  will  have  at  least  3  years 
of  supervisory  experience  and  at  least 
10  years  in  daily  newspapers  either  in 
retail,  national  or  classified.  Manage  a 
department  of  18  with  8  outside  sales 
persons,  art  department,  ad  services. 
Responsibie  for  the  day  to  day  opera¬ 
tions,  major  presentations,  budgeting, 
sales  training.  Prefer  San  Francisco  Bay 
area  experience.  Competitive  market. 
Excellent  salary,  bonus,  MBOand  bene¬ 
fits.  Those  qualified  please  forward 
resume  to:  Scott  Haskins,  Advertising 
Director,  Santa  Cruz  Sentinel,  PO  Box 
638,  Santa  Cruz,  CA  95061.  NO 
PHONE  CALLS  PLEASE. 


RETAIL  ADVERTISING  MANAGER 
Aggressive,  sales-oriented  manager 
needed  for  30,000  plus  daily  suburban 
San  Francisco  newspaper.  Must  have 
proven  track  record,  be  able  to  win  in  a 
competitive  market,  have  top-notch 
managerial  and  motivational  skills,  abil¬ 
ity  to  direct  staff  of  eight.  Must  have 
promotional  skills  and  ideas.  Salary 
plus  bonus  in  the  low  to  mid  $40’s. 
toccellent  benefits,  good  growth  poten¬ 
tial.  Resume  to:  General  Manager, 
Valley  Times,  PO  Box  607,  Pleasanton, 
CA  94566. 


Wanted  by  central  Arizona  newspaper 
group  due  to  current  growth.  We  are 
looking  for  several  good  newspaper 
advertising  people,  if  you  have  a  desire 
to  achieve  with  good  sales  and  layout 
abili^,  we  woulcT  like  to  consider  your 
applications  for  one  of  the  sales  and 
management  positions  in  Display  or 
Classified  Advertising.  We  have  a  six- 
day  daily,  three  weeklies,  and  one  semi¬ 
weekly  and  shoppers. 

Send  resume,  samples,  references  and 
salary  desires  to: 

Don  Kramer,  Senoir  Publisher 
Casa  Grande  Valley  Newspaper 
PO  Box  C3 

Casa  Grande,  A2  85222. 


RETAIL  ADVERTISING  MANAGER 
Self-motivated  individual  with  strong 
motivational  and  leadership  skills 
sought  to  direct  retail  department  for 
The  Herald.  The  Herald  is  a  57,000 
circulation  daily  newspaper  in  a  compe¬ 
titive  market,  30  miles  north  of  Seattle, 
Washington.  We  are  a  Washington  Post 
Company  division.  The  ideal  candidate 
will  have  a  proven  background  in  news¬ 
paper  advertising  management.  Must 
be  strong  in  staff  coaching  and  develop¬ 
ment.  Excellent  people  and  sales  skills 
are  essential.  Experience  managing  a 
telemarketing  department  a  pius. 
Excellent  compensation  and  benefit 
package.  Send  resume  outlining 
accomplishments  and  specific  innova¬ 
tive  advertising  selling  programs  you 
have  implemented  to:  Personnel  Mana¬ 
ger,  The  Herald,  PO  Box  930,  Everett, 
WA  98206.  Equal  Opportunity 
Employer. 


RETAIL  ADVERTISING  MANAGER 
Join  Gannett’s  fastest  growing  central 
New  Jersey  daily  newspaper,  published 
7  days  a  week  with  over  50,000  circula¬ 
tion.  We  need  a  results-oriented  retail 
ad  manager  for  a  highly  competitive 
market.  Individual  must  have  hands-on 
sales  (including  major  accounts)  and 
management  experience.  Will  supervise 
all  aspects  of  the  retail  advertising 
department  and  be  able  to  achieve  and 
surpass  lineage  and  revenue  goals.  We 
offer  a  competitive  salary  with  an  excel¬ 
lent  benefits  package.  Please  send 
resumes  with  salary  requirements  to 
Box  4035,  Editor  &  Publisher. 


SUNNY  SOUTHWEST 
New  Mexico  daily,  under  10,000,  seeks 
advertising  manager.  Great  town, 
modern  newspaper.  Let  us  know  what 
you  can  do  for  us,  and  your  salary 
requirements.  Reply  to  Box  4059, 
Editor  &  Publisher. 


Classified  Advertising 
Editor  &  Publisher 
11  West  19th  St. 
New  York,  NY  10011 
(212)  675-4380 
Fax  (212)  929-1259 


ARTIGRAPHICS 


DESIGNER 

Page  designer  with  expertise  in  maps, 
charts,  graphics,  and  color,  plus  famil¬ 
iarity  with  Mac  needed  at  fast-growing 
28,000  daily  in  desert  of  Southern  Cali¬ 
fornia.  We've  got  our  scanner  on  order, 
a  new  front-end  system  in  the  works 
(with  pagination  capabilities),  and 
23-person  staff  needs  help  with  news 
presentation.  Salary  in  low  to  mid-$20's 
to  start.  Good  benefits,  working  condi¬ 
tions.  Applicant  should  have  graphics 
degree  or  relevant  experience.  Write 
Steve  Williams,  PO  Box  1389,  Victorvil¬ 
le,  CA  92393. 


ONE  OF  THE  BEST  graphically  oriented 
mid-sized  papers  in  the  country  seeks  a 
graphic  artist  who  will  spend  about 
60%  of  the  job  creating  and  managing 
information  graphics,  i0%  on  illustra¬ 
tions.  Most  sought  after  is  a  person  who 
vigorously  works  the  newsroom  to 
generate  graphics  -  small  to  full  page  - 
for  every  section  of  the  paper.  We  do 
graphics  well.  Join  us  in  New  Mexico, 
where  the  sun,  the  arts,  the  cultures, 
the  mountains  and  deserts  make  life  a 
dream.  Contact:  Mike  Davis,  Photo/ 
Graphics  Editor,  The  Albuquerque 
Tribune,  7777  Jefferson  NE,  Albu¬ 
querque,  NM  87109,  (505) 
823-3640. 


EDITOR  &  PUBLISHER  for  August  19,  1989 


HELP  WANTED 


_  ART/QRAPHICS 


GRAPHIC  ARTIST 

European  Stars  and  Stripes,  in  Darms¬ 
tadt,  West  Germany,  a  135,000  circu¬ 
lation  daily  serving  American  service 
members  and  their  families,  needs 
someone  with: 

-  Strong  design  skills  for  layout  of  daily 
features. 

-  3  years  in  newspaper  or  publications 
field. 

-  Illustration  skills. 

-  Experience  with  informational 
graphics  on  Macintosh  computer 

-  Graphic  or  Fine  Arts  Degree 

Starting  salary  $23,846  per  annum 
plus  tax-free  living  quarters  allowance, 
group  insurances  and  a  variety  of 
privileges  and  benefits  including  mili¬ 
tary  PX,  commissary,  etc.  Round-trip 
relocation  expenses  paid.  Three  year 
renewable  service  agreement  required. 

Call  (212)  620-3333  or  write  European 
Stars  and  Stripes,  Room  401,  252  7th 
Ave.,  New  York,  NY  10001,  for  an 
application  form  (DA  Form  3433). 
Return  it  with  a  letter,  resume  and  port¬ 
folio  directly  to: 

Civilian  Personnel  Office 
European  Stars  and  Stripes 
APO  NY  09211-4211 
Applications  must  be  postmarked  not 
later  1  September  1989. 


NASHVILLE  BANNER  needs  a  versatile 
page  designer.  You'll  design  news  and 
business  pages  for  our  three  editions  a 
day  and  help  produce  computer 
graphics  on  the  Macintosh.  Ability  to 
design  with  color  is  a  necessity  because 
a  new  offset  press  is  under  construction 
and  we  plan  to  make  good  use  of  its 
capabilities.  The  Banner  is  a  65,000 
PM  daily  with  a  reputation  for  hard¬ 
hitting  local  coverage  in  a  two- 
newspaper  town.  Managing  Editor,  The 
Nashville  Banner,  1100  Broadway, 
Nashville,  TN  37203. 


Send  E&P  BOX  REPLIES 
to; 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


aRCULATION 


4  ZONE  MANAGERS 
A  31,000  7-day  morning  daily  with  the 
potential  and  budget  to  attain  36,000 
in  2  years,  is  lookingfor  people  who  are 
on  the  move  up.  The  4  successful 
candidates  will  have  the  ability  to  moti¬ 
vate  and  train  as  well  as  hands-on 
experience  to  get  the  complete  job  done 
right.  You  will  have  charge  of  your  Zone 
in  all  apsects  of  sales,  service,  collec¬ 
tions  as  well  as  single  copy.  Reports 
directly  to  circulation  director.  Excel¬ 
lent  salary  and  bonus  program  plus  all 
the  benefits.  Send  cover  letter  and 
resume  to  Bob  Willey,  Circulation  Direc¬ 
tor,  The  Northwest  Herald,  PO  Box  250, 
Crystal  Lake,  IL  60014. 


CIRCULATION  DIRECTOR 
29,000  circ.  N.E.  daily  seeks  circula¬ 
tion  director  who  is  skilled  in  promo¬ 
tion,  marketing  and  people  manage¬ 
ment.  Great  opportunity  for  person  who 
wants  to  move  up  from  smaller  news¬ 
paper  or  who  is  second-in-command  at 
larger  daily.  Send  resume  and  salary 
history  to  Box  4006,  Editor  & 
Publisher. 


HELP  WANTED 


CIRCULATION 


CIRCULATION  DIRECTOR 

FORBES  NEWSPAPERS 

A  Division  of  Forbes  Inc. 

Join  one  of  the  nation's  fastest  growing 
community  newspaper  groups  -  located 
in  Central  New  jersey. 

This  position  reports  directly  to  the 
publisher.  You  will  have  overall  circula¬ 
tion  respqnsibility  for  our  entire  group  of 
community  publications  (11  newspap¬ 
ers,  2  TMC  shoppers).  Total  distribution 
120,0(X)  -  and  growing.  We  are  in  the 
process  of  installing  a  state-of-the-art 
computer  system  to  handle  all  functions 
of  circulation/fulfillment. 

Candidates  should  have  a  minimum  of 
3  years  circulation  management  experi¬ 
ence  and  a  proven  track  record.  Know¬ 
ledge  of  postal  regulations  and  proce¬ 
dures  will  be  helprul. 

Competitive  salary  and  liberal  benefit 
package. 

Send  resume  including  salary  require¬ 
ments  to: 

John  O'Brien,  Publisher 
Forbes  Newspapers 
PO  Box  699 
Somerville,  NJ  08876 
EOE  M/F 


CIRCULATION  DIRECTOR 
We  have  excellent  service,  but  need  an 
organized  sales-oriented  manager  to 
direct  growth  and  increase  penetration. 
Seven-day  AM,  PM  newspaper  with 
combined  circulation  in  mid-40's. 
Experienced  managers  send  resume 
with  salary  history  to:  Box  4028,  Editor 
&  Publisher. 


CIRCULATION  OPERATIONS  MGR 
The  Daily  News  of  Los  Angeles  is 
searching  for  someone  to  be  responsible 
for  all  assistants  and  record  keeping  for 
our  200,000  plus  circulation  depart¬ 
ment.  The  successful  candidate  must 
have  a  solid  accounting  background  and 
be  familiar  with  ABC  rules  and  regula¬ 
tions.  Please  send  resume  to  Karl  J. 
Buchmier,  Circulation  Director,  Daily 
News  of  Los  Angeles,  PO  Box  4200, 
Woodland  Hills,  CA  91365-4200.  No 
phone  calls  please. 


SALES  MANAGER 

Dynamic  Zone  5  daily  is  seeking  a  circu¬ 
lation  sales  manager.  Our  growing 
market  requires  a  goal-oriented  mana¬ 
ger  with  experience  in  telemarketing, 
crew  sales  and  promotional  sales.  We 
offer  an  excellent  compensation  pack¬ 
age  and  benefits.  If  interested  call 
(312)  870-3722  or  FAX  resume  to 
(312)  259-4995.  Attn:  Employment 
Recruiter. 


ZONE  MANAGERS 

The  Washington  Post  is  anticipating 
openings  for  highly  motivated  individu¬ 
als  with  proven  management  experience 
preferably  in  home  delivery  and  single 
copy  sales.  Candidates  must  possess: 

-  strong  sales  orientation 

-  appreciation  for  the  importance  of 
customer  service 

-  positive  field  orientation/experience 

-  ability  to  recruit,  train  and  motivate 
independent  distributors  in  a  wide 
variety  of  environments  (urban, 
suburban,  rural) 

-  excellent  people  skills  and  organiza¬ 
tional  ability 

-  solid  recordkeeping  skills 
Excellent  benefits  and  salary  commen¬ 
surate  with  experience  plus  MBO.  If  you 
are  interested  in  a  challenging  position 
as  a  member  of  a  diverse,  energetic 
circulation  team  on  a  leading  metropoli¬ 
tan  newspaper  with  a  great  tradition  and 
a  record  of  consistent  growth,  send 
detailed  resume  including  salary 
requirements  to: 

The  Washington  Post 
Circulation  Department/TAM 
1150  15th  St.,  NW 
Washington,  DC  20071 
We  are  an  Equal  Opportunity  and 
Affirmative  Action  employer. 


HELP  WANTED 


CIRCULATION 


SINGLE  COPY  MANAGER 
Have  it  all  in  Alaska!  Reap  the  profes¬ 
sional  reward  of  working  for  a  1989 
Pulitzer  Prize  award-winning  newspaper 
in  a  very  competitive  market  while  you 
enjoy  all  the  recreational  opportunities 
Alaska  offers.  Or  just  bring  your  camera 
to  capture  the  immense  beauty  of 
America's  most  exciting  state.  Applic¬ 
ants  should  possess  excellent  people, 
communication,  time  management 
skills  and  have  a  minimum  of  five  years 
experience  in  circulation  supervision. 
Competitive  market  experience 
preferred.  The  successful  applicant  will 
be  aggressive,  self-confident  and  ambi¬ 
tious.  Salaiy  DOE  with  MBO  and  excel¬ 
lent  benefits.  Send  complete  resume 
with  cover  letter  by  August  25  to 
Anchorage  Daily  Nevrs,  Human  Resour¬ 
ces  Manager,  F^O  Box  149001,  Anchor¬ 
age,  AK  99514-9001. 

EOE 


DATA  PROCESSING 


HELP  WANTED 


CIRCULATION 


Central  Golf  Coast  Florida  newspaper 
group  offers  several  opportunities: 
Circulation  Management,  Circulation 
Information  Systems  (Collier-Jackson), 
Circulation  Sales  and  Promotion.  Cos¬ 
tal  area  has  excellent  schools,  demo¬ 
graphics,  living  conditions  and  the  low 
cost  of  living.  Salary  and  performance 
bonus  range  in  the  low  to  upper  $20's, 
depending  on  experience  and  accom¬ 
plishments.  Excellent  benefits  pack¬ 
age.  Circulation  district  managers  with 
youth  and  adult  carrier  experience 
encouraged  to  apply.  Box  40m,  Editor 
&  Publisher. 


It  is  curious  what  shifts  we 
make  to  escape  thinJdng. 

Herman  Melville 


DATA  PROCESSING 


l^J 


WE’RE  BUILDING  FOR 
THE  FUTURE... 

YOURS  AND  OURS 


We  design  'SOLUTIONS  THROUGH  SOFTWARE'.  INSI  is 
one  of  the  fastest  growing  software  development 
companies  supporting  the  publishing  industry.  We 
design  fully  integrated  advertising,  circulation,  finan¬ 
cial  and  composition  systems.  Our  next  challenge, 
a  state-of-the  art  production  system  will  be  added 
to  our  integrated  products.  As  a  result  of  the  indus¬ 
try's  extremely  favorable  response  to  our  products, 
we  dre  seeking  to  odd  qualified  professionals, 
preferably  with  newspaper  industry  experienceto 
.'  our  staff  as  follows: 

APPLICATION  SPECIALISTS  -  this  is  an  opportunity  to 
be  involved  from  the  initial  site  survey  through  client 
training  and  installation  of  our  software,  'rau  must 
enjoy  problem  solving,  be  extremely  client-oriented 
ond  possess  excellent  interpersonol  skills. 
Knowledge  of  circulotion  and/or  production,  sys¬ 
tems  preferred.  Travel  required. 

PROGRAMMER  ANALYSTS  -  will  be  responsible  for 
developing  new  products  in  a  state-of-the-art  IBM 
environment  that  encourages  innovation  and 
rewards  talent. 

'C  PROGRAMMERS  -  this  is  an  opportunity  to  test 
your  skills  and  show  how  talented  you  are  while 
K  developing  our  new  state-of-the-art  production  sys¬ 
tem.  Graphics  knowledge  desired.  Minimum  of  3  yrs 
experience  required. 

QUALITY  CONTROL  SPECIALISTS  -  our  goal  is  to  pro¬ 
vide  a  superior  product.  You  will  be  relied  upon  to 
ensure  the  integrity  of  our  software  prior  to  produc¬ 
tion  implementation  through  the  application  of  user 
acceptance  testing  procedures.  Financial  systems 
experience  a  strong  plus. 

..  CUSTOMER  SERVICE  REPS  -  be  responsible  for  on¬ 
going  client  support  and  problem  resolution.  Heavy 
phone  contact.  Knowledge  of  production  systems 
a  strong  plus. 

II  you  are  ready  to  advance  your  career  and 
join  a  company  that  believes  In  promoting 
from  within,  offers  competitive  salaries,  fully 
paid  benefits  and  are  looking  to  live  In  a  pro¬ 
gressive,  suburban  Kansas  City  location  offer¬ 
ing  culture,  recreation  A  excellent  education 
opportunities,  send  resume  In  confidence  to: 

idttHMQT 

llliy  1 1  1 0975  Benson  Dr.,  Suite  400 

Newspaper Oveflond  Pork,  Konsos  66210 


An  Equal  Opportunity  Employer  M/F/V/H 
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HELP  WANTED 
DATA  PROCESSING 


HELP  WANTED 
EDITORIAL 


PROGRAMMER  ANALYST 

We  are  looking  for  an  experienced 
programmar/analyst  to  join  a  teann  of 
software  professionals  working  in  the 
area  of  design,  development, 
implementation  and  maintenance  of 
newspaper  circulation,  production, 
marketing  and  business  information 
sy^ems. 

This  is  an  excellent  opportunity  for 
someone  capable  of  working  with  mini¬ 
mum  supervision  in  a  small  informal, 
hands-on  shop.  Join  a  growing  depart¬ 
ment  that  will  be  moving  to  new  hard¬ 
ware  and  software  platforms  and  new 
software  development  tools. 

Must  have  three  years  experience  in  all 
phases  of  the  systems  development 
process  and  experience  with  DEC  hard¬ 
ware  and  software.  A  bachelors  degree 
or  equivalent  combination  of  education 
and  experience  are  required.  Very 
competitive  salary  and  benefits.  Please 
seno  resume  detailing  your  education, 
work  experience  and  salary  history  to: 

The  Columbus  Dispatch 
Dept,  of  Employee  &  Labor  Relations 
34  South  Third  Street 
Columbus,  OH  43215 
Equal  Opportunity  Employer  M/F. 


_ EDITORIAL _ 

AGGRESSIVE  REPORTER  to  handle 
fast-paced  ciW  and  crime  beat  on  the 
north  coast  of  California.  Desk  experi¬ 
ence  desirable,  but  not  mandatory. 
Growing  twice  weekly  in  a  growing 
community.  Part  of  a  forward  looking 
newspaper  group.  Opportunities  for 
growth  and  advancement.  Send 
resume,  clips  and  salary  requirements 
to:  Lany  Wills,  Editor,  The  Triplicate, 
Box  277,  Crescent  City,  CA  95531. 

ART  REPORTER 

Pulitzer-prize-winning  daily  newspaper 
In  Zone  8  needs  an  aggressive  art  repor¬ 
ter  eager  to  cover  art  plus  a  variety  of 
entertainment  stories.  Emphasis  will  be 
on  the  coverage  of  art.  We  want  solid 
reporting,  newsroom  enthusiasm,  crea¬ 
tive  writing  and  insightful  criticism. 
Must  have  two  years  experience  cover¬ 
ing  art  and  general  assignment  enter¬ 
tainment  stories.  Good  salary,  attrac¬ 
tive  surroundings.  Send  resume,  refer¬ 
ences  and  clips  to  Box  4049,  Editor  & 
Publisher. 


BORDER  BUSINESS 
The  El  Paso  Times  seeks  an  exper¬ 
ienced  reporter  to  cover  business 
topics,  including  the  US-Mexico 
border's  twin-plant  indu.rtries.  Candi¬ 
dates  should  be  fluent  in  Spanish  and 
able  to  report  clearly  on  complex 
subjects,  write  lively  features  and  Join 
in  in-depth  projects.  The  Times  is  a 
62,000  daily,  99,000  Sunday  Gannett 
newspaper.  Send  resume,  three  writing 
samples  and  references  to:  Jim  Barrett, 
Business  Editor,  El  Paso  Times,  PO  Box 
20,  El  Paso,  Texas  79999. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
M^aUne.  MediaUne  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaUne. 
For  more  information,  cail: 


800-237-8073 

in  CA:  408-296-7353 


ASSISTANT  CITY  EDITOR 
for  entry-level  management  position, 
26,500  daily  paper  seeks  skilled  copy 
editor  with  strong  reporting  back¬ 
ground,  creative  story  ideas,  good 
people  skills  and  keen  eye  for  layout, 
^nd  letter,  resume,  layout  work  to:  Roy 
Hamlin,  Managing  Editor,  Monroe 
Evening  News,  PO  Box  1176,  Monroe, 
Ml  48161. 


COPY  DESK  OPENINGS 

Promotion  and  graduate  school  have 
created  two  openings  on  award-winning 
copy  desk.  We're  looking  for  some 
bright  people  who  show  initiative,  ambi¬ 
tion  and  strong  language  and  design 
skills  to  fill  these  spots. 

ASSISTANT  NEWS  EDITOR  -  Will  help 
the  news  editor  run  the  copy  desk  and 
oversee  production  of  our  Sunday 
paper;  3  to  5  years'  experience 
preferred. 

COPY  EDITOR  -  Will  edit  local  and  wire 
copy  for  grammar,  accuracy  and  clarity, 
craft  lively  and  clear  headlines,  and 
design  eye-grabbing  pages;  1  to  2  years' 
experience  preferred,  but  we'll  consider 
a  promising  recent  graduate. 

We're  a  40,000  AM  in  South  Carolina's 
Upstate,  one  hour  from  the  mountains, 
four  hours  from  the  beaches  and  two 
hours  from  Atlanta.  We  are  trying  to  be 
one  of  the  best  papers  of  our  size  and 
we  want  people  who  share  our  goal. 

If  you're  one  of  these  people,  we'd  like 
to  hear  from  you.  We  want  to  fill  these 
positions  soon,  so  rush  your  cover  letter, 
resume,  references,  work  samples  and 
salary  history  to  John  Omwake,  News 
Editor,  Anderson  Independent-Mail,  PO 
Box  2507,  Anderson,  SC  29622.  No 
phone  calls,  please. _ 

COPY  EDITOR 

Versatile,  creative  copy  editor  with 
strong  layout  and  wire  experience 
needM  for  30,000  circulation  Scripps 
Howard  daily.  Applicant  must  have 
excellent  news  judgment  and  work  with 
minimal  amount  of  supervision.  Possi- 
bili^  exists  for  some  night  work.  Oppor¬ 
tunity  for  advancement.  Send  resume 
and  tearsheets  to  News  Editor,  El  Paso 
Herald-Post,  PO  Box  20,  El  Paso,  TX 
79999. _ 

COPY  EDITOR 

Central  Illinois  daily  has  opening  on 
copy  desk  for  bright,  aggressive  copy 
editor.  We  seek  a  talented  wordsmith 
who  is  well  versed  in  AP  style,  an 
outstanding  grammarian  and  who  can 
spot  mistakes  before  they  hit  print. 
Modern,  paginated  newsroom.  Looking 
for  veteran  newsman  or  bright  young 
journalist  on  way  up.  Salary  commensu¬ 
rate  with  ability.  Resume,  samples  to: 
Tim  Zgonina,  Editor,  Effingham  Daily 
News,  Box  370,  Effingham,  IL  62401. 

COPY  EDITOR 

Some  experience  in  reporting  and  edit¬ 
ing  important.  Grammar  and  spelling 
skills  necessary.  Must  have  ability  for 
headline  writing,  editing  hard  news  and 
features. 

Send  resume  and  samples  of  work  to: 

Phil  Angelo 
Asst.  Managing  Editor 
The  Daily  Journal 
8  Dearborn  Square 

_ Kankakee,  IL  60901 _ 

EDITOR  needed  for  award-winning  AM 
daily  newspaper  in  scenic  south  central 
Wisconsin.  Must  be  a  hands-on  editor 
who  can  lead  a  seven  person  staff. 
Strong  writing,  editing,  design  and 
management  skills  with  responsible 
news  judgment.  Excellent  photography 
a  must.  We  offer  an  excellent  fringe 
package  as  well  as  advancement  poten¬ 
tial.  Send  resume  with  clips  and  refer¬ 
ences  to:  Jim  Bowers,  Publisher,  Daily 
Register,  PO  Box  470,  Portage,  Wl 
53901. 


Classified 


. . .  where  newspaper 
people  meet  and 
strike  a  match! 

Find  your  editor,  advertising  manager, 
artist,  sales  representative,  circulation 
manager,  public  relations  or  production 
person  with  an  ad  in  Editor  &  Publisher. 
We  reach  the  working  journalists  you 
want  to  reach,  every  week  ...  1 1 3,000 
strong. 


It's  your 

people-to-people 
meeting  place  .  .  . 


All  mail  and  calls  go  to: 

Editor  &  Publisher 
1 1  West  1 9  Street 
New  York,  N.Y.  10011 
212  675-4380 
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HELP  WANTED 

_ EDITORIAL _ 

DON'T  GO  TO  WORK  for  that  newspaper 
until  you've  read  this  amazing  report! 
Some  80%  of  U.S.  dailies  are  now 
owned  by  chains,  and  your  next  job  will 
probably  be  with  a  chain  paper.  How 
good,  or  how  bad,  is  that  chain?  Learn 
all  about  the  125  chains  in  the  detail¬ 
ed,  comprehensive  report  they  couldn't 
suppress:  "Rating  the  Newspaper 
Chains."  This  is  information  available 
nowhere  else.  Learn  the  secrets  the 
chains  would  like  to  see  hushed  up.  One 
recent  reader  says,  "I  must  tell  you  how 
much  I  enjoyecl  it,  in  addition  to  the 
valuable  information  it  gave  me."  Send 
$19.95  or  request  free  details.  Robert 
A.  Juran,  18022  Cottage  Grove  Dr.,  no. 
104,  Germantown,  MD  20874. 

EDITORS 

The  York  Dispatch/Sunday  News  needs 
two  experienced  editors.  At  50,000, 
we're  the  dominant  paper  in  a  hotly 
competitive  south-central  PA  market. 
METRO  EDITOR  ~  Lead  our  staff  of 
20-plus  reporters  and  editors  into 
6XC6ll6nC6. 

CHIEF  COPY  EDITOR  -  Instill  our  news 
desk  of  8  editors  with  your  sense  of 
quality  and  responsibility.  Layout  skills 
a  plus  in  this  management-track  job. 
We're  looking  for  REPORTERS,  too. 
Send  resume  and  tearsheets  to:  Editor, 
PO  Box  2807,  York,  PA  17405. 

COPY  EDITOR 

Minimum  five  years  experience.  Must 
have  layout  experience,  solid  editing, 
headline-writing  skills.  Some  reporting 
preferred.  We're  a  125,000  circulation, 
regional  daily  with  four  morning 
editions  and  one  afternoon.  The 
Roanoke  Valley,  in  the  Blue  Ridge 
Mountains,  is  a  lovely,  congenial, 
affordable  place  to  live.  Send  resumes, 
work  samples,  one-  to  two-page  auto¬ 
biography  to:  William  K.  Warren, 
Managing  Editor,  Roanoke  Times  & 
World-News,  PO  Box  2491,  Roanoke, 
VA  24010. _ 

EDITORIAL  WRITER 
Full-time  writer  wanted  to  provide  force¬ 
ful  and  logical  editorials  on  subjects 
lobal  to  local  for  Zone  5  metro  daily, 
ubmit  resume  and  published  writing 
samples  by  August  25th  to  Box  4011, 
Editor  &  Publisher. 

EDITOR-IN-CHIEF 

Wanted  for  new  upscale  national  gay 
and  lesbian  lifestyle  publication.  Maga¬ 
zine  editing  experience  a  must.  Send 
resume  to  v&V  Publishing,  1326  Corco¬ 
ran  Street  NW,  Washington,  DC  20009. 


HELP  WANTED 

_ EDITORIAL _ 

ENTRY-LEVEL  REPORTER  with  1-2 
years  or  strong  college  experience  for 
start-up  weekly  in  Southern  California. 
Exciting  opportunity  with  new  commun¬ 
ity  news  poup.  Training  and  benefits. 
Send  cover  letter,  resume,  clips  and 
uneditied  copy  to  CommuniW  News 
Network  Inc.,  27475  Ynez  Rd.  No. 
507,  Temecula,  CA  92390. _ 

EXECUTIVE  EDITOR 
needed  for  community  weekly  in 
northern  Virginia.  Excellent  writing  and 
management  skills  a  must.  Will  oversee 
a  repr^ing  staff  of  15.  Will  be  responsi¬ 
ble  for  editing  and  approving  all  stories, 
assigning  stories  and  determining  play 
of  news.  Minimum  of  3-years  experi¬ 
ence  in  editor  capacity,  send  resume 
to:  Box  4016,  Editor  &  Publisher. 

Experienced  Police  &  Court  needed  for  a 
13,000  evening  daily.  2  plus  years 
experience  preferred.  Send  resume  & 
salary  requirements  to:  Personnel, 
Bozeman  Daily  Chronicle,  PO  Box 
1188,  Bozeman,  MT  59771. _ 

FEATURES/ARTS  WRITERS 
Mid-sized  daily  on  Southeastern  coast 
has  immediate  openings  in  features 
department  for  lifestyles  writer  and  arts 
writer/critic.  Lifestyle  position  requires 
a  minimum  of  one  year's  experience 
on  a  daily  paper,  with  heavy  emphasis 
on  features.  Arts  writer/critic  should 
have  a  minimum  three  years  experience 
covering  and  reviewing  the  arts.  Send 
resume  and  sample  clips  to:  Mary 
Mayle,  Features  Editor,  Savannah 
News-Press,  PO  Box  Savannah,  GA 
31402. _ 

FEATURE  WRITER 

And  the  emphasis  is  on  “writer."  We're 
looking  for  a  storyteller  who  also  realizes 
that  solid  reporting  is  what  gives  a  story 
depth.  We're  replacing  a  health  writer 
but  keeping  an  open  mind  on  how  we 
structure  this  position.  We're  a 
medium-sized  daily  in  the  Central  Lakes 
area  of  Michigan;  there's  good  living 
and  opportunities  for  advancement.  It 
interested,  send  letter,  resume  and 
sample  clips  to  John  Piper,  Feature 
Editor,  Jackson  Citizen  Patriot,  Jack- 
son,  Ml  49204.  An  equal  opportunity 
employer. 

COPY  EDITOR 

wanted  for  desk  at  Congressional  Quar¬ 
terly.  Daily  or  weekly  experience 
required.  Send  resume  to  Bonny  Wolf, 
Congressional  Quarterly,  1414  22nd 
St.  NW,  Washington,  DC  20037. 


HELP  WANTED 

_ EDITORIAL _ 

EDITOR  position  available.  Satellite 
industry  magazine  seeking  a  creative 
professional  to  take  leadership  role  in 
expanding  publication.  Candidates 
must  have  prior  editing  experience. 
Editorial  experience  involving  satellite 
TV  and/or  cable  TV  a  definite  plus.  We 
offer  fine  rural  living  on  the  northern 
California  coast  and  a  competitive 
salaiy  and  benefits  package.  Qualified 
applicants  should  submit  their  resume 
including  salary  history/requirements  to 
PO  Box  690,  Fortuna,  CA  95540. 

FOOD  EDITOR 

The  Kansas  City  Star  is  looking  for  an 
experienced  journalist  to  write  and 
produce  our  recipe-oriented  food 
section  and  review  restaurants  for  this 
185,000-circulation  PM  daily.  The 
right  candidate  will  have  at  least  five 
years  newspaper  or  magazine  experi¬ 
ence  and  have  demonstrated  an  interest 
in  food  coverage  and  restaurant  review¬ 
ing.  Send  resume  and  samples  of  your 
work  to  Michael  Nelson,  AME/Features, 
The  Kansas  City  Star,  1729  Grand  Ave. , 
Kansas  City,  MO  64108.  Minority  appl¬ 
icants  encouraged.  No  phone  calls, 
please. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

GROW  WITH  FLORIDA 
Talented  and  experienced  desk  people 
who  want  a  chance  to  be  creative  and 
competitive  in  a  mid-sized  beach  city 
newspaper.  Florida  is  growing  and  so 
will  you  as  a  member  of  our  staff.  Write 
Steve  Pappas,  News-Journal  Corp.,  P(3 
Boxz2831,  Daytona  Beach,  FL  32115. 

HEALTH/MEDICAL  BEAT.  We  are  look- 
ing  for  an  aggressive  reporter  who  can 
explain  trends  and  developments  in 
local  health  issues.  Reporting  experi¬ 
ence  necessary.  Health  background 
helpful.  Resume,  clips  to:  David  Kubis- 
sa.  Executive  Editor,  Star-Gazette,  201 
Baldwin  Street,  Elmira,  NY  14902. 

IMMEDIATE  OPENING 
Entry-level  reporters  can  get  solid 
community  journalism  experience  on 
this  small  northern  Michigan  daily 
before  moving  to  larger  paper.  See  what 
we  offer  by  calling  Rip  (616) 
627-7144. _ 

LIFESTYLE  EDITOR 
We're  an  AM  daily  seeking  an  imagina¬ 
tive,  energetic,  organized  person  with 
administrative  and  editing  experience 
(Apple  computer  knowledge  helpful), 
who  also  still  has  the  urge  to  write,  to 
lead  staff  responsible  for  daily  and 
Sunday  features  pages,  weekly  enter¬ 
tainment  magazine  and  periodic  special 
supplements.  We're  in  New  York  State's 
beautiful  Hudson  Valley  and  we  offer 
excellent  salary  and  benefits.  Send 
resume,  cover  letter  and  samples  to: 
Sam  Daleo,  Managing  Editor,  Daily 
Freeman,  79  Hurley  Ave.,  Kingston,  NY 
12401.  No  phone  calls,  please. 


HELP  WANTED 

_ EDITORIAL _ 

entertainment  reporter 
The  Lincoln  Star  (39,000)  seeks  exper¬ 
ienced  reporter  to  cover  diverse  capital 
and  university  city  entertainment  beat. 
We  seek  sparkling  copy,  broad  interest 
range,  an  ability  to  plan  and  organize 
coverage.  Send  resume,  clips  and  salary 
expectations  to:  Journal-Star  Personnel 
Office,  PO  Box  81609,  Lincoln,  NE 
68501.  Position  closes  ^pt.  5. 
_ EOE/AAE _ 

LIFE  &  TIMES  Editor  to  lead  7-person 
features  department  of  growing  36,IX)0 
AM,  41,0<)0  Sunday  (lannett  paper  in 
Big  10  University  community.  Duties 
include  directing  and  assigning  staff, 
hands-on-editing,  and  pagination. 
Apply  to  Don  Black,  Managing  Editor, 
Journal  and  Courier,  217  North  6th  St., 
Lafayette,  Indiana  47901. 

Looking  for  an  opportunity  in  an  excit¬ 
ing  community?  We  have  it.  We  need  a 
news  editor  who  has  respect  for  dead¬ 
lines,  pays  attention  to  detail,  and  who 
can  work  well  with  a  staff  of  15  writers 
and  five  editors  on  the  news  desks.  The 
person  we  hire  will  be  responsible  for 
the  assignment  of  stories/photos,  the 
layout  of  the  news  pages  and  providing 
direction  for  copy  editors  and  writers. 
We  are  a  two-a-day  and  weekend  publi¬ 
cation;  our  company  is  growing  and  you 
can  be  a  part  of  it.  Contact  Managing 
Editor  Rick  Parham  at  the  Athens  Daily 
News,  TO  Box  912,  Athens,  GA  30613; 
(404)  549-0123,  ext.  214. _ 

MANAGING  EDITOR 
We're  looking  for  a  take-charge  person 
for  the  Number  1  position  on  our  news 
team.  We  want  a  leader  with  solid  edit¬ 
ing  talent  and  good  people  and  manage¬ 
ment  skills.  If  this  sounds  like  you,  and 
you  want  to  work  to  turn  a  good  daily 
newspaper  into  a  veat  daily  newspaper, 
we'd  like  to  hear  from  you.  This  position 
supervises  20  talented  news  staffers  at 
a  6-day,  17,000  circulation  paper  in 
Batavia,  NY.  We  offer  an  outstanding 
quality  of  life  in  close  proximity  to  2 
metro  areas,  good  salary,  401(K)  plan, 
full  benefits,  and  the  chance  to  join  a 
growing  newspaper.  Send  resume  and 
salan  history  with  samples  of  your  work 
to:  (Gloria  Stonecipher,  General  Mana¬ 
ger,  The  Daily  News,  TO  Box  870,  Bata¬ 
via,  NY  14021.  No  phone  calls,  please. 

MANAGING  EDITOR 
for  publications  of  Ski  Racing  Interna¬ 
tional,  including  Ski  Racing,  a  tabloid 
newspaper  published  weekly  during  the 
ski  season,  covering  Alpine,  Nordic  and 
freestyle  ski  competition  world  wide. 
Required;  bachelors  degree;  strong 
writing  and  editing  skills;  three  years  or 
editing  at  daily  or  weekly  newspaper. 
Preferred:  experience  with  IBM- 
compatible  computers,  and  word 
processing  and  desktop  publishing  soft¬ 
ware;  knowledge  of  ski  competition. 
Send  resume  and  samples  of  editing 
work  to  Heather  Freeman,  Ski  Racing, 
Route  100,  Box  1125,  Waitsfield,  VI 
05673. 


"I  ALMOST  wish  I  hadn't  placed 
my  ads  in  E&P  Classifieds." 


PHOTO  EDITOR 

Experienced  photographer/photo  editor  needed  to  direct 
six-person  staff  for  42,000  circulation  daily  and  Sunday  with 
full-color  capability.  We  use  lots  of  photos  on  a  wide  variety 
of  subjects  from  large  circulation  area.  Send  cover  letter, 
resume  and  samples  (both  color  and  black  and  white)  to: 
Charlie  Decker,  Assistant  Managing  Editor,  Watertown 
Daily  Times,  2^  Washington  St.,  Watertown,  NY  13601. 
Applicants  deadline  is  August  26. 
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HELP  WANTED 
EDITORIAL 


NEWS  EDITOR 

The  award-winning  Jackson  Hole  Guide 
seeks  a  self-motivated  news  pro  with 
the  ability  to  supervise  reporters  and 
pull  a  large,  high  quality  weekly 
together.  Headline  writing,  layout,  color 
and  management  experience  will 
enhance  your  appeal  to  us.  Gorgeous 
location.  Resume  and  clips  to  Editor, 
David  Stump,  Box  648,  Jackson,  WY 
83001. 


NEWS  EDITOR 

We're  looking  for  one  with  world  class 
graphic  skills,  a  knack  for  collaborative 
readership  and  a  passionate  disdain  for 
putting  anything  boring  on  the  front 
page.  The  job  description  includes 
designing  lA,  supervising  a  layout  desk 
that  handles  the  rest  of  our  A  section 
and  helping  revamp  the  appearance  of 
the  newspaper.  We  want  a  front  page 
that  looks  so  good  it  wins  both  readers 
and  prizes.  Tne  person  we're  seeking 
also  is  eclectic  enough  to  know  why  the 
death  of  Theodore  Seuss  Geisel  would 
be  interesting  news,  reflective  to  have 
occasionally  considerd  what  their  front 
page  design  would  have  been  on  Dec.  8, 
1941  and  competent  enough  to  break 
traditions  that  need  to  be  broken.  If 
that's  you,  contact  Mick  Cochran, 
Assistant  Managing  Editor/Graphics, 
The  Charlotte  Observer,  Box  32188, 
Charlotte,  NC  28232.  E0E,M/F. 


OPPORTUNITY 

17,000  paper  on  Lake  Michigan  adding 
Sunday  edition.  SeeKing  applications 
from  reporters  and  sports  writer/editors. 
Also  need  to  hear  from  editors  (copy 
desk,  city  desk,  features,  etal).  Finally, 
also  need  reporter/editor  for  weekly 
sister  publication  serving  Berrien  Coun¬ 
ty,  Michigan.  Letter,  resume  and  work 
samples  to  Bob  Schumacher,  Managing 
Editor,  The  News- Dispatch,  121  W. 
Michigan  Blvd.,  Michigan  City,  IN 
4636(5. 


PRESS  SECRETARY 
Democratic  member  of  Congress  seeks 
press  secretary  with  print  and  electronic 
experience.  Responsible  for  writing 
speeches  and  articles  for  publication. 
Salary  commensurate  with  experience. 
Send  resume  and  two  writing  samples 
to  PO  Box  2884,  Washington,  DC 
20515. 


Progressive  western  independent  seeks 
ME.  Attractive  community,  good  exist¬ 
ing  staff  of  30  plus.  Write  Box  4052, 
Editor  &  Publisher. 


REPORTER 

The  Catholic  Sentinel  of  Portland,  OR, 
is  seeking  a  journeyman  reporter  who 
will  write  substantive  stories  about 
issues  of  interest  to  our  statewide  read¬ 
ers.  The  ideal  candidate  will  be  an  able 
writer,  careful  researcher  and  thought¬ 
ful  interviewer.  Please  write  Bob  Pfoh- 
man.  Catholic  Sentinel,  Box  18030, 
Portland,  OR  97218. 


HELP  WANTED 


EDITORIAL 


REPORTERS 

N.Y.  based  weekly  business  newspaper 
covering  manufacturing  industries 
seeks  highly  motivated,  industrious 
Reporters  for  NY  headquarters  and 
Boston  bureau.  Newspaper  experience 
required.  Business-writing  background 
is  a  plus,  but  not  a  necessity.  Opportun¬ 
ities  for  advancement.  Send  resume, 
writing  samples  and  salary  require¬ 
ments  to; 

Box  DDEP  886 
485  Madison  Ave.,  Suite  19 
New  York,  NY  10022 


REPORTER 

The  Southern  Illinoisan,  a  35,000 
circulation  daily  recently  rated  the  best 
small  paper  in  Illinois  by  editors  and 
educators,  is  looking  for  a  versatile 
business  reporter.  You'll  cover  coal 
mining,  major  companies  and  mom  and 
pop  grocery  stores.  We  need  someone 
who  IS  at  home  with  hard  news  and 
features  and  can  give  us  an  extra 
dimension  with  special  projects  and  in- 
depth  reporting.  Send  resume  and  clips 
to  Tom  Woolf,  Metro  Editor,  Southern 
Illinoisan,  PO  Box  2108,  Carbondale, 
IL  62902. 


REPORTER  -  31,000  AM  daily  in  beau¬ 
tiful  Shenandoah  Valley  area  seeks 
county  government  reporter.  Salary 
$16-17K.  Call  or  write  Ken  Mink, 
M.E.,  The  Daily  News-Record,  Harri¬ 
sonburg,  VA  22801,  (703)  433-2702. 


REPORTER 

COLUMNIST 

Daily  newspaper  based  in  Bellevue,  WA 
and  serving  the  rapidly-growing 
communities  east  of  Lake  Washington 
is  seeking  a  colunmist  who  will  get  folks 
out  of  bed  in  the  morning.  We  need 
someone  who  can  be  funny  and  irreve¬ 
rent,  insightful  and  thought-provoking. 
Someone  who  can  help  define  this 
affluent  suburban  area  and  give  it's 
residents  a  sense  of  place,  of  time,  of 
trends  -  and  have  fun  doing  it.  Send 
clips  (no  more  than  10)  and  a  letter 
explaining  your  approach  to 
community-oriented  journalism  and 
column-writing  (with  salary  history)  to: 
Human  Resources,  Journal  American, 
PO  Box  90130,  Bellevue,  WA  98009. 
EOE. 


REPORTER 

Daily  in  northwest  NJ  looking  for  bright, 
aggressive  reporter.  The  applicant 
should  have  good  news  instincts  and  a 
demonstrated  flair  for  the  language. 
Competitive  salary.  Send  resume  and 
clips  to  Randy  Bergman,  New  Jersey 
Herald,  PO  Box  10,  Newton,  NJ 
07860. 


E&P  Employment 
Zone  Chart 
on  page  67. 


SENIOR  JOURNALIST 

Washington-based  nonprofit  organization  with  a  million- 
plus  membership  seeks  for  its  monthly  magazine  a  superior 
journalist  whose  writing  is  concise,  precise  and  comprehen¬ 
sive.  The  beat  is  Capitol  Hill  and  the  areas  covered  are 
health  care,  social  programs  and  veterans’  issues.  We  offer 
salary  and  benefits  at  the  top  of  the  industry  in  exchange  for 
communication  skills  and  insight  only  a  few  journalists 
possess.  Resume  (including  statement  of  any  prior  military 
service),  clips  and  salary  history  to:  Box  4053,  Editor  & 
Publisher. 


REPORTER 

Do  you  have  a  compassion  for  people 
and  a  passion  for  newspapering?  Imme¬ 
diate  opening  for  general  assignment 
reporter  with  a  north  central  Illinois 
daily  will  fulfill  those  objectives  for  you 
and  us.  We're  part  of  midwest  news¬ 
paper  group,  with  good  benefits  and 
advancement  opportunities.  Send 
resume,  clips  and  letter  to  Managing 
Editor,  Times-Press,  115  Oak  Street, 
Streator,  IL  61364.  Calls  accepted 
(815)  673-3771. 


Small,  quality-conscious  afternoon 
daily  on  the  New  Hampshire-Vermont 
border  seeks  editor  to  supervise  regional 
and  business  news  departments.  Edit¬ 
ing  experience  a  must;  supervisory 
experience  desirable.  Resume,  page 
layouts,  clips  to;  Jim  Fox,  Valley  News, 
PO  Box  877,  White  River  Junction,  VT 
05001. 


SPORTS  COLUMNIST 
Growing  suburban  daily  newspaper  in 
major  market  seeks  sports  columnist 
who  will  make  an  already-great  sports 
section  even  greater.  Cofumn  ideas 
abound  in  this  heavy  pro  and  college 
area.  We  want  the  writer  who  strives  to 
be  the  best  in  the  business  and  can  take 
us  with  him  or  her  to  the  top.  Send 
resume  and  five  samples  of  your  best 
work  to  Box  4009,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
Award-winning,  50,000-circulation 
sports  department  in  Big  Ten  town 
seeks  an  aggressive,  creative  copy 
editor  for  sports  slotwork.  We're  looking 
for  someone  with  exceptional  word  and 
layout  skills;  an  editor  who  can  package 
a  sizeable  section  with  precision.  We 
cover  one  of  the  premier  college  sports 
programs  in  the  country.  Applicants 
should  have  at  least  3  years  editing 
experience.  Send  resume,  layout 
samples  to  Box  4045,  Editor  & 
Publisher. 

Equal  Opportunity  Employer 

SPORTS  EDITOR 

The  Lexington  Herald-Leader,  a  Knight- 
Ridder  newspaper  with  circulation  of 
127,000  daily  and  160,000  Sunday,  is 
looking  for  a  sports  editor  with  superior 
editing  skills  and  sound  supervisory 
skills  for  staff  of  15.  This  person  must 
be  highly  motivated,  able  to  work  on 
own  initiative  and  able  to  motivate 
others  to  do  their  best  work  plus  a 
demonstrated  familiarity  with  sports 
coverage.  A  college  degree  and  a  mini¬ 
mum  of  five  years  newsroom  experience 
required.  Send  resume  including  refer¬ 
ences  to  Mike  Johnson,  Assistant 
Managing  Editor,  Lexington  Herald- 
Leader,  100  Midland  Avenue,  Lexing- 
ton,  KY  40508. _ EOE  M/F 

SPORTS  EDITOR 

The  Herald  &  Review  is  looking  for  a 
strong  writer-editor  to  continue  the  trad¬ 
ition  of  excellence  in  sports  coverage  for 
Central  Illinois.  We  cover  more  than 
100  preps.  Big  Ten  school  and  other 
colleges,  professional  and  semi- 
professional  as  well  as  community 
sports.  The  successful  applicant  will  be 
a  people-person  manager  for  a  staff  of  6 
full-time  and  6  part-time  and  a  key 
player  in  the  newsroom  management 
team.  If  you  demand  excellence  and 
have  great  rapport  with  the  community 
you  serve,  we  want  to  hear  from  you. 
Send  resume,  clips  and  philosophy  of 
sports  coverage  to  Terri  Kuhle,  Director 
of  Human  Resources,  PO  Box  311, 
Decatur,  IL  62525. 

Equal  Opportunity  Employer 

SPORTS  WRITER  -  SPORTS  COPY 
EDITOR  needed  for  26,000  circulation 
daily  in  south  Florida.  Some  experience 
a  must.  Send  resume,  references  and 
clips  to  Rex  Buntain,  do  The  Tribune, 
PO  Box  69,  Fort  Pierce,  FL  34954. 

EDITOR 


State  general-excellence  winner  seeks 
experienced  copy  editor  with  ability  to 
write  bright-and-accurate  headlines, 
design  sparkling  pages,  meet  deadline 
and  follow  guidelines.  Contact  Burl 
Denson,  News  Editor,  The  Meridian 
Star,  PO  Box  1591,  Meridian,  MS, 
39301.  Telephone  (601)  693-1551. 


Successful  chain  of  three  Jewish  week¬ 
lies  in  Baltimore,  Detroit  and  Atlanta 
seeking  experienced,  extremely  organ¬ 
ized  Journalist  in  new  slot  as  editorial 
coordinator.  Based  in  Baltimore,  this 
job  involves  some  travel  in  working  with 
the  three  staffs  and  their  communities. 
Jewish  communal  knowledge  and  inter¬ 
est  are  important,  as  is  creativity, 
personnel  skills  and  solid  editorial  judg¬ 
ment.  Please  send  letter  and  resume  to 
Gary  Rosenblatt,  Baltimore  Jewish 
Times,  2104  N.  Charles  St.,  Baltimore, 
MD  21218. 


TALENTED  WRITERS 

We  are  looking  for  a  creative  profession¬ 
al  to  join  our  growing,  super-skilled 
team  of  full-time,  staff  authors  who 
create  best-sellers  (250,000  first  print¬ 
ing  is  typical)  for  the  leading  publisher 
of  health  books  in  the  world  -  Preven¬ 
tion  Magazine  Health  Books.  Would  you 
like  an  opportunity  to  have  a  thriving 
editorial  career  in  a  non-urban  environ¬ 
ment  that's  only  two  hours  from  New 
York  and  Philadelphia?  Would  you  like 
to  work  for  a  company  fitness  center? 
Send  your  best  writing  samples  (no 
application  considered  without  them) 
and  resume  in  confidence  to  Debora 
Tkac,  Senior  Managirig  Editor,  Rodale 
Health  Books,  33  ^st  Minor  St., 
Emmaus,  PA  18098. 

E.O.E. 


THE  OUTLOOK,  a  northern  California 
weekly  is  expanding  staff.  News,  sports, 
feature  and  photo  openings.  Be  part  of  a 
quality  team  in  a  great  place.  Send 
resume  and  clips  to  Neviile  Loberg, 
Editor,  The  Outlook,  4120  Cameron 
Park  Dr.,  Cameron  Park,  CA  95862  or 
call  (916)  676-4500. 


THE  SUN-TATTLER  a  morning  daily 
newspaper  in  Hollywood,  FL  is  seeking 
to  fill  the  following  positions: 
REPORTERS:  We  need  strong  writers 
with  good  reporting  skills  for  our  ciW 
desk.  Looking  for  applicants  at  both 
beginning  and  experienced  levels. 
COPY  EDITORS:  Applicants  should 
have  strong  word  editing  and  layout 
abilities.  Please  send  resumes  and  work 
samples  to  Kevin  Boyd,  Managing 
Editor,  Sun-Tattler,  2600  North  29th 
Ave.,  Hollywood,  FL  33022. 


The  Register-Guard,  a  70,000  circula¬ 
tion  newspaper  in  Eugene,  OR,  is  seek¬ 
ing  a  night-side  assistant  city  editor. 

The  successful  applicant  will  be  respon¬ 
sible  for  running  the  city  desk  during 
the  evening.  Work  hours  will  be  from  3 
m  to  midnight.  Duties  will  include 
andling  breaking  news  under  deadline 
pressure  and  managing  reporters.  The 
person  must  thrive  on  pressure,  work 
well  with  people  and  have  sound  news 
judgment. 

Applicants  must  have  a  college  degree 
and  at  least  four  years  of  daily  newspap¬ 
er  experience.  Preference  will  be  given 
to  applicants  with  editing  and  supervis¬ 
ory  experience. 

Qualified  applicants  may  submit  a  letter 
of  application,  resume  and  six  samples 
of  their  work  no  later  than  Sept.  1 1,  to; 
Assistant  City  Editor,  Personnel  Depart¬ 
ment,  The  Register-Guard,  PO  Box 
10188,  Eugene,  OR  97440-2188.  No 
phone  calls. 

An  Equal  Opportunity  Employer. 
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HELP  WANTED 


The  Bradenton  Herald,  a  daily  Knight- 
Ridder  newspaper  on  the  west  coast  of 
Florida,  is  looking  for  an  experienced 
business  reporter  to  join  an  aggressive 
business  department.  We're  on  a  dead¬ 
line.  Send  resume  and  clips  to:  Steve 
Gitt,  Business  Editor,  The  Bradenton 
Herald,  102  Manatee  Ave  West, 
Bradenton.  FL  34205.  EOE. 


The  Daily  Journal  in  Elizabeth,  New 
Jersey  is  seeking  a  copy  editor.  Strong 
copy  reading  and  headline  skills 
required.  Salary  $350.  Send  resume  to 
Ana  S.  Gonzalez,  News  Editor,  295 
North  Broad  Street,  Elizabeth,  NJ 
07027.  No  phone  calls  please. 


WANTED:  General  Assignment  Reporter 
for  sports,  news,  layout,  photography. 
Contact  Chuck  Mason,  Point  Pleasant 
Register,  200  Main  St.,  Point  Pleasant, 


WRITER 

Priority  US  corporate  news  for  German 
economic  news  agency  specialized  on 
business  and  finance.  Native  speaker  of 
English,  knowledge  in  German  desire- 
able  but  not  required.  Experience  in 
corporate  news  required.  Please  send 
resume,  clippings  and  salary  require¬ 
ments  to: 

German  Economic  News 
Attn:  Gabriele  Gutscher 
866  UN  Plaza,  Suite  4014 
New  York.  NY  10017 
(212)  838-7440. 


PRODUCTIONITECH 


CAMERA/PLATE  DEPARTMENT  needs 
experienced  person.  Quality  6-day 
daily.  Running  four  colors  daily.  Excel¬ 
lent  equipment.  Excellent  compensa¬ 
tion  program.  Send  resume  to  Scotts¬ 
dale  Progress,  PO  Box  1150,  Scotts¬ 
dale,  AZ  85252,  Attn:  Gerald  Ziegler. 


COMPOSING  MANAGER 
Our  growing  group  of  S.  Florida  news¬ 
papers  is  looking  for  someone  who  is 
self-motivated  and  people-oriented. 
This  position  oversees  a  staff  of  twenty 
comprised  of  composing  and  camera. 
Some  responsibility  Tor  customer 
sen/ice/sales  in  our  commercial  printing 
division.  Send  resume  and  salary 
requirements  to  Personnel,  PO  Box 
229095,  Hollywood,  FL  33022. 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791!  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


MAINTENANCE  MACHINIST 
Experienced  in  maintenance  and  repair 
of  Goss  metro/metro  liner  presses  and 
related  printing  equipment.  Position 
requires  trouble  shooting  ability  and 
familiarity  with  electronically  controlled 
automated  machinery.  Ability  to  read 
and  interpret  electrical  schematics  and 
knowledge  of  relay  controlled  or  solid 
state  electronics  helpful.  Some  night 
work.  Excellent  benefit  and  wage  pack¬ 
age.  Contact:  Bill  Reed,  (413) 
592-7761,  Dow  Jones  &  Co.,  Inc.,  2O0 
Burnett  Road,  Chicopee,  MA  01021. 
Equal  Opportunity  Employer  M/F. 


OPERATIONS  MANAGER  Publisher, 

for  busy  medium-size  and  fast-growing 
commercial/newspaper  plant  in  the  San  ('rucpAi 
Francisco,  California  area.  Experience 
with  Goss  Community  preferred.  Tech- 
nical  and  mar'agerial  expertise  a  must.  | 

Friendly,  intelligent,  hard-working 
personality  equally  important.  Top  pay,  '  ,|P 

benefits.  Contact  Tbd  Fang,  (4X6) 

826-1100;  1201  Evans  Ave.,  San 
Fancisco,  CA  94124.  Publisher. 
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HELP  WANTED 


PRODUCTION/TECH 


PRESSROOM  SUPERVISOR 
Zone  2  AM  daily  seeks  pressroom  super¬ 
visor  with  offset  experience.  Proven 
leadership  and  supervisory  abilities 
important.  Union  experience  helpful. 
Comprehensive  company  paid  benefit 
package.  Please  send  resume  with 
salary  history/requirements  to:  Box 
4025,  Editor  &  Publisher. 


PRESSROOM  MANAGER 
Major  south  Florida  daily,  (250,000 
daily,  300,000  Sunday,)  seeks  an 
experienced  pressroom  manager. 
College  degree,  MBA  or  equivalent 
required.  Qualified  candidate  will  have 
excellent  organizational  and  communi¬ 
cation  skills  with  the  ability  to  plan, 
organize  and  mange  the  operating  activ¬ 
ities  of  the  5-9  units  offset  pressroom. 
Previous  managerial  experience  in 
offset  pressroom  required.  We  offer  a 
competitive  salary,  a  comprehensive 
benefits  package,  and  excellent  career 
opportunities.  Send  confidential 
resume  and  salary  requirements  to  Box 
4063,  Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTOGRAPHER  -  News  and  sports 
photographer  preferably  with  color 
experience  for  small  central  New  Jersey 
daily.  Must  have  own  transportation  and 
equipment.  Send  cover  letter,  resume, 
salary  requirements,  clips  to  Bill 
Blocher,  Manning  Editor,  Ocean  Coun¬ 
ty  Observer,  Toms  River,  NJ  08754. 
NJ,  NY,  PA,  DE  applicants  on'y. 


PROMOTION 


PROMOTION  MANAGER 

The  Press-Enterprise,  the  largest  daily 
(150,000)  located  in  Southern  Califor¬ 
nia's  fastest  growing  county,  is  seeking 
a  promotion  manager  to  take  charge  of  a 
nine-person  staff,  handling  marketing 
research  and  brochures,  community 
relations,  NIE  and  special  editions. 

Candidates  should  have  at  least  five 
years  experience  in  advertising,  circula¬ 
tion  and  news  promotion.  Must  be  able 
to  identify  and  evaluate  marketing  and 
promotion  needs  and  develop  programs 
to  achieve  goals.  Samples  of  your  in¬ 
paper  promotions,  including  house  ads, 
community  co-sponsp<ships  and  public 
senrice  announcements  helpful. 

Salary  commensurate  with  experience. 
Excellent  benefits,  including  401(k) 
and  medical,  dental,  vision,  and  life 
insurance.  Send  cover  letter  and 
resume  with  salary  history  to:  Nick 
Vance,  Employee  Relations  Director, 
The  Press-Enterprise,  PO  Box  792, 
Riverside,  CA  92502. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


35-year  old  ad  director  seeks  working 
partnership.  Wish  to  learn  from 
seasoned  publisher-owner.  Equity 
buyout  long-term  goal.  Family  man, 
currently  employed.  Confidence  essen¬ 
tial.  Please  write  Box  4054,  Editor  & 
Publisher. 


GENERAL  MANAGER/PUBLISHER 
Hard-working  weekly  and  daily  profes¬ 
sional  seeks  top  position  in  Zone  3,4  or 
6.  Award-winning  motivator,  all  depart¬ 
ments.  Top  track  record  in  sales,  train¬ 
ing,  circulation,  production.  Can  inter¬ 
view  now.  Box  4039,  Editor  & 
Publisher. 


POSITIONS  WANTED 


ADMINISTRATIVE 


Publisher/GM/GSM  -  Planning  creates 
success,  action  brings  results.  Hands- 
on  leadership  increases  employee 
productivity,  bottom-line  orientation. 
Track  record  of  success  in  turnarounds 
and  profit  maximization.  Box  4020, 
Editor  &  Publisher. 


ADVERTISING 


AdvertisineyMarketing  Manager 
of  weekly  chain  plus,  in  competitive 
Zones  1  and  2,  seeks  greener  pastures 
in  same.  Extremely  creative,  organized, 
results/goal  oriented  work-a-nolic  is 
ready  for  an  upwardly  mobile,  hands-on 
challenge.  Box  4056,  Editor  & 
Publisher. 


CARTOONIST 


EDITORS,  why  waste  1,000  words 
when  this  quick  on  the  “draw”  cartoon¬ 
ist  can  say  it  all  for  you.  Call  Will  at 
O'Toons,  PO  Box  414,  Roseland,  NJ 
07068,  (201)  239-1209.  P.S.  I  will  go 
to  the  outer  limits  in  search  of  an  editor¬ 
ial  cartoonist  position. 


EDITORIAL 


After  28  1/2  years  I'm  no  longer  good 
enough  to  be  the  AP's  national  college 
football  writer.  Seeking  offer  I  can't 
refuse.  Write  or  phone  Herschel  Nissen- 
son,  1786  Brian  Court,  Merrick,  NY 
11566;  (516)  623-1035. 


AVIATION  WRITER.  Seven  years  news¬ 
paper  experience  1970s  and  seven 
years  trade  press  aviation  writer. 
Covered  Apollo  14-15-16  for  daily 
newspapers.  Washington  reporting 
experience  since  1978  covering  FAA, 
Congress  and  Pentagon.  MSJ  North¬ 
western  1970.  Prefer  zones  3-4. 
Presently  D.C.  Pilot.  Returning  to  daily 
newspapers.  Box  4043,  Editor  & 
Publisher. 


Beginning  writer  wants  chance  to  start 
in  lournansm.  B.A.  in  Social  Sciences, 
John  Hopkins;  4  years  publishing  exper¬ 
ience;  copy  editing;  proofreading,  WP, 
and  research  experience.  Desires 
research,  library  or  entry-level  reporter 
job  on  newspaper  or  magazine  in  NY/ 
Zone  2.  Box  4072,  Editor  &  Publisher. 


BOOK  REVIEWER.  Reporter  has  sold 
freelance  book  reviews  to  major  papers 
for  seven  years.  Seeking  more  freelance 
work  or  full-time  book  review  job.  Fast, 
reliable.  Editing,  layout  skills.  Box 
4014,  Editor  &  Publisher. 


DEDICATED  SPORTS 
Reporter/Editor  looking  for  a  place  to 
settle.  Award-winner,  hard-worker  who 
has  covered  about  everything  from  prep 
to  pro  beats.  Love  what  I  do.  You 
wouldn't  be  sorry.  Reply  to  Box  4012 
Editor  &  Publisher. 


POSITIONS  WANTED 


EDITORIAL  WRITER 
Six  years  reporting  abroad,  10  in  U.S. 
Can  make  foreign  and  local  issues  rele¬ 
vant,  interesting.  Sold  op-ed  pieces, 
satires  to  major  papers.  Let  me  try  out 
for  free  to  prove  I  can  excel  at  full-time 
op-ed  job.  Box  4019,  Editor  & 
Publisher. 


Editor,  16  years  at  nationally  known 
daily;  from  news  to  entertainment;  from 
features  to  opinion;  layout  and  line  edit¬ 
ing  to  commissioning  and  executing. 
Responsible,  reliable,  consistent. 
Seeks  qpportunito  ip  Zones  3  &  4.  Box 
4055,  Editor  &  Publisher. 


Editor/Reporter:  15-year  news  veteran, 
last  10  as  editor  of  small  daily.  J-school 
grad.  Looking  for  new  challenge.  Prefer 
Zones  3-4.  Box  4069,  Editor  & 
Publisher. 


Energetic,  award-winning  sports  editor¬ 
ial  reporter  seeks  position  on  quality 
midwestern  newspaper.  Box  4067, 
Editor  &  Publisher. 


Reporter  with  financial,  technical  and 
general  assignment  experience  seeks 
spot  on  southern  California  daily.  Box 
4021,  Editor  &  Publisher. 


SLOT  MAN  on  award-winning  PM  in 
Anchoram,  AK  wants  to  move  back  to 
lower  48,  preferably  east,  into  another 
sports  job  or  PR.  For  clips  and  resume, 
call  Steve,  (907)  338-0469. 


THEY  DIDN'T  WANT  ME,  but  if  you  do 
you  wont  be  sorry.  Recently  layed-off 
sports  (and  news)  reporter  with  J  degree 
and  over  a  yrars  experience,  seeks  a  job 
at  a  daily.  Will  work  anywhere.  Available 
NOW.  (616)  791-4309. 


PRODUCTIONITECH 


OPERATIONS/PRODUCTION 

DIRECTOR 

Proven  performer  with  excellent 
management  and  technical  skills 
including  in  depth  experience  with  new 
facility  development  and  completion. 
Strong  leader  with  emphasis  on  team¬ 
work  and  teambuilding  with  subordi¬ 
nates.  Looking  for  a  change  and  oppor¬ 
tunity.  Presently  in  Zone  9. 

Box  40.58,  Editor  &  Publisher. 


PRESS  FOREMAN  with  fifteen  years 
experience  in  all  phases  of  offset  news¬ 
paper  production.  (Including  Goss 
Metro  and  T.K.S.  Presses).  Places 
strong  emphasis  on  preventative  press 
maintenance,  print  quality,  low  cost, 
and  newsprint  waste  reduction.  Box 
3946,  Editor  &  Publisher. 


PRODUCTION/PLANT  MANAGER 
Experienced  with  dailies,  multiple 
weeklies  and  commercial  printing. 
Cost,  quality  and  waste  conscious. 
Reply  to  Box  4034,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY 


Newspapers  encourage  prize-seeking 


By  David  C.  Coulson 

The  disturbing  episode  of  Washing¬ 
ton  (D.C.)  Post  reporter  Janet  Cooke 
falsifying  a  Pulitzer  Prize-winning 
story  and  similar  ensuing  disclosures 
afflicting  the  press  have  focused  pub¬ 
lic  attention  on  prize-seeking  in  jour¬ 
nalism. 

Pressure  on  reporters  to  produce 
celebrated  stories  may  originate  with 
editors  who  share  in  the  homage  when 
a  reporter  wins  an  award  and  who 
comprehend  the  prestige  value  of 
awards  to  their  newspapers.  It  is 
therefore  meaningful  to  investigate 
editors’  attitudes  and  behavior 
toward  awards  to  begin  to  pinpoint 
the  forces  at  work  in  prize  journalism. 

My  research  examined  the  value 
that  managing  editors  of  daily  news¬ 
papers  place  on  awards.  I  also  looked 
at  what  editors  feel  most  affects 
reporters’  attitudes  about  contests. 

Managing  editors  were  selected  for 
the  national  survey  because  they  typi¬ 
cally  oversee  newsroom  operations 
and  set  newsroom  standards  and  pro¬ 
cedures.  They  are  therefore  in  an 
excellent  position  to  influence  their 
staffs  about  contests. 

Editors  were  chosen  from  U.S. 
daily  newspapers  randomly  selected 
by  circulation  size.  Three  hundred- 
seventeen  questionnaires  were 
mailed.  Two  mailings  yielded  157 
replies,  for  a  response  rate  of  49%. 

The  study  included  managing  edi¬ 
tors  from  newspapers  representing  a 
broad  range  of  circulation  sizes,  from 
the  Wall  Street  Journal  (about  2  mil¬ 
lion)  to  the  Ely  (Nev.)  Daily  Times 
(about  2,000). 

The  press  seems  preoccupied  with 
prize-winning.  More  than  400 
national  and  regional  journalism  com¬ 
petitions  exist  today,  and  many  grant 
awards  in  multiple  categories. 

The  print  media  routinely  publish 
articles  that  proclaim  the  winners  of 
major  awards.  Less  often  reported  is 
the  coveting  of  awards  that  leads  to 
unethical  behavior.  Such  conduct 
arises  from  an  awareness  that  a  major 
national  prize  can  “confer  instant 
esteem  upon  a  newspaper  or  a  fast 


(Coulson  is  associate  professor  and 
director  of  graduate  studies  at  Donald 
Reynolds  School  of  Journalism,  Uni¬ 
versity  of  Nevada-Reno.) 


career  track  upon  a  reporter.’’ 

The  few  previous  studies  con¬ 
ducted  on  journalism  prize-winning 
found  awards  ways  of  “getting 
ahead’’  and  concluded  that  they  func¬ 
tion  as  part  of  the  normative  system  of 
the  press. 

Consistent  with  earlier  research, 
more  than  90%  of  the  respondents  in 
my  study  worked  for  newspapers  or 
with  reporters  who  had  recently 
received  journalism  prizes.  Most 
newspapers  in  the  study  had  policies, 
usually  informal,  that  encouraged 
prize-seeking.  The  largest  papers 
were  most  likely  to  have  formal 
awards  policies.  Lack  of  policy  was 
most  prevalent  among  the  smallest 
papers. 

One  explanation  for  this  difference 
would  appear  to  be  the  more  bureau¬ 
cratic  versus  less  structured  work  set¬ 
tings  of  the  large  and  small  papers, 
respectively.  Further,  the  major 
newspapers  have  the  staff  and 
resources  to  devote  to  seeking  prizes. 
By  contrast,  small-daily  staffs  often 
are  stretched  too  thin  for  the  papers  to 
be  as  concerned  about  awards  com¬ 
petitions. 

A  slight  majority  of  newspapers 
were  selective  in  the  contests  they 
encouraged  or  required  journalists  to 
enter.  The  smallest-circulation 
papers  were  by  far  the  least  selective 
in  this  regard.  Not  surprisingly,  virtu¬ 
ally  no  papers  discouraged  prize¬ 
seeking. 

Most  editors  concurred  with  their 
papers’  policies  on  contests.  Such 
agreement  is  understandable.  Man¬ 
aging  editors  are  often  directly 
involved  in  establishing  their  papers’ 
awards  policies. 

Similar  to  an  earlier  study, 
increased  prestige  for  the  newspaper 
and  for  the  reporter  were  regarded  by 
most  managing  editors  as  among  the 
greatest  benefits  of  prize-winning,  but 
only  half  of  the  respondents  consid¬ 
ered  proof  of  excellence  a  primary 
value  of  competitions.  In  fact,  over  a 
third  maintained  that  prize-winning  is 
an  erroneous  standard  of  excellence. 

Apparently,  many  editors  who  said 
awards  bolstered  journalistic  prestige 
did  not  view  them  as  a  measure  of 
achievement.  This  might  suggest  that 
the  awards  have  become  ends  in 
themselves  and  raises  the  question  for 
future  study:  Does  prize  journalism 


heighten  performance,  or  focus  more 
attention  on  the  importance  of  the 
reward  rather  than  on  the  activity 
being  rewarded? 

Many  editors  chose  reporters’  per¬ 
sonal  drive  and  competitiveness  as 
contributing  most  to  reporters’  atti¬ 
tudes  toward  awards.  Fewer  editors 
said  they  had  much  influence  on  how 
reporters  viewed  contests. 

It  would  be  interesting  to  compare 
this  perception  with  the  notions  of 
reporters  concerning  editor  influ¬ 
ence.  Research  suggests  that  editors 
tend  to  overrate  award  winners’  job 
satisfaction.  By  the  same  token,  edi¬ 
tors  may  underestimate  their  influ¬ 
ence  on  prize-seeking. 


The  Society  of  Professional  Jour¬ 
nalists  has  released  the  second  seg¬ 
ment  of  its  Project  Watchdog  cam¬ 
paign  to  promote  better  public  under¬ 
standing  of  the  need  for  a  free  press. 

The  new  television,  radio  and  print 
ads,  developed  under  the  supervision 
of  the  Ad  Council,  continue  1987’s 
theme  of  “If  the  press  didn’t  tell  us, 
who  would?”  and  add  a  new  twist, 
“How  far  should  the  press  go?” 

New  York  ad  agency  Lowe  Mar- 
schalk  developed  the  four-year 
campaign  pro  bono  for  SPJ  and  the 
Ad  Council.  The  council’s  volunteer 
campaign  director  is  Michael  Nadel- 
berg,  vice  president/advertising  ser¬ 
vices,  Gillette  North  America.  Ad 
Council  campaign  manager  Cathy 
Mitchell  coordinated  the  volunteer 
efforts. 

The  society  is  asking  more  than 
10,000  publications  and  3,400  radio 
and  television  outlets  to  donate  space 
or  airtime  to  run  the  new  ads. 

Md.  twice-weekly 
to  publish  5  days 

The  Cecil  Whig,  a  twice-weekly 
newspaper  in  Elkton,  Md.,  began 
publishing  Monday  through  Friday  on 
Aug.  7,  the  148th  anniversary  of  the 
date  the  newspaper  was  founded.  The 
newspaper  is  part  of  Chesapeake 
Publishing. 


More  ads  ready  for 
Project  Watchdog 
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Standout 
and  be  counted^ 

In  Editor  &  Publisher’s  1990  MARKET  GUIDE! 


mJl 


Your  newspaper’s  ad  belongs  next  to  your 
market  data  in  the  1990  E&P  MARKET  GUIDE. 

The  MARKET  GUIDE  is  a  vital  reference 
tool  for  major  retailers.  Market  researchers 
at  well  known  firms  such  as  Sears,  Safeway, 
Kroger,  J.C.  Penney,  Federated,  K  mart 
and  Radio  Shack  use  the  MARKET  GUIDE 
regularly  and  make  recommendations  to 
Marketing  Directors  at  regional  and 
corporate  headquarters. 


HOW  POPULAR  IS  THE  E&P  MARKET  GUIDE?  It  is  so  popular  that  76%  of  the  Market  Guide 
subscribers  purchase  the  book  every  year,  (one  of  the  highest  renewal  percentages  of  any  book  of  its 
kind)  !*  For  over  65  years  the  MARKET  GUIDE  has  provided  valuable  and  detailed  market 
information  on  more  than  3,000  U.S.  counties  and  1,6(X)  cities  in  the  U.S.  and  Canada. 

Your  ad  in  the  EDITOR  &  PUBLISHER  1990  MARKET  GUIDE  will  help  your  newspaper  stand  out 
as  the  one  advertising  source  for  new  businesses  in  your  region.  Your  ad  can  also  attract  new  business 
when  firms  are  looking  for  new  markets! 

‘Source:  E&P  Research  Inc.  survey  of  previous  buyers  of  the  Market  Guide,  1989 

Call  Don  Parvin  at  212  •  675  •  4380  or  your  local  sales  representative  today 

and  reserve  your  space. 

Closing  dates:  Space-September  15;  Material-September  29 

New  York  Toronto  Chicago  Los  Angeles  San  Francisco 

1 1  West  19th  Street  148  King  Road  E.  Ste.  501,  8  S.  Michigan  Ave.  Ste.  801,  3250  Wilshire  Blvd.  Ste.  1420,  450  Sansome  Street 

New  York,  NY  1001 1  King  City,  Ontario  LOG  IKO  Chicago,  IL  60603  Los  Angeles,  CA  90010  San  Francisco,  CA  941 1 1 

(212)675-4380  (416)833-6200  (312)641-0041  (213)382-6346  (415)421-7950 

Fax:  (212)  929-1259  Fax:  (416)  833-2116  Fax:  (213)  382-1 108  Fax:  (415)  398-4156 
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jMolhelMist-iNlled 


When  it  comes  to  producing  tightly  edited,  brightly  written  stories, 
no  one  does  it  better.  From  national  and  foreign  news,  to  sports  and 
commentary,  we  do  the  job  the  way  it  should  be  done.  So  if  you're  tired 
of  slashing  and  cutting,  and  recombining  and  polishing,  call  Irwin  Breslauer 
at  (212)  5808559.  Your  readers  will  be  glad  you  did. 

SCRIPPS  HOWARD 
ill  NEWS  SERVICE 


